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Key Takeaways:

❑ While there are some consumers who have a negative opinion of Yeezy sneakers (with
sentiments related to Kanye West and his comments in recent years being flagged as
reasons for negative sentiments), the broader consumer audience has a net positive
view of the brand/sneakers.

❑ Consumers are open to buying Yeezy sneakers, especially at lower price points than
retail. Consumers who currently own and wear sneakers reported that they would be
very likely to buy Yeezy’s if released at a lower price point (or at full retail).

❑ Over the history of our survey, consumers have shifted their buying preferences for
footwear toward online and direct, but those trends have been more stable of late. We
continue to note that the most frequent footwear buyers are more likely than infrequent
buyers to prefer online and direct from the brand.

❑ Among the broader audience, self-reported footwear purchase recency and frequency
have softened over the past year or so.

❑ Turning to athletic wear, consumers have been increasingly likely over time to say they
wear it both casually and to exercise. The share of consumers who don’t wear athletic
clothing has declined throughout the history of our survey.

❑ When it comes to athletic performance relative to competition, both Nike and Lululemon
have boosted customer sentiment that they are superior over-time.
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WHAT IS YOUR OPINION OF YEEZY FOOTWEAR?

Posed to all respondents
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Cross-tabbing the data above…
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DO YOU OWN ANY PAIRS OF YEEZY SNEAKERS? EXAMPLE PICTURED ABOVE

Posed to all respondents
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HOW LIKELY WOULD YOU BE TO BUY A PAIR OF YEEZY'S IF THEY WERE RELEASED AT...

Posed to all respondents
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Cross-tabbing the data above…
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IF YOU LEARNED THAT YEEZY'S FOOTWEAR WAS AVAILABLE FOR PURCHASE AGAIN AND COST THE 
FOLLOWING AMOUNTS OF MONEY, HOW LIKELY WOULD YOU BE TO BUY A PAIR? FOR REFERENCE, AN 
IMAGE OF YEEZY'S ARE PICTURED ABOVE.

Posed to all respondents

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 6

Cross-tabbing the data above…



BESPOKE Surveys 
Footwear and Athletic Wear | February 2024

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

FOOTWEAR PURCHASE PREFERENCES

BESPOKE MARKET INTELLIGENCE

Looking into Their Soles

www.bespokeintel.com

PAGE 7

http://www.bespokeintel.com


BESPOKE Surveys 
Footwear and Athletic Wear | February 2024

WHERE DO YOU PREFER TO BUY SNEAKERS/FOOTWEAR?

Posed to all respondents
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WHERE DO YOU PREFER TO BUY SNEAKERS/FOOTWEAR?

Cross-Tab Analysis
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WHERE DO YOU PREFER TO BUY SNEAKERS?

Posed to all respondents
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WHERE DO YOU PREFER TO BUY SNEAKERS?

Cross-Tab Analysis
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HOW MANY PAIRS OF FOOTWEAR DO YOU BUY PER YEAR?

Cross-Tab Analysis
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WHEN IS THE LAST TIME YOU BOUGHT A NEW PAIR OF SNEAKERS?

Posed to all respondents
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HOW OFTEN DO YOU BUY A NEW PAIR OF SNEAKERS?

Posed to all respondents
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HOW OFTEN DO YOU BUY A NEW PAIR OF SNEAKERS?

Posed to all respondents – Cross-tabbed by if they prefer to buy online vs. in-stores.
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HOW OFTEN DO YOU BUY A NEW PAIR OF SNEAKERS?

Posed to all respondents – Cross-tabbed by if they prefer to buy direct or from retailers.
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THINKING OF THE LAST TIME YOU BOUGHT A PAIR OF SNEAKERS, DID YOU BUY THEM ONLINE OR IN A 
STORE?

Posed to all respondents
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WHICH OF THE FOLLOWING BRANDS DO YOU OWN SNEAKERS FROM?

Posed to all respondents
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WHICH OF THE FOLLOWING FOOTWEAR BRANDS DO YOU OWN SNEAKERS/FOOTWEAR FROM?

Posed to respondents who said they run for exercise frequently or very frequently (N = 212)
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Data from November survey…



BESPOKE Surveys 
Footwear and Athletic Wear | February 2024

IF YOU WERE BUYING A NEW PAIR OF SNEAKERS TODAY, WHICH BRAND WOULD YOU BE MOST LIKELY TO 
CHOOSE?

Posed to all respondents
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IF YOU WERE BUYING A NEW PAIR OF SNEAKERS TODAY, WHICH BRAND WOULD YOU BE MOST LIKELY TO 
CHOOSE?

Posed to all respondents – Cross-tabbed by how often they buy sneakers.
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IF YOU WERE BUYING A NEW PAIR OF SNEAKERS TODAY, WHICH BRAND WOULD YOU BE MOST LIKELY TO 
CHOOSE?

Posed to all respondents – Cross-tabbed by those who prefer to buy online vs. in-stores.
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IF YOU WERE BUYING A NEW PAIR OF SNEAKERS TODAY, WHICH BRAND WOULD YOU BE MOST LIKELY TO 
CHOOSE?

Posed to all respondents – Cross-tabbed by those who prefer to buy direct vs. from retailers.
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WHAT IS YOUR OPINION OF THE FOLLOWING FOOTWEAR BRANDS?

Posed to respondents who have heard of each of thee following:
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IN YOUR OPINION, HOW MUCH PRICING POWER DO THE FOLLOWING FOOTWEAR BRANDS POSSESS? IE –
HOW MUCH CAN THEY RAISE PRICES WITHOUT IMPACTING HOW DESIRABLE THEY ARE TO PURCHASE?

Posed to respondents who have heard of each of the following:
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HOW LIKELY ARE YOU TO BUY SNEAKERS FROM THE FOLLOWING BRANDS AGAIN IN THE FUTURE?

Posed to respondents who own footwear from each of the following.
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HOW LIKELY ARE YOU TO BUY SNEAKERS FROM THE FOLLOWING BRANDS IN THE FUTURE?

Posed to respondents who DO NOT own footwear from each of the following.
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IF YOU WERE BUYING SNEAKERS/FOOTWEAR TODAY, WHERE WOULD YOU BE MOST LIKELY TO PURCHASE 
THEM?

Posed to all respondents
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IF YOU WERE BUYING SNEAKERS/FOOTWEAR TODAY, WHERE WOULD YOU BE MOST LIKELY TO PURCHASE 
THEM?

Posed to all respondents – Cross-tabbed by if they prefer buying online or in-stores.

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 32

1.1%

1.9%

2.5%

2.8%

3.3%

3.9%

4.4%

5.8%

8.1%

10.0%

10.6%

16.4%

29.2%

2.3%

2.3%

0.5%

3.2%

4.1%

7.8%

1.9%

14.1%

16.8%

15.3%

12.2%

11.3%

8.3%

0% 20% 40% 60% 80% 100%

Sports Authority

Champs

StockX

Target

Finish Line

Dick's

GOAT

Wal-Mart

Foot Locker

I don't know

Other (please specify)

Directly from the brand's store/site/app

Amazon

In a store

Online



BESPOKE Surveys 
Footwear and Athletic Wear | February 2024

IF YOU WERE BUYING SNEAKERS/FOOTWEAR TODAY, WHERE WOULD YOU BE MOST LIKELY TO PURCHASE 
THEM?

Posed to all respondents – Cross-tabbed by if they prefer buying online or in-stores.
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IF YOU WERE BUYING SNEAKERS/FOOTWEAR TODAY, WHERE WOULD YOU BE MOST LIKELY TO PURCHASE 
THEM?

Posed to all respondents – Cross-tabbed by how often they buy sneakers.
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WHICH RETAILER HAS THE MOST SNEAKERS THAT YOU CAN’T FIND ELSEWHERE?

Posed to all respondents
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WHAT DO YOU USE ATHLETIC CLOTHING FOR?

Posed to all respondents
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DO YOU REGULARLY OR OCCASIONALLY WEAR ATHLETIC CLOTHING FROM THE FOLLOWING BRANDS?

Posed to all respondents
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IN YOUR OPINION, HOW DOES THIS BRAND’S CLOTHING COMPARE TO COMPETITIVE OPTIONS WHEN IT 
COMES TO ATHLETIC PERFORMANCE?

Posed to respondents who regularly or occasionally wear athletic clothing from the following
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IN YOUR OPINION, HOW DOES THIS BRAND’S CLOTHING COMPARE TO COMPETITIVE OPTIONS WHEN IT 
COMES TO ATHLETIC PERFORMANCE?

Posed to respondents who regularly or occasionally wear athletic clothing from the following
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Footwear and Athletic Wear | February 2024

IN YOUR OPINION, HOW DOES THIS BRAND’S CLOTHING COMPARE TO COMPETITIVE OPTIONS WHEN IT 
COMES TO ATHLETIC PERFORMANCE?

Posed to respondents who regularly or occasionally wear athletic clothing from the following
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IN YOUR OPINION, HOW DOES THIS BRAND’S CLOTHING COMPARE TO COMPETITIVE OPTIONS WHEN IT 
COMES TO ATHLETIC PERFORMANCE?

Posed to respondents who regularly or occasionally wear athletic clothing from the following
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IN YOUR OPINION, HOW DOES THIS BRAND’S CLOTHING COMPARE TO COMPETITIVE OPTIONS WHEN IT 
COMES TO ATHLETIC PERFORMANCE?

Posed to respondents who regularly or occasionally wear athletic clothing from the following
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IN YOUR OPINION, HOW DOES THIS BRAND’S CLOTHING COMPARE TO COMPETITIVE OPTIONS WHEN IT 
COMES TO ATHLETIC PERFORMANCE?

Posed to respondents who regularly or occasionally wear athletic clothing from the following
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IN YOUR OPINION, HOW DOES THIS BRAND’S CLOTHING COMPARE TO COMPETITIVE OPTIONS WHEN IT 
COMES TO ATHLETIC PERFORMANCE?

Posed to respondents who regularly or occasionally wear athletic clothing from the following
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IN YOUR OPINION, HOW DOES THIS BRAND’S CLOTHING COMPARE TO COMPETITIVE OPTIONS WHEN IT 
COMES TO ATHLETIC PERFORMANCE?

Posed to respondents who regularly or occasionally wear athletic clothing from the following
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IN YOUR OPINION, HOW DOES THIS BRAND’S CLOTHING COMPARE TO COMPETITIVE OPTIONS WHEN IT 
COMES TO ATHLETIC PERFORMANCE?

Posed to respondents who regularly or occasionally wear athletic clothing from the following
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