Radio and Streaming Music

Volume 30 | Quarterly Survey
1,250 US Consumers Balanced To Census
Tickers Covered: SIRI, SPOT, AMZN, AAPL.

Key Takeaways:

a

Sirius App Revamp: Consumers offer net-positive feedback around the design and interface of
the revamped Sirius app. Among those who report having downloaded the app, feedback was
generally positive (4.2 stars).

While people offered generally positive sentiments — commentary on content on the app was
more positive than commentary on the interface. In verbatims, there were a couple respondents
who said that when they were not listening to music, it is harder to rewind/jump forward during
shows.

However, feedback was more lukewarm among those who had not downloaded the Sirius XM
app with commentary suggesting that most would probably not pay for it.

Among streaming music users, the top catalysts for choosing apps include ease of use, variety,
price, and no ads.

User metrics (account holders free and paid / engagement frequency were generally in-line with
last wave).

Consumers continue to shift their preferences toward picking individual songs, interviews or
playlists to listen to and away from picking a channel or station and having it play content for
them.

Sentiment based feedback toward both YouTube Music and Spotify remains positive / strong.
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IN YOUR OPINION, WHICH IS BEST FOR LISTENING IN THE CAR?

Posed to all respondents. (N=1252)

Connecting Apps (like

o)
Spotify, Apple Music, etc) 32.8%

.

- 30.1% | ®Jan (24)
Sirius XM Radio - 22.3%

I don't know / not
applicable ' 14.9%

0% 20% 40% 60% 80% 100%

AM/FM Radio

Posed to paid Sirius XM users.

Sirius XM Radio H 71 7%

Connecting Apps (like . W Siriug XM Paid
Spotify, Apple Music, etc) - 15.5% Users

AM/FM Radio . 11.2%

I don't know / not

0,
applicable 1.6%

0% 20% 40% 60% 80% 100%
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SIRIUS XM LAUNCHED A NEW APP AND WEBSITE INTERFACE IN DECEMBER. WHAT IS YOUR OPINION OF

HOW THE REDESIGN LOOKS? RESPONDENTS WERE SHOWN THE IMAGE BELOW...

Posed to all respondents. (N=1252)

100%

80%

58.2%

60%

40%
21.6%

20% 12.1%
09 —— I

- Very Negative Negative Neutral / No Positive Very Positive
= - Opinion

Optional Comments (Why?), analyzed by ChatGPT

The sentiment toward the Sirius XM app can be summarized based on the sentiment

categorization as follows:

* Positive Sentiment: The positive comments, totaling 48, highlight that users find the
app to have good options for different types of music and consider it interesting.
Some users perceive the app as fun and commend its visual appeal and ease of use.
They also describe it as looking good and efficient, with one user specifically calling it
a"great app"

* Negative Sentiment: There are 21 comments with a negative sentiment, where users
have expressed a lack of awareness or usage of the app, with some saying they have
"never heard" of it or "never used” it. Comments like "WHAT A MESS." and "Cluttered”
indicate dissatisfaction with the app's design, with some users finding it too busy and
suggesting that simplification could improve user friendliness.

* MNeutral Sentiment: Neutral comments, which are 12 in total, typically reflect a lack of
engagement or neutrality toward the app without expressing a specific positive or
negative stance. These comments include phrases like "l have not used it" and "No
commeant,” showing either a lack of experience with or indifferance to the app.

* Uncategorized Sentiment: There are 87 comments that remain uncategorized, which
could indicate either a more complex sentiment not captured by the keywords or
comments that didnt provide enough context to determine sentiment.

In summary, among the categorized comments, there are mora than twice as many
positive sentiments exprassed as negative ones. However, a significant portion of the
feedback remains neutral or lacks enough information for categorization, which
suggests that while those who have an opinion tend to view the app favorably, thera is
also a substantial number of users who are eithar indifferent, unaware, or have mixed

feelings that are not easily categorized. [-)
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YOU MENTIONED THAT YOU HAVE NOT DOWNLOADED THIS APP. HOW MUCH INTEREST DO YOU HAVE IN

PAYING $9.99 PER MONTH TO USE IT?

Posed to all respondents who have not downloaded the new Sirius XM app. (N=1040)

Very Strong
Strong
Somewhat Strong

Weak

Very Weak 57.3%

0% 20% 40% 60% 80% 100%

Why? Optional Comments

Top Reasons For Downloading:

1. "Good price” - This reason was mentioned twice, indicating that some users find the
pricing of the app reasonable or appealing.

2. Interest in the app’s offerings - Some users have indicated a specific interast in the
content or features of the app.

2. "Because it's a great app” - At least one user believes the app is great, which could be

due to its content, user experience, or other factors.
Top Reasons Against Downleading:

1. "Too much"/ "Too expensive” - These reasons were mentionad a combined total of @
times, showing that the cost is a significant barrier for many users.

2. "l already have music apps" - Users who already have other music apps do not see the
need to download another ane.

3. Lack of interest - Some users simply express no interest in the app, which might be

due to satisfaction with current services or indifference towards Sirius XM's offerings.

It is important to note that the reasons against downloading are more frequently
mentioned in the comments, particularly concerning the cost and the presence of

alternative music apps. -]
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THE REVAMPED SIRIUS APP COSTS $9.99 PER MONTH TO GET ACCESS TO SIRIUS XM CONTENT. WOULD

YOU CONSIDER PAYING TO USE IT...

Posed to all respondents who have not downloaded the new Sirius XM app. (N=1040)

m In addition to the appl/platform you currently use to

0 .
5.3% consumer music

Definitely Would
4.0%
m To replace your the app/platform yoy currently use to
consume music

Probably Would

Probably Not

53.8%
Definitely Not

1%

0% 20% 40% 60% 80% 100%
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DO YOU THINK THE NEW SIRIUS APP WOULD GET YOU ANYTHING YOU WOULD NOT CURRENTLY HAVE

ACCESS TO IN YOUR CURRENT METHOD FOR LISTENING TO MUSIC/AUDIO CONTENT?

Posed to all respondents who have not downloaded the new Sirius XM app. (N=1040)

Yes, and possibly worth
switching or paying extra 8.3%

for it

® Jan (24)

Yes, but not worth it for

me to switch or pay extra
for it

66.4%

0% 20% 40% 60% 80% 100%
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HOW WOULD YOU RATE THE NEW SIRIUS APP, OVERALL?

Posed to all Sirius subscribers who have downloaded the new Sirius XM app. (N=83)

Very Good | NI 0%

Good [ 29.7%
Neutral [0 16.0%

Poor I 1.9%

Very Poor F 2.4%

0% 20% 40% 60% 80%  100%

4. D%

average rating

| ||k |
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HOW WOULD YOU RATE THE REDESIGNED SIRIUS APP WHEN IT COMES TO...

Posed to all respondents who have downloaded the new Sirius XM app. (N=83)

44.6%

Very Satisfied 45.8%

Satisfied - 10

Somewhat Satisfied
= Content on

Unsatisfied

Very Unsatisfied

the app

0% 20% 40% 60% 80%
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OPTIONAL - IF YOU COULD GIVE THE CEO OF SIRIUS XM FEEDBACK ABOUT THE REDESIGNED APP, WHAT

WOULD YOU TELL THEM?

Posed to all respondents who have downloaded the new Sirius XM app. (N=83)

U Awesome

U Awesome app

U Bigger selection

U create one that car users can connect to

U Excellent

U Excellent

O Go back to what it was before. If it ain't broke, don't fix it

U Good Job!

U great

U Great

U Great service

U | like this app

U | love the new app

U I need more videos

U I really don't have an opinion as of yet, since | haven't used outside of the vehicle yet to really use the app
itself. But, I'm sure the changes would be good, if not a big improvement.

U | think it's great

U | would say to him that, add more music content like Spotify and Apple Itunes

U It is a nice app

U It is awesome

U It is reliable

U Less connection issues keep price low

U Looks good

U Make it easier to find and use favorite channels

U Make it free

U Makes the interface more smooth

U More interested music

Q4 More user friendly

U The new design is better

U There are more people who use SiriusXM than just those listening to songs. The new app makes it a lot
harder to listen to show, rewind to earlier shows and eliminates ability to go back a few seconds. You can
hold and slide the timeline, but it is very imprecise and very difficult (unsafe) if driving. Actually, the new app
presents a safety hazard due to this. There were improvements in the new app, but clearly not enough user
engagement to test/listening to users. Or perhaps you are trying to get rid of a segment of users.
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HOW LIKELY WOULD YOU BE TO SWITCH TO A HIGHER LEVEL OF SPOTIFY PREMIUM ("SPOTIFY

SUPREMIUM) FOR $19.99 PER MONTH FOR FEATURES THAT WOULD INCLUDE "HIFI", HIGH FIDELITY
AUDIO, LOSSLESS AUDIO, Al GENERATED PLAYLISTS, STUDIO SOUND, HEADPHONE TUNER, LIBRARY PRO?

Posed to respondents who have a paid account with Spotify... (N = 320)

Very unlikely

Unlikely

Somewhat unlikely
Neither likely nor unlikely
Somewhat likely

Likely

9.4%

Very likely

0% 20% 40% 60% 80% 100%
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IF SPOTIFY OFFERED HIGH FIDELITY AUDIO (IE, CD QUALITY AUDIO) ON ITS PREMIUM SUBSCRIPTION,

WOULD YOU PAY FOR PREMIUM TO GET ACCESS? ($9.99 PER MONTH)

Posed to respondents who do not have an account with Spotify and Spotify Free Account
Holders (N = 932)

I would be very likely to pay i 8.9%

for premium

I would be likely to pay for I 2 5%

premium

I would be somewhat likely to . 0
pay for premium 16.6%

I would be unlikely to pay for - 0
premium 17.1%

I would be very unlikely to pay a qo
for premium 49:9%

0% 20% 40% 60% 80% 100%
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WHAT IS MOST IMPORTANT TO YOU ABOUT THE STREAMING PLATFORMS YOU USE THAT MAKE YOU PICK

THEM?
Posed to respondents who have an account with one or more streaming audio platforms.
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MONTHLY SURVEY TRACKER (DO YOU CURRENTLY HAVE AN ACCOUNT WITH ANY OF THE FOLLOWING)?

Posed to all respondents.

-Pandora -Spotify Apple Music
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DO YOU HAVE AN ACCOUNT WITH ANY OF THE FOLLOWING? SELECT ALL THAT APPLY

Posed to all respondents.

-O-Sirius Radio  -O-None of the above  -O-Apple Music -O-Pandora  -O-Youtube Music  -e-Spotify

0%

(o]
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ARE YOU CURRENTLY PAYING FOR A SUBSCRIPTION WITH ANY OF THE FOLLOWING? (SELECT ALL THAT

APPLY)
Posed to all respondents.

-0-Pandora -O-Sirius Radio -O-Youtube Music -O-Apple Music -O-Spotify -e-None of the above

0%
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HOW OFTEN DO YOU USE THE FOLLOWING?

Respondents who have an account with each platform (free or paid)

.39

Pandora
= Jan (24)
Oct (23)
Jul (23)
= Apr (23)
= Jan (23)
m Oct (22)
mJul (22)
= May (22)
= Feb (22)
m Oct (21)
mJul (21)
m May (21)
mJan (21)
® Nov (20)
= Aug (20)
® May (20)

Everyday or Multiple Times 3-4 Times 1-2 Times Less Than Once
nearly everyday Per Week Per Month Per Month Per Month

Spotify

Apple Music

Youtube Music

Sirius Radio

_ More Frequent
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WHAT IS YOUR OPINION OF THE VALUE YOU GET FOR YOUR MONEY IN PAYING FOR THIS PLATFORM?

Respondents who pay for each platform
4.07

Youtube Music

4.01

Spotify

| 4.01

Apple Music

Sirius Radio

Pandora

—

Very Weak Weak Neutral Strong Very Strong
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WHERE DO YOU TYPICALLY LISTEN TO THIS PLATFORM? (SELECT ALL THAT APPLY)

Respondents who have an account with each platform (free or paid)

62.4%

Listening casually

While exercising

m Youtube Musi

)

m Pandora

= Spotify

m Apple Music
m Sirius Radio

At work

Commute to and from work

In the car

67.7%
0% 20% 40% 60% 80% 100%
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WHERE DO YOU TYPICALLY LISTEN TO THIS PLATFORM? (SELECT ALL THAT APPLY)

Respondents who have an account with each platform (free or paid)

SIRIUS XM APPLE MUSIC
In the car o an (24)
Listening casually ct (23)
ul (23)
pr(23)
u
Listening casually In the car n a:t gg
mJul (22)
ay (22)
u Feb (22)
B QOct (21
Commute to and from work While exercising u ul ((2 1))
= May (21)
HJan (21)
= Oct (20)
While exercising At work H Aug (20)
= May (20)
= Feb (20)
= Nov (19)
mAug (19)
At work Commute to and from work = May (19)
m Feb (19)
= Nov (18)
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
SPOTIFY PANDORA
51/8%
- an (24) |
Listening casually ct (23) Listening casually |Jan (24)
ul (23) IOct (23)
pr (23) IJuI (23)
mJan (23) JApr (gg)
In the car = Oct (22) In the car Oacr; EZZ;
= Jul (22)
Jul (22)
ay (22) Ma
y (22
m freb (22) Feb (22)
) o m(Qct (21) Oct (21)
While exercising mJul (21) While exercising Jul 21)
m May (21) May (21
mJan (21) Jan (21)
= Oct (20) Oct (20)
At work ® Aug (20) At work Aug (20
H May (20) May (20
® Feb (20) Feb (20)
= Nov (19) Nov (19
H Aug (19) Aug (19
Commute to and from work = May (19) Commute to and from work May (19
mFeb (19) Feb (19)
= Nov (18) Nov (18
0% 20%  40% 60% 80%  100% 0% 20% 40% 60% 80%  100%
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HOW MUCH TRUST WOULD YOU SAY YOU HAVE IN THE FOLLOWING BRANDS?

Posed to all respondents

3.47

mJan (24)
Oct (23)
Jul (23)

3.36 = Apr (23)

mJan (23)

mOct (22)

| Jul (22)

3.36 = May|(22)

" Feb (22)

mOct (21)

mJul (1)

m May|(21)

3.29 m Jan (21)

= Nov ((20)

= Aug|(20)

m May|(20)

= Feb (20)

Very Low Trust Low Trust  Neutral/No Opinion  High Trust Very High Trust

Spotify

Apple Music

Pandora (Music)

Sirius XM
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DO YOU FEEL THAT YOUR LISTENING TIME ON THIS PLATFORM IS INCREASING OR DECREASING FOR THE

FOLLOWING KIND OF MUSIC...

Posed to users of each platform.
New Music (Released in the Past 6 Months)

Apple Music m Jan (24)
m Oct (23)
m Jul (23)
Youtube Music Apr (23)
m Jan (23)
Spotify = Oct (22)
mJul (22)
m May (22)
Sirius Radio m Feb (22)
mOct (21)
mJul (21)
Pandora = Apr (21)
Decreasing No Change Increasing
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DO YOU FEEL THAT YOUR LISTENING TIME ON THIS PLATFORM IS INCREASING OR DECREASING FOR THE

FOLLOWING KIND OF MUSIC...

Posed to users of each platform.
Catalog Music (Released 6+ Months Ago)

Apple Music
m Jan (24)
m Oct (23)
Youtube Music m Jul (23)
Apr (23)
m Jan (23)
m Oct (22)
Spotify mJul (22)
m May (22)
B Feb |(22)
Sirius Radio = Oct(21)
mJul (21)
m Apr (21)
Pandora
Decreasing No Change Increasing
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DO YOU FEEL THAT YOUR LISTENING TIME ON THIS PLATFORM IS INCREASING OR DECREASING FOR

PODCASTS...

Posed to users of each platform.

Podcasts

Apple Music Jan (24)
m Oct (23)

® Jul (23)
Spotify m Apr (23)

m Jan (23)
m Oct (22))

= Jul (22)
Sirius Radio m May (22)
® Feb (22)

Pandora
Decreasing No Change Increasing
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FOR LISTENING TO MUSIC AND TALK-SHOW CONTENT, WHICH IS BETTER?

Posed to all respondents.

53.8%

Picking individual songs, interviews, or playlists to listen to

46.2%

Picking a channel or a station and having content played for me

0% 20% 40% 60%
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IN YOUR OPINION, WHICH PLATFORM IS BEST WHEN IT COMES TO THE WAY IN WHICH THEY DELIVER

CONTENT TO ITS USERS? (IE. THE BEST USER EXPERIENCE)

Posed to all respondents.

/o
Jan (24)
Oct (23)
Jul (23)

= Apr (23)

m Jan (23)

m Oct (22)

= Jul (22)
May (22)

m Feb (22)

m Oct (21)

mJul (21)

m May (21)

m Jan (21)

= Nov (20)

= Aug (20)

= May (20)

m Feb (20)

= Nov (19)
0% 20% 40% 60% 80% 100%

None of the above / I don't know

Spotify

Apple Music

Sirius XM

Pandora

Amazon Prime Music

Soundcloud
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IN YOUR OPINION, WHICH PLATFORM HAS THE BEST CONTENT AVAILABLE?

Posed to all respondents.

None of the above / I don't know

Spotify

Apple Music

Sirius XM

Pandora

Amazon Prime Music

Soundcloud

® Feb (20)
0% 20% 40% 60% 80% 100%
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IN YOUR OPINION, WHICH PLATFORM HAS THE MOST UNIQUE CONTENT AVAILABLE THAT YOU CAN'T

FIND ANYWHERE ELSE?

Posed to all respondents.

None of the above / I don't know

Spotify

Sirius XM

Apple Music

Pandora

Amazon Prime Music

Soundcloud

m May (19)
0% 20% 40% 60% 80% 100%
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HOW LIKELY IS IT THAT YOU WOULD RECOMMEND THIS PLATFORM TO A FRIEND OR COLLEAGUE?

Posed to respondents who have an account with each of the following (combining all

responses from 2023 to achieve larger N sizes).

Youtube Music 46

Spotify 44,2

w Jan (24)

Pandora

]
co
wul

0 10 20 30 40 50 60 70 80
Sirius Radio 1347
Apple Music 1983
Spotify 2886
Pandora 2253

Youtube Music 2467
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HOW DO YOU FIND THE RECOMMENDATIONS / DISCOVERY ASPECT OF USING THIS PLATFORM TO BE?

Posed to users of each of the following.

Apple Music

Youtube Music

Spotify
® Jan |((24)
® Oct|(23)
mJul (23)

m Apr|(23)
B Jan |((23)
m Oct|(22)
mJul (22)

® May (22)

Pandora

Sirius Radio

Very Bad Bad Neutral Good Very Good

N=
Sirius Radio 223
Apple Music 338
Spotify 497
Pandora 342
Youtube Music 394

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 33



BESPOKE Surveys
Radio and Streaming Music | January 2024

HAS YOUR OPINION OF ANY OF THE FOLLOWING CHANGED RECENTLY?

Posed to all respondents.

2.16

Spotify

2.12

Apple Music

Jan (24)
2.09 ® Oct (23)
m Jul (23)
m Apr (23)
m Jan (3)
m Oct (22)
mJul (22)
m May (22)
® Feb (22)

Pandora (Music)

2.06

Sirius XM

Opinion Worsened No Change Opinion Improved
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WHAT IS YOUR OPINION OF THE SOUND QUALITY ON THE FOLLOWING:

Posed to users of each of the following.

Youtube Music

Spotify Jan (24)
Oct (23)
Jul (23)
Apr (23)
Apple Music Jan (23)
Oct (22)
Jul (22)
Sirius Radio
Pandora
Very Poor Poor Neutral Good Very Good

N=
Sirius Radio 223
Apple Music 338
Spotify 497
Pandora 342
Youtube Music 394
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HOW OFTEN DO YOU LISTEN TO AUDIOBOOKS?

Posed to all respondents.

0%
Never
Infrequently Jan (24
Oct (23
Jul (23)
Somewhat Frequently Apr (23
Jan (23)
Oct (22)
Frequently ul (22)
Very Frequently

0% 20% 40% 60% 80%  100%

Cross-Tab Analysis: How often users of the following listen to audiobooks in general

m Very Frequently = Frequently " Somewhat Frequently u Infrequently m Never

1.9%1.8%

Has Account With: None of the above
Has Account With: Youtube Music
Has Account With: Pandora

Has Account With: Spotify

Has Account With: Apple Music

Has Account With: Sirius Radio

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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WHAT IS THE FIRST PLATFORM THAT COMES TO MIND FOR LISTENING TO THE FOLLOWING?

Posed to respondents who listen to each of the following at least somewhat frequently.
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WHAT DO YOU VALUE MOST ABOUT THIS PLATFORM?

Spotify
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Posed to account holders of each of the following platforms

nm"""

YouTube Music

Iyrics. happy  Mwars
T Iamllu - e i
S al]l] '“"] e NIUE Works Iel:llmmellllﬂtllllls
al:l:essmle way “ -1m PIIC@ Perfect A Interesting
hive és.énhn"e ar“sl Mm "on mlllav a"a“ h I I" tiscorery
e st SOUN. Available ; uvantty
“a"elvﬂfm“su: - Playlisi_ “se e CONVeNient
subscribing
S i Nice™ Uﬂl“ﬂ eos SONY Premium
" t Aigorthm - m mmzm se‘ectlon sl]n"iv " = get - mm uE Iln ll [llﬂllllll:l =
otsure Audio = BVETVEY w , on
PE— s 17 l:llntenl oo e m son S familiar ™,
liscasytomse s an GasiomerSenice u N B k
- Plavllsl - " - Ells?l el .., ..... it m. B tIIIJW e
Covdeariaion gy shar av Ist BMecess  Brsadrans i = es Hig Illc [
R l:onlem S — video = io-- st : nt =
e e N .
e -Gonvenient > F - I SGlectlunE - Amazon
- ||(e “er I IS €N library .2
e Poilcast EaS@0fUSE raa Gﬂodm“ﬂc o T
Neikety  freesbscion  joceau Sound Pndcasls Noads " fmesine e Elllll:allllll Ereal vn T
ie 0 Fast important
B ﬁllllﬂsnllllﬂllllalllﬂ areat Son! chnices Gosdmusicseri slatiorm m“"_]sell
et g loisoichoioes g ne“a Iw
P i hrinsks walmarl Abietssearchiindnen musicaodeas L - "'“L e around -
Toncasndcom sy isone i . il e tstnssanentton m-:"“"' m
Iniciowhathiike lamveryhappy - i i
Idontinoww hattosavaboutthis. _ lmomdmimd Icanlistentoanytype simusic
Itintroduceney things. Il

Lty casual
meinl senice

Apple Music

Streaming - S high "
- Entest; Ill\lml at worth . klllu
subscribers py chamels
Ndndndnd

helinl  accessibility

Plays Clear artists w
wanl Ionll hear control ww.
one Hlllh

choices  mw
Access . mlnrmalmn Listening
eas"v adds performance "7,
=~ online

day Eicellent

l"ts ~find

much

sure
o 3camlessly hsrserrsis
wpiae

presanmes
tiykaitheth  Puma Exciti

Msics.

Siri XM
Specificneta ork
U!PN!UW 'lb:'lln:l-ll
Station N
imberofyualitylracks
lhlinlls Thegqualityoitheirsound
Thesound [ |
. Tnmneu Perfect
— TP Thenrlce
Userfriendiyandinternationaimu
Thmmlﬂs
Ee\nllmmllmlesllm

s:lsn--nn-m

Ium lunmnis
Ihaeitiormycaratadecentrate
Theselections  Thelookofit
'lhm!

heirgreatdealsanddiscount
Thechaices

Sm uumm_-im Thebeat

Smeedwithmydesices Illllllmrme Strongsou

an;nmll\l!mlals

"ﬂl’lﬂw
- llemllsm[l“allw sound .-

o mermanee NOAHS 2225 Sounds
Themystation Thefirsttime
Theonlywaylcouldothanwssityoy  Themusiciisell Playlist

doesitjshwithnoproblemsorinter

Hogrohlem lln:-u-n

Uninueness
ndiscounts
Podeast sn n g s Thecollectionliaveaccssto
Ihenrsynmmm Hotsure:

BlithechoiesandchannelsThesou
essioprogressivetalkradio

Willieskoadhouse ;-

\mllmvlmhm:lnllnmmnms

W

[
ommercials

Music ,
Quality

Lotselgreatsiationsinchosseira

P"Ge Theyhm especificchannebsioreac

GODBSERYIGE "ews Haessmamehannets
B wibily
Gomedychannels

variety

Thevariety

ISEICIEN  asyangafinrable

Fascoiuse  Easyionse
b0smusic _Choices

Thewidex arietyolchannels

Therastarictysidificrentconte

Muluplechannels
sy arietyand soundguality
Suund  Glearsound gnoum“s' [— "
Selection
" ‘ I Reliable listenanywhere
arietyofmusic ..“IBI““S“:
Univac  Hishaualitrsounds _ oroppedthem sn"n“s Umaysmailsble  Gosdisrinecar Theratietysiartista
- N Notsm Theprice  CanuseitinthecarandonmyiPhone  Great
otsure Greamusic
i Notinterested S0t -I Gontent Soorts Howard$iem
Iseasy  Saleliite Muthentic
Programming
!!I ectionofths ln:nd:m- Anractive
Yoce
theymakeaplayiistioryou
Tneesclestn | SOMESHE08 ne“ahle R g
Thevsrietyanditcomesireewithmy
Theyhaveahenerbusinessmodelth
‘Whativaluemastaboutthisplsttor i nplaylists

Targer Mstheanlythingimmyychiciefor
NOGOMMERIGALSORADSANDV ERTLITIL

Varietyoistalions  Theirservice

Theirsenices
YachiBockiadio  ypegitertane

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

noads.
Thelosa

Thearicing
Sons  Statie
Iisteryeed

Musicy arietywitheutcommercials
icanchoosew hatiw anttolistents
‘Amazon

= Nucnmmerclals i s

L Iikethelargeselection Serioes

Ndndndnddndn Ivaluemsstiheayalaibilitys fthe

Paysanyk iestff  Thefreemmials
usesnreatirips

Varisusmusicgenres.

PAGE 38



BESPOKE MARKET INTELLIGENCE
Grabbing Consumers’ Ears

PODCASTS
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HOW OFTEN DO YOU LISTEN TO PODCASTS?

Posed to all respondents.

Jan (24)
m Oct (23)
m Jul (23)
m Apr (23)

Jan (23)
m Oct (22)
m Jul (22)
= May (22)
m Feb (22)
m QOct (21)
= Jul (21)
H May (21)
m Jan (21)
=m Nov (20)
m Aug (20)
= May (20)
® Feb (20)

m Nov (19)
0% 20% 40% 60% 80% 100%

Never

Infrequently

Somewhat Frequently

Frequently

Very Frequently
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WHAT ARE YOUR FAVORITE PODCASTS TO LISTEN TO AT THE MOMENT?

Posed to all respondents.

BillDReilly

w SHOTTITy Thedaily ThisRmericanlife poite=
Clubshayshay YOUTube nnnIePndcasfs'ng'E;s
Howardstern .. Drinkchamps

history Sportsld kPandoran |lle§-r'|°175°

Jateline Music -2 Snotif ﬁ'i""eﬁi'" Broaker
,,':{',%‘}.“‘, Tr“ec"ﬁ"ig sllilartleg” " okie Hiphop~

Egs'im iz G lﬂﬂ nﬂ!lﬂ I] Breakiastclub

e Ariannagrande

“w ANplemusic®™: Amazon Jonvaveons,
Walmart callnﬂrnaddv IdontKnnw Morbid rake

BFFPII‘I 515

MrtopsiTeaming Ilalllrlenlls Bemer  abetieryoupodcast Blwodcast  pprapken  Ddvisoryominions [ Chaiip edrink AtlamtaBraves
Imericaatnighiw ithBichV aldez BeckysPlace nunmmu Baskethall

lllll

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 41



BESPOKE Surveys
Radio and Streaming Music | January 2024

WHAT IS YOUR OPINION OF JOE ROGAN?

Posed to all respondents.

Jan (24)
Oct (23)
Jul (23)
Apr (23)
Jan (23)
Oct (22)
Jul (22)

May (22)

Feb (22)

LT

Very Negative Very Positive
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WHICH OF THE FOLLOWING PLATFORMS DO YOU USE TO LISTEN TO PODCASTS?

Posed to respondents who listen to podcasts (more often than never)

Spotify

None of the above
Apple Podcasts
Google Podcasts
Himalaya

Tuneln Radio

Laughable

Castbox

4.8%

Overcast
4,.7%

Downcast
Vi 0/0

Stitcher
4.4%

Breaker
4.4%

Castro
4,2%

Luminary

0% 20% 40% 60% 80% 100%
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WHICH OF THE FOLLOWING HAS THE MOST UNIQUE PODCAST CONTENT THAT YOU CANNOT FIND ON

OTHER PLATFORMS?

Posed to respondents who listen to podcasts (more often than never)

35i1%

None of the above
Spotify

Apple Podcasts
Google Podcasts
Laughable
Castbox

Castro

Stitcher

Tuneln Radio
Downcast
Breaker
Himalaya
Overcast

Luminary

0% 20% 40% 60% 80% 100%
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SINCE THE JOE ROGAN EXPERIENCE BECAME AVAILABLE ON SPOTIFY IN SEPTEMBER OF 2020, HAVE YOU
CHANGED...

Posed to respondents who listen to Joe Rogan at least somewhat frequently

How much time you spend on
Spotify per visit

uJan (24)
B Oct (23)
uJul (23)
Apr (23)
mJan (23)
B0ct (22)
mJul (22)
® May (22)
B Feb (22)
H0ct (21)
mJul (21)
u May (21)

How often you visit Spotify

No Change Small Increase Significant Increase
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OWNS OR LEASES A CAR

Posed to all respondents

Jan (24) 73.0%
Oct (23) 74.5%
TUl (23) | S 8%
APr (23) T ———— y8.8%
Jan (23) 8.0%
ul(22) e ———— 8.3%
May (22) 78.8%
iy (22) |0 S 79.6%
Oct (21) =___ 81.6%
Tl (2 ) I —_—82.3n
May (21) 81.8%
AN (21 | S S 81.2%
OV 2 s 81.4%
AUg (20) - —— 80.3%
May (20) 77.4%
Feb (20) [ ——— 78.6%
Nov (19) - [ — 7420
Ag (19) - e —— 18-2%
May (19) - e —— 75.4%
Feb (19) 79.7%
Nov (18) - | R———— 76/3%
Aug (18) [ ——— y8.8%
May (18) - e e —— 77-3%
D (18 ) ——81.0%
OV L7 s i 82.0%
UG (17— 81.3%
May (17) 82.1%
D (7 ———_82.5%
Nov (16) - e — 85.5%
Sep (16) 78.7%
0% 20% 40% 60% 80% 100%
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DO YOU EVER CONNECT A SMARTPHONE TO LISTEN TO MUSIC APPS IN YOUR CAR LIKE SPOTIFY,

PANDORA, APPLE MUSIC, ETC?

Posed to all respondents who own / lease a car

Jan (24)
Oct (23)
Jul (23)
Apr (23)
Jan (23)
Oct (22)
Jul (22)
May (22)
Feb (22)
Oct (21)
Jul (21)
May (21)
Jan (21)
Nov (20)
Aug (20)
May (20)
Feb (20)
Nov (19)
Aug (19)
May (19)
Feb (19)
Nov (18)
Aug (18)
May (18)
Feb (18)
Nov (17)
Aug (17)
May (17)
Feb (17)
Nov (16)
Sep (16)

0% 20% 40% 60% 80% 100%
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WHEN IS THE LAST TIME YOU PURCHASED OR LEASED A CAR?

Posed to all respondents who own / lease a car

9.1%

More than three years ago
In the past three years

In the past year

e —— |
-
b |

9.1%

In the past three months

9.9%

In the past month

= Aug (19)
0% 20% 40% 60% 80% 100%
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HOW MUCH DO YOU AGREE WITH THE FOLLOWING STATEMENTS:

Posed to all respondents who own / lease a car

Jan (24)
B 0ct (23)
uJul (23)
= Apr (23)

Jan (23)
B 0ct (22)
mJul(22)
mMay (22)
mFeb (22)
m0ct (21)
3.53 mul (21)
uMay (21)
mJan (21)
m Nov (20)
mAug (20)
H May (20)
uFeb (20)
mNov (19)
B Aug (19)
mMay (19)
EFeb (19)
mNov (18)
mAug (18)
1 May (18)
uFeb (18)

There is necessary
or important content
I get on Sirius that I
can't get elsewhere

The ability listen to
apps like Apple
Music, Pandora,

Spotify, etc in the
car make Sirius
radio less necessary"

Strongly Disagree Disagree Neither Agree nor Disagree Agree Strongly Agree
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WHEN YOU MOST RECENTLY LEASED OR BOUGHT A CAR, DID IT COME WITH A FREE TRIAL TO SIRIUS

RADIO?

Posed to all respondents who own / lease a car

Jan (24)
Jul (23)
Jan (23)
Jul (22)
Feb (22)
Jul (21)
Jan (21)
Aug (20)
Feb (20)
Aug (19)
Feb (19)
Aug (18)
Feb (18)
Aug (17)
Feb (17)

Sep (16)
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WHEN THE FREE TRIAL WAS UP, WHAT DID YOU DO?

Posed to respondents who had a free trial when they most recently got a new car.

After my free trial ended, I decided NOT to pay for Sirius to
continue access

After my free trial ended, I decided to pay for Sirius to continue
access

I am still currently on a free trial and have decided NOT to pay for
Sirius when the trial is up

I am still currently on a free trial and plan to pay for Sirius when
the trial is up

= Nov (16)
0% 20% 40% 60% 80% ™ Sep (o)
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DID APPS LIKE PANDORA, SPOTIFY, AND APPLE MUSIC INFLUENCE YOUR DECISION REGARDING PAYING

FOR ACCESS TO SIRIUS?

Posed to respondents who had/have a free trial when they most recently got a new car.

Those apps made me more likely to pay for
Sirius

Those apps did not impact whether I would
pay for Sirius

Those apps made me less likely to pay for
Sirius

= May (20)
0% 20% 40% 60% 80%  100%
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WHAT DO YOU VIEW SIRIUS XM AS? (SELECT ALL THAT APPLY)

Posed to all respondents.

A platform to listen to in the car

None of the above / I don't know

A platform to listen to on smartphones, mobile
devices, or internet connected devices

A platform to listen to on desktop or laptop
computers

= Nov (19)
0% 20% 40% 60% 80% 100%

Posed to paying Sirius subscribers.
:77.50/05

A platform to listen to in the car

-Jané 24)

A platform to listen to on smartphones, mobile devices, { mOct (23)
or internet connected devices fmul (23)

oA (23) |

¢ mJan; (23) ¢

{ mOct (22)
Cmul(22)
- mMay (22) |
: m Feb (22) :
; mOct (21)
i mJul(21)
i mMay (21)
i mJan (21)
: mOct (20)
{ ®mAug (20) !
;= May (20) :
| mFeb (20)
{ = Nov (19) |

A platform to listen to on desktop or laptop computers

None of the above / I don't know

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%
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WHAT IS YOUR PERCEPTION OF SIRIUS XM?

Posed to all respondents.

Jan (24) 3.42
Oct (23) 3.37

Jul (23) 3.46
Apr (23) 3.53
Jan (23) 3.43
Oct (22) 3.52
Jul (22) 3.46
May (22) 3.47
Feb (22) 3.44
Oct (21) 3.54
Jul (21) 3.57
May (21) 3.58
Jan (21) 3.51
Nov (20) 3.58
Aug (20) 3.44
May (20) 3.41
Feb (20) 3.35
Nov (19) 3.4
Aug (19) 3.41
May (19) 3.39
Feb (19) 3.43
Nov (18) 3.43

Very Negative Negative Neutral Positive Very Positive

Posed to paying Sirius subscribers.

m Very Negative m Negative = Neutral m Positive m Very Positive

Jan (24)1.
Oct (23)1
Jul (23)0:
Apr (23)1
Jan (23)1.
Oct (22)1.
Jul (22)1
May (22) 105
Feb (22)0.4
Oct (21) 0
Jul 2118

May (21)1-J672.9%.
y L) ngz-

Jan (21) A
Oct (20) 3%,
Aug (20) [ 0.6% :
May (20) oY .12
Feb (20) P

Nov (19)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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WHY IS YOUR OPINION NEGATIVE?

Posed to respondents who said they have a negative opinion of Sirius XM.

Because they seem to have high prices

Still has ads and station selection is poor

Don't like it

Because it isn't reliable like Spotify and Apple music

Too expensive for something with less songs than other platforms
Music suggestions are bad

Many of the stations to listen to have moved away from Sirius

Family members have had it and don't like it

Seems like a thing of the past. | don’t know of anyone who pays for Sirius after their free
couple months is up

| don't like the experience I've had with them

For what it costs, | can get great programming through Pandora for free
Because | don't like most of the stations

Too many different programs to keep up with

Poor customer service

You can't unsubscribe even after trying often
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WHY ARE YOU NOT A SIRIUS XM SUBSCRIBER? (SELECT ALL THAT APPLY)

Posed to respondents who are not subscribers of Sirius XM.
.1%
Too expensive
I don't pay for music in general
None of the above
I already pay for a competitive platform
It is only for the car

The content doesn't appeal to me

I can connect my smartphone in the car to listen to
streaming apps

The user experience / method of delivery doesn't
appeal to me

Other (please specify)

= Aug %19()
0% 20% 40% 60% 80% 100%
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HAVE YOU EVER BEEN A SIRIUS XM SUBSCRIBER?

Posed to non-Sirius XM subscribers.

Yes, I used to pay for Sirius

Yes, but just a free trial

No, never

0% 20% 40% 60% 80% 100%
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WOULD THERE BE ANY PRICE POINT (PER MONTH) WHERE YOU WOULD DECIDE TO SUBSCRIBE TO SIRIUS

XM?

Posed to non-Sirius XM subscribers.

16.1%

Yes (Enter MONTHLY Price)

83.9%

0% 20% 40% 60% 80% 100%

Jan (24
= Oct (23
= Jul (23)
B Apr (23
®Jan (23
m Oct (22
= 3ul (22)
H May (22)
H Feb (22
m Oct (21
mJul (21)
| May (21
®Jan (21
B Oct (20
= Jul (20)

Average

Median

~

$0 $5 $10 $15 $20
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DO YOU REGULARLY OR OCCASIONALLY LISTEN TO THE FOLLOWING IN YOUR CAR? (SELECT ALL THAT

APPLY)

Posed to all respondents who own / lease a car

AM/FM Radio
Talk on the phone
Spotify

YouTube

Silence (not listening to anything)

Apple Music

Sirius Radio

Pandora

Podcasts

Audiobooks

Amazon Prime

None of the above

Other (please specify)

0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Radio and Streaming Music | January 2024

HOW OFTEN DO YOU LISTEN TO...

Posed to all respondents

|3.98

= Jan (24)
Oct (23)
Jul|(23)

= Apr (23)

#Jan (23)

m0ct (22)

mJul|(22)

® May (22)

mFeb (22)

BOct (21)

mJul(21)

mMay (21)

mJan (21)

m Nov (20)

B Aug

mMa
Audiobooks = Feh (20)

Music

Podcasts

Never Rarely Somewnhat Frequently Frequently Very Frequently
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HOW OFTEN DO YOU USE YOUR AIRPODS?

Posed to Airpod owners

Often

Occasionally

Rarely

I don't use them anymore

= Feb (20)
0% 20% 40% 60% 80% 100%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 65



BESPOKE Surveys
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DO YOU THINK YOUR USAGE OF AIRPODS MAKES YOU DO ANY OF THE FOLLOWING MORE OR LESS OFTEN

THAN YOU DID BEFORE YOU GOT AIRPODS?

Posed to Airpod owners

= Jan (24)
Oct (23)
ul (23)
pr (23)
an (23)
ct (22)
ul (22)
ay (22)
eb (22)
ct (21)
ul (21)
ay (21)
an (21)
ov (20)
ug (20)
ay (20)
eb (20)

Listen to music in general

Listen to Spotify

Listen to podcasts in general

Makes me listen less Same Makes me listen more
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