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HOW MANY ITEMS HAVE YOU PURCHASED THROUGH TEMU IN THE LAST THREE MONTHS?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents who have shopped Temu (N = 369).
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ON AVERAGE, HOW MANY ITEMS DO YOU BUY ON TEMU PER MONTH?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 4
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Posed to all respondents who have shopped Temu (N = 369).
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YOU MENTIONED EARLIER THAT YOU HAVE USED BOTH AMAZON AND TEMU...WHICH DO YOU THINK 
HAS BETTER DELIVERY SPEEDS?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents who have used both Amazon and Temu (N = 353).
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YOU MENTIONED EARLIER THAT YOU HAVE USED BOTH AMAZON AND TEMU...WHICH DO YOU THINK 
HAS BETTER PRICES?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 6
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Posed to all respondents who have used both Amazon and Temu (N = 353).
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YOU MENTIONED EARLIER THAT YOU HAVE USED BOTH AMAZON AND TEMU...WHICH DO YOU THINK 
HAS BETTER QUALITY PRODUCTS?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 7
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Posed to all respondents who have used both Amazon and Temu (N = 353).
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YOU MENTIONED EARLIER THAT YOU HAVE USED BOTH AMAZON AND TEMU...WHICH DO YOU THINK 
HAS BETTER SELECTION?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 8
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Posed to all respondents who have used both Amazon and Temu (N = 353).
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YOU MENTIONED EARLIER THAT YOU HAVE USED BOTH AMAZON AND TEMU...WHICH DO YOU THINK IS 
BETTER FOR RETURNS?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 9
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Posed to all respondents who have used both Amazon and Temu (N = 353).
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YOU MENTIONED EARLIER THAT YOU HAVE USED BOTH AMAZON AND TEMU...WHICH DO YOU THINK IS 
MORE FUN TO SHOP?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 10
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Posed to all respondents who have used both Amazon and Temu (N = 353).
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WHAT PERCENTAGE OF ITEMS THAT YOU WOULD TYPICALLY BUY ON AMAZON DO YOU THINK YOU 
COULD ALSO FIND ON TEMU?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 11
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Posed to all respondents who have used both Amazon and Temu (N = 353).
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WHAT PERCENTAGE OF ITEMS THAT YOU WOULD TYPICALLY BUY ON TEMU DO YOU THINK YOU COULD 
ALSO FIND ON AMAZON?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 12
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Posed to all respondents who have used both Amazon and Temu (N = 353).
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WHICH OF THE FOLLOWING BEST DESCRIBES YOU?
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Posed to all respondents who have used both Amazon and Temu (N = 353).
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TEMU ENGAGEMENT AND SENTIMENT
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% AWARE OF TEMU

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents
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WHICH OF THE FOLLOWING BEST DESCRIBES HOW OFTEN YOU PURCHASE ITEMS THROUGH TEMU?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents
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WHICH OF THE FOLLOWING BEST DESCRIBES HOW OFTEN YOU PURCHASE ITEMS THROUGH THE 
FOLLOWING PLATFORMS?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to respondents who said they shop Temu Regularly or Occasionally (N = ~200 per 
wave, less in the earlier waves)
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WHICH OF THE FOLLOWING BEST DESCRIBES HOW OFTEN YOU PURCHASE ITEMS THROUGH THE 
FOLLOWING PLATFORMS?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to respondents who said they have never shopped Temu (N = ~600 per wave, less 
in the earlier waves)
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HOW LIKELY IS IT THAT YOU WOULD RECOMMEND TEMU TO A FRIEND OR COLLEAGUE?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents who have shopped Temu (combining all historical waves to 
achieve a larger N size on cross-tabs by frequency)
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WHAT IS THE LAST TYPE OF ITEM/PRODUCT YOU BOUGHT FROM TEMU?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 20

Posed to all respondents who have shopped Temu (N = 369)
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HOW OFTEN DO YOU BUY PRODUCTS ON TEMU?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 21

Posed to all respondents who have shopped Temu (N = 369)
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DO YOU EXPECT TO INCREASE OR DECREASE YOUR USAGE OF TEMU GOING FORWARD?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 22

Posed to all respondents who have shopped Temu (N = 369)

Reasons cited for decreasing: 
-Poor quality 
-Made in China 
-Slow shipping 
-Cutting back spending in general

Reasons cited for increasing: 
-Great prices / value
-It’s fun and easy
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WHICH TYPES OF PRODUCTS DO YOU FEEL TEMU IS BEST FOR? SELECT ALL THAT APPLY

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 23

Posed to all respondents who have shopped Temu (N = 369)
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WHICH TYPES OF PRODUCTS DO YOU FEEL TEMU IS BEST FOR? SELECT ALL THAT APPLY

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 24

Posed to respondents who said they shop Temu regularly/occasionally (N = 2231)

*Combining all responses from all waves to date (2023+2024+2025ytd) to increase N size 
for the most frequent Temu customers…
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HOW OFTEN WILL YOU USE TEMU FOR THE FOLLOWING TYPES OF PURCHASES GOING FORWARD?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 25

Posed to all respondents who have shopped Temu (N = 369)
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THINKING ABOUT TEMU...WHAT DO YOU LIKE MOST ABOUT IT?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 26

Posed to all respondents who have shopped Temu (N = 369)
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THINKING ABOUT TEMU...WHAT COULD TEMU DO BETTER?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 27

Posed to all respondents who have shopped Temu (N = 369)
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WHAT IS YOUR OPINION OF TEMU WHEN IT COMES TO...

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 28

Posed to all respondents who have shopped Temu at least one time.
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WHO MIGHT TEMU AND SHEIN BE DISRUPTING?
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DO YOU FEEL YOUR SHOPPING ON TEMU REPLACES ANY OF YOUR SPENDING THAT WOULD TYPICALLY 
GO TO OTHER WEBSITES, APPS, OR STORES?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 30

Posed to all respondents who have shopped Temu (N = 369)
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HOW DO THE FOLLOWING COMPARE TO TEMU?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 31

Posed to all respondents who have shopped Temu AND also shop the following.

N=

Amazon 353

Ebay 253

TikTok Shop 144

Etsy 193

Overstock 138

Wayfair 175

Walmart 332

Target 258

Wish.com 118

Shein 202
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AMAZON COMPETING WITH TEMU (RE-FLAGGING 
FROM ONLINE RETAILERS SURVEY REPORT)
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HOW MUCH USE DO YOU HAVE IN GENERAL FOR WEBSITES OR APPS THAT SELL CHEAP GOODS AND SHIP 
FROM WAREHOUSES IN CHINA DIRECTLY TO YOU IN THE US?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all respondents
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WHEN YOU SHOP ONLINE, HOW DO YOU THINK ABOUT THE TRADEOFF BETWEEN PRICE AND DELIVERY 
SPEED?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 34

Posed to all respondents.

9.4%

17.2%

39.6%

19.5%

14.2%

10.1%

15.8%

39.7%

22.5%

11.9%

8.7%

18.0%

43.2%

17.0%

13.1%

7.5%

15.7%

43.9%

21.0%

11.9%

10.2%

14.7%

41.0%

17.7%

16.4%

0% 20% 40% 60% 80% 100%

I never wait longer for

lower prices

I rarely wait longer for

lower prices

I occasionally wait longer

for lower prices

I frequently wait longer

for lower prices

I very frequently wait

longer for lower prices

Apr (25)

Jan (25)

Oct (24)

Jul (24)

Apr (24)



BESPOKE Surveys 
Temu | April 2025

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

COMPETITIVE DYNAMICS
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HOW MUCH TRUST DO YOU HAVE IN THE FOLLOWING?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 36

Posed to respondents who are aware of each of the following platforms:
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HAVE YOU NOTICED ANY CHANGES TO HOW GOOD THE SALES / PROMOTIONAL OFFERS ARE ON THESE 
PLATFORMS RECENTLY?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 37

Posed to respondents who are aware of each of the following platforms:
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WHICH OF THE FOLLOWING BEST DESCRIBES HOW OFTEN YOU PURCHASE ITEMS THROUGH EACH OF 
THE FOLLOWING WEBSITES/APPS?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 38

Posed to all respondents
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Posed to all respondents who shop the below.
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Posed to all respondents who shop the below.

1.13

1.15

1.16

1.22

1.24

1.37

1.37

1.38

1.44

1.6

1.71

Overstock

Wayfair

Etsy

Wish.com

Ebay

Temu

Shein

TikTok Shop

Target

Walmart

Amazon

Apr (25)

Jan (25)

Oct (24)

Jul (24)

Apr (24)

Jan (24)

Oct (23)

Jul (23)

Episodic (ie, occasional, at irregular intervals) Regular (ie, ongoing)



BESPOKE Surveys 
Temu | April 2025

HAVE YOU NOTICED ANY CHANGES IN AVAILABLE SHIPPING TIMES WHEN USING THIS PLATFORM 
RECENTLY?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 43

Posed to users of each site/app.

2.89

2.94

2.97

2.99

3.01

3.02

3.04

3.09

3.09

3.17

3.19

Wish.com

Temu

Etsy

Ebay

Shein

Wayfair

Overstock

Amazon

Target

Walmart

TikTok Shop

Apr (25)

Jan (25)

Oct (24)

Jul (24)

Apr (24)

Jan (24)

Oct (23)

Jul (23)

Apr (23)

Jan (23)

Oct (22)

Jul (22)

Apr (22)

Jan (22)

Oct (21)

Jul (21)

Apr (21)

Jan (21)

Oct (20)

Jul (20)

Apr (20)

Jan (20)
Much Slower Much FasterSlower No Change Faster



BESPOKE Surveys 
Temu | April 2025

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

TEMU CUSTOMER DEMOGRAPHICS

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Temu

PAGE 44

http://www.bespokeintel.com/


BESPOKE Surveys 
Temu | April 2025

TEMU CUSTOMERS - AGE
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All respondents vs. respondents who shop Temu regularly or occasionally. (N= 252)
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All respondents vs. respondents who shop Temu regularly or occasionally. (N= 252)

Time series (Regular or occasional Temu Customers)
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All respondents vs. respondents who shop Temu regularly or occasionally. (N= 252)
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DO YOU EVER USE OR VISIT AMAZON (EITHER THE WEBSITE ON YOUR COMPUTER OR THE APPLICATION 
ON YOUR MOBILE DEVICE)?
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Posed to respondents who shop Temu regularly or occasionally and shop Amazon…

91.0%

95.3%

86.6%

86.2%

90.8%

89.4%

92.6%

86.4%

88.6%

83.6%

60% 80% 100%

Jan (23)

Apr (23)

Jul (23)

Oct (23)

Jan (24)

Apr (24)

Jul (24)

Oct (24)

Jan (25)

Apr (25)



BESPOKE Surveys 
Temu | April 2025

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

AMAZON USERS – HAVE YOU PURCHASED AN ITEM FROM THE AMAZON MOBILE APP IN THE PAST 
THREE MONTHS?

PAGE 51

Posed to Amazon users
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ETSY USERS – ON AVERAGE, HOW MANY ITEMS DO YOU BUY THROUGH ETSY PER MONTH
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ETSY USERS – EXPECTED USAGE
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WAYFAIR USERS – HAVE YOU PURCHASED AN ITEM FROM WAYFAIR IN THE PAST THREE MONTHS?
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WAYFAIR USERS – EXPECTED USAGE
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