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Credit Cards | Custom Survey

What is your age?
Posed to all respondents. (N=1905)

75+ 4.8%

65-74 13.0%

55-64 17.9% W Feb (24)
45-54 17.0%

35-44 19.8%

25-34 17.4%

18-24 10.2%
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What is your gender?
Posed to all respondents. (N=1905)

Prefer not to answer 1.5%

Source: 5% Bespoke Market Intelligence Survey

Male 46.1%
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60%

mF

52.3%

eb (24)

80% 100%
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What is your approximate average household income?
Posed to all respondents. (N=1905)

Over $150,000 - 14.8%

Between $100,000 and $150,000 [ 16.3%
Between $75,000 and $99,999 - 12.8%
Between $50,000 and $74,999 |1 16.8%
Between $30,000 and $49,999 |1 18.7%

Between $15,000 and $29,999 |1 10.6%

Under $15,000 - 10.0%

0% 20% 40% 60% 80% 100%

Source: ';\f, Bespoke Market Intelligence Survey Credit Cards Custom Survey



Credit Cards | Custom Survey

Which of the following categories best describes your employment status?
Posed to all respondents. (N=1905)

Disabled, not able to work i 7.0‘¥Lo

Retired [F0 118.3%

Not employed, NOT looking for work . 6.1%
Not employed, looking for work . 8.7%

Employed, working part-time - 11.8%

Employed, working full-time F 48.1%

0% 20% 40% ©60% 80% 100%

Source: ';\f, Bespoke Market Intelligence Survey Credit Cards Custom Survey
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Has your annual household income materially changed in the past year compared to the year prior?
Posed to all respondents. (N=1905)

Increased Significantly 17.4%
Around the same 65.4%
Declined Significantly 17.2%

0% 20% 40% 60% 80% 100%

Source: ';\f, Bespoke Market Intelligence Survey
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Do you have an emergency fund set aside for unexpected expenses?

Posed to all respondents. (N=1905)

45.2%

Yes

4.8%

0% 20% 40% 60%

Source: ';\f, Bespoke Market Intelligence Survey
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In the case of an emergency that interrupted your income, how many months of emergency funds are
you able to cover?
Posed to all respondents. (N=1905)

More than 12 Months
12 Months
11 Months
10 Months

9 Months
8 Months
7 Months
6 Months
5 Months
4 Months
3 Months
2 Months

1 Month
0 Months

25.3%
0% 20% 40% 60% 80% 100%

Source: ';\f, Bespoke Market Intelligence Survey
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How much do you agree with the following statement: "I consider myself living paycheck to
paycheck"

Posed to all respondents. (N=1905)

Strongly disagree 11.7%

|

Disagree 7.8%

Somewhat disagree 7%

I N

Neither agree nor disagree 10.5%

Somewhat agree 16.7%

— I

Agree

Strongly agree 30.5%

|

0% 10% 20% 30% 40% 50%
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How confident do you currently feel spending on...
Posed to all respondents. (N=1905)

Discretionary Things (Non-Essentials) 3314%

6%

m Extremely Confident
m Very Confident
= Somewhat Confident
/% m Not so|Confident
6.9% | :]:ot at fall Confident

Essentials 34.2%

9.3%

.8%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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What is your race or ethnicity?
Posed to all respondents. (N=1905)

Another race or ethnicity, please describe
below

White .9%
Native Hawaiian or other Pacific Islander
Native American or Alaska Native
Multiracial or Multiethnic

Middle Eastern or North African

Hispanic or Latino

Black or African American

Asian 4.0%

0% 20% 40% 60% 80% 100%

Source: ';\f, Bespoke Market Intelligence Survey
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What state do you reside in?
Posed to all respondents. (N=1905)

Percentage ' ' Percentage
California 10.0% Minnesota 1.3%
New York 8.2% Missouri 1.2%
Texas 7.9% Arkansas 1.0%
Florida 6.8% Oklahoma 1.0%
Illinois 4.7% Oregon 1.0%
Pennsylvania 4.6% Mississippi 0.8%
Ohio 4.6% Utah 0.8%
Georgia 3.4% Kansas 0.7%
Michigan 3.2% Nevada 0.7%
North Carolina 3.1% Maine 0.6%
Arizona 2.6% Idaho 0.5%
Virginia 2.6% lowa 0.5%
New Jersey 2.5% Hawaii 0.4%
South Carolina 2.3% West Virginia 0.4%
Indiana 2.1% New Hampshire 0.3%
Maryland 2.0% Rhode Island 0.3%
Kentucky 2.0% Nebraska 0.3%
Tennessee 1.9% New Mexico 0.3%
Wisconsin 1.9% North Dakota 0.3%
Louisiana 1.9% Alaska 0.2%
Colorado 1.8% Delaware 0.2%
Massachusetts 1.8% District of Columbia (DC) 0.2%
Alabama 1.6% South Dakota 0.2%
Connecticut 1.5% Montana 0.1%
Washington 1.5% Vermont 0.1%
Wyoming 0.1%

g Credit Cards Custom Survey
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Which of the following best describes your credit score? If you are unsure, provide your best estimate
Posed to all respondents. (N=1905)

300 to 579: Poor _ 11.2%
580 to 669: Fair [F] 19.5%

670 to 739: Good [N 24.00%

740-799: Very Good [ 22.8%

800-850: Excellent - 22.5%

0% 20% 40% 60% 80% 100%

Source: ';\f, Bespoke Market Intelligence Survey Credit Cards Custom Survey I
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Have you ever faced any challenges related to your credit history? (e.g., loan denials, interest rates, etc)

Posed to all respondents. (N=1905)

Never

Rarely

Sometimes

Many times

Source: ';\f, Bespoke Market Intelligence Survey

|

|
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20%
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Do you currently have any of the following loans/debt at the moment?
Posed to all respondents. (N=1905)

None .0%

Personal Loan

Credit Card Debt 42.6%
Auto Loan 2%
Mortgage .5%

Student Loan Debt 5.8%

0% 20% 40% 60% 80% 100%

Source: ';\f, Bespoke Market Intelligence Survey Credit Cards Custom Survey



How would you prioritize the types of loans you have, from what you view as most important to pay
at the top, to the least important at the bottom.
Posed to all respondents. (N=1905)

First Second Third Fourth Fifth Score
Mortgage D709% |[1133% | 44% | 16% | 07% 5.7
Auto Loan D 433% B 4a37% |l 90w | 3.8% 0.2% 5.26
Credit Card Debt D 468% L 329% [l171% | 29% 0.2% 5.23
Personal Loan D439% [ 282% [ 202% [ 53% | 2.4% 5.06
Student Loan Debt D a36% L 257% [l175% [l 109% | 2.3% 4.97

Source: 5% Bespoke Market Intelligence Survey
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Do you currently have any of the following? Select ALL that apply
Posed to all respondents. (N=1905)

Checking Account 80.9%
Debit Card 1.5%
Credit Card .6%
Savings Account /o

Mobile payment app(s) account
Retirement Account
Trading account

CD

None of the above 1%

0% 10% 20% 30% 40% 50% 60% /0% 80% 90% 100%

Source: 5% Bespoke Market Intelligence Survey Credit Cards Custom Survey
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How often do you use the following to spend money?
Posed to all respondents. (N=1905)

m Never mRarely mSometimes mOften mVery Often

Debit Card(s)

Credit Card(s)

Mobile Payment Apps (e.g., Venmo,
Paypal, Cash App, Zelle, etc)

Buy Now Pay Later (e.g., Affirm,
Klarna, Afterpay, etc)

0% 20% 40% 60% 80% 100%

Source: ';\f, Bespoke Market Intelligence Survey
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How much would you estimate you spend IN AN AVERAGE MONTH across all of your credit and debit
cards?

Posed to respondents who have a credit card and/or debit card (N = 1,679)

$10,000+
$5,000-$9,999
$2,500-$4,999
$1,000-$2,499 20.9%
$999-$1,000
$500-$999 20.1%
Under $500

29.4%

0% 20% 40% 60% 80% 100%

Source: ';\f, Bespoke Market Intelligence Survey
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What percentage of your purchases would you allocate to credit cards during the following periods...

Posed to respondents who have a credit card and/or debit card (N = 1,679)

In 2025

In 2024 4.91
In 2023 5.17
In 2022 4.91

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Source: 5% Bespoke Market Intelligence Survey
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How do you typically handle credit card debt?

Posed to respondents who have a credit card and/or debit card (N = 1,679)

Carry a balance over

Pay off balance in full every

Source: 5% Bespoke Market Intelligence Survey

month

38.4¢

/o

0%

61.6

%

20% 40% 60% 80% 100%
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Over the past 12 months, has the credit card balance you carry over each month across all your
cards...

Posed to respondents who have a credit card and/or debit card (N = 1,679)

Significantly Decreased i 5.2%

Slightly Decreased - 10.4%

25.0%

Slightly Increased

Significantly Increased 3.8%

L

0% 20% 40% 60% 80% 100%
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Which of the following best describe you when it comes to the types of credit cards you like? Select
up to three

Posed to respondents who have a credit card and/or debit card (N = 1,679)

The Budget-Conscious User- Profile: Prefers cards with no annual fees, interested in
budgeting tools, and is cautious about overspending.- Spending Habits: Mostly
essential purchases like groceries, gas, and bills.- Preferred Card Features: Low-interest
ra

40.9%

The Rewards Seeker- Profile: Enjoys collecting points, miles, or cash back. Often
spends on dining, travel, and entertainment.- Spending Habits: Regular spender on
leisure activities, willing to pay annual fees for higher rewards.- Preferred Card
Features:

39.6%

1

The Credit Builder- Profile: New to credit or rebuilding credit, cautious about credit
utilization.- Spending Habits: Small, regular purchases, careful about full and timely
payments.- Preferred Card Features: Low entry requirements, credit education tools

26.4%

The Tech-Savvy Shopper- Profile: Embraces digital wallets and online shopping,
interested in the latest tech trends.- Spending Habits: Frequent online purchases,
electronics, and subscription services.- Preferred Card Features: Strong online security
featu

9%

—
w
Vo]

The Frequent Traveler- Profile: Often travels for work or leisure, values travel-related
perks.- Spending Habits: International and domestic travel expenses, including flights,
hotels, and car rentals.- Preferred Card Features: No foreign transaction fees,

11.9%

None of the above 10.2%

The Business Owner- Profile: Uses credit cards for business expenses, interested in
cash flow management.- Spending Habits: Business-related purchases, such as office
supplies, advertising, and travel.- Preferred Card Features: Higher credit limits, busine

8.0%

The Luxury Enthusiast- Profile: High-income individuals who enjoy luxury and
exclusivity.- Spending Habits: High-end shopping, luxury travel, and fine dining.-
Preferred Card Features: Premium perks, concierge services, and exclusive access to
events.

9%

LB

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Source: ';\f, Bespoke Market Intelligence Survey
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Please rate how important the following are to you when choosing a credit card:

Posed to respondents who have a credit card and/or debit card (N = 1,679)

B Not at all important m Slightly important = Moderately important = Very important ® Extremely important
3.5%
Low annual fee

4.0%
Customer service

Interest rate

Qualifications I could meet

Cash back

Rewards / rewards points
other non-cash benefits

Credit line

Balance transfer offer

3
3

20% 40% 60% 80% 100%

Source: ';\f, Bespoke Market Intelligence Survey Credit Cards Custom Survey
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When did you most recently do research into credit or debit card offerings?

Posed to all respondents. (N=1905)
Never _ 14.6%

More than a year ago - 28.3%

3-12 months ago - 20.2%

In the past three months - 19.7%

In the past month - 17.3%

0% 20% 40% 60% 80% 100%

Source: ';\f, Bespoke Market Intelligence Survey Credit Cards Custom Survey
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In your opinion, which credit/debit card brand is best for...
Posed to all respondents. (N=1905)
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In your opinion, which credit/debit card brand is best for...
Posed to all respondents. (N=1905)
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How well do you feel you understand the various point offerings with credit card brands?
Posed to all respondents. (N=1905)

Not at All: I have little to no understanding of point
offerings with credit card brands and cannot make /.5%
comparisons.

Not Very Well: I find the point offerings complex and
challenging to understand, with limited knowledge
about differences among brands.

3%

Somewhat: I have a general idea about point offerings
but find it confusing to differentiate between different
credit card brands.

Moderately Well: I understand the basics of point
offerings but may not be familiar with all the details
across different brands.

(8]

6.3%

Very Well: T have a thorough understanding of the
point offerings and can easily compare different credit 28.7%
card brands.

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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