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HAVE YOU BROWSED FURNITURE FROM ANY OF THE FOLLOWING IN THE PAST YEAR? SELECT ALL THAT 
APPLY

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 6

Posed to all respondents.
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HOW DO YOU VIEW FURNITURE PRICING FROM THE FOLLOWING RELATIVE TO THEIR COMPETITORS?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 6

Posed to respondents who are familiar with each of the following.
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HAVE YOU NOTICED CHANGES IN PRICING WHEN YOU LAST VISITED THE FOLLOWING?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 6

Posed to respondents who have browsed furniture from the below in the past year. 
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PLEASE RATE HOW MUCH YOU AGREE WITH THE FOLLOWING FOR EACH BRAND YOU HAVE BROWSED IN 
THE PAST YEAR..."THE PRICING GAPS BETWEEN THIS BRAND AND COMPETITORS HAVE GOTTEN TOO 
HIGH"

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 6

Posed to respondents who have browsed furniture from the below in the past year. 
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ARE YOU FAMILIAR WITH ANY OF THE FOLLOWING? SELECT ALL THAT APPLY

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 6

Posed to all respondents.

Posed to respondents with household incomes of $100k and above (N = 130)
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WHAT IS YOUR OPINION OF THE FOLLOWING BRANDS?
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Posed to respondents who are familiar with each of the following.
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DO YOU OWN FURNITURE OR FURNISHINGS FROM ANY OF THE FOLLOWING BRANDS? (SELECT ALL THAT 
APPLY)

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 6

Posed to all respondents.
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IF YOU WERE SHOPPING FOR FURNITURE TODAY, WOULD YOU INCLUDE ANY OF THE FOLLOWING IN YOUR 
SHOPPING PROCESS? (SELECT ALL THAT APPLY)

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 6

Posed to all respondents.
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IF YOU WERE SHOPPING FOR FURNITURE TODAY, WOULD YOU INCLUDE ANY OF THE FOLLOWING IN YOUR 
SHOPPING PROCESS? (SELECT ALL THAT APPLY)

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 6

Posed to respondents with household incomes of $100k and above (N = 130)
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WOULD YOU SAY YOUR INTEREST IN BUYING LUXURY FURNITURE THIS YEAR IS STRONGER/WEAKER THAN 
WHAT IT TYPICALLY WOULD BE?

Posed to all respondents
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Posed to respondents with household incomes of $100k and above (N = 130)
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WHY IS YOUR INTEREST IN BUYING LUXURY FURNITURE THIS YEAR WEAKER THAN NORMAL?

Posed to respondents who said their interest in luxury furniture is weaker than normal.
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WHEN IS THE LAST TIME YOU MOVED?

Posed to all respondents
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WHEN DO YOU EXPECT TO MOVE AGAIN?

Posed to all respondents
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HAVE YOU RENOVATED OR REMODELED YOUR HOME IN THE PAST SIX MONTHS?

Posed to all respondents
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DO YOU PLAN TO RENOVATE OR REMODEL YOUR HOME IN THE NEXT FEW MONTHS?

Posed to all respondents
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WHEN IS THE LAST TIME YOU PURCHASED FURNITURE FOR YOUR HOME?

Posed to all respondents
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WHEN DO YOU EXPECT TO BUY FURNITURE FOR YOUR HOME NEXT?

Posed to all respondents
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DO YOU PREFER TO BUY FURNITURE IN-STORES OR ONLINE?

Posed to all respondents
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LAST TIME PURCHASED A MATTRESS

Posed to all respondents
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WHEN DO YOU EXPECT TO GET A NEW MATTRESS?

Posed to all respondents
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HOW LONG DO YOU BELIEVE MATTRESSES SHOULD LAST?

Posed to all respondents
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WHICH OF THE FOLLOWING WOULD MATTER MOST TO YOU IF YOU WERE SHOPPING FOR A MATTRESS?

Posed to all respondents
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WHICH BEST DESCRIBES THE TYPE OF MATTRESS THAT YOU CURRENTLY SLEEP ON?

Posed to all respondents
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IF YOU WERE BUYING A MATTRESS TODAY, WHICH WOULD YOU BE MOST LIKELY TO PURCHASE?

Posed to all respondents
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EXPECTATIONS FOR SPENDING ON MATTRESSES BY SIZE

Posed to all respondents
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HAVE YOU EVER ORDERED A MATTRESS ONLINE? (IE. A BED-IN-A-BOX MATTRESS)

Posed to all respondents
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WHEN DID YOU MAKE YOUR MOST RECENT BED-IN-A-BOX ONLINE MATTRESS PURCHASE?

Posed to respondents who have ordered a mattress online
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HOW SATISFIED ARE YOU WITH YOUR BED-IN-A-BOX MATTRESS?

Posed to respondents who have ordered a mattress online
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HOW IS THE MATTRESS HOLDING UP OVER TIME COMPARED TO YOUR EXPECTATIONS?

Posed to respondents who have ordered a mattress online
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IF YOU NEEDED TO BUY A MATTRESS, HOW LIKELY WOULD YOU BE TO…

Posed to all respondents

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 23
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3.78

Likelihood of making the purchase online

Likelihood of researching it online
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Likelihood of visiting mattress stores to try
them out
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HOW DID YOU PURCHASE THE MOST RECENT MATTRESS THAT YOU BOUGHT?

Posed to all respondents
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62.1%
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FROM WHICH STORE/WEBSITE DID YOU MAKE YOUR MOST RECENT MATTRESS PURCHASE?

Posed to all respondents
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IF YOU HAD TO BUY A MATTRESS TODAY, WHERE WOULD YOU BE MOST LIKELY TO BUY THEM FROM?

Posed to all respondents
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IF YOU NEEDED TO BUY A MATTRESS TODAY, HOW WOULD YOU BEGIN YOUR SEARCH?

Posed to all respondents

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 8

46.1%
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OPINION OF BED IN A BOX MATTRESS PROVIDERS WHO SHIP MATTRESSES TO CUSTOMERS IN A VACUUM 
SEALED BOX

Posed to all respondents
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PREFERRED METHOD FOR MATTRESS SHOPPING

Posed to all respondents
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2.14

2.16
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WHEN IT IS TIME TO GET A NEW MATTRESS, DO YOU THINK YOU WILL BUY IT AT A STORE OR ONLINE?

Posed to all respondents
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72.5%

27.5%
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HOW ENJOYABLE DID YOU FIND THE MATTRESS BUYING PROCESS?

Posed to all respondents
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42.6%
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WHICH BRAND DID YOU PURCHASE?

Posed to respondents who purchased a mattress in the past year.

0.0%

0.0%

1.1%
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AWARENESS

Posed to all respondents
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WHICH OF THE FOLLOWING MATTRESSES DO YOU THINK IS BEST?

Posed to all respondents
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IF YOU WERE BUYING A MATTRESS TODAY, WHICH WOULD YOU BE MOST LIKELY TO BUY?

Posed to all respondents
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FROM PREVIOUS PAGE, WHY DID YOU SELECT THAT BRAND?

Posed to all respondents
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