Online Retailers

Volume 44 | Quarterly Survey
1,000 US Consumers Balanced To Census
Tickers Covered: AMZN, ETSY, W, TEMU, OSTK, WISH, Shein, WMT, TGT, etc.

Key Takeaways:

O Consumers self-report more discretionary spending confidence compared to our last wave in October of
2023. Feedback is still softer than series highs, but improved g/q. Taking a step back, the broader trends
we have observed in this survey include a spending down of savings and, on net, increasing difficulty
paying credit card bills. Over a longer period of time those trends had been worsening, but they've shown
signs of stabilizing in this volume.

O Among those who have used each of the retailers and etailers in our survey, Amazon is the customer
base that would find it the most painful if the platform went out of existence today, followed closely by
Wal-Mart. Target ranks third on the list, followed by a cluster consisting of Temu, Ebay, Shein, and eBay.

O There is a range of interest in TikTok Shop among TikTok users. This quarter set a baseline that we will
track going forward.

O With regard to shopping frequencies, customers of Amazon, Walmart, Target, and Temu are the most
likely to see their shopping as “regular” while shoppers of Overstock, Etsy, Wayfair, Wish.com, and eBay
are the most likely to see their shopping as “episodic.” It is worth noting that Amazon and Wal-Mart are
the only platforms tested in which more than half of their customers view their shopping as
regular/ongoing.

O Respondents who shop platforms like Wish.com, TikTok Shop, Temu, Shein, and eBay feel they
encounter counterfeit / fake items more often than users on other platforms feel they encounter fakes.
Trust is lower on platforms like Wish.com, Temu, TikTok Shop, and Shein relative to other etailers and
retailers.

O Among Etsy shoppers, it matters to them that they are supporting small businesses (that sentiment has
grown @g/q).

Q Over the past couple quarters, the share of Etsy shoppers who find themselves shopping Etsy after going
directly to the site or app has increased. At the same time, the share who say they were redirected there
by Google/search engines or by social media has declined.

O A number of tracking KPIs that ask about on Wayfair have been flat to worse after reaching series highs
during the pandemic. Amazon KPIs have been flat to better sequentially. Etsy trends had regressed after
reaching the highs of the pandemic but have started to show some possible signs of stabilization in this
wave.
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WOULD IT IMPACT YOUR LIFE IF THE FOLLOWING WENT OUT OF EXISTENCE TODAY?

Posed to all respondents who have shopped each of the following at least once...

Amazon
Walmart
Target
Temu
Ebay
Shein

= Jan (24
Etsy

Wayfair
TikTok Shop

Overstock

Wish.com

0 - No Negative 1 2 3 4 5 6 7 - Extreme
Impact Negative Impat
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WHAT IS YOUR EXPERIENCE WITH TIKTOK SHOP?

Posed to all respondents.

I have bought something more than one time from TikTok shop 3.3%

I

I have bought something one time from TikTok shop 5.4%

8.3%

1 have browsed TikTok shop, but have never bought anything
12.6%

T am aware of TikTok shop, but I've never browsed it

T am a TikTok user, but I am not aware of what TikTok shop is

I am not a TikTok user

0% 20% 40%

Focusing on TikTok users... (N = 407)

I have bought something more than one time from TikTok shop 8.1%

B

I have bought something one time from TikTok shop 13.3%

I have browsed TikTok shop, but have never bought anything 20.4%

I am aware of TikTok shop, but I've never browsed it 31.0%

I am a TikTok user, but I am not aware of what TikTok shop is - 27.3%
T am not a TikTok user | 0.0%
0% 20% 40%
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HOW MUCH INTEREST DO YOU HAVE IN BUYING THINGS FROM TIKTOK SHOP?

Posed to all respondents.

Not interested at all

l

60.4%

Not very interested - 11.9%

Neutral [0 16.9%

Interested | 6.9%

m Jan (24)

Very interested F 3.9%

0% 20% 40% 60% 80% 100%
Focusing on TikTok users... (N = 407)

Not interested at all i .6%

Not very interested - 18.9%

Neutral - 30.5%

Interested - 16.2%

Very interested ' 8.9%

0% 20% 40% 60% 80% 100%
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ETSY | WHEN YOU SEE THIS COMPANY/BRAND NAME, WHAT EMOTION DO YOU FEEL FIRST?

Posed to respondents who are aware of this platform...
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AMAZON | WHEN YOU SEE THIS COMPANY/BRAND NAME, WHAT EMOTION DO YOU FEEL FIRST?

Posed to respondents who are aware of this platform...
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EBAY | WHEN YOU SEE THIS COMPANY/BRAND NAME, WHAT EMOTION DO YOU FEEL FIRST?

Posed to respondents who are aware of this platform...
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TIKTOK SHOP | WHEN YOU SEE THIS COMPANY/BRAND NAME, WHAT EMOTION DO YOU FEEL

FIRST?
Posed to respondents who are aware of this platform...
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OVERSTOCK | WHEN YOU SEE THIS COMPANY/BRAND NAME, WHAT EMOTION DO YOU FEEL FIRST?

Posed to respondents who are aware of this platform...
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WAYFAIR | WHEN YOU SEE THIS COMPANY/BRAND NAME, WHAT EMOTION DO YOU FEEL FIRST?

Posed to respondents who are aware of this platform...
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WISH.COM | WHEN YOU SEE THIS COMPANY/BRAND NAME, WHAT EMOTION DO YOU FEEL FIRST?

Posed to respondents who are aware of this platform...
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TEMU | WHEN YOU SEE THIS COMPANY/BRAND NAME, WHAT EMOTION DO YOU FEEL FIRST?

Posed to respondents who are aware of this platform...
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SHEIN | WHEN YOU SEE THIS COMPANY/BRAND NAME, WHAT EMOTION DO YOU FEEL FIRST?

Posed to respondents who are aware of this platform...
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HOW MUCH CREDIT CARD DEBT DO YOU HAVE? IE— HOW MUCH OF AN OUTSTANDING BALANCE DO

YOU CARRY OVER FROM MONTH TO MONTH?
Posed to all respondents.

$10,000+
$9,000-$9,999
$8,000-$8,999
$7,000-$7,999
$6,000-$6,999

$5,000-$5,999

®Jan (24)
$4,000-$4,999 m Oct (23)
m Jul (23)

$3,000-$3,999 W Apr (23)

= Jan (23)
$2,000-$2,999
$1,000-$1,999
$500-$999
Under $500
$0 - I pay my credit card bills in full every month

0% 20% 40% 60% 80% 100%
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HAS THE AMOUNT OF CREDIT CARD DEBT THAT YOU HAVE BEEN INCREASING OR DECREASING OVER THE
PAST 12 MONTHS?

Posed to all respondents.

Jan (24)

m Weighted Average

Oct (23)

Significantly

Significantly Slightly Decreasing No Change Slightly Increasing Increasing

Decreasing

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 16



BESPOKE Surveys
Online Retailers | January 2024

IS IT GETTING EASIER OR MORE DIFFICULT TO PAY THE FOLLOWING EACH MONTH...

Posed to all respondents.

Full balance of credit card bill

mJan (24)
m Oct (23)

2.93

Minimum payment for credit
card bill

.83

Getting much more Getting slightly ~ No Change  Getting slightly Getting much
difficult more difficult easier easier
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TO THE BEST OF YOUR ESTIMATION, DID THE AMOUNT OF MONEY YOU HAVE SAVED CHANGE SINCE THE

START OF THE COVID-19 PANDEMIC?
Posed to all respondents.

My savings have increased
mJan (24)

m Oct (23)
mJul (23)
47.6% m Apr (23)
= Jan (23)
mOct (22)
| Jul (22)
m Apr (22)
m Jan (22)
mOct (21)
mJul (21)
m Apr (21)
mJan (21)

No change

My savings have declined

0% 20% 40% 60% 80% 100%
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IF YOUR HOUSEHOLD INCOME DECLINED BY 5-10%, WHICH OF THE FOLLOWING WOULD BEST DESCRIBE

HOW IT WOULD IMPACT YOUR...
Posed to all respondents.

Ability to pay my
monthly bills

2.11
2.1
Ability to spend on 5 04
discretionary items '
2.12
2.1
No Impact Slight Negative
Impact
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IF YOU LOSE YOUR JOB, WHICH OF THE FOLLOWING WOULD BEST DESCRIBE HOW IT WOULD IMPACT

YOUR...

Posed to all respondents.

2.25

Ability to pay my

monthly bills 2.21

2.21

2.35
2.33
Ability to spend
on discretionary 2.36
items
2.34
2.32
No Impact Slight Negative

Impact
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WOULD YOU DESCRIBE YOUR USAGE OF THIS PLATFORM AS REGULAR (IE, ONGOING) OR EPISODIC

(OCCASIONAL, AT IRREGULAR INTERVALS)

Posed to all respondents who shop the below.

Amazon 1.73

Walmart
Target
Temu

Shein
= Jan (24)
m Oct (23)
m Jul (23)

TikTok Shop
Ebay
Wish.com
Wayfair

Etsy

Overstock

Episodic (ie, occasional, at irregular intervals) Regular (ie, ongoing)

January 2024 Breakout
Episodic (ie, occasional, at irregular intervals) m Regular (ie, ongoing)

Amazon 26.5%

Walmart 38.1%
Target 55.5%

Temu 60.1%

Shein

TikTok Shop

Ebay 78.9%
Wish.com 81.2%
Wayfair 83.0%
Etsy 83.3%
Overstock 83.6%

0% 20% 40% 60% 80% 100%
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YOU MENTIONED YOUR SHOPPING OF THIS PLATFORM IS MORE EPISODIC (IE, OCCASIONAL, AT

IRREGULAR INTERVALS). CAN YOU GIVE US AN EXAMPLE OF AN OCCASION OR NEED THAT WOULD
PROMPT YOU TO SHOP THIS PLATFORM?

Posed to all respondents who shop the below and their use is more episodic than regular.
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YOU MENTIONED YOUR SHOPPING OF THIS PLATFORM IS MORE EPISODIC (IE, OCCASIONAL, AT

IRREGULAR INTERVALS). CAN YOU GIVE US AN EXAMPLE OF AN OCCASION OR NEED THAT WOULD

PROMPT YOU TO SHOP THIS PLATFORM?
Posed to all respondents who shop the below and their use is more episodic than regular
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YOU MENTIONED YOUR SHOPPING OF THIS PLATFORM IS MORE EPISODIC (IE, OCCASIONAL, AT
IRREGULAR INTERVALS). CAN YOU GIVE US AN EXAMPLE OF AN OCCASION OR NEED THAT WOULD

PROMPT YOU TO SHOP THIS PLATFORM?

Posed to all respondents who shop the below and their use is more episodic than regular
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YOU MENTIONED YOUR SHOPPING OF THIS PLATFORM IS MORE EPISODIC (IE, OCCASIONAL, AT

IRREGULAR INTERVALS). CAN YOU GIVE US AN EXAMPLE OF AN OCCASION OR NEED THAT WOULD
PROMPT YOU TO SHOP THIS PLATFORM?

Posed to all respondents who shop the below and their use is more episodic than regular.
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YOU MENTIONED YOUR SHOPPING OF THIS PLATFORM IS MORE EPISODIC (IE, OCCASIONAL, AT

IRREGULAR INTERVALS). CAN YOU GIVE US AN EXAMPLE OF AN OCCASION OR NEED THAT WOULD
PROMPT YOU TO SHOP THIS PLATFORM?

Posed to all respondents who shop the below and their use is more episodic than regular.
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YOU MENTIONED YOUR SHOPPING OF THIS PLATFORM IS MORE EPISODIC (IE, OCCASIONAL, AT

IRREGULAR INTERVALS). CAN YOU GIVE US AN EXAMPLE OF AN OCCASION OR NEED THAT WOULD
PROMPT YOU TO SHOP THIS PLATFORM?

Posed to all respondents who shop the below and their use is more episodic than regular.
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YOU MENTIONED YOUR SHOPPING OF THIS PLATFORM IS MORE EPISODIC (IE, OCCASIONAL, AT

IRREGULAR INTERVALS). CAN YOU GIVE US AN EXAMPLE OF AN OCCASION OR NEED THAT WOULD

PROMPT YOU TO SHOP THIS PLATFORM?
Posed to all respondents who shop the below and their use is more episodic than regular
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YOU MENTIONED YOUR SHOPPING OF THIS PLATFORM IS MORE EPISODIC (IE, OCCASIONAL, AT

IRREGULAR INTERVALS). CAN YOU GIVE US AN EXAMPLE OF AN OCCASION OR NEED THAT WOULD
PROMPT YOU TO SHOP THIS PLATFORM?

Posed to all respondents who shop the below and their use is more episodic than regular.
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YOU MENTIONED YOUR SHOPPING OF THIS PLATFORM IS MORE EPISODIC (IE, OCCASIONAL, AT

IRREGULAR INTERVALS). CAN YOU GIVE US AN EXAMPLE OF AN OCCASION OR NEED THAT WOULD
PROMPT YOU TO SHOP THIS PLATFORM?

Posed to all respondents who shop the below and their use is more episodic than regular.
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sde Gnm enient PEL

Iobuyabrandiwant Sameasabore mm-g lsreamla luseit firsttimelmyper
ik _ . cheapcompuierproducis
) Eoodioruni Ex bralittl Hikelyiouse
Somethingirealhyw ant hsascamandtheystillyonriniorm  Haprodusiwasmentionediomesnth  Lookingforbulknailstufi " . _
- o . . _ o lowestprice lustclothes
i i i il
Newproduct
Specialyiitoccassion Rarely Lotofitemsidcthequalityiorchea Therew eresemeitemsireallyliked
thinginparticular  Fandomproductididntin needed  Niceflemsonthisproductthatlior thisplaceissiightlyberterthams
. Shapform . gotthem whel thingtheyhare
Wh jewelry i i Whenthingsiw antaresnsale
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YOU MENTIONED YOUR SHOPPING OF THIS PLATFORM IS MORE EPISODIC (IE, OCCASIONAL, AT

IRREGULAR INTERVALS). CAN YOU GIVE US AN EXAMPLE OF AN OCCASION OR NEED THAT WOULD
PROMPT YOU TO SHOP THIS PLATFORM?

Posed to all respondents who shop the below and their use is more episodic than regular.

Shein

Theyhavenicethingshuithepricea Whenineedsomething
lsileelslarteﬁﬂmlelll Mypackagecamebutitwastaterthan vaeationnewseason

talwaysgreatpuality utfitsioroceasions Lowergradeproducts
ﬂnueluhunnhulk Pred erlemu

valueshopping  Lookingiorspecificitemsidoniex

- . . Luuklnslumlnmes
Veryeheapprices  Lookimgiorsomethinguninue gl"
IneededdatenightelothesStilllo desirefornicheitems

. fieantciothesthatica
Rarelyeveroniyioraspecificeven  Goolclothes |sedonce certainlookimlookingfor ™ ihen o
Giftideas
- Affordableclothing Ihaveeughinmycaritogetireeship
tahugefan Memlmemlnmmenmwn sodrices Birthdays Occasionally
siftgivingoceasion  Jjas Cltlinglorsacationcheapanides sl Fueryday
Needinsavacatioutiit  poliday looking  nice Buyingnewciothes  Sehoolshonping

MMMHHDM Newaccessonies Newoutiit " -
Mujsmmluums Ineeded
QUICK e R
s Sl:lllllll s
bettorquality Party II!H
moreepisodic Brithday Heedelothesiorspecialoceasione

fastiashion I]uuumer Goodelothes Cheapelothing tleminlu
Specialdceasions ln-ﬂsmnlnlmu':al Mistakeshopping  Depemds Fastershipping
qualitytconsistent chean lll i i )
B - III Holidaysorhirthdays forgifting Ificantfindsomethingelsewhere
ontlikethem essories
Slowshinning — Cheapaliernativestowellikwnprod
Highgualityfiteveryoneandeasy v ChristmasBirthdays EandomThings wamsomethingnew
Withismily  HayershoppedhereGonsideringit =
helpiul  Justclothes EI“ Workelothes
Clothesclothesclothesandaceess Organizers Venrarely
Heediorspecializedelothing forlittleNicnackthings Favoriteproduct liustshopt mout
Iwasaiewyearshackinneedoinewsu  TWaslookngiorsomethinginspe
Iwouldgoonheretofindcuteclothe i
Whenhwantacheappieceolclothing Specialoccasion Somethingireallywant sizeseverylime
Whenlnecdscheapaliermatiiennso Wheiwastminmeeion
Whenthemoodhitsmelshophere Whenineednewniresses i
whenineedupiodateiashion
wheniwamsomethingioratriptowe
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HOW OFTEN DO YOU THINK THERE ARE COUNTERFEIT / FAKE ITEMS BEING SOLD ON THIS PLATFORM?

Posed to all respondents who shop the below.

Wish.com
TikTok Shop
Temu

Shein

Ebay

Etsy
Amazon
Overstock
Wayfair
Walmart

Target

Never

January 2024 Breakout

u None
Wish.com
TikTok Shop
Temu
Shein
Ebay
Etsy
Amazon
Overstock
Wayfair
Walmart

Target

= Jan (24)
mOct (23)
wJul (23)

Rarely Occasionally Often Very Often

= Rarely = Occasionally m Often m Very Often

(1]

Yo

0% 10% 20% 30% 40% b50% 60% 70% 80% 90% 100%
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WHEN YOU SHOP ETSY, HOW MUCH DOES IT MATTER TO YOU THAT YOU ARE SUPPORTING SMALL

BUSINESSES AND MAKING A POSITIVE IMPACT WITH YOUR PURCHASES?
Posed to all respondents who shop Etsy.

None at all
A little
0 N
A moderate amount %_?g/o Jan (24)
0% m Oct (23)
A lot o W Jul (23)
4%
o
A great deal b%t{}(’,
o
0% 20% 40% 60% 80% 100%
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HOW DO YOU MOST COMMONLY FIND YOURSELF SHOPPING ON ETSY?

Posed to all respondents who shop Etsy.

Other (please specify)

I see something on social media
that I click on and get redirected to

Etsy
I search on Google or another Jan (24)
search engine and click on an Etsy
: Oct (23)
link
Jul (23)

39.3%
37.9%
39.4%

I go to the Etsy site or app with a
specific item in mind to search for

I go to the Etsy site or app to 2(1)33;(
browse generally 6 B a

0% 20% 40% 60% 80% 100%
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HOW CONFIDENT DO YOU CURRENTLY FEEL TO SPEND MONEY?

Posed to all respondents

Jan (24)
Oct (23)
Jul (23)
Apr (23)
Jan (23)
Oct (22)
Jul (22)
Apr (22)
Jan (22)
Oct (21)
Jul (21)
Apr (21)
Jan (21)
Oct (20)
Jul (20)
Apr (20)
Jan (20)
Oct (19)
Jul (19)
Apr (19)
Jan (19)
Oct (18)
Jul (18)
Apr (18)
Jan (18)
Oct (17)
Jul (17)
Apr (17)
Jan (17)
Oct (16)
Jul (16)
Apr (16)
Jan (16)
Oct (15)
Jul (15)
Apr (15)
Jan (15)

Very Weak Very Stron
Confidence Weak Confidence Neutral Strong Confidence cOrXﬁdencg
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ARE THE FOLLOWING TYPES OF ACTIVITIES BECOMING MORE OR LESS POPULAR?

Posed to all respondents

Jan (24)
Oct (23)
Jul (23)
= Apr (23)
m Jan (23)
Oct (22)
Jul (22)
u Apr (22)
= Jan (22)
m Oct (21)
m Jul (21)
= Apr (21)
Jan (21)
m Qct (20)
® Jul (20)
m Apr (20)
® Jan (20)
m Oct (19)
= Jul (19)
m Apr (19)
¥ Jan (19)
m Oct (18)
® Jul (18)
u Apr (18)
= Jan (18)
m QOct (17)
mJul (17)
® Apr (17)
® Jan (17)
m Qct (16)

Shopping Online

Shopping In-Stores

Shopping at Malls

Much Less Popular Less Popular Same More Popular Much More Popular
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HAVE YOU NOTICED ANY CHANGES TO HOW GOOD THE SALES / PROMOTIONAL OFFERS ARE ON THESE

PLATFORMS RECENTLY?

Posed to respondents who are aware of each of the following platforms:

TikTok Shop
Shein

Temu
Walmart

Wayfair

mJan (24)
= Oct (23)
mJul (23)
® Apr (23)

Amazon

Target

Overstock

Wish.com

Etsy

Ebay

Significantly Worsened Slightly Worsened No Change Slightly Improved Significantly Improved

January 2024 Breakout

u It has significantly worsened ~ m It has slightly worsened = Nochange  wIt has slightly improved  m It has significantly improved

TikTok Shop 1
Shein1
TemuO.

Walmart 1
Wayfair).
2.9
Amazon
1
Target
Overstock
Wish.com

Etsy

1-‘1'}

Ebay

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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HOW MUCH TRUST DO YOU HAVE IN THE FOLLOWING?

Posed to respondents who are aware of each of the following platforms:

8.83
Amazon
Etsy
Ebay
Wayfair
m Jan (24)
Overstock m Oct (23)
= Jul (23)
Shein m Apr (23)
= Jan (23)
TikTok Shop
Temu
Wish.com
0-Verylow 1 9 10- Very
Trust HighTrust
Etsy 816
Amazon 973
Ebay 912
TikTok Shop 324
Overstock 699
Wayfair 791
Wish.com 557
Temu 753
Shein 553
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HOW MUCH OF YOUR FURNITURE PURCHASES DID YOU/WILL YOU BUY ONLINE VS IN-STORES...

Posed to all respondents.

AFTER the pandemic is over
(when things get back to
normal)

m Jan (24)
m Oct (23)
m Jul (28)
m Apr (23)

Jan (23)
B Oct (22)
m Jul (22)
m Apr (22)
B Jan (22)
6 m Oct (21)
?;? mJul (21)
1 m Apr (21)

3 ®Jan (21)
';6

3.95
All Online More Online Same More In-Stores All In-Stores

DURING the pandemic

BEFORE the pandemic
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HOW MUCH OF YOUR HOME FURNISHINGS AND OTHER ITEMS FOR THE HOME PURCHASES DID YOU/WILL

YOU BUY ONLINE VS IN-STORES...
Posed to all respondents.

AFTER the pandemic is over
(when things get back to
normal)

= Jan (24)
m Oct (2B)
m Jul (23)
H Apr (2B)
= Jan (23)
m Oct (2R)
m Jul (22)
m Apr (22)
m Jan (22)
m Oct (21)
mJul (21)
m Apr (211)
®Jan (21)

DURING the pandemic

BEFORE the pandemic

All Online More Online Same More In-Stores  All In-Stores
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WHEN IT COMES TO BUYING FURNITURE, WHICH IS MORE IMPORTANT?

Posed to all respondents.

AFTER the pandemic is
over (when things get
back to normal)

= Jan (24)
m Oct (23)
mJul (23)
m Apr (23)
= Jan (23)
H Oct (22)
mJul (22)
H Apr (22)
mJan (22)
B Oct (21)
= Jul (21)
H Apr (21)
®mJan (21)

DURING the pandemic

BEFORE the pandemic

Ability to touch, feel, and see Convenience of buying
in person online
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WHEN IT COMES TO BUYING HOME FURNISHINGS AND OTHER ITEMS FOR THE HOME, WHICH IS MORE
IMPORTANT?

Posed to all respondents.

AFTER the pandemic is
over (when things get
back to normal)

mJan (24)
W Oct (23)
mJul (23)
= Apr (23)
=Jan (23)
m Oct (22)
m Jul (22)
m Apr (22)
mJan (22)
m QOct (21)
m Jul (21)
H Apr (21)
mJan (21)

DURING the pandemic

BEFORE the pandemic

Ability to touch, feel, and se

_ Convenience of buying
e in person

online
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HAVE YOU PURCHASED MASK(S) THIS YEAR?

Posed to all respondents

mJan (24)
m Oct (23)
mJul (23)
m Apr (23)
m Jan (23)
= Oct (22)
mJul (22)
m Apr (22)
mJan (22)
72.3%  mOQOct (21)
mJul (21)
m Apr (21)
B Jan (21)
m Oct (20)

Yes, multiple times

Yes, once

No, I have not

0% 20% 40% 60% 80% 100%
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GOING FORWARD, HOW OFTEN DO YOU EXPECT TO NEED TO PURCHASE NEW MASKS OR FACE

COVERINGS?
Posed to all respondents

mJan (24)
m QOct (23)
mJul (23)
H Apr (23)
® Jan (23)
mQct (22)
mJul (22)
mApr (22)
m Jan (22)
m Qct (21)
mJul (21)
m Apr (21)
® Jan (21)
I will not need to Rarely Occasionally Offest (20)

N95 / K95

Surgical
Mask

Cloth Mask
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HOW OFTEN DO YOU EXPECT TO WEAR A MASK DURING THE FOLLOWING PERIODS?

Posed to all respondents

More than a year
from now
Jan (24)
Oct (23)
Jul (23)
7-12 months from Apr (23)
now Jan (23)
Oct (22)
Jul (22)
3-6 months from Apr (22)
now Jan (22)
Oct (21)
Jul (21)
Apr (21)
Next three months Jan (21)
Oct (20)

Never Infrequently ~ Somewhat Frequently  prequently  Very Frequently
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FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 50



http://www.bespokeintel.com

BESPOKE Surveys
Online Retailers | January 2024

HAVE YOU NOTICED ANY CHANGES IN AVAILABLE SHIPPING TIMES WHEN USING THIS PLATFORM

RECENTLY?
Posed to users of each site/app.

3.17
3.15
TikTok Shop = Jan (24)
3.14 = Oct (23)
Target Jul (23)
= Apr (23
12 " Japn Ezsi
Amazon
m Oct (22)
mJul (22)
Overstock m Apr (22)
3.01 1 Jan (22)
Wayfair m Oct (21)
-3.01 m Jul (21)
Ebay m Apr (21)
.99 = Jan (21)
Shein B Oct (20)
= Jul (20)
Etsy m Apr (20)
= Jan (20)
Temu
2.78
Much Slower Slower No Change Faster Much Faster
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ARE YOU CURRENTLY A SUBSCRIBER TO AMAZON PRIME?

Posed to Amazon users

= Jan (24)
= Oct (23)
= Jul (23)
“Apr(23) |
~Jan (23)
= Oct (22)
=Jul (22)
W Apr(22)
= Jan (22)
= Oct (21)
= Jul (21)
= Apr(21)
®Jan (21)
= Oct (20)
= Jul (20)
= Apr (20)
= Jan (20)
i = QOct (19)
57.8% mJul (19)
E ®Apr (19)
®]Jan (19)
® Oct (18)
= Jul (18)
® Apr(18)
®Jan (18)
® Oct (17)

No

Yes, I have access to Amazon Prime from a
family member or friend's log-in

Yes, I am the account holder and pay for
the subscription

0% 20% 40% 60% 80% 100%

Top reasons for not subscribing to Prime include cost/price (top reason), not using Amazon
enough to justify it, or preferring other options over Amazon.
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WHEN DID YOU START YOUR CURRENT AMAZON PRIME MEMBERSHIP?

Posed to Amazon users who are Prime members.

More than a year ago

Jan (24)

Oct (23)
= Jul (23)
= Apr (23)
= Jan (23)
m Oct (22)
= Jul (22)
= Apr (22)
= Jan (22)
m Oct (21)
m Jul (21)
| Apr (21)
mJan (21)
= Oct (20)
m Jul (20)
= Apr (20)

In the past year

In the past three months

In the past month

0% 20% 40% 60% 80% 10i
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FOR HOW MUCH LONGER DO YOU INTEND TO BE AN AMAZON PRIME MEMBER?

Posed to Amazon users who are Prime members.

- 61.3%

For more than 5 more years

Jan (24)

Oct (23)
= Jul (23)
= Apr (23)
mJan (23)
m Oct (22)
m Jul (22)
" Apr (22)
B Jan (22)
m QOct (21)
mJul (21)
m Apr (21)
® Jan (21)
m QOct (20)
m Jul (20)
® Apr (20)

For another 3-5 years

For another 1-2 years

For another 7-12 months

For another 4-6 months

For another 1-3 months

I am considering cancelling in the next month

0% 20% 40% 60% 80% 100%
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HAVE YOU EVER BEEN AN AMAZON PRIME SUBSCRIBER IN THE PAST?

Posed to Amazon users who are not prime subscribers

I have NEVER been an Amazon Prime subscriber
i Jan (24)

Oct (23)
= ul (23)
‘m Apr (23)
= Jan (23)
S Oct (22)
= ul (22)
‘W Apr (22)
‘mJan (22)
‘mOct (21)
‘mJul (21)
= Apr (21)
‘mJan (21)
'mOct (20)
‘mJul (20)
u Apr (20)
“m Jan (20)
= Oct (19)
‘mJul (19)
= Apr (19)

I cancelled more than a year ago

I cancelled in the past year

I cancelled in the past three months

0% 20% 40% 60% 80% 100%
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WHICH OF THE FOLLOWING BEST DESCRIBES HOW OFTEN YOU PURCHASE ITEMS THROUGH EACH OF
THE FOLLOWING WEBSITES/APPS?

Posed to all respondents

336 Jan (24)

' 10ct (23)
Apr (23)
311 Jan (23)

e EEEHEEE—— ' #0ct (22
Walmart ] Jlfl ((22))

?w " Jan (22)
Target #0ct (21)

2.08 B Apr(21)

HJan (21)

P — 13l
1 Jul (20)

L77 1 Apr (20)

nJan (20

o — L

17 mJul (19)

Temu mJan (19)
155 1 Jul (18)

. B Apr (18
i — dil
15 mQOct (17)

Shein B Apr (17)

B Jul (16)
B Apr (16)
HJan (16)
B Qct (15)
B Jul (15)
B Apr (15)
1.19 ® Jan (15)
mQct (14)

Overstock

Wish.com

TikTok Shop

Never One time, but not since Occasionally Regularly
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PLEASE RATE HOW LOYAL YOU ARE TO THIS APP/SITE FOR THE TYPES OF ITEMS YOU BUY FROM THEM:

Posed to users of each site/app

2.65
Amazon
= Jan (24)
Walmart w Oct (23)
mJul (23)
Target m Apr (23)
mJan (23)
Temu Oct (22)
mJul (22)
Shein m Apr (22)
_ mJan (22)
TikTok 1.88 = Oct (21)
Shop = ul (21)
Ebay = Apr (21)
®Jan (21)
m Jul (20)
Wish.com ® Apr (20)
®Jan (20)
Overstock = Oct (19)
= Jul (19)
Not Loyal At All Somewhat Loyal Loyal Apr (19)  Very Loyal
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DO YOU EVER USE OR VISIT AMAZON (EITHER THE WEBSITE ON YOUR COMPUTER OR THE APPLICATION

ON YOUR MOBILE DEVICE)?

Posed to all respondents.

00D o
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Posed to Amazon users

'88.2%

o
>
o
1os)

60%

(¥2) uer
(€2) PO
(€2) Inc
(€2) 1dvy
(€2) uer
(22) »O
(z2) Inc
(z2) 1dv
(z2) uer
(12 0
(12) Inc
(T2) 4dv
(12) uer
(02) PO
(02) Inc
(02) 1dvy
(02) uer
(61) PO
(61) InC
(61) 1dv
(61) uer
(81) PO
(81) InC
(81) ady
(81) uer
(Z1) PO
(1) InC
(£71) dvy
(£1) uer
(91) 10
(91) InC
(91) 1dv
(o1) uer
(ST1) PO
(ST) InC
(1) 1dvy
(ST) uer
#1) PO
(1) InC
(&1) 4dv
(&1) uer
(€1) PO
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AMAZON USERS — HAVE YOU PURCHASED AN ITEM FROM THE AMAZON MOBILE APP IN THE PAST

THREE MONTHS?
Posed to Amazon users

Q00 <++oremesereesserems s
10% ==+
0%
AN N N AN AN N AON AN AN TN AN AN AN N AN AN AN SIN AN AN AN SN AN AN AN NN AN AN NN AN N
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PURCHASED THROUGH AMAZON IN THE PAST THREE MONTHS — HOW MANY ITEMS HAVE YOU

PURCHASED THROUGH AMAZON IN THE LAST THREE MONTHS?

-0-1 -0-2 ~0-3+

100% , : : : e

90% : A © W © oo -~ 85.2%

80%

70%

60%

50%

40%

30%

20% 0

30%
O

20%

10%

0%
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~0O-My recent usage is the SAME

-O-My recent usage has DECREASED

-O-My recent usage has INCREASED
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ALL RESPONDENTS - DO YOU EVER USE OR VISIT WAYFAIR?

Jan (24)
Oct (23)
Jul (23)
Apr (23)
Jan (23)
Oct (22)
Jul (22)
Apr (22)
Jan (22)
Oct (21)
Jul (21)
Apr (21)
Jan (21)
Oct (20)
Jul (20)
Apr (20)
Jan (20)
Oct (19)
Jul (19)
Apr (19)
Jan (19)

0% 20% 40% 60%

WAYFAIR USERS — HAVE YOU PURCHASED AN ITEM FROM WAYFAIR IN THE PAST THREE MONTHS?

Jan (24)
Oct (23)
Jul (23)
Apr (23)
Jan (23)
Oct (22)
Jul (22)
Apr (22)
Jan (22)
Oct (21)
Jul (21)
Apr (21)
Jan (21)
Oct (20)
Jul (20)
Apr (20)
Jan (20)
Oct (19)
Jul (19)
Apr (19)
Jan (19)

0% 20% 40% 60%
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ON AVERAGE, HOW MANY ITEMS DO YOU PURCHASE FROM WAYFAIR PER MONTH?
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WAYFAIR USERS — RECENT USAGE

Jan (24)
= Oct (23)
= Jul (23)
m Apr (23)
m Jan (23)
1 Oct (22)

Jul (22)
m Apr (22)
® Jan (22)
B Oct (21)
mJul (21)
m Apr (21)
mJan (21)
m Oct (20)
m Jul (20)
| Apr (20)
H Jan (20)
m Oct (19)
= Jul (19)
m Apr (19)

0% 20% 40% 60% 80% "Jan(19) 199

My recent usage is
the SAME

My recent usage
has DECREASED

My recent usage
has INCREASED
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WAYFAIR USERS — EXPECTED USAGE

I expect my usage to REMAIN THE SAME

I expect my usage to DECREASE

I expect my usage to INCREASE

0% 20%
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Jan (24)
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mJul (23)
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m Jan (23)
m Oct (22)

Jul (22)
m Apr (22)
® Jan (22)
m Oct (21)
m Jul (21)
m Apr (21)
m Jan (21)
m Oct (20)
m Jul (20)
H Apr (20)
m Jan (20)
B Oct (19)
m Jul (19)
m Apr (19)
= Jan (19)

100%
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WAYFAIR USERS — WHAT PERCENTAGE OF YOUR TOTAL FURNITURE AND HOME FURNISHINGS

PURCHASES DO YOU MAKE THROUGH WAYFAIR?

5 Apr (19) mJul (19) mOct (19) mJan (20) mApr (20) mJul (20) mOct (20) mJan (21) B Apr (21) mJul (21) mOct (21) mJan (22) W Apr (22) mJul (22)

40% -

30% -

0% -

10% -

0%

0% 10% 60%

20%

30% 40% 50%

Weighted Average of Chart Above:

Jan (24)
Oct (23)
Jul (23)
Apr (23)
Jan (23)
Oct (22)
Jul (22)
Apr (22)
Jan (22)
Oct (21)
Jul (21)
Apr (21)
Jan (21)
Oct (20)
Jul (20)
Apr (20)
Jan (20)
Oct (19)
Jul (19)
Apr (19)
0%
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0.4%

70% 80% 90%

100%

100%
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HAVE YOU EVER BROWSED THE WAYFAIR MOBILE APP FOR ITEMS?

Posed to Wayfair users.

I have recently browsed the mobile app

I have when searching for furniture in the past,
but not recently

Never

0% 20% 40% 60% 80%
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HAVE YOU USED ANY OF THE FOLLOWING FEATURES WHILE BROWSING WAYFAIR?

Posed to Wayfair users who have browsed the mobile app.

© Jan (24)

"Search with Photo" (option when you tap Oct (23)
search bar to search for a photo you take of Jul (23)
an item) = Apr (23)

= Jan (23)

m Oct (22)

m Jul (22)

B Apr (22)

"View in Room" (option when viewing an item " Jan (22)
to use your camera to view the item in your m Oct (21)
room) m Jul (21)

= Apr (21)

m Jan (21)

0% 20% 40% 60% 80% 100%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 73



BESPOKE Surveys
Online Retailers | January 2024

DO THESE FEATURES IMPROVE THE SEARCH AND EVALUATION OF PRODUCTS WHEN FURNITURE

SHOPPING ONLINE?

Posed to Wayfair users who have used the following features.

= Jan (24)
Qct (23)
Jul (23)

= Apr (23)

= Jan (23)

® Oct (22)

= Jul (22)

= Apr (22)

= Jan (22)

= Oct (21)

= Jul (21)

= Apr (21)

®Jan (21)

= Oct (20)

= Jul (20)

= Apr (20)

No they don't make a difference They help a little They héi 449

"Search with Photo" (option when you tap search bar to
search for a photo you take of an item)

"View in Room" (option when viewing an item to use
your camera to view the item in your room)
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HOW LIKELY ARE YOU TO USE WAYFAIR FOR YOUR NEXT FURNITURE PURCHASE?

Posed to Wayfair users.

Jan (24)
Oct (23)
Jul (23)
Apr (23)
Jan (23)
Oct (22)
Jul (22) 2.52
Apr (22)
Jan (22)
Oct (21)
Jul (21)
Apr (21)
Jan (21)
Oct (20)
Jul (20)
Apr (20) 2.46
Jan (20) 2.38

Definitely WILL NOT  Probably WILL Probably WILL
NOT

2.71
2.64
2.68

2.71
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HOW DOES THE WAYFAIR SHOPPING EXPERIENCE COMPARE TO...

Posed to Wayfair users.

mJan (24)
Oct (23)
Jul (23)

m Apr (23)

mJan (23)

m Oct (22)

m Jul (22)

m Apr (22)

mJan (22)

m Oct (21)

mJul (21)

mApr (21)

m Jan (21)

m Oct (20)

33%3 m Jul (20)

H Apr (20)
Much Worse Worse Same Better -Wlezqﬁtter

Shopping for furniture at
other online websites/apps

Shopping for furniture in-
stores
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HAVE YOU EVER BROWSED FOR THE SAME TYPE OF FURNITURE PRODUCT ON BOTH WAYFAIR AND
AMAZON?

Posed to Wayfair users.

Yes, I have searched for similar furniture items
on both Wayfair and Amazon

No, I have not browsed for the same item on
both Wayfair and Amazon

0% 20%
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40%

60%

mJan (24)
Oct (23)
Jul (23)

m Apr (23)

= Jan (23)

m Oct (22)

mJul (22)

H Apr (22)

= Jan (22)

m Oct (21)

mJul (21)

m Apr (21)

mJan (21)

m Oct (20)

m Jul (20)

80% 100%
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IN THE COURSE OF YOUR SEARCH, DID YOU FIND ANY ITEMS THAT WERE IDENTICAL AND LISTED ON

BOTH WAYFAIR AND AMAZON?

Posed to Wayfair users who have browsed for the same type of furniture product on both
Wayfair AND Amazon.

= Jan (24)
Oct (23)
Jul (23

= Apr (23)

mJan (23)

m Oct (22)

| Jul (22

HApr (22)

mJan (22)

m Oct (21)

mJul (21

mApr (21)

®mJan (21)

m Oct (20)

mJul (20

H Apr (20)

mJan (20)

I found many of the same items on both

I found a few of the same items on both

I found one or two of the same items on both

No, zero items were on both Wayfair and Amazon

0% 20% 40% 60% 80% 100%
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WHEN YOU WERE SHOPPING FOR THE SAME FURNITURE CATEGORY ON BOTH WAYFAIR AND AMAZON,

WHICH PLATFORM HAD BETTER...

Posed to Wayfair users who have browsed for the same type of furniture product on both
Wayfair AND Amazon.

Pricing

Amazon

Wayfair

0% 20% 40% 60% 80%  FAwuA20)

Selection of Furniture Products
! a
48.8 Jan (2
Oct (2
= Jul (23
= Apr (23)
mJan (2
m Oct (2
= Jul (22
= Apr (2
= Jan (2
m Oct (2
mJul (21
= Apr (2
mJan (21)
= Oct (2
= Jul (20
= Apr (2
0% 20% 40% 60% 80% 100%

Amazon

Wayfair

Ability to Visualize Products

38.6% Jan (24)
oct (23)
= ul (23)
Amazon = Apr (23)
mJan (23)
m Oct (22)
mul (22)
= Apr (22)
mJan (22)
m Oct (21)
m Ul (21)
= Apr (21)
mJan (21)
= Oct (20)
m Ul (20)
= Apr (20)
0% 20% 40% 60% 80% 100%

Wayfair
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IF YOU NEEDED TO SHOP FOR A TYPE OF FURNITURE TODAY, WHICH PLATFORM DO YOU THINK WOULD

HAVE BETTER...

Posed to ALL Wayfair users.
Pricing

Jan (24)
Oct (23)
=Jdl (23)
= Apr (23)
mJan (23)
m Oct (22)
Ul (22)
m Apr (22)
mJan (22)
mOct (21)
mJul (21)
uApr (21)
mJan (21)
m Oct (20)
m Ul (20)
= Apr (20)
0% 20% 40% 60% 80% 100%

Amazon

Wayfair

Selection of Furniture Products

45.6% Jan (24

Oct (23
= Jul (23)
= Apr (23
m Jan (23
B Oct (22
= Jul (22)
= Apr (22
mJan (22
mOct (21
mJul (21)
HApr (21
mJan (21
m Oct (20
= Jul (20)
m Apr (20
0% 20% 40% 60% 80% 100%

Amazon

Wayfair

Ability to Visualize Products
‘ ‘ Jan (24)
40.4% Oct (23)
= Jul (23)
m Apr (23)
m Jan (23)
m Oct (22)
mJul (22)
 Apr (22)
mJan (22)
m Oct (21)
mJul (21)
u Apr (21)
mJan (21)
m Oct (20)
m Jul (20)
= Apr (20)

Amazon

Wayfair

0% 20% 40% 60% 80% 100%
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DO YOU PLAN TO DO ANY OF THE FOLLOWING IN THE NEXT FEW MONTHS?

Posed to ALL respondents.

Jan (24)

Oct (23)
= Jul (2B)
= Apr (23)
m Jan (23)
m Oct (22)
m Jul (22)
= Apr (22)
mJan (22)
W Oct (21)
mJul (21)
m Apr (21)
® Jan (21)
= Oct (20)
® Jul (20)
B Apr (20)
Definitely WILL NOT ~ Probably WiLL NOT ~ Probably WILL  Definitely WILL

Buy furniture

Renovate my current home

Move to a new home
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HAVE YOU PURCHASED ANY MASKS / PROTECTIVE FACE MASKS ON ETSY IN THE PAST MONTH OR TWO?

Posed to Etsy users.

Yes, I have

No, but I plan to

No, and I don't plan to

0% 20% 40% 60% 80% 100%
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THINKING ABOUT YOUR MASK PURCHASE FROM ETSY, WAS IT YOUR FIRST TIME PURCHASING AN ITEM

FROM ETSY OR HAD YOU ALREADY PURCHASED OTHER ITEMS FROM ETSY BEFORE?

Posed to users who purchased a mask from Etsy.

I had purchased other items from Etsy
before

It was my first time purchasing from Etsy

HA|

0% 20% 40% 60% 80% 100%

DO YOU EXPECT TO CONTINUE SHOPPING FOR PRODUCTS ON ETSY IN THE FUTURE?

Posed to users whose first purchase from Etsy was a mask.

wJan (24)
m Oct (23)
mJul (23)
= Apr (23)
= Jan (23)
mOct (22)
= Jul (22)
m Apr (22)
mJan (22)
m Oct (21)
= Jul (21)
m Apr (21)

79.2%
2 Jan (21)

Yes, I will regularly shop Etsy in the future

Yes, I will occasionally shop Etsy in the future

80% 100%
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ALL RESPONDENTS — DO YOU EVER USE OR VISIT ETSY (EITHER THE WEBSITE ON YOUR COMPUTER OR
THE APPLICATION ON YOUR MOBILE DEVICE)?

Apr (15)
Oct (15)
Apr (16)
Oct (16)
Apr (17)
Oct (17)
Apr (18)
Oct (18)
Apr (19)
Oct (19)
Apr (20)
Oct (20)
Apr (21)
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HOW MANY ITEMS HAVE YOU PURCHASED
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ETSY USERS — RECENT USAGE

-O-My recent usage has INCREASED

-O-My recent usage has DECREASED ~O~My recent usage is the SAME

Jul (15)

ETSY USERS — EXPECTED USAGE
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-0-1 expect my usage to DECREASE. ~~I expect my usage to remain the SAME.
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CURRENT SPENDING CONFIDENCE OVERALL...

TikTok Shop

Wayfair
Wish.com
eBay
Etsy
Target
Temu
Shein
Amazon

Walmart

Very Weak Weak Confidence Neutral Confident Very
Confidence Confident

* This chart filters respondents who occasionally or regularly shop each of the above and
shows how confident these respondents currently feel overall in spending money.
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Experience with Amazon — Purchased items...

BY SELF-REPORTED CREDIT SCORE

January 2024

m Never ® One time, but not since 1 Occasionally ® Regularly

300 to 579: Poor

580 to 669: Fair

740-799: Very Good

800-850: Excellent4

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

*This chart filters respondents by their self-reported credit score and shows how likely
each cohort is to be a customer of the company noted above.
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Experience with eBay — Purchased items...

BY SELF-REPORTED CREDIT SCORE

January 2024

B Never u One time, but not since 1 Occasionally m Regularly

300 to 579: Poor

580 to 669: Fair

670 to 739: Good

740-799: Very Good

800-850: Excellent

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

*This chart filters respondents by their self-reported credit score and shows how likely
each cohort is to be a customer of the company noted above.
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Experience with Etsy — Purchased items...

BY SELF-REPORTED CREDIT SCORE

January 2024

m Never m One time, but not since m Occasionally m Regularly

300 to 579: Poor

580 to 669: Fair

670 to 739: Good

740-799: Very Good

800-850: Excellent

0% 10% 20% 30% 40% 50% 60% /0% 80% 90% 100%

*This chart filters respondents by their self-reported credit score and shows how likely
each cohort is to be a customer of the company noted above.
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Experience with Overstock — Purchased items...

BY SELF-REPORTED CREDIT SCORE

January 2024

m Never # One time, but not since = Occasionally m Regularly

300 to 579: Poor

580 to 669: Fair

740-799: Very Good

800-850: Excellent

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

*This chart filters respondents by their self-reported credit score and shows how likely
each cohort is to be a customer of the company noted above.
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Experience with Wayfair — Purchased items...

BY SELF-REPORTED CREDIT SCORE

January 2024
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300 to 579: Poor

580 to 669: Fair

670 to 739: Good

740-799: Very Good

800-850: Excellent
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*This chart filters respondents by their self-reported credit score and shows how likely
each cohort is to be a customer of the company noted above.
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Experience with Wal-Mart — Purchased items...

BY SELF-REPORTED CREDIT SCORE

January 2024

® Never m One time, but not since = Occasionally m Regularly

300 to 579: Poor
580 to 669: Fair

670 to 739: Good

740-799: Very Good

800-850: Excellent
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*This chart filters respondents by their self-reported credit score and shows how likely
each cohort is to be a customer of the company noted above.
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Experience with Target — Purchased items...

BY SELF-REPORTED CREDIT SCORE

January 2024
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300 to 579: Poor

580 to 669: Fair

670 to 739: Good

740-799: Very Good

800-850: Excellent
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*This chart filters respondents by their self-reported credit score and shows how likely
each cohort is to be a customer of the company noted above.
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Experience with Wish.com — Purchased items...

BY SELF-REPORTED CREDIT SCORE

January 2024

m Never m One time, but not since = Occasionally m Regularly

300 to 579: Poor

580 to 669: Fair

670 to 739: Good

740-799: Very Good

800-850: Excellent
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*This chart filters respondents by their self-reported credit score and shows how likely
each cohort is to be a customer of the company noted above.
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Experience with Temu — Purchased items...

BY SELF-REPORTED CREDIT SCORE

January 2024

m Never m One time, but not since m Qccasionally m Regularly

300 to 579: Poor

580 to 669: Fair

670 to 739: Good

740-799: Very Good

800-850: Excellent

0% 10% 20% 30% 40% 50% 60% /0% 80% 90% 100%

*This chart filters respondents by their self-reported credit score and shows how likely
each cohort is to be a customer of the company noted above.
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Experience with Shein — Purchased items...

BY SELF-REPORTED CREDIT SCORE

January 2024

B Never = One time, but not since = Occasionally B Regularly

300 to 579: Poor

580 to 669: Fair

670 to 739: Good

740-799: Very Good

|‘ [

800-850: Excellent

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

*This chart filters respondents by their self-reported credit score and shows how likely
each cohort is to be a customer of the company noted above.
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Experience with TikTok Shop — Purchased items...

BY SELF-REPORTED CREDIT SCORE

January 2024

® Never = One time, but not since Occasionally B Regularly

300 to 579: Poor

.
—mio

800-850: Excellent
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*This chart filters respondents by their self-reported credit score and shows how likely
each cohort is to be a customer of the company noted above.
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