Streaming Video Survey

Volume 46 | Quarterly Survey
1,000 US Consumers Balanced To Census
Tickers Covered: NFLX, DIS, T, CMCSA.

Key Takeaways:

L This quarter, we asked consumers about a free version of Netflix with ads to better understand the
appeal of such an offering. Commentary skewed positive with close to 35% of respondents indicating
that they would be extremely interested in a free version with ads. Non-Netflix subscribers express a high
degree of interest (even more interest from non-subscribers who used to be a Netflix subscriber in the
past).

L Close to 43% of those who said that they were at least somewhat interested in a free version of Netflix
with ads indicated that they would watch it multiple hours per day.

O Feedback towards the NFL on Netflix continues to be positive and interest strengthened somewhat g/q
relative to our initial check.

L Interest in watching live sports on Netflix has improved modestly and the share who said that live sports
would make them less likely to cancel Netflix also increased q/q.

L The share who let anyone living outside of their household use their Netflix account stands at series lows.

L The number of streaming video services that consumers think it is appropriate to pay for at the same
time has increased more recently.

L According to consumers, the value proposition of Netflix remains strong and has strengthened somewhat
in the last few quarters.

L YouTube Premium ranks the best when it comes to perceived value of the service relative to what it
costs.

L Netflix tests well as it relates to content available (it is second to only YouTube Premium) and ranks
ahead of major platforms like HBO Max, Hulu, and Disney+.

L The share who subscribe to cable/satellite has declined considerably over time and is tracking near series
lows.

L The share of Netflix subscribers contemplating cancelling has been on the decline.

Q) In all, Netflix subscribers have become accustomed to expecting price increases from the platform (a very
small share of subs expect to see zero price increases within a two year window).
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HOW MUCH INTEREST WOULD YOU HAVE IN A FREE VERSION OF NETFLIX WITH ADS?

Posed to all respondents.

Not at all Interested _ 18.1%

Not so Interested 10.6%

= Oct (24)

Somewhat Interested - 25.5%

Very Interested [\ 16.2%

Extremely Interested —

0% 20% 40% 60% 80% 100%

34.7%

Cross-Tabbing the chart above...

® Netflix Premium Sull)s (N = 94)
m Netflix Standard Subs (N = 204)
m Netflix Standard With Ads Suibs (N =206)

[y
=
~l
o
o

Not at all Interested

B Lapsed Netflix Subscribers (N = 117
t Netfix Subscribers (N =|306)

Not so Interested

Somewhat Interested

Very Interested

Extremely Interested 56.3%

41.0%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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IF THERE WAS A FREE VERSION OF NETFLIX WITH ADS, HOW OFTEN DO YOU THINK YOU WOULD

WATCH IT?

Posed to all respondents who are at least somewhat interested in a free version of Netflix
with ads.

Never

Less than once per month
Once or twice per month = Oct (24)
Once a week

A few times per week 34.8%

One hour or less per day

Multiple hours per day

42.7|°/o

0% 20% 40% 60% 80% 100%

Cross-Tabbing the chart above... respondents who are not Netflix subscribers and are at
least somewhat interested in a few version of Netflix with ads (N = 222)

Never

Less than once per month
Once or twice per month
Once a week

A few times per week

2.9%

One hour or less per day

Multiple hours per day

40. 50/1)

0% 20% 40% 60% 80% 100%
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HOW MUCH INTEREST DO YOU HAVE IN WATCHING THE FOLLOWING ON NETFLIX?

Posed to all respondents.

mOct (24)

NFL Games in = Jul (24)

2025/2026 Seasons

NFL Football games on
Netflix on Christmas
Day (December 25,

2024)

Mike Tyson vs. Jake
Paul boxing match on
November 15, 2024

WWE Raw

Professional Tennis
Matches

Professional Golf Events

Not at all interested Slightly interested Moderately interested Very interested Extremely interested

Posed to Netflix subscribers.
m Not at all interested  mSlightly interested  m Moderately interested  mVery interested  m Extremely interested
NFL Games in 2025/2026 Seasons

NFL Football games on Netflix on Christmas Day (December
25, 2024)

Mike Tyson vs. Jake Paul boxing match on November 15,
2024

WWE Raw

Professional Tennis Matches

Professional Golf Events

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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HOW MUCH INTEREST WOULD YOU HAVE IN WATCHING LIVE SPORTS STREAMED ON NETFLIX?

Posed to all respondents.

Not at all interested m Oct (24)
mJul (24)
Not so interested = Apr (24)

Somewhat interested

Very interested

Extremely interested

0% 20% 40% 60% 80% 100%
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YOU MENTIONED YOU ARE A NETFLIX SUBSCRIBER. IF NETFLIX STARTED OFFERING MORE LIVE

SPORTS EVENTS ON NETFLIX, WHICH BEST DESCRIBES YOU...

Posed to respondents who are Netflix subscribers.

It would make me less
likely to cancel or think
about cancelling Netflix

.9%
3.4%
).2%

It would not impact my

likelihood of remaining a

Netflix subscriber in any
way

0% 20% 40% 60% 80% 100%
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YOU MENTIONED THAT YOU ARE NOT A NETFLIX SUBSCRIBER. IF NETFLIX STARTED OFFERING MORE

LIVE SPORTING EVENTS AS PART OF THEIR SUBSCRIPTION, WOULD THAT COMPEL YOU TO SIGN UP
FOR NETFLIX?

Posed to respondents who are NOT Netflix subscribers.

Yes, I would definitely sign
up for Netflix if they had
live sports

Oct (24)
mJul (24)
Apr (24)

Maybe, depends on which
sporting events

(0]
No, I still wouldn't sign up 62'631/3/
for Netflix (Y
67.:2%

0% 20% 40% 60% 80% 100%
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HOW MUCH INTEREST DO YOU TYPICALLY HAVE IN WATCHING HIGH PROFILE BOXING MATCHES?

Posed to all respondents.

55.0%
Not at all interested

Not so interested

Somewhat interested m Jul (24)

W Apr (24)
Very interested

Extremely interested

0% 20% 40% 60% 80% 100%
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HOW LIKELY DO YOU THINK IT IS THAT NETFLIX WILL INCREASE PRICES IN THE NEXT THREE MONTHS?

Posed to Netflix subscribers.

Very unlikely

Unlikely

Somewhat unlikely

m Oct (24)
Neither likely nor unlikely wJul (24)
B Apr (24)
Somewhat likely ® Jan (24)
Likely
Very likely
0% 20% 40% 60% 80% 100%
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IN GENERAL, HOW OFTEN DO YOU EXPECT NETFLIX TO INCREASE THEIR PRICES?

Posed to Netflix subscribers.

Less often than every two years

Once every two years
Oct (24)

Jul (24)
Apr (24)

Around once per yea
rou peryear Jan (24)

Multiple times per year

0% 20% 40% 60% 80% 100%
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HAVE YOU EVER BEEN FORCED TO ENTER A CODE TO RE-AUTHENTICATE IN THE NETFLIX APP ON ANY
DEVICE YOU USE TO WATCH NETFLIX DURING THE PAST 6 MONTHS?(I.E., HAVE YOU BEEN FORCED

TO RETRIEVE AND ENTER A CODE SENT TO THE EMAIL ADDRESS OR MOBILE NUMBER ASSOCIATED
WITH THE NETFLIX ACCOUNT YOU ACCESS)

Posed to respondents who watch Netflix...

I have not opened Netflix in the past
6 months q 1 (24)

I don't know

No

Yes

0% 20% 40% 60% 80% 100%

Posed to respondents who watch Netflix, cross-tabbed by how they access Netflix...

ess this
o bmeone's
I have not opened Netflix in the past 6 months don't live
with
o pays for
20.7% this service
I don't know 16.4%
13.2% m Netflix: I pay for this
service myself

48.3M%
No 45.7%

Yes

0% 20% 40% 60% 80% 100%
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WHEN WERE YOU MOST RECENTLY FORCED TO RE-AUTHENTICATE TO GET INTO NETFLIX?

Posed to respondents who were asked to re-authenticate to access Netflix (N = 188).

More than 4 months ago
3-4 months ago

m Oct (24)

1-2 months ago =Jul (29

35/0% = Apr (24)

m Jan (24)

= Oct (23)
In the past month
In the past week

0% 20% 40% 60% 80% 100%
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WHEN ASKED TO RE-AUTHENTICATE TO GET INTO NETFLIX, WHAT DID YOU DO? PLEASE READ THE

BELOW RESPONSES VERY CAREFULLY AND CHOOSE WHICH YOU DID.

Posed to all respondents who watch movies and/or TV shows through any medium
including streaming video providers and were asked to re-authenticate (N = 188).

I was not able to re-authenticate and just stopped
accessing Netflix

I was unable to get the code, so I signed up for
and pay for my own Netflix account

I contacted someone (who I do not live with) they
added me as a user for an additional $7.99 per

month m Oct (24)
mJul (24)
= Apr (24)
I contacted someone (who I do not live with) and
they gave me the code m Jan (24)
m Oct (23)
I got the account from someone I live with to log-
in
76.9%
It is my account - I recovered the code and 270
entered it to log-in '_10}:,
0% 20% 40% 60% 80% 100%
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OF ALL THE THINGS YOU WATCH ON CABLE TV, WHICH IS MOST IMPORTANT TO YOU?

Posed to all respondents who watch cable TV at home.
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HOW IMPORTANT ARE THE FOLLOWING TO YOU...

Posed to all respondents.

Live Sports on TV

m Oct (24)
mJul (24)
m Apr (24)
= Jan (24)
m Oct (23)
= Jul (23)

Cable News Shows

Not At All Somewhat  Important Very Extremely
Important Important  Important

Cross-Tab (Weighted Averages)

w75 or older
Live Sports on 65 to 74
v
m 55 to 64
m45to 54
m35to 44
m25to 34
Cable News
Shows = 18to 24
Not at all important ~ Somewhat important Important Very important Extremely
important
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DO YOU SHARE A PASSWORD WITH SOMEONE WHO LIVES IN YOUR HOUSEHOLD, OR SOMEONE WHO

DOES NOT LIVE IN YOUR HOUSEHOLD?

Posed to Netflix subscribers.

0.0% :
Oct (24)
ul(24)
Apr(24)

wlan (24)

= Oct (23)
Jul(23)
Apr (23)

wJan (23) |

mOct (22)

=l (22)

mApr (22) |

mJan (22)
Oct (21)

mul(21)

mApr(21)

mJan (21)

mOct (20)

wJul (20)

= Apr (20)

mJan (20) |

®Oct (19)

mJul (19)

m APr (19)

B5h (19)

= Oct (18)

=Jul (18)

mApr(18)

mJan (18) |

mOct (17)

wul (17)

= Apr (17)

mJan (17)

= Sep (16)

I am currently on a free trial

14.5%

I access it by using a friend or family member's login

I personally pay for Netflix

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%
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DO YOU SHARE A PASSWORD WITH SOMEONE WHO LIVES IN YOUR HOUSEHOLD, OR SOMEONE WHO

DOES NOT LIVE IN YOUR HOUSEHOLD?

Posed to Netflix subscribers who access it by using a family or friend’s login (31% of
subscribers).

Octi(24)
Jul (24)
u Apri(24)
‘ 1 1 u Jani(24)
15.8% i i 5 0ct(23)
17.8% § : Jul (23)
§ § u Apri(23)

28.6% i : mJan (23)
: B Oct(22)

mJul (22)
m Apri(22)
=Jani(22)
m Octi(21)
mJul (21)
m Apri(21)
: mJani(21)

42.2% : m Oct(20)
1 = Jul (20)

m Apri(20)
mJan(20)

9.1%

12.2% |

The person's account I use DOES NOT live in my household

90.9%

91.3% |
87.9% :
90.2%
84.2%

The person's account I use lives in my household 81.5%

75.0°j/o

0% 20% 40% 60% 80% 100%
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HAVE YOU HAD ANY TROUBLE ACCESSING THE PERSON’S NETFLIX ACCOUNT WHO YOU TYPICALLY

USE?

Posed to respondents who said they access someone else’s account who they do not live
with (N = 25)

I haven't tried to use the account in
the past month
P m Oct (24)
mJul (24)
m Apr (24)
m Jan (24)
I have had trouble using the account m Oct (23)
in the past month = Ul (23)
58.6%
56.4%
I have used the account in the past %
month with no issue 60.0%
5.4%
62.80{0

0% 20% 40% 60% 80% 100%
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WHICH OF THE FOLLOWING WOULD YOU DO IF NETFLIX NO LONGER ALLOWED THE PERSON WHOSE
ACCOUNT YOU ACCESS TO SHARE THEIR NETFLIX ACCOUNT WITH YOU FOR FREE

Posed to respondents who said they access someone else’s account who they do not live
with (N = 25)

Other (please specify)

I would stop accessing Netflix

33.3%

I would sign up for and pay for my own 30.8% (23)
Netflix account 22.2% ® Jul (23)

28.6%

27.9%

0% 20%  40% 60% 80%  100%
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DO YOU LET ANYONE LIVING OUTSIDE OF YOUR HOUSEHOLD USE YOUR NETFLIX ACCOUNT?

Posed to all respondents who pay for Netflix or lives with someone who pays for Netflix
(N=490).

88.8%
89.5%
89.3%

88.0%
86.12%
84.9%
83.6%
84.4%

No

85.7%

m Oct (24)
m Jul (24)

Apr (24)
® Jan (24)
m Oct (23)
m Jul (23)
W Apr (23)
W Jan (23)
m Oct (22)
mJul (22)
m Apr (22)
0% 20% 40% 60% 80% 100%

Yes
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HOW MANY PEOPLE WHO LIVE OUTSIDE OF YOUR HOUSEHOLD DO YOU LET USE YOUR NETFLIX

ACCOUNT?

Posed to all respondents who pay for Netflix and let people outside of their house use their
log-in (N = 51)

5+
m Oct (24)
w Jul (24)

Apr (24)
™ Jan (24)
m Oct (23)
m Jul (23)
m Apr (23)
m Jan (23)
W Oct (22)
mJul (22)
m Apr (22)

0% 20% 40% 60% 80% 100%
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WHAT IS YOUR RELATION TO THE PERSON WHOSE NETFLIX ACCOUNT YOU ACCESS?

Posed to respondents who access someone’s Netflix account who they do not live with (N
=51).

41.4%
My child or other family member has the
account
My parent(s) have the account m Oct (24)
= Jul (24)
Apr (24)
My friend has the account m Jan (24)
m Oct (23)
m Jul (23)
My significant other has the account m Apr (23)
® Jan (23)
_ m Oct (22)
Other (please specify) = ul (22)
u Apr (22)
An ex-significant other has the account
0% 20% 40% 60% 80% 100%
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THINKING OF THE PERSON/PEOPLE YOU SHARE YOUR ACCOUNT WITH, WHO PAYS FOR THE

SUBSCRIPTION?

Posed to Netflix subscribers who allow anyone outside their household to use their Netflix
account. (N=51)

I pay for the subscription entirely
myself, but I get access to
another service other than Netflix
from them in return

(24)
(24)
(24)
(24)
(23)
(23)
(23)

The person/people I share with
contribute toward the cost of the
subscription

I pay for the subscription enitrely
myself and don't get anything
from them in return

0% 20% 40% 60% 80% 100%
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HOW IMPORTANT IS IT TO YOU TO BE ABLE TO SHARE YOUR NETFLIX ACCOUNT WITH PEOPLE WHO

LIVE OUTSIDE OF YOUR HOME?

Posed to Netflix subscribers who allow anyone outside their household to use their Netflix
account. (N=51)

Not at all important
Not so important = Oct (24)
mJul (24)
_ m Apr (24)
Somewhat important
® Jan (24)
® Oct (23)
Very important B Jul (23)
= Apr (23)
Extremely important
0% 20% 40% 60% 80% 100%
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HAVE YOU RECEIVED AN EMAIL LIKE THE ONE BELOW FROM NETFLIX IN THE PAST 1-2 MONTHS?

Posed to paying Netflix subscribers (N = 490)

7.2%
62.7%
. . 58.9%
An update on sharing No, I don't recall seeing an email like that
60.5%
between households
58.2%
Hi [Name], .
Your Netflix account is for you and the people you live 58.8%
with — your household. odt (24
B O
You can easily watch Netflix on the go and when you ( )
travel — either on your personal devices or a TV at a hotel 42.8% B Ju (24)
or vacation home.
7.3% B Apr (24)
To control how your account is used, you can:
® Check who's using your Netflix. Review which .. - 41.2% = Jan (24)
devices are signed In to your account. Signoutef 1 €5/ 1 F€Member receiving an email like that . m Oct (23)
devices that shouldn’t have access and consider 395 /o
changing your password, mJul (23)

41.8%
41.3%

If you want to share Netflix with someone outside of your
household, you can use these features:

© Transfer a profile. Anyone on your account can
transfer a profile to a new membership that they pay
for. 0% 20% 40% 60% 80% 100%

© Buy an extra member. You can share your Netflix
account with someone who doesn’t live with you for
$7.99/month more.

We know you might have questions. Our Help Center has
detailed information for you.

Thank you for choosing Netflix. We appreciate your
membership and we look forward to bringing you more
great TV shows and movies.

The Netflix team
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BEFORE TAKING THIS SURVEY, WERE YOU AWARE THAT NETFLIX HAS AN AD-SUPPORTED TIER WITH

COMMERCIALS?

Posed to all respondents.

Sep (24)
Aug (24)
Jul (24
Jun (24)
May (24)
mApr (2
m Mar (24)
mFeb (24)
Jan (2
m Dec (23)
m Nov (23)
mOct (2
m Sep (23)
mAug (23)
mJul (23
mJun (23)
® May %3)J

0%

Yes, I was aware

No, I was not aware

0% 20% 40% 60% 80%
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BEFORE TAKING THIS SURVEY, WERE YOU AWARE THAT DISNEY+ HAS AN AD-SUPPORTED TIER WITH

COMMERCIALS?

Posed to all respondents.

5V%
Sep (24)
Aug (24)
Jul (24
Jun (24)
®m May (24)
mApr (2
m Mar (24)
Feb (24)
mJan (2
m Dec (23)
m Nov (23)
mOct (2
m Sep (23)
mAug (23)
mJul (23
mJun (23)
0% 20% 40% 60% 80% 100%

Yes
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WHICH OF THE FOLLOWING MOST ACCURATELY DESCRIBES YOUR NETFLIX SUBSCRIPTION?

Posed to all respondents who have a Netflix subscription.

Sep (24)
Aug (24)
Jul (24
Jun (24)
May (24)

mApr (2

m Mar (24)

m Feb (24)
Jan (2

m Dec (23)

m Nov (23)

mOct (2

m Sep (23)

mAug (23)

mJul (23

mJun (23)
0% 20% 40% 60% 80% 100%

Premium ($19.99 Per Month)

Standard ($15.49 Per Month)

Basic ($9.99 Per Month)

Standard With Ads ($6.99 Per Month)
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HOW LIKELY ARE YOU TO SWITCH YOUR NETFLIX SUBSCRIPTION TO STANDARD WITH ADS FOR $6.99

PER MONTH IN THE NEXT MONTH?

Posed to all respondents who are Netflix subscribers but are not on the ad supported plan.

9%
Sep (24)
Aug (24)
Jul (24
Jun (24)
May (24)

m Apr (2

® Mar (24)

® Feb (24)
Jan (2

m Dec (23)

m Nov (23)

mOct (2

B Sep (23)

B Aug (23)

®Jul (23

® Jun (23)
0% 20% 40% 60% 80% 100%

Very Likely

Likely

Somewhat Likely

Unlikely

Very Unlikely
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HOW LIKELY ARE YOU TO SIGN UP FOR THE FOLLOWING NETFLIX PLANS IN THE NEXT MONTH?

Posed to all respondents who are not currently Netflix subscribers.

Standard with Ads Basic
Very Likely I Sep (24)
Very Likely Sep (24) | Aug (24)
Aug (29) Likely | Jul (24
Likely Jul (24 | Jun (24)
Jun (2 May (2
. (9 Somewhat Likely y 29
Somewhat Likely May (24) Apr (2
B Apr (2 Mar (24)
Unlikely ® Mar (24) Unlikely Feb (24)
uFeb (24) 58% Jan (2
Very Unlikely Jan (2 Very Unlikely Dec (23)
m Dec (2 ) Nov (2 )
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
Standard Premium
Very Likely sep (24)
Very Likely Sep (24) Aug (24)
Aug (24) . Jul (24
Likely 1l (24 Likely Jun (24)
Jun (24) May (24)
May (24 i
Somewhat Likely ay (29) Somewhat Likely m Apr (2
m Apr (24 ® Mar (24)
= Mar (24) ) m Feb (24)
Unlikely = Feb (24) Unlikely Jan (2
65% Jan (24 70%g Dec (23)
Very Unlikely " Dec (23) Very Unlikely = Nov (23)
m Nov (23)
mOct (23
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
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WHICH OF THE FOLLOWING BEST DESCRIBES YOUR DISNEY+ SUBSCRIPTION?

Posed to all respondents who are Disney+ subscribers.

Other / Bundle

Premium (No Ads): $10.99 Per Month

Basic (With ads): $7.99 Per Month

0%

18%

20%
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40%

60%

80%

Sep (24)
Aug (24)
= Jul (24
= Jun (24)
® May (24)
mApr (2
® Mar (24)
Feb (24)
mJan (2
m Dec (23)
m Nov (23)
B Oct (23

100%
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HOW LIKELY ARE YOU TO SWITCH YOUR DISNEY+ SUBSCRIPTION TO BASIC WITH ADS FOR $7.99 PER

MONTH IN THE NEXT MONTH?

Posed to all respondents who are Disney+ subscribers but are not on the ad supported
plan currently.

8%

Sep (24)
Aug (24)
Jul (24
Jun (24)
m May (24)
m Apr (2
m Mar (24)
Feb (24)
mJan (2
r 41% m Dec (23)
m Nov (23)

mOct (23
0% 20% 40% 60% 80% 100%

Very Likely

Likely

Somewhat Likely

Unlikely

Very Unlikely
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HOW LIKELY ARE YOU TO SIGN UP FOR THE FOLLOWING DISNEY+ PLANS IN THE NEXT MONTH?

Posed to respondents who are not currently Disney+ subscribers.

Basic (With ads): $7.99 Per Month Premium (No Ads)

6%

Very Likely Very Likely

Likely S Likely
H May (2 _
Somewhat Likely m A ( Somewhat Likely
 Mar
Unlikely ( Unlikely
mJan
uDec .
Very Unlikely 2o Very Unlikely
B 0ct

0% 20% 40% 60% 80% 100%
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59%
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= Mar (24
Feb (24
mJan (24
E Dec (23)
H Nov (23)

m Oct (23
80% 100%
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AT WHAT PRICES PER MONTH WOULD YOU CONSIDER A NETFLIX AD-SUPPORTED TIER TO BE...

Posed to respondents who watch movies and/or TV shows at home (N = 813)

$20.00
$20.00
So expensive that you would not consider
paying for it
Oct (24)
Starting to get expensive, so that it is not out = Jul (24)
of the question but you would have to give Aor (24
some thought to paying for it = Apr (24)
mJan (24)
m Oct (23)
mJul (23)
m Apr (23)
mJan (23)
A bargain - a great value for the money = Oct (22)
$- $5 $10 $15 $20 $25

*Median
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THINKING ABOUT NETFLIX’S AD-SUPPORTED TIER, HOW MANY COMMERCIALS PER HOUR WOULD

YOU CONSIDER TO BE...

Posed to respondents who said they are on the Standard with Ads Plan (all waves since
launch combined), N = 887

So many Oct (24)
that it = Jul (24)
would be = Apr (24)
ad22|d m Jan (24)
m Oct (23)
= Jul (23)
A fair = Apr (23)
number / m Jan (23)
the right = Oct (22)
amount
So few
that it
would be +
a great
deal
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HOW DOES YOUR EXPERIENCE WITH THE STANDARDS WITH ADS PLAN COMPARE TO YOUR

EXPECTATIONS WHEN IT COMES TO THE FOLLOWING?

Posed to respondents who said they are on the Standard with Ads Plan (all waves since
launch combined), N = 893

30.5% m Content

28.6% = Speed / reliability
Better than I expected

29.9% m Video quality

® Number of
commercials

63.2%

66.1%
66.3%
73.5%

About what I expected

Worse than I expected

0% 20% 40% 60% 80% 100%
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BEFORE YOU SIGNED UP FOR NETFLIX STANDARD WITH ADS, WHICH OF THE FOLLOWING BEST

DESCRIBES YOU?

Posed to respondents who said they are on the Standard with Ads Plan (all waves since
launch combined), N = 893

I was not subscribed to Netflix
and wasn't sharing anyone else's
account

38.6%

I had a higher priced Netflix plan
that I switched from

H

38.1%

I was sharing an account with

someone I do not live with 17.4%

Other (please specify)

—
w
Ul
=

I was mistaken, I am not a
subscriber to Netflix standard 2.5%
with ads

0% 20% 40% 60% 80% 100%
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HOW MANY STREAMING VIDEO SERVICES DO YOU THINK IS THE RIGHT NUMBER TO BE PAYING FOR
AT THE SAME TIME?

Posed to all respondents.

Oct (24)
Jul (24)
Apr (24)
Jan (24)
Oct (23)
Jul (23)
Apr (23)
Jan (23)
Oct (22)
Jul (22)
Apr (22)
Jan (22)
Oct (21)
Jul (21)
Apr (21)
Jan (21)
Oct (20)
Jul (20)
Apr (20)
Jan (20)
Oct (19)
Jul (19)
Apr (19)
Jan (19)
Oct (18)
Jul (18)
Apr (18)

0-

None
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Posed to all respondents.
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AT WHAT MONTHLY PRICE POINT WOULD YOU DECIDE TO CANCEL YOUR NETFLIX SUBSCRIPTION?

(IE, IF NETFLIX CONTINUES TO RAISE PRICES, WHAT PRICE POINT PER MONTH WOULD TRIGGER YOUR
CANCELLATION OF NETFLIX)?

Posed to all respondents.

$40 -
—Mean —Median
$30 .[\'A_ m
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Rl W o
$10
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This question was posed to the target audience.

=0~-None of the above

~O-Smart TV -O-Streaming Player (Roku, Apple TV, Firestick, Chromecast, etc)

-O-Tablet

-O-Smartphone

100%

80%

40%
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O
o
N
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PREFERRED METHOD FOR WATCHING MOVIES

This question was posed to the target audience.

100% o -0-Streaming (Netflix, Amazon Prime, Vudu, etc.)
-0-DVDs (either DVDs you own or DVDs you rent at Redbox, Kiosks, or local stores)
-O-Premium Channels (Showtime, HBO, Starz, etc)
-O-Cable/Satellite/Telco TV Subscription

B0 oo
-0-Other
O =0 o
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0O O O O O
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O O O
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(J O
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O-0-0-0-
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PREFERRED METHOD FOR WATCHING TELEVISION SHOWS

This question was posed to the target audience.

-0-Streaming (Netflix, Amazon Prime, Vudu, etc.)

-O-Premium Channels (Showtime, HBO, Starz, etc)
-O-Cable/Satellite/ Telco TV Subscription
-O-Other
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DO YOU CONSIDER THE FOLLOWING TO BE...

Posed to all respondents who use the below methods/services to watch movies/TV
shows/video content at home.

® Not Important at all = Nice-To-Have m Need-To-Have

Cable or Satellite TV2.
YouTubel.

YouTube Premium §J
YouTube TV 4
Netflix0.4

Hulu / Hulu Plus2
HBO Max2.

Disney+ 1§

Discovery+ 4

OCTOBER 2024

Paramount+ §
Peacock ¢

Apple TV+

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

N=
Apple TV+ 96
Peacock 284
Paramount+ 236
Discovery+ 66
Disney+ 267
HBO Max 258
Hulu / Hulu Plus 335
Netflix 515
YouTube TV 110
YouTube Premium 54
YouTube 318

Cable or Satellite TV 285
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HOW WOULD YOU RATE THE VALUE THIS SERVICE OFFERS RELATIVE TO WHAT IT COSTS?

Posed to respondents who use each of the following at home and either pay for it
themselves or access the platform via the account of someone they live with.

YouTube Premium

Amazon Prime

8.79

Discovery+

8.7
= Oct (24)
u]Jul (24)
u Apr (24)
e : m Jan (24)
Oct (23)
HJul (23)
B Apr (23)
mJan (23)
. m Oct (22)
m]Jul (22)
EEE i u Apr (22)
= ® Jan (22)
mOct (21)

Netflix

Hulu / Hulu Plus

HBO Max

Disney+

Peacock

Paramount+

0 - Very Poor 4 6 8 9 10 - Very Good
AWEN RPN

Value vaiue

Netflix 490
Disney+ 253
Hulu / Hulu Plus 321
HBO Max 243
Amazon Prime 456
Apple TV+ 91
Cable or Satellite TV 282
YouTube Premium 50
Peacock 273
Discovery+ 65
Paramount+ 223
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PLEASE RATE THE CONTENT AVAILABLE ON THE FOLLOWING:

Posed to respondents who use each of the following at home and either pay for it
themselves or access the platform via the account of someone they live with.

9.55
YouTube
Premium
1 9.19

Netflix
HBO Max
Amazon Prime mJul (24)
m Apr (24)
T ——————— ® Jan (24)
Hulu / Hulu Plus Oct (23)
e - | Jul (23)
Discovery+ W Apr (23)
Disney+ B Oct (22)
m Jul (22)
= Apr (22)
Paramount+
aramod = Jan (22)
Peacock

Cable or Satellite
TV

0 - Very 9 10 - Very Good

Bad

Netflix 490
Disney+ 253
Hulu / Hulu Plus 321
HBO Max 243
Amazon Prime 456
Apple TV+ 91
Cable or Satellite TV 282
YouTube Premium 50
Peacock 273
Discovery+ 65
Paramount+ 223
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PLEASE RATE HOW EXCITED YOU ARE FOR UPCOMING CONTENT (RELEASES IN THE NEXT 3 MONTHS)
ON THE FOLLOWING?

Posed to respondents who use each of the following at home and either pay for it
themselves or access the platform via the account of someone they live with.

== 9.14
YouTube Premium
HBO Max
Netflix
Discovery+ 1 Oct (24)
mJul (24)
mApr (24)
Disney+ mJan (24)
= 0ct (23)
mJul (23)
Paramount+ H Apr (23)
mJan (23)
mOct (22)
Hulu / Hulu Plus mul (22)
uApr (22)
. Jan (22)
Amazon Prime = Oct (21)
Peacock
Cable or Satellite TV
0 - Not 10 - Extremely
Excited At Excited
All
N=
Netflix 490
Disney+ 253
Hulu / Hulu Plus 321
HBO Max 243
Amazon Prime 456
Apple TV+ 91
Cable or Satellite TV 282
YouTube Premium 50
Peacock 273
Discovery+ 65
Paramount+ 223
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WHICH OF THE FOLLOWING BEST DESCRIBES YOUR USAGE OF THE FOLLOWING:

Posed to respondents who use each of the following at home and either pay for it
themselves or access the platform via the account of someone they live with.

OCTOBER 2024

m I pay for this service myself =1 live with someone who pays for this service
B I access this service via someone's log-in who I don't live with

YouTube TV
Disney+

Apple TV+

HBO Max
YouTube Premium
Netflix

Peacock

Hulu / Hulu Plus
Paramount+

Amazon Prime

Discovery+

Cable or Satellite TV

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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OUT OF THE FOLLOWING NETWORKS/SERVICES, WHICH DO YOU WATCH MOST OFTEN?

Posed to all respondents

N 0,
21.4% Jul (24
YouTube Apr (24)
11.8% Jan (24)
Amazon Prime Oct (23)
10.1% = Jul (23
Other/Not Applicable = Apr (23)
8.5% Jan (23)
Hulu P — Oct (22)
5.3% = Jul (22
ESPN = Apr (22)
4.5% mJan (22)
Youtube TV = Oct (21)
= Jul (21
e 4.0%
Peacock Apr 1)
9% ®Jan (21)
;3‘ = Oct (20)
HBO Max u3ul (20
- 3.0% = Apr (20)
Paramount+ # Jan (20)
L 29% = Oct (19)
Disney+ mJul (19
0.9% = Apr (19)
Discovery+ mJan (19)
| 0.8% B Oct (18)
Sling TV [ ®Jul (18
- 0.5% = Apr (18)
fuboTV | % Jan (18)
m Oct (17)
0% 20% m Jul (40Y
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WOULD YOU VIEW THE FOLLOWING TO BE ADDITIVE OR A REPLACEMENT OF NETFLIX?

Posed to Netflix subscribers.

Disney+

Sep (24)
Aug (24)
Jul (24
Jun (24)
May (24)
Apr (2
Mar (24)
m Feb (24)
mJan (2
Dec (23)
Nov (23)
B 0ct (2
= Sep (23)
m Aug (23)
mJul (23

mJun (23)
0% 20% 40% 60% 80% 100%

Replacement for Netflix

53%

Additive to Netflix

Not interested
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WOULD YOU VIEW THE FOLLOWING TO BE ADDITIVE OR A REPLACEMENT OF NETFLIX?

Posed to Netflix subscribers.

HBO Max

Sep (24)
Aug (24)
Jul (24
Jun (24)
54% May (24)
Apr (2
Mar (24)
m Feb (24)
mJan (2
Dec (23)
Nov (23)
mOct (2
m Sep (23)
m Aug (23)

mJul (23
0% 20% 40% 60% 80% 100%

Replacement for Netflix

Additive to Netflix

Not interested
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WOULD YOU VIEW THE FOLLOWING TO BE ADDITIVE OR A REPLACEMENT OF NETFLIX?

Posed to Netflix subscribers.

Apple TV+

Sep (24)
Aug (24)
Jul (24
Jun (24)
May (24)
Apr (2
Mar (24)
m Feb (24)
mJan (2
Dec (23)
Nov (23)
mOct (2
m Sep (23)
mAug (23)

mJul (23
0% 20% 40% 60% 80% 100%

Replacement for Netflix

Additive to Netflix

Not interested
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WHAT ARE YOUR EXPECTATIONS FOR THE CONTENT THAT WILL BE ON EACH OF THESE PLATFORMS
GOING FORWARD?

Posed to all respondents.

Netflix

| : 36%

Sep (24)
Aug (24)
Jul (24
Jun (24)
May (24)
Apr (2
Mar (24)
m Feb (24)
mJan (2
Dec (23)
Nov (23)
mOct (2
m Sep (23)
mAug (23)
mJul (23
0% 20% 40% 60% 80% 100%

A lot of content a need

Some content I need

Nothing I need
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WHAT ARE YOUR EXPECTATIONS FOR THE CONTENT THAT WILL BE ON EACH OF THESE PLATFORMS
GOING FORWARD?

Posed to all respondents.

Disney+

18%
Sep (24)
Aug (24)
Jul (24
Jun (24)
34% May (24)
Apr (2
Mar (24)
m Feb (24)
mJan (2
Dec (23)
Nov (23)
mOct (2
m Sep (23)

m Aug (23)
0% 20% 40% 60% 80% 100%

A lot of content a need

Some content I need

48%

Nothing I need
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WHAT ARE YOUR EXPECTATIONS FOR THE CONTENT THAT WILL BE ON EACH OF THESE PLATFORMS
GOING FORWARD?

Posed to all respondents.

Apple TV+

Sep (24)
Aug (24)
Jul (24
Jun (24)
May (24)
Apr (2
Mar (24)
m Feb (24)
mJan (2
64% Dec (23)
Nov (23)
mOct (2
m Sep (23)
m Aug (23)
mJul (23
0% 20% 40% 60% 80% 100%

A lot of content a need

Some content I need

Nothing I need

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 62



BESPOKE Surveys
Streaming Video | October 2024

WHAT ARE YOUR EXPECTATIONS FOR THE CONTENT THAT WILL BE ON EACH OF THESE PLATFORMS
GOING FORWARD?

Posed to all respondents.

HBO Max

Sep (24)
Aug (24)
Jul (24
Jun (24)
May (24)
Apr (2
Mar (24)
w Feb (24)
mJan (2
Dec (23)
Nov (23)
0% 20% 40% 60% 80% 100%

A lot of content a need

36%

Some content I need

Nothing I need
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WHAT ARE YOUR EXPECTATIONS FOR THE CONTENT THAT WILL BE ON EACH OF THESE PLATFORMS
GOING FORWARD?

Posed to all respondents.

Hulu

A lot of content a need

|
|
38% :Jun (24)
Some content I need |
|

Nothing I need -
— Dec (23)

0% 20% 40% 60% 80% 100%
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APPROXIMATELY HOW MUCH DO YOU SPEND ON CABLE/SATELLITE TV SERVICES PER MONTH?

Posed to respondents who watch video content at home.

$300+ Per Month

Oct (24)

$250-$299 Per Month = Jul (24)
® Apr (24)
$200-$249 Per Month " Jan (24)
Oct (23)
$175-$199 Per Month .;M (23)
$199 Per Mon = Apr (23)
u Jan (23)
$150-$174 Per Month m Oct (22)
® Jul (22)
$125-$149 Per Month " Apr (22)
m Jan (22)
W Oct (21)
$100-$124 Per Month = Apr (21)
W Jan (21)
$75-$99 Per Month ® Oct (20)
" Jul (20)
$50-$74 Per Month léApr (20)
® Jan (20)

Under $50 Per Month '

46.3%
Zero, I/we do not have cable
or satellite TV
0% 20% 40% 60% 80% 100%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 66



BESPOKE Surveys

Streaming Video | October 2024

o
>
~
@)
(9]
—
L
-
(a's
o
o
=
-
—
L
=
<t
(%]
o
—
(an)]
<
O
@)
=
L
8
o
O
(%2]
[an]
2
(%]
>
-
=
=z
[UN}
(o'
o
)
O
)
o
>
@)
(@]

Posed to respondents who watch video content at home.

L B I

o
N
LN
[

1

B5% -roeereeeeea e

T e Zm WY

55%

50%

(+2) PO
(¥2) Inc

(b2) Ady
(b2) uer
(€2 PO
(€2) Inc

(€2) «dy
(20 0
(z2) Inc

(z2) 1dy
(22) ver
(12) 0
(12) Ing

(12) 1dy
(T2) uer
(02) 0
(02) Inc

(02) 4dy
(02) uer
(6T) 0
(6T) InC

(61) Ady
(6T) uer
(81) 0
(81) Inc

(871) dy
(81) uer
(£1) 0
(1) Inc

(£1) Mdy
(£T) uer
(91) das
(91) ung
(971) Mdy
(91) uer
(g1) dos
(ST) Inc

(s1) e
(ST) uer
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IN THE NEXT YEAR, DO YOU EXPECT THE AMOUNT YOU PAY PER MONTH FOR CABLE OR SATELLITETV TO

CHANGE IN ANY WAY?

Posed to respondents who currently pay for cable or satellite tv.

Oct (24) 2.28
Jul (24) 2.25
Apr (24) 2.21
Jan (24) 2.21
Oct (23) 2.2
Jul (23) 2.17
Apr (23) 2.19
Jan (23) 2.26
Oct (22) 2.16

Jul (22) 2.26
Apr (22) 2.19
Jan (22) 2.19
Oct (21) 2.22
Jul (21)

Apr (21) 2.17
Jan (21) 2.18
Oct (20)

Jul (20)

Apr (20)

Jan (20)

Decrease No Change Increase

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 68



BESPOKE Surveys
Streaming Video | October 2024

APPROXIMATELY HOW MUCH DO YOU SPEND ON STREAMING VIDEO SERVICES PER MONTH?

Posed to respondents who watch video content at home.

¥50+ Octé (24)

= Jul (24)
= Apr (24)
= Jan (24)

Oct (23)
= Jul (23)
= Apr (23)
m Jan (23)
m Oct (22)
= Jul (22)
[ | Apré (22)
® Jan (22)
m Oct (21)
[ AprE (21)
m Jan (21)
= Oct (20)
= Jul (20)
[ Apré (20)
® Jan (20)

$40-$49

$30-$39

$20-$29

$10-$19

Under $10

Zero, I/we do not use streaming video
services

0% 20% 40% 60% 80% 100%
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IN THE NEXT YEAR, DO YOU EXPECT THE AMOUNT YOU PAY PER MONTH FOR STREAMING VIDEO

SERVICES TO CHANGE IN ANY WAY?

Posed to respondents who currently pay for cable or satellite tv.

2.31
2.31
2.3
2.28
2.3

Oct (24)
Jul (24)
Apr (24)
Jan (24)
Oct (23)
Jul (23)
Apr (23)
Jan (23) 2.28
Oct (22) 2.22

Jul (22) 2.24

Apr (22) 2.24

Jan (22)
Oct (21)
Jul (21)
Apr (21)
Jan (21) 2.23
Oct (20)
Jul (20)
Apr (20)
Jan (20)

Decrease No Change Increase
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WHEN IS THE LAST TIME YOU WATCHED SOMETHING ON NETFLIX?

Posed to Netflix subscribers.

More than a year ago :
m Oct (24)
1 Jul (24).
Apr (24)
Jan (24)
= Oct (23)
m Jul (23):
m Apr (23)
m Jan (23)
= Oct (22)
Jul (22):
m Apr (22)
mJan (22)
m Oct (21)
m Jul (21):
m Apr (21)
= Jan (21)
m Oct (20)
® Jul (20):
B Apr (20)
m Jan (20)
B Oct (19)
m Jul (19):
m Apr (19)
m Jan (19)
BmOct (18)
m Jul (18):
= Apr (18)
mJan (18)
mQOct (17)
m Jul (17).
W Apr (17)
®Jan (17)
m Sep (16)
B Jun (16)
B Apr (16)
0% 10% 20% 30% 40% 50% 60% 70%

Within the last year

Within the last six months

Within the last three months

Within the last month

Within the last week

Within the last 24 hours
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IN AN AVERAGE MONTH, HOW MANY HOURS OF NETFLIX DO YOU WATCH?

Posed to Netflix subscribers.

Oct (24)
Jul (24)
Apr (24)
Jan (24)
Oct (23)
Jul (23)
Apr (23)
Jan (23)
Oct (22)
Jul (22)
Apr (22)
Jan (22)
Oct (21)
Jul (21)
Apr (21)
Jan (21)
Oct (20)
Jul (20)
Apr (20)
Jan (20)
Oct (19)
Jul (19)
Apr (19)
Jan (19)
Oct (18)
Jul (18)
Apr (18)
Jan (18)
Oct (17)
Jul (17)
Apr (17)
Jan (17)
Sep (16)
Jun (16)
Apr (16)
Jan (16)

4.73!
449 |
434
451

462

4.70

4.81

4.92

4,61
454
4,52
4,53
4.46
4.33
4.47
4,52
4,58

470
4.50
4.53
450
462 |
460 |
4.40 g

4.81
473

4.95
465

4.90

4.83
4.66
4.66
464
463
4.66

6-10 11-15 16-20 21-25 26-30
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Posed to Netflix subscribers.

Very Frequently

-O-Movies

-O-TV Shows

B RO QUENEY e e e e

Somewhat Frequently

Infrequently

Very Infrequently

(#2) PO
(¥2) Inc

(b2) 1dy
(b2) uer
(€2) PO
(€2) Inc

(€2) 1dy
(€2) uer
(z2) »O
(z2) Inc

(o) 1dy
(o) ver
(12) PO
(12) Inc

(12) 1dy
(12) uer
(02) vO
(02) Inc

(02) Ady
(02) uer
(61) PO
(61) Inc

(61) 4dy
(61) uer
(81) PO
(81) InC

(81) Ady
(81) uer
(£1) PO
(£1) InC

(£1) Ady
(£1) ueg
(91) das
(91) ung
(91) Ady
(91) uer
(S1) dos
(ST) InC

(ST) lew
(1) uer
(1) PO
(bT) ung
(b1) dew
(1) uer
(€1) 90
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PLEASE COMPARE YOUR CURRENT USAGE OF NETFLIX WITH YOUR USAGE 3-6 MONTHS AGO.

Posed to Netflix subscribers.

~0-I am currently watching Netflix more =0-I am currently watching Netflix less -0-I am currently watching the same amount of Netflix

0%

Lo B B B e R o N B o B s Do B A e T e e e T e T e e e T B B T B B T T e T T B e o, B e T e Do e e B B e
M & ¢ T T D 1NN VW OV OV OUNNRINNDMNOWOWO®OWOOOOOO OO O OoOOO A A A N N N N M MMM T F T
- o H " H H A A A - A" - A1 A" = -1 = -1 - - = = AN NN AN NN N AN N NN NN NN NN NN NN
N N N N N N N N N N N N N N N N N N N N N N N N N N N N N N N N N N N N N N N N N N N N
= =R =N N~ S B S « VA el S el o SR el S el S el S el S e~ S el S el Y e )
5] ] o} g 3 @ a ) g 3 0 Qg 3 © g 3 © g 3 0 g 3 © g 3 0O g 3 0 Qg 3 ©
08s”208s "8 8”3 F8c"08c"08c"08c~08<c"08c"08<c"08<”0
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DO YOU EXPECT TO USE NETFLIX MORE OR LESS OVER THE NEXT FEW MONTHS?

Posed to Netflix subscribers.

~0-More =O-Less -0-Same

QO%p  -spicsresresresresseessesses e ettt I
= 0
Q * °
A g Y 0o F O 24.4%
OO0 0 O C 0 A0 °
o O O™ 00 0 OV 00
7R SR A A S B OO0 -
O 0 0 0 0
e yay OO 060 11.1%
0-Q A A A A .0 O o¥ U-0-0 o¥ O-0-0-0
O
.... -0 .. ® .. O 0
0%
Lon) ~ N lon) ~ o) o) ~~ ) ~—~ Lon) ~ ~—~ ~~ ~— ) ) ) ~—~ ~~ ~ N ~
(4] < < LN LN O (o} [ N [oe] e (o)} ()} o o — i o~ N ™ ™ <+ <
i — — — — — — — — — — — — o o o N N N N o N N
N— N— ~— N— N— ~— N N— ~— N— N N— N— N— N N— N— N N— N— N ~— N—
8 &8 8 &5 § & § & 8 a 8 &8 8§ &8 B &8 B & B & © & ©
(] (]
© = 0 = v <« mn <« O O O O« O < O « O < O
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SATISFACTION WITH THE VALUE THEY RECEIVE FOR THE MONEY WITH NETFLIX

Posed to Netflix subscribers.

Oct (24) : : @ 4.03

Jul (24) : : 3.9

Apr (24) . . 3.84

Jan (24) . . i 4,01

Oct (23) : : 3.81

Jul (23) | | = 4.06

Apr (23) : : 1 4.01

Jan (23) 4.05

Oct (22) : . 3.82

Jul (22) : : 3.87

Apr (22) : : 3.85

Jan (22) : . 3.92

Oct (21) . : 14,01

Jul (21) . . = 4.04

Apr (21) 4.01

Jan (21) . . 3.92

Oct (20) : : :3.99

Jul (20) . . 4.1

Apr (20) : : W 4.04

Jan (20) . : 3.94

Oct (19) . . 3.83

Jul (19) . . 3.84:

Apr (19) : . 3.94

Jan (19) : : i 4

Oct (18) : : i3.98

Jul (18) . . 3.88

Apr (18) : : 3.83!

Jan (18) ! ! W 4.07

Oct (17) | | 3.86

Jul (17) ' 3.97

Apr (17) . : 1 4.02

Jan (17) : : i3.98

Sep (16) Z Z ™ 4.05

Jun (16) : : { 4,00

Apr (16) . . = 4.06

Jan (16) . . = 4.05

Sep (15) : 14.01

Jul (15) . . W 4.04

Mar (15) I : i3.98

Jan (15) : : 4,09
Very Unsatisfied Unsatisfied Somewhat Satisfied Satisfied Very Satisfied
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HOW SATISFIED ARE YOU WITH THE VALUE YOU RECEIVE FROM NETFLIX FOR YOUR MONEY?

Posed to Netflix subscribers, cross-tabbed by plan...

B Very Unsatisfied mUnsatisfied © Somewhat Satisfied = Satisfied ™ Very Satisfied m®mN/A
0:00/0 . . . . . . . . .

I don't know / Not sure 3

Premium ($22.99 per month)0.

Standard ($15.49 per month)

Standard with ads ($6.99 per month)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Posed to Netflix subscribers.

=0-1 haven't noticed any changes

=0-Content has worsened

-0-Content has improved

100%

80%

40%

0%

(¥2) PO
(#2) Inc
(o) 1dy
(¥2) uer
(€2) PO
(€2) Inc
(€2) 1dy
(€2) uer
(z2) PO
(z0) Inc
(20) 1dv
(z2) uer
(12) PO
(1) Inc
(12) 4dy
(12) uer
(02) PO
(02) Inc
(02) 4dv
(02) uer
(61) 0
(61) InC
(61) 4dvy
(61) uer
(81) 0
(81) InC
(81) 4dvy
(81) uer
1) PO
(z1) InC
(£1) 4dy
(£7) uer
(91) dos
(91) unt
(91) 4dy
(91) uer
(g1) dos
(sT) InC
(ST) 1By
(ST) uer
#1) PO
(1) ung
(BN
($T) ver
(€1) PO
(e1) ung
(€1) 1N
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HOW DO YOU COMPARE NETFLIX ORIGINAL CONTENT SHOWS AGAINST SHOWS YOU VIEW ON

OTHER NETWORKS OR SERVICES?

Posed to Netflix subscribers.

Better

Same

Worse

0% 20% 40%
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60%

80%

Oct (24)

Jul (24)

Apr (24)

Jan (24)
= Oct (23)
= Jul (23)
= Jul (23)

Apr (23)
mJan (23)
m Oct (22)
B Jul (22)
H Apr (22)
mJan (22)
= 0ct (21)
HApr (21)
m Jan (21)
m Oct (20)
m Jul (20)
m Apr (20)
= Jan (20)
mQOct (19)
m Jul (19)
m Apr (19)
®mJan (19)
m Oct (18)
mJul (18)
m Apr (18)
= Jan (18)

100%
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HOW OFTEN DO YOU WATCH NETFLIX ORIGINAL CONTENT SHOWS?

Posed to Netflix subscribers.

'Oct (24)

Jul (24)

Apr (24)

'Jan (24)
u Oct (23)
= Jul (23)
= Apr (23)

‘Jan (23)
m Oct (22)
® Jul (22)
W Apr (22)
®Jan (22)
M Oct (21)
© Jul (21)
= Apr (21)
® Jan (21)
= Oct (20)
= Jul (20)
 Apr (20)
= Jan (20)
® Oct (19)
m Jul (19)
H Apr (19)
® Jan (19)
® Oct (18)
= Jul (18)

0% 20% 40% 60% 80% 100%

Very Frequently

Frequently

Somewhat Frequently

Infrequently

Never
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ONE YEAR FROM NOW, DO YOU EXPECT THE CONTENT AVAILABLE ON NETFLIX TO BE BETTER OR

WORSE THAN IT IS TODAY?

Posed to Netflix subscribers.

Content Not Made By Netlflix
(IE, not Netflix Originals)

Netflix Originals

Much Worse

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Oct (24)
Jul (24)
Apr (24)
Jan (24)
m Oct (23)
m Jul (23)
m Apr (23)
Jan (23)
W Oct (22)
mJul (22)
mApr (22)
m Jan (22)
W Oct (21)
= Jul (21)
mApr (21)
M Jan (21)

Much Better
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DO YOU SIGN UP FOR NETFLIX FOR A PERIOD OF TIME AND THEN CANCEL, OR DO YOU CONSISTENTLY

REMAIN A SUBSCRIBER?

Posed to respondents who said they are Netflix subscribers.

100%

80%

60%

40%

20%

15.3%

8.1% 8.0% 8.6% 8.4% 9.6% 9.4%

0/
66% oy 69% 6o 79% 7.9% B8% 750,
A 0

6.8%

54% 48% 57% 50%

4.2%

0%
Oct Jan  Apr  Jul Oct Jan  Apr  ul Oct Jan  Apr  Jul Oct Jan  Apr  Jul Oct Jan  Apr  Jul Oct
(19) (20) (20) (20) (20) (21) (21) (21) (21) (22) (22) (22) (22) (23) (23) (23) (23) () (24 (4 (9

Posed to respondents who are not current Netflix subscribers but have been in the past.

Oct (24)
Jul (24)
Apr (24)
Jan (24)
Oct (23)
Jul (23)
Apr (23)
Jan (23)
Oct (22)
Jul (22)
Apr (22)
Jan (22)
Oct (21)
Jul (21)
Apr (21)
Jan (21)
Oct (20)
Jul (20)
Apr (20)
Jan (20)
Oct (19)
Jul (19)
Apr (19)
Jan (19)
Oct (18)
Jul (18)
Apr (18)
Jan (18)
Oct (17)
Jul (17)
Apr (17)
Jan (17)
Sep (16)
Jun (16)
Apr (16)
Jan (16)

9.3%

26.7%

26.8%
25.0%

32.4%

15.2%

15.0%
0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%
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ARE YOU CONSIDERING CANCELLING YOUR NETFLIX SUBSCRIPTION?

Posed to Netflix subscribers.

0%
~ L) on) ~—~ o) ~ fon) on) ~— ) ~— L) Py} ~— L) ~— ~— N ~—~ ~—~ Lol ~~ ~—~
[s2] (a2} < < n N o o ~ ~ [eo) (o] (o)) (o)) o o i — o~ (o] [sg] < <
— — — — — — — — — — — — — — o o o~ o o~ (o) o N ~N
N~— ~— ~— ~— ~— ~— ~— ~— ~— ~— ~— ~— ~— N— ~— ~— N— ~— ~— N— ~— N~— N—
T 8B &8 8 5 $§ &8 & & 8 5 B & B8 & B8 858 B & B8 & B &8 B
(] (]
s (@] = o = n < n < (@] << (@) < o < o < o < (@] < o < (@]
Toogricey
theygotridofnryiar oritety series ‘Notenoughiwantowalch Thepriceisabittoomuchandldontc
Noteneughmeviesprogrammingthat ~ lusticoexpensieandnatsoodenou

ToomamyMAmevies Ithinkitisgettingtot e
Tha etoomanythersubscriptions

Notesoushmewcomtent 'I'II e rl ce
Bllensu ﬁmm
Money

hm:mmnwrmhﬁam
moterougheontent Theshow sarehadander erythinslen
Utherservicesprovidebettercont
Gosiincreaseses wramemberieespo
p - _ est

ihav elpomanysulrseriptionsanmivs

ummﬂmﬂ'_ Fnancialconsiaini: - Savemoney

: Hotenoughtow atchitsalidubbed neshows  Toomanysireamingservices
Toonmchadonthay ethees tramoneywi
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FOR HOW MUCH LONGER DO YOU EXPECT TO BE A NETFLIX SUBSCRIBER?

Posed to Netflix subscribers

For 5 years or more
For 3-4 more years
For 1-2 more years

For 6-12 more months
For 3-6 more months

For less than three more months

0% 20% 40%
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51.5%

Oct (24)
m Jul (24)
u Apr (24)
= Jan (24)

Oct (23)
= Jul (23)
= Apr (23)
m Jan (23)
m Oct (22)
m Jul (22)
[ ] Afpr (22)
m Jan (22)
m Oct (21)
m Jul (21)
= Apr (21)
® Jan (21)
® Qct (20)
Ul (20)
OREP (20)

80%
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FORMER NETFLIX SUBSCRIBERS — WHY DID YOU CANCEL?

Posed to former Netflix subscribers.

- 41.0%

I am cutting back on spending in general

Didn't use the service enough

Unsatisfied with pricing

Unsatisfied with the movies selection

Because of the most recent price increase

18.8%

Unsatisfied with the television shows selection
17.1%
Switched to a different provider/Using other providers more I
12.85%
Other :

Because content was removed that I like to watch

0% 20% 40% 60%
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= Oct (24)
mul (24)

Apr (24)

Jan (24)
1 0ct (23)
mJul (23)
= Apr (23)
mJan (23)
= Oct (22)

Jul (22)
= Apr (22)
mJan (22)
= Oct (21)
mJul (21)
m Apr (21)
Jan (21)
m Oct (20)
m Jul (20)
H Apr (20)
HJan (20)
m Oct (19)
= Jul (19)
® Apr (19)
® Jan (19)
m Oct (18)
mJul (18)
® Apr (18)
m Jan (18)
mOct (17)
mJul (17)
mApr (17)
mJan (17)
m Sep (16)
HJun (16)
W Apr (16)
Jan (16)

80% 100%
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