Consumer Electronics China

Volume 38 | Quarterly Survey
1,000 China Consumers (Audience Skews Urban/Larger Cities, and increasingly toward Tier 1 Cities)
Tickers Covered: AAPL

KPIs and Key Questions

Over the past few years, the share of respondents coming from tier 1 cities has increased and the share
coming from tier 2 cities has declined by a similar amount. The share of respondents coming from tier 3
through tier 6 cities has been generally consistent in our survey.

iPhone share trends were flat g/q. It has declined in recent quarters in our tracker following a period of time
in which it made steady gains. Consumers project share gains for Apple over upgrade cycles going forward.

Price/cost remains one of the most mentioned reasons why Chinese consumers don’t own an iPhone. We
also hear from people that they want to support domestic production and that they are used to Android.

Refresh cycles are improving slightly sequentially.

Noteworthy Stats:

Of respondents said that they think that domestic demand for the iPhone has significantly
strengthened.

Of respondents said that they think that domestic demand for the iPhone has significantly
weakened.

Of iPhone owners said they have higher expectations than normal for the latest iPhones.

Of iPhone owners said they have lower expectations than normal for the latest iPhones.
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WHICH OF THE FOLLOWING BEST DESCRIBES THE CITY YOU LIVE IN?

This question was posed to all respondents.
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Apple vs. Android Overseas

NEW QUESTIONS
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COMPARED WITH THE PREVIOUS IPHONE RELEASE, DO YOU HAVE HIGHER OR LOWER EXPECTATIONS
FOR IPHONE 16, IPHONE 16 PLUS, IPHONE 16 PRO AND IPHONE 16 PRO MAX?

This question was posed to iPhone owners (N = 508)
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DO YOU THINK THE DEMAND FOR APPLE PRODUCTS IN YOUR COUNTRY HAS BECOME STRONGER OR

WEAKER?

This question was posed to all respondents.
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DO YOU THINK YOUR DOMESTIC DEMAND FOR APPLE'S IPHONE HAS BECOME STRONGER OR WEAKER?

This question was posed to all respondents.

Significantly weakened = Oct (24)

m Jul (24)

Slightly weakened = Apr (24)

No change

Slightly enhanced

Significantly enhanced
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5G
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DO YOU KNOW WHAT 5G WIRELESS SERVICE IS?

This question was posed to all respondents.
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HOW INTERESTED ARE YOU IN GETTING A PHONE THAT YOU CAN USE ON A 5G WIRELESS NETWORK?

This question was posed to all respondents.
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MARKET SHARE TRENDS AND PURCHASE
ENGAGEMENT
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SMARTPHONE OWNERS — TYPE OF SMARTPHONE CURRENTLY OWN

This question was posed to all respondents.
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*Important Note: Since 2020 the share of respondents coming from Tier 1 Cities has
increased while the share coming from Tier 2 Cities has declined.
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SMARTPHONE OWNERS — WHICH SMARTPHONE DID YOU OWN BEFORE YOUR CURRENT SMARTPHONE?

This question was posed to smartphone owners.

-O-Apple -O-Android ~O-0Other

*Important Note: Since 2020 the share of respondents coming from Tier 1 Cities has
increased while the share coming from Tier 2 Cities has declined.
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SMARTPHONE OWNERS — WHICH SMARTPHONE WILL YOU CHOOSE FOR YOUR NEXT SMARTPHONE?

This question was posed to smartphone owners.

-O-Apple -O-Android ~O—QOther

*Important Note: Since 2020 the share of respondents coming from Tier 1 Cities has
increased while the share coming from Tier 2 Cities has declined.
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This question was posed to all respondents.
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This question was posed to all respondents.

-O~iMac (any version)

-O-iPod (any version)

=O-iPhone (any version)

=O-iPad Mini (any version)

-O-iPad (any version)

~O-Macbook (any version)

-O-Apple Watch

None

-O-Airpods or Airpods Pro
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This question was posed to all respondents.

No

-O-TV =O-Laptop =-O-Desktop -O-Watch -O-Headphones

-O-Tablet -O-Portable Music Player
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This question was posed to all respondents.

~O-Macbook (any version) -O-iPad (any version)

-O-iMac (any version)

=O-iPod (any version)

=O-iPhone (any version)

None

-O-Airpods

-O-iPad Mini (any version) -O-Apple Watch

40% ool A N

e

0%

(b2) PO
(¥2) Inc

(b2) 1dy
(+2) 924
(€2) PO
(g2) bny
(€2) 1dy
(g2) uer
(T2 »O
(z2) Inc

(zo) 1dv
(20) uer
(12) 0
(12) Inc

(12) My
(12) ver
(02) 0
(02) Inc

(02) «dy
(02) 1ol
(02) 924
(67) PO
(61) InC

(61) 1dy
(61) uer
(81) 0
(81) InC

(81) «dy
(81) ver
(£1) 0
(£1) Ing

(£1) 1dy
(£T1) ver
(91) 0
(91) Inc

(91) dvy
(91) uer
(S1) dos
(ST) ung

PAGE 17

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE



BESPOKE Surveys
Consumer Electronics China

PLEASE SELECT THE DEVICES YOU OWN FROM THE LIST BELOW (SELECT ALL)

This question was posed to all respondents.
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iPhone (any version)
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iPad (any version)

None of the above

Apple Watch (any version)

Airpods or Airpods Pro

Macbook (any version)

iPad Mini (any version)

iMac (any version)
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IPHONE AND ANDROID MIX
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This question was posed to Android owners.
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WHY DON’T YOU USE THE IPHONE?

This question was posed to all smartphone owners who DO NOT own iPhones.
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SMARTPHONE PURCHASE FREQUENCY
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WHEN DID YOU GET YOUR CURRENT SMARTPHONE?

This question was posed to smartphone owners.
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WHEN DO YOU PLAN TO GET A NEW SMARTPHONE?

This question was posed to smartphone owners.
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HOW OFTEN DO YOU BUY A NEW SMARTPHONE?

This question was posed to smartphone owners.

Oct (24) 2.19
Jul (24)
Apr (24)
Feb (24)
Oct (23)
Aug (23)
Apr (23)
Jan (23)
Oct (22)
Jul (22)
Apr (22)
Jan (22)
Oct (21)
Jul (21)
Apr (21)
Jan (21)
Oct (20)
Jul (20)
Apr (20)
Mar (20)
Feb (20)
Oct (19)
Jul (19)
Apr (19)
Jan (19)
Oct (18) 1.88
Jul (18) 2.01
Apr (18) 1.82
Jan (18) 1.88
Oct (17)
Jul (17)
Apr (17)
Jan (17)
Oct (16)
Jul (16)
Apr (16)
Jan (16)
Sep (15) 2.03
Jun (15) 1.86

2.27
2.22

2.28
2.32

2.26
2.25
2.05
2.07
2.05
2.02
2.16
2.18
2.20
2.11
2.06
2.08
2.11
2.04
2.06
2.01
.97
.97

D4
2.00

2.02
2.02

|

Every Year or Less Every Two Years Every Three Years

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 25



	Default Section
	Slide 1

	Body
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25


