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ARE YOU FAMILIAR WITH ANY OF THE FOLLOWING BRANDS? SELECT ALL THAT APPLY

This question was posed to all respondents.

Dyson
Hamilton Beach
Cuisinart

Shark

Ninja Kitchen
Instant Pot

Electrolux

PERLs
None of the above %]1?348
Vitamix

Breville
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HOW DO YOU FEEL ABOUT THE FOLLOWING BRANDS?

This question was posed to all respondents who are aware of each of the below.

Breville iApr 24)
Jan (24)

Cuisinart
Dyson
Shark
Hamilton Beach
Ninja Kitchen
Instant Pot
Vitamix
Electrolux
Vitamix

0 - Very Negative 1 2 3 4 5 6 7 8 9 10 - Very Positive

N=

Vitamix 251

Ninja Kitchen 524

Shark 564

Vitamix 252

Instant Pot 497

Breville 138

Cuisinart 613

Hamilton Beach 685

Electrolux 318

Dyson 689
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DO YOU OWN PRODUCTS FROM ANY OF THE FOLLOWING BRANDS? SELECT ALL THAT APPLY

This question was posed to all respondents.

None of the above 41.8%

Hamilton Beach

Cuisinart m Apr (24)
Shark ® Jan (24)
Dyson

Ninja Kitchen
Instant Pot
Electrolux [ 3.2%
Breville [ 2.7%
Vitamix [ 2.7%
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HOW LIKELY ARE YOU TO RECOMMEND THIS BRAND TO A FRIEND OR COLLEAGUE?

This question was posed to respondents who own products from each of the below.

Vitamix
Breville

Ninja Kitchen
Shark

Dyson
Vitamix
Cuisinart
Electrolux
Instant Pot

Hamilton Beach
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Vitamix

Ninja Kitchen
Shark

Vitamix

Instant Pot
Breville
Cuisinart
Hamilton Beach
Electrolux
Dyson

28
171
218

34
165

34
230
301

40
196
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HOW MUCH OF A DESIRE DO YOU HAVE TO BUY MORE/DIFFERENT PRODUCTS FROM THIS BRAND IN THE

FUTURE?

This question was posed to respondents who own products from each of the below.

Breville m Apr (24)
= Jan (24)

Ninja Kitchen
Cuisinart
Shark
Vitamix
Dyson
Electrolux
Vitamix
Instant Pot

1 - Very Weak 2 3 4 5 6 7 - Very Strong

Vitamix 28

Ninja Kitchen 171

Shark 218

Vitamix 34

Instant Pot 165

Breville 34

Cuisinart 230

Hamilton Beach 301

Electrolux 40

Dyson 196
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AGE OF CUSTOMER BASES

This question was posed to respondents who own products from each of the below.

Customer Of:

Vitamix Ninja Kitchen Shark Vitamix Instant Pot Breville Cuisinart Hamilton Beach Electrolux Dyson N Size
L 2.0% | 0.7% [N14.9% [[2.0% [ 61% [L | 8.8% 7% [19.5%
10.7% | 2.3% | 26% [L1s.9% [ 15.8% || 0.7% [43.0%| 303
13.9% | 16.0% | [18.0%[ 3.5% 5.2% | 2.7% [123.4% 256
| 3.7% | 3.2% [122.8% L 21% [43.0%| 189
L 2.1% [ 7.3% | 2.1% | 1.6% [17.8% 7% |47.3%| 191
| 0.9% | Is.6%  [25.0% 1.9% | 1.9% |f14.8% [0738.9%  [[a6% |[A7.6%| 108
[36% | 164% 3% || 73% [[9.1% |418% | 36.4% ||| 18% [23.6%| 55

INCOME OF CUSTOMER BASES

This question was posed to respondents who own products from each of the below.

Less than $15,000- $25,000- $50,000- $75,000- $100,000- $150,000-

Weighted
$200,000+
$15,000 $24,999 $49,999 $74,999 $99,999 $149,999 $199,999 Average N Size

Customer: Hamilton Beach [ ]9.0% I 183% I 1slo% I J9.3% [l 3.7% 1.0% 3.74 300
Customer: Vitamix ‘111w Baihw  B222% | 194% | B19.4% 139% [ 28% 0.0% 3.78 36
Gen Pop Average I iss%x B 187% Pass% B doox  Fl 39% [ 23% 3.85 728
Customer: NinjaKitchen [0 83% [ 17.4% 9% |I209% | Wioe% | B 100% [Elesx [l 35% 4.10 230
Customer: Cuisinart [l o36% [l s52% Badsx B doss [Fl s2% [ 28% 4.10 251
Customer: Instant Pot Fl71a%  Elee»x W2a2% |W228% | Ba78%x B 12bhw [l sis [ 21% 4.15 197
Customer: Shark Flsox B oox W223% |W223% |Wiesxs| B129% B [74% [ 25% 4.15 202
Customer: Dyson Flsax [Elesx [2ae% |B237% |B192%| B 103% [Eles3xs [ 45% 423 224
Customer: Electrolux 0.0% 0.0% 5% 192% El77% [ 39% 4.58 26
Customer: Breville Bl s Bl sm Bl s W081a%  |FIsex Wi1d3w Wiadsw W43 | s | 35
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