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Key Takeaways:

Q

Q

Most consumers prefer to go in-person to buy a new smartphone, but the share who prefers to order it
online has edged higher since the beginning of this year.

There is some interest in a foldable iPhone among iPhone owners (more interest if it folds up and
down, like a traditional flip phone). 8.2% said they would definitely get it and another 28.9% said they
probably would get it.

New iPhone camera features remains the top driver for those who are interested in one of the newest
iPhones just released. 22% of these respondents said they are interested because of the Al features.
This reading is slightly lower than two prior readings and is the third most popular reason selected.

Apple Intelligence interest is moderate at 3/5 and is basically flat g/q and y/y. There were two waves in
which interest was modestly higher (Oct 24 and Jan 25), but for the most part the weighted average
has come in a touch above neutral.

Despite interest in Apple Intelligence (explained to respondents) hovering around neutral, interest in
using Al chatbots and apps while using a smartphone and laptop has increased over recent history in
our survey (January 2024 through present).

Consumer usage of AI chatbots continues to increase in our survey (users over-index to iOS users,
higher income respondents, younger respondents, and males).

Among those who use Al chatbots at work, usage frequency has ramped higher over the past year (ie,
% using them daily has increased). The top use case is research / info search, followed by data entry
and retrieval, customer support, and image creation. Feedback on how effective Al chatbots are at
completing tasks is very positive. As of now, most employees aren’t expecting Al to have an impact on
their company’s need for their role in the next 2-3 years.

Consumer hopes for Al have evolved over time. Initially in 2023 the themes behind verbatims circled
around convenience and curiosity. Then through late 2023 and 2024 we observed an increased in utility
in the workplace and in healthcare. Use cases in 2025 have become more solidified with mentions of
“personal assistant”, “help with health”, and “less stress” growing.

iPhone trends related to market share and purchase recency were constructive in our charts. Feedback
around services (iCloud, Apple Pay, and Apple Music) all improved sequentially.



IPHONE DYNAMICS
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IMAGINE YOU DECIDED TO GET A NEW IPHONE TODAY, HOW LIKELY WOULD YOU BE TO ACTUALLY BUY

THE MODEL THAT YOU WOULD TYPICALLY CHOOSE IF PRICES WERE...

This question was posed to iPhone owners (N = 500+)

Current Price 10% Higher Cost 30% Higher Cost
FullPrice  Monthly (24 mo)  Full Price (+10%) Monthly (+10%) Full Price (+30%)  Monthly (+30%)
iPhone 16e $ 599.00 % 2495 §$ 658.90 $ 2744 % 778.70 % 32.44
iPhone 16 $ 799.00 $ 3329 § 878.90 $ 3662 % 1,038.70 $ 43.28
iPhone 16 Pro $ 999.00 $§ 4162 $ 1,098.90 3% 4576 % 1,298.70 $ 54.11
iPhone 16 ProMax $ 1,199.00 $ 4995 §$ 1,318.90 $ 5495 §$ 1,558.70 $ 64.94

mVery Unlikely mUnlikely wmSomewhay Likely mLikely mVery Likely

5.6%
o ngher cost (See revle abOVE) HO

JUIy 2025 10% Higher Cost (See table above)

0% 20% 40% 60% 80% 100%

mVery Unlikely mUnlikely = Somewhay Likely = Likely mVery Likely

o ngher o (See e above} H

o ngher > (See e above} _

e (See e abwe} m

7.3%
0% 20% 40% 60% 80% 100%

April 2025
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IMAGINE YOU DECIDED TO GET A NEW IPHONE TODAY, HOW LIKELY WOULD YOU BE TO ACTUALLY BUY

THE MODEL THAT YOU WOULD TYPICALLY CHOOSE IF PRICES WERE...

This question was posed to iPhone owners who said they would be likely or very likely to

buy at the current price today (N = 379)... combining July and April waves to achieve
larger N size.

Current Price 10% Higher Cost 30% Higher Cost
Full Price  Monthly (24 me)  Full Price (+10%)  Monthly (#10%)  Full Price (+20%) Monthly (+30%)
iPhone 16e $ 599.00 $ 2495 §$ 658.90 § 2744 § 77870 § 32.44
iPhone 16 $  799.00 % 33.29 § 878.90 § 36.62 $ 1,038.70 % 43.28
iPhone 16 Pro $ 999.00 $ 4162 $ 1,098.90 $ 4578 $ 1,298.70 $ 54,11
iPhone 16 ProMax § 1,199.00 $ 4995 § 1,31890 § 5495 $ 1,558.70 % 64.94

m Very Unlikely mUnlikely = Somewhay Likely mLikely = Very Likely

30% Higher Cost (See table above)

10% Higher Cost (See table above) 4

0% 20% 40% 60% 80% 100%
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WHICH OF THE FOLLOWING DO YOU THINK IS THE BEST WAY TO BUY A NEW SMARTPHONE?

This question was posed to all respondents.

66.5%

Going in-person to a store to

buy it and take it home 67.6%

68.4%

3

3.5% | ™ Jul/(25)
m Apr (25)

= Jan (25)

Ordering it online on a website
or app and having it
shipped/delivered to me

32.5%

31.6%

0% 20% 40% 60% 80% 100%
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RESPONDENTS WHO PREFER ONLINE — WHY?

» Convenience

* More likelihood of getting specific color or storage size that in person may not offer
* Cause I'm lazy

» | feel like you can save more money that way

» | dislike the upsell you get when buying in person.

» Ease of comparison, and less worry of being out of stock

» Easier

* It's more convenient.

» Convenient

* | don't think it matters either way

* | trust online platforms

» Saves time

» Better price

» Convenience

* |t takes too long in store

* |t saves me time

» Easy to place order and less time consumption

* It's more convenient

* |t's easier

* Because it's my prefered way of buying things.

* You do not have to leave home

* No need to stay on line at the store and better selection online
* Easy

o |like it

* No pressure from sales rep

e |t's just easy

* Quicker and easier to do online

* Quicker and cheaper

* Less expensive, don't need handholding.

» Livein arural area. Easier for me.

» Easier to compare different models and read reviews before buying
* | canresearch it better

» Easier

* Not as handled around in-store. Newer not on shelf.

* More convenient.

* Less hassle

» Better prices

» This works for me because | know | which type of phone | want.
» Because, it's faster and easier. The phone stores are way to busy for me.
* | hate going into stores.

» Convenience

* Convenient

* Much easier able to research everything online and do not have to stand in line and will deliver be delivered to my house
» Shopping online is more convenient

* More convenient

» Easier
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RESPONDENTS WHO PREFER IN-STORE — WHY?

* Can see how phone feels in hand. don't want to buy something that wouldn't fit me and how | use it.

* |like to get my devices asap

* |wanttoseeit

* The ability to try it out before buying.

» | feel like i need to see the product and just knowing that | am not buying a scam worthy product

» | chose to buy in-person because | want to check the phone’s features directly and make sure it works properly before taking it
home.

* | like seeing a product in person

» | prefer the interaction

* | need to interact with sales people

» Because | want to be able to see and feel the device that | am going to purchase and not just track it down.

» | would prefer to have my hands on it before | buy it just to get a feel for the phone.

» | like to see all the phones in person before choosing/purchasing one

* You can see the actual device that you are purchasing.

* see and hold and ask questions

* | like to see the product

* Because you get to see and try out your new device instead of hoping from online

» Great customer support

» Tomake sure | like it and so | don’t have to wait

* |like to see the phone in person and hold it

» | like being able to talk to people about items and like having things right away versus waiting.

* | don't like waiting

o llikeit

* Because you can actually hold it and see how it works

* | wantto see itin person and use it

* | gettosee it before | buy it

» | like to see exactly what I'm buying and leave with it the same day.

* |wanttotryitin person first.

* | want to be sure | am understanding my purchase

* |can have it when | want it

» Preferin person

» Cause you can see it in person

* | like the Apple Store.

* I'drather see it

* To make sure it arrives home with me safely.

» Just feel more secure and | like having assistance.

* Hold it beforehand

» Easier to view and test the product right then and there.

* Don't like to wait

* Buying online is sometimes very risky.

» So you can test drive it.

* Personal interaction with person to answer questions

* | like the in person advice and information

» Because | like to see and feel what I'm buying.

* To see what you're getting

* | have to see it physically.

* Have it faster. Able to use it right away

* Because | know it won't arrive defective.
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THINKING ABOUT THE SMARTPHONE YOU CURRENTLY OWN, HOW DID YOU GET IT?

This question was posed to all respondents.

2%
In-person (I went to a 05.7%
physical store location and 68.0%
bought it)
63.2%
34.8%
Online (ordered on a ° = Jul (25)

32.0% m Apr (25
36.8% m®Jan (25

website or app and had it
delivered to me)

SN N\

0% 20% 40% 60% 80% 100%
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HOW MUCH INTEREST WOULD YOU HAVE IN A FOLDABLE IPHONE? (ONE THAT FOLDS LIKE A

TRADITIONAL FLIP PHONE TO A SMALLER FORM FACTOR, BUT THEN FLIPS OPEN TO THE SIZE OF A

NORMAL IPHONE OR LARGER).

This question was posed to current iOS users.

Not at all interested

Not so interested

Somewhat interested

Very interested

Extremely interested

I 2189

I 1B.6%

I 26.8%

5%

[=]

' 10.3%

0% 20% 40%
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IF APPLE RELEASES A FOLDABLE IPHONE IN 2025 OR 2026, HOW LIKELY WOULD YOU BE TO GET IT?

This question was posed to current iOS users.

Definitely WILL
0,
Probably WILL 28.9%
24.7%
0,
Probably WILL NOT 34.3%
34.7%
0,
Definitely WILL NOT 28.7%
32.2%

0% 20% 40%
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m If it folds up
and down, like
a traditional
flip phone

m If it folds lef
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[
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ARE YOU CURRENTLY CONSIDERING UPGRADING YOUR IPHONE TO A NEW/DIFFERENT MODEL THAN

WHAT YOU HAVE NOW?

This question was posed to all respondents who are iOS users.

53
47.4%
No

47.8%

46.5%
52
43.9%

52.

Yes

.6%

6.2%

o\

)

6%

2%

0% 20% 40% 60%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

m Jan (25)

Jul (25)

= Apr (25)

Dct (24)

80% 100%

PAGE 11



BESPOKE Surveys
Consumer Electronics | July 2025

DO YOU HAVE ANY INTEREST IN THE LATEST IPHONES THAT WERE RELEASED? (IPHONE 16, IPHONE 16
PLUS, IPHONE 16 PRO, IPHONE 16 PRO MAX)

This question was posed to all respondents who are iOS users.

m Jul (25)
= Apr (25)
m Jan (25)
® Oct (24)

Not at all interested

Not so interested

Somewhat interested

Very interested

Extremely interested

0% 20% 40% 60% 80% 100%
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YOU MENTIONED THAT YOU ARE AT LEAST SOMEWHAT INTERESTED IN ONE OF THE NEWEST IPHONES

JUST RELEASED. WHAT MAKES YOU MOST INTERESTED IN THE NEW PHONE(S)?

This question was posed to all iOS users who are at least somewhat interested in one of
the newest iPhones.

New iPhone camera
features

Current phone is too old

Al features

Other (please specify)

0% 20% 40% 60% 80% 100%

Focusing on iOS users who said they are extremely interested in one of the newest

iPhones.
New iPhone camera H
features 42.3%

Current phone is too old - 26.0% =yl (25)

Al features - 25.2%

Other (please specify) F 6.5%

0% 20% 40% 60% 80% 100%
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IN YOUR VIEW, DO YOU THINK THE NEWEST IPHONES (IPHONE 16, IPHONE 16 PLUS, IPHONE 16 PRO,

IPHONE 16 PRO MAX) HAVE CHARACTERISTICS OR FEATURES ABOUT THEM THAT WILL CAUSE MORE
IPHONE OWNERS TO UPGRADE COMPARED TO A TYPICAL YEAR WHEN NEW IPHONES ARE RELEASED?

This question was posed to all respondents who are iOS users.

Yes, I think there will be more
demand than a normal year

No, I think it will be the same as a
normal year

I don't know enough about the new
phones to have an opinion

0% 20%
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35.9%
35.5%
36.8%
36.5%

37.6%
34.8%
30,0%
32.1%

26.6%
29{7%
33.3%
31.4%

40% 60%

m Jul (25)
= Apr (25)

Hm Ja
m Oc¢

(25)
t (24)

80% 100%
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YOU MENTIONED THAT YOU GOT YOUR SMARTPHONE MORE THAN A YEAR AGO. HOW MANY YEARS

AGO DID YOU GET YOUR CURRENT SMARTPHONE?

This question was posed to all respondents who got their smartphone more than a year
ago.

10+ years ago m Jul (25)

= Apr (25)

9 years ago m Jan (25)

m Oct (24)
8 years ago
7 years ago
6 years ago
5 years ago
4 years ago
3 years ago
2 years ago
1 year ago

0% 20% 40% 60% 80% 100%
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APPLE INTELLIGENCE WILL ENCOMPASS A SUITE OF Al AND MACHINE LEARNING FEATURES INTEGRATED
ACROSS APPLE’S ECOSYSTEM, ENHANCING PERSONALIZED RECOMMENDATIONS, HEALTH AND FITNESS
TRACKING, SIRI CAPABILITIES, IMAGE CREATION, WRITING TOOLS, AND PRIVACY MEASURES TO PROVIDE

A MORE INTUITIVE, SECURE, AND CUSTOMIZED USER EXPERIENCE. THESE ADVANCEMENTS AIM TO
MAKE INTERACTIONS WITH APPLE DEVICES AND SERVICES SMARTER AND MORE RESPONSIVE TO
INDIVIDUAL NEEDS. HOW MUCH INTEREST WOULD YOU HAVE IN USING AN IPHONE, IPAD, OR PC WITH
APPLE INTELLIGENCE ON IT?

This question was posed to all respondents who are iOS users.

Jul (25)

Apr (25)

Jan (25)

Oct (24)

Jul (24)

ML

1 - Not interested at all 2 3 4 5 - Extremely
interested

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 16



BESPOKE Surveys
Consumer Electronics | July 2025

HOW OFTEN DO YOU USE SIRI ON YOUR IPHONE NOW?

This question was posed to all respondents who are iOS users.

m Jul (25)
Never m Apr (25)
® Jan (25)
m Oct (24)
Rarely mJul (24)
u Apr (24)
Sometimes
Often
Very Often
0% 20% 40% 60% 80% 100%
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HOW USEFUL DO YOU FIND SIRI TO BE?

This question was posed to all respondents who are iOS users.

m Jul (25)

Not at all useful = Apr (25)

® Jan (25)

® Oct (24)

Not so useful = Jul (24)

= Apr (24)
Somewhat useful
Very useful
Extremely useful

0% 20% 40% 60% 80% 100%
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WOULD YOU CHANGE YOUR USAGE OF SIRI IF SIRI WAS ENHANCED BY Al (ARTIFICIAL INTELLIGENCE)

This question was posed to all respondents who are iOS users.

No, it wouldn't change my usage

23.4Y
24.89
22.3%
22.2%
23.5Y
23.5Y

20.2%
21.9%
22.7%
22.0%

21.0%

6.6%

Yes, I would use it a little more

Yes, I would use it a lot more

0% 20% 40%
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60%

6.3%
53.3%
5.0%
5.8%
5.5%
59.9%

Jul (25)
Apr (25)
Jan (25
Oct (24)
Jul (24)
Apr (24)

f—

80%

100%
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HOW INTERESTED ARE YOU IN USING Al (ARTIFICIAL INTELLIGENCE) CHATBOTS AND APPS, LIKE

CHATGPT, BARD, MICROSOFT COPILOT, GROK, ETC) WHILE USING THE FOLLOWING DEVICES...

This question was posed to all respondents.

mJul (25)
| Apr (25)
m Jan (25)
m Oct (24)
Smartphone = Jul (24)
m Apr (24)
mJan (24)
PC/Laptop
Not Interested At Al Not Very Interested Neutral Interested Very Interested

July 2025 Data Breakout

Very interested

B Smartphone
Interested

L=

Neutral m PC/Laptop

%
Not very interested

3%

Not interested at all ? 6%

0% 20% 40% 60% 80% 100%
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WHY DO YOU CHOOSE TO USE AN IPHONE OVER OTHER SMARTPHONE OPTIONS?

This question was posed to all respondents who are iOS users.
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WHEN YOU GET A NEW IPHONE, WHAT IS TYPICALLY THE MAIN REASON FOR WHY YOU DECIDED TO GET
A NEW IPHONE?

This question was posed to all respondents who are iOS users.

Imryphoaes artsgetingel reorioesmybatierylllups rademy phone Nsusuallyteramupgrade Itsmpgrade Hosterageonoldphone
¥ Eithermyphonescomnlebel yrpkenorentieyeroensbre aking decidediogeianewiFhonenec awsemyo idphonehads otsben pedonznd (tshathered
InetanewenewheminesidonedoesniwOrkanymore
Mynldphoneisioonid EESEOsAAmimrw edpe oip e products Curne miome ishro ben Cu lliketehavethenewesiupdaiesn
Ilikethe lookand desionoihene wahone Myphoneisokd
- Currentphonenaiwork ng
llieiheeasebousell ke Anp eproducis Eecauseminemasoid Becauselliksthezesingtics
Carrenphenege Ringsld ] Beilsrmailties  [Rherearenewieaiyresidosicorrendyieve
Womstoragespace  (DECOANEWSNE  popanninpmenn i Egtteryinehardde |.'::5uar,cunu:rau sl ity T ———
[Batieryliormew iU re haticrais

m POraEalres oo endurenyetinh

Iusitenpgrade FREEUPGEADE
Gaaid I:IIJBII“MIJIBHU

e """ Escaussmyntherensbsshatinrygetiried
T [T —— nu[ﬂatgﬂ st
G mip hodmesg uitsperiorming:asd equabely
aumnulurus e
1BEIRT Imr-I
Iliswhatiamusedio Cmmemiphomeisouldaied
Hhhihhhhahhhhi
Newfeatures e
Storage Upgrades ———
Ingededans wphone
Hmaumlnamulmmuulnu TISHE g atterpiraimsgn
— I’allllllal‘l atterylife S
Hewer EecausecurrentiFhonelisge timgold Eetierphome lstepeworking
hecamseicaniranserowereas i
IdoesntNOrkanymore
m IIE oranupgraae ‘newtechno DO e
BEtercamabiiles pogie ryweananouteinidene Ersiunpines lamalw=ysel imibledorsiradein

IEwhaimusadin BezawsemycurrentiphonesiopsEorkingareaery Batiery ishardieieencharged
niualnnmu-
Everythingwanted “ II i - BecaUSEOIEINEERIES
I g Decid efinsEw1hiF hene
Looksbeter
Erokenoldehong lmlmuﬂruumnt '“"“'“m- liketheusahimy  LEVARY
et llllllllll’.'lll‘lll(e
BECEUSEIWaNLthE e tures i ome Rith Easyinmse Imiwkaiphemeiwilinet

Becawsefstimeaparademynhone Eatieryliewasaigood DECISION  pecoyzomysidoneslensworing  Beberupsradesasdbetierphone IMirashmEtEngrade
Eecausaedherivechangedand msbistoupgradehecams el e ptioanew providero ree methingserongwithmyeldong -
comemonedeesntmory eusedIFhonemywhele
NEWErmoge] - AP S —— Eecaussthenidone saEtingslon
Iningratiemmithexsiingzy siams D00 s Broum e caTier becausamyotseremishroken  coiciocoiion:  oihebatEryandusEse Iwanttbeislestmode]
Nijistassnld BecansenidiPhoneihednnlemakewhe iy prodBce nEWIDS | st 0 dphen esiartsiogliichsoRhydoyouhave ndmyinens —— "
|lovBRppiEpredUCtsANEwaNtSEE v BlestupdaLES [Eecausathenldomeisnolongersuy ppor e dirinee de dmoresiorage T 1EE3 S FLORECEU mEW LT B
CumEnIpnonessHgANINGTEeERINGZs WEl Jo— taiierabboatteyepuenta
| Eacommonlyusedsmartphong I=monarami lyplenmydausiermekesisege cIsions Functenalityasddurabiiity H=0ldamddoesniwor eyl beaspend
Maordel

Ine eedmoresio rag el asa iyl imit |mmotesnabackoihe oflicEbo e hat

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 22



BESPOKE Surveys
Consumer Electronics | July 2025

PLEASE RANK FOLLOWING IN IMPORTANCE OF WHAT DRAWS YOU TO THE APPLE ECOSYSTEM, WITH

THE MOST IMPORTANT AT THE TOP?

This question was posed to all respondents who are iOS users.

The software
(the operating
system, apps,
etc, running
on the phone)

m Jul (25)
m Apr (25)
= Jan (25)
m Oct (24)
= Jul (24)

The hardware
(the phone
itself)

The services
(ie, iCloud,
Apple Music,
Apple Pay,
App Store,
etc).
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WHICH OF THE FOLLOWING APPLE SERVICES DO YOU USE? SELECT ALL THAT APPLY

This question was posed to all respondents who are iOS users.

3.4%

iCloud
Apple Pay
Apple Music

m Jul (25)

Apple TV+ m Apr (25)

= Jan (25)

Apple News m Oct (24)

= Jul (24)
None of the above

Apple Podcasts

Apple Fitness+

9.0%

Apple Arcade

0% 20% 40% 60% 80%
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PLEASE RANK THE FOLLOWING APPLE SERVICES IN ORDER OF IMPORTANCE TO YOU, WITH THE MOST

IMPORTANT AT THE TOP TO THE LEAST IMPORTANT AT THE BOTTOM.

This question was posed to all respondents who are iOS users.

iCloud
Apple Music
Apple Pay
mJul (25)
Apple TV+ ® Apr (2b)
ppie = Jan (2b)
mOct (24)
Apple News = Jul (24)

Apple Podcasts

Apple Fitness+

Apple Arcade
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HOW OFTEN DO YOU USE Al CHATBOTS LIKE CHATGPT, BARD, MICROSOFT COPILOT, GROK, OR OTHERS

IN YOUR LIFE?

This question was posed to all respondents.

= Jul (25)
Never B Apr (25)
m Jan (25)
B Oct (24)
uJul (24)
Rarely mApr (24)
= Jan (24)
Sometimes
Often
Very Often
0% 20% 40% 60% 80% 100%
Current OS  Apple i0S 6.8%
Android
$100,000+
Income $50:000-599,999
$0-$49,999 ® Jul (25)
75 or older
65 to 74
55to 64
Age 45 to 54
35 to 44
25to 34
18 to 24
Gender Male 60.7%
Female 39.3%
0% 20% 40% 60% 80% 100%
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COULD YOU EVER SEE YOURSELF GOING OUT AND BUYING A NEW SMARTPHONE OR LAPTOP IF THOSE

DEVICES WERE ABLE TO WORK BETTER WITH Al RELATED APPS THAN THE EXISTING ONES YOU OWN?

This question was posed to all respondents.

= Jul (25)
Yes, 1 m Apr (25)
would m Jan (25)
definitely
do that now = Oct (24)
uJul (24)
m Apr (24)
- = Jan (24)
Possibly in
the futurue,
depending
on what AI
can do for
me in the
future b
Not right
now with
what my
use case is
for AI
38.8%
No, never
(o]
8.5%
(o]
0% 20% 40% 60% 80% 100%
Cross-Tabbing The Above Data:
Apple vs. Android Users (July 25 Data) iOS Users (Time Series)
Yes, I would definitely do Yes, I would definitely do that mJul (25)
" that now . now = Apr (25
m Apple i0S wJan (25
Possibly in the future, Possibly in the future, depending
depending on what AI can 37.0% on what Al can do for me in the . m Oct (24
0 33.
do for me in the future D.3% . future 35, = Jul (24)
= Android -
Not right now with what my 8% Not right now with what my use 22%% ()
use case is for Al 5% case is for Al 227'8t
24.7
D%
No, never 3421_% No, never ‘;2,?2 X
29
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
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WHAT DO YOU USE Al CHATBOTS (LIKE CHATGPT, BARD, MICROSOFT COPILOT, GROK, ETC) FOR?

This question was posed to respondents who use Al chatbots more than never (N = 608)

Both Personal AND Business

Use
Business/Professional Use : 25)
ONLY _ 25)
24)

: : %
65.4%

Personal Use ONLY

0% 20% 40% 60% 80% 100%
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HOW FREQUENTLY DO YOU USE Al CHATBOTS AT WORK?

This question was posed to all respondents who use Al chatbots for work (N = 234)

m Jul
Never = Apr
wJan
m Oct
Rarely = Ul
Monthly
Weekly
Daily

(25)
(25)
(25)
(24)
(24)

0% 20% 40% 60% 80%
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FOR WHICH TASKS DO YOU USE Al CHATBOTS AT WORK? SELECT ALL THAT APPLY

This question was posed to all respondents who use Al chatbots for work (N = 234)

0%

Research / Information Search
Data entry and retrieval

Customer support m Jul (25)

m Apr (25)

Image creation = Jan (25)

o _ m Oct (24)

Training and onboarding = Jul (24)
Scheduling meetings
Other (please specify)
Writing code
IT Helpdesk
HR inquiries

0% 20% 40% 60% 80% 100%
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HOW EFFECTIVE ARE Al CHATBOTS IN COMPLETING THE TASKS YOU USE THEM FOR?

This question was posed to all respondents who use Al chatbots for work (N = 234)

Not at all effective m Jul (25)
m Apr (25)
= Jan (25)
Not so effective m Oct (24)
= Jul (24)
Somewhat effective

Very effective

Extremely effective

0% 20% 40% 60% 80%  100%
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DO YOU EXPECT HOW OFTEN YOU USE Al CHATBOTS AT WORK TO CHANGE GOING FORWARD?

This question was posed to all respondents who use Al chatbots for work (N = 234)

Jul (25)

Apr (25)

Jan (25)

Oct (24)

Jul (24)

Will decline significantly ~ Will decline slightly Will not change Will increase slightly Will increase
significantly
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HOW DO YOU EXPECT Al TO IMPACT YOUR COMPANY’S NEED FOR YOUR ROLE IN THE NEXT 2-3

YEARS?

This question was posed to all respondents who AI chatbots for Business.

Not sure

Significantly increase the need for my role

Somewhat increase the need for my role

No meaningful impact

Somewhat reduce the need for my role

Significantly reduce the need for my role

- 11.5%

I 1159
I 17.5%

I 115%

F 3.9%

0% 20%
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HOW DO YOU EXPECT Al TO IMPACT DEMAND FROM YOUR COMPANY’S CUSTOMERS IN THE

NEXT 2—-3 YEARS?

This question was posed to all respondents who AI chatbots for Business.

Not sure

Significantly increase customer demand

Somewhat increase customer demand

No meaningful impact

Somewhat reduce customer demand

Significantly reduce customer demand

- 11.5%

W s

. 7.7%
F 3.4%

0% 20%
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DO YOU CURRENTLY WORK IN THE FOLLOWING AREAS? IF NONE APPLY TO YOU, JUST SELECT

NONE PLEASE

This question was posed to all respondents who AI chatbots for Business.

None of the above
Customer Service / Call Centers - 9.8%
Software Coder - 9.0%

Data Entry | 6.4%

Knowledge Worker - 6.4%

Warhouse Employee . 5.6%

Legal [ 4.7%

Commercial Driver F 1.7%

0% 20%
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60%
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80%
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DO YOU HAVE ANY HOPES OR EXPECTATIONS FOR WHAT Al CHATBOTS OR APPS COULD BRING TO YOUR

SMARTPHONE AND COMPUTER DEVICES IN THE FUTURE?

This question was posed to all respondents.

Overall Summary: What People Want from Al

Consumers express a mix of pragmatic hopes and idealistic aspirations for Al. Most desires fall into a few

broad categories:

Convenience & Efficiency: People want Al to simplify daily life—scheduling, reminders, automation of

repetitive tasks.

Health & Medicine: There's strong interest in Al improving diagnoses, assisting healthcare providers,

and making healthcare more accessible.

Personal Assistance: Al as a smarter version of a virtual assistant—helpful in homes, at work, and on the
go.

Education & Learning: Respondents want Al to enhance personalized learning or tutoring.

Creativity & Entertainment: Many hope Al can help with creative writing, music, or other hobbies.

Problem Solving & Innovation: There are ambitions for Al to solve societal issues like climate change or

help discover cures.

Jobs & Productivity: Some hope Al will make work more productive; others worry but hope it won't

replace human jobs unfairly.

Safety & Ethics: A subset wants Al to be developed ethically and used for good, not surveillance or

manipulaticon.

Top Overall Themes (Most Common Words Mentioned)

Theme Example Words

Help / Assistance help, assist, assistant, support

Health / Medical health, medical, diagnosis, doctor, healthcare
Work / Jobs work, job, productivity, automate, tasks
Learning / Education learning, education, teach, tutor, understand
Home / Life home, life, easier, manage, daily

Time / Efficiency time, faster, save, reduce

Creativity / Art creative, music, write, generate, draw

Ethics / Control cantrol, safe, ethical, trust, responsible
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DO YOU HAVE ANY HOPES OR EXPECTATIONS FOR WHAT Al CHATBOTS OR APPS COULD BRING TO YOUR

SMARTPHONE AND COMPUTER DEVICES IN THE FUTURE?

This question was posed to all respondents.

Trends Over Time
2023 H1-Mid 2023:
* |nitial hopes heavily focused on convenience and curiosity.
*  "Help,” “easier,” and "understand” dominate — people were trying to grasp what Al could do.

*  Early adopters mention "learning,” "tasks,” "assist” — practical expectations.

Late 2023:
* [ncrease in mentions of "jobs"” and "work”, reflecting growing awareness of Al's workplace impact.
*  "Healthcare” and "diagnosis” start to appear more often—greater interest in Al in medicine,

* More emotional or philosophical mentions like “life,” "better,” and “future.”

2024:
*  Surge in productivity and creative tool expectations: "generate,” "write,” "music.”
*  Ethical concerns start to rise subtly: words like “safe,” "control.” and "ethics” show up more.

* |nterest in Al for education and tutoring becomes more consistent.

2025

*  People are much clearer in their desires: “personal assistant,” “help with health,” “less stress,”

suggesting maturing expectations.
*  Practical integration into life is assumed: hope now focuses on doing things well and ethically.

*  Concerns about “jobs” remain, but fewer panic-style responses—more balanced outlook.
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WHEN DID YOU GET YOUR CURRENT SMARTPHONE?

This question was posed to smartphone owners.

| £3.0%

More than a year ago

Jul (25)
Apri(25)
Jan (25)
Oct(24)
Jul (24)
= Apri(24)
= Jan (24)
Oct(23)
Jul (23)
= Apri(23)
= Febi(23)
= Oct(22)
mJul (22)
= Apri(22)
Jani(22)
= Octi(21)
mJul (21)
m Apri(21)
mJani(21)
= Oct(20)
Jul (20)
m Apr:(20)
m Jan(20)
m Oct(19)
® Jul (19)
= Apri(19)
= Jani(19)
m Oct(18)
HJul (18)
= Apri(18)
mJan(18)
mOcti(17)
#Jul (17)
H Apr(17)
mJan (17)
m Sep (16)
‘ ‘ ® Jun (16)
‘ ‘ m Apr (16)
0% 20% 40% H Ja60646)

10-12 months ago

7-9 months ago

4-6 months ago

1-3 months ago

Within the last month
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EXPECTED DATE OF NEXT SMARTPHONE PURCHASE

This question was posed to smartphone owners.

53.7%

In more than one year

Jul (25)
Apr (25)
Jan (25)
Oct (24)
Jul (24)
Apr (24)
mJan (24)
= Oct (23)
= Jul (23)
Apr (23)
u Feb (23)
u0ct (22)
= Jul (22)
mApr (22)
®Jan (22)
Oct (21)
uJul (21)
= Apr (21)
mJan (21)
H QOct (20)
u Jul (20)
= Apr (20)
m Jan (20)
mOct (19)
= Jul (19)
B Apr (19)
mJan (19)
= 0ct (18)
m]ul (18)
B Apr (18)
mJan (18)
mOct (17)
m]ul (17)
m Apr (17)
®Jan (17)
m Sep (16)
®Jun (16)
HApr (16)
mJan (16)
m Sep (15)
m]Jul (15)
B Mar (15)
HJan (15)
mOct (14)
HJun (14)
0% 10% 20% 30% 40% 50% 60%m Mar (14) 70%

10-12 months

7-9 months

4-6 months

1-3 months

In the next month
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GOING FORWARD, HOW FREQUENTLY DO YOU PLAN TO PURCHASE/GET NEW SMARTPHONES?

This question was posed to smartphone owners.

Jul (25)
Apr (25)
Jan (25)
= Oct (24)
= Jul (24)
Apr (24)
Jan (24)
= Oct (23)
= Jul (23)
m Apr (23)
= Feb (23)
2 Oct (22)
Jul (22)
= Apr (22)
= Jan (22)
m QOct (21)
mJul (21)
m Apr (21)
= Jan (21)
m Oct (20)
® Jul (20)
m Apr (20)
m Jan (20)
® Oct (19)
= Jul (19)
m Apr (19)
® Jan (19)
m Oct (18)
m Jul (18)
= Apr (18)
mJan (18)
m Oct (17)
0% 20% 40% 60% 80% 100%

Longer than every two years

Every Two Years

Every Year
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DO YOU OWN A SMARTPHONE?

This question was posed to all consumers.

60%
Lo T L o o o o e e e e T T T T e L e e o e e T e )
M < < 1L 1N VW VW N N 0O 0O 0o 0 O O - = N N M M T €
- - < - - - - = —= —= —= —= —= N N N N AN N N N N N
~ N Y Y Y Y Y Y Y
8 5 8 5 $ 5 §$ 5858 58 58585858588
Q [0}
O = 0 = un « pn « 0 €« O« O« O« O « O « O « O <«
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This question was posed to smartphone owners.

-O-Other

-O-Apple iOS

-O-Android
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WHY DON'T YOU OWN AN APPLE IPHONE (IE, WHY DID YOU CHOOSE AN ANDROID PHONE INSTEAD)?

This question was posed to Android owners.

Bersuseliswhatiiegiverycomiorabiesith Becauseldéonnwnanishong Rpplephonesareoutdetedilikethesnecsonnewe randroid smorethe yremonezheadoihegame Heventboughteneyed
Imwsedinandraid Imnotinberezted
ECheaparandmorereliahie Applessamenn polyand salycempanywhereAndre s ysuhavecioicesphones P S ———— Idontneedaniphone
Cestoimephane Kpplehesveryresirictebesturesandsmiss nysomebeydeatures enoy AmdroidwaEcaeEperatnetime Dontiikeiphone
Endroidiseasieriouseandhediie be stteatures BecanseMEve nEcsiphone:
Bamerper wrmannc
|ammotamippietan
DontlikeMac
Becawse-appiephonesaremore |k elytogetstel en
demptiieihec impany
DonotlikeAFF LEITENS
Costsioomuch
— |I|atea le —
Avallability

EecauseeE Isalshe furthAnd s phome

I IIkEIt Mrllmmmmmm

Eecauseinwnsimoi lephone l_ﬂ Assurancewirelesssentiiome
r.uu i r; Whatine sdam scheapar
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FOR LAST PHONE, CURRENT PHONE, AND PLAN TO USE SAME FOR NEXT PHONE

This question was posed to smartphone owners.

=0~ Android

=O-Apple

4O%  --rooereeeeeeeee e
35% oo
20%

(=]
N
LN
<r

() Inc
(52) Mdy
(S2) uer
(#2) O
F2) Inc
(b2) Ady
() uer
(£2) PO
(€2 Inc
(€2) 4dy
(€2) uer
(22) P0
(z2) Inc
(z2) 1dy
(z2) ver
(12) 90
(12) Ainc
(12) 1dy
(T2) uer
(02) 90
(02) Inc
(02) 1dy
(02) uer
(6T7) 30
(67) Inc
(6T) 4dy
(6T) uer
(87) 30
(81) Inc
(81) udy
(81) uer
(£1) 90
(£1) Inc
(£1) Ady
(£T1) uer
(91) dos
(91) ung
(971) Mdy
(91) uer
(G1) dos
(ST) Inc
(1) len
(1) uer
(#1) PO

PAGE 47

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE



BESPOKE Surveys
Consumer Electronics | July 2025

OPERATING SYSTEM FOR SMARTPHONE BEFORE CURRENT SMARTPHONE

This question was posed to smartphone owners.

-O-Android -O-Apple iOS ~O-Other / I did not own a smartphone before my current smartphone

0/..
300

20% oo O

1L S0 A N O—-0~O~O=

0%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 48



BESPOKE Surveys
Consumer Electronics | July 2025

OPERATING SYSTEM FOR NEXT SMARTPHONE

This question was posed to smartphone owners.

-O-Android -O-Apple i0OS ~O-Other / Not Applicable
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This question was posed to smartphone owners.
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DO YOU PLAN TO SWITCH TO ANY OF THE LATEST OR UPCOMING IPHONES WHEN IT IS TIME TO GET
A NEW SMARTPHONE?

This question was posed to Android smartphone owners.

I will not switch to any of these models u 86.4%

iPhones due to be released in 2025 I 3.0%
iPhones due to be released this Fall | 0.0% = Jul (25)

I will switch to the iPhone 16 Pro Max I 2.5%
I will switch to the iPhone 16 Pro [ 2.7%

I will switch to the iPhone 16 Plus | 1.1%
I will switch to the iPhone 16 I 3.9%

I will switch to the iPhone 16e | 0.5%

0% 20% 40% 60% 80%  100%
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This question was posed to iPhone owners.
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IPHONE MIX — WHICH MODEL DO YOU CURRENTLY OWN?

iPhone X or earlier models
iPhone 8 Plus
iPhone XR

iPhone XS

iPhone XS Max
iPhone 11

iPhone 11 Pro
iPhone 11 Pro Max
iPhone 12 Pro Max
iPhone 12 Pro
iPhone 12 Mini
iPhone 12

iPhone 13 Pro Max
iPhone 13 Pro
iPhone 13 Mini
iPhone 13

iPhone 14 Pro Max
iPhone 14 Pro
iPhone 14 Plus
iPhone 14

iPhone 15 Pro Max
iPhone 15 Pro
iPhone 15 Plus
iPhone 15

iPhone 16 Pro Max
iPhone 16 Pro
iPhone 16 Plus
iPhone 16

iPhone 16e

6.7%
0.0%
2.6%
0.7%
0.7%
6.9%
0.7%
0.7%
1.6%
1.9%
1.2%
3.5%
3.0%
2.1%
0.9%
8.1%
5.3%
4.2%
2.8%
8.8%
5.1%
3.0%
1.4%
5.6%
6.3%
5.1%
3.5%
6.0%
1.9%

0%
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ALL SMARTPHONE OWNERS WHO PLAN TO GET AN IPHONE WHEN IT IS TIME TO GET A NEW
SMARTPHONE — WHICH MODEL ARE YOU MOST LIKELY TO CHOOSE?

This question was posed to smartphone owners.

iPhone X or earlier model 1.0%
iPhone XR [ 0.5%
iPhone XS | 0.0%
iPhone XS Max | 0.0%
iPhone 11 0.7%
iPhone 11 Pro | 0.2%
iPhone 11 Pro Max |l 0.2%
iPhone 12 Pro Max | 0.0%
iPhone 12 Pro |l 0.2% mJul (25)
iPhone 12 Mini
iPhone 12
iPhone 13 Pro Max
iPhone 13 Pro
iPhone 13 Mini
iPhone 13
iPhone 14 Pro Max
iPhone 14 Pro
iPhone 14 Plus
iPhone 14
iPhone 15 Pro Max
iPhone 15 Pro
iPhone 15 Plus
iPhone 15
iPhone 16 Pro Max
iPhone 16 Pro
iPhone 16 Plus
iPhone 16
iPhone 16e
New Models To Be Released in the Fall of 2025

35.0%
0% 20% 40%
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IPHONE PURCHASE PREFERENCES AND
TESTING A LEASING MODEL
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FOR HOW LONG HAVE YOU OWNED YOUR CURRENT IPHONE?

This question was posed to iPhone owners.

More than 3 years

2-3 years

1-2 years

Less than one year

0% 20% 40% 60% 80% 100%
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HOW DID YOU PURCHASE YOUR IPHONE?

This question was posed to iPhone owners.

I purchased a used iPhone

I purchased a new iPhone

0% 20% 40% 60% 80% 100%
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HOW DID YOU PURCHASE YOUR CURRENT IPHONE?

This question was posed to iPhone owners.

From a wireless carrier

Directly from Apple

Other (please specify)

0% 20% 40% 60% 80% 100%
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WHICH OF THE FOLLOWING BEST DESCRIBES HOW YOU PURCHASED YOUR CURRENT IPHONE?

This question was posed to iPhone owners.

I paid the full amount up front for the device

56.1%

I pay monthly payments for the device

= Apr (22)
0% 20% 40% 60% 80% 100%
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AAPL PAY QUESTIONS
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HAVE YOU USED ANY OF THE FOLLOWING APPLE SERVICES IN THE PAST MONTH?

This question was posed to iPhone owners.

Jul (25)

Apr (25)

Jan (25)

Oct (24)

Jul (24)
u Apr (24)
® Jan (24):
= Oct (23)

Jul (23)
= Apr (23)
m Feb (23)
m Oct (22)
=l (22)
m Apr (22);
= Jan (22)
mOct (21)
= Jul (21)
| Apr (21):
®Jan (21)
= Oct (20)
= Jul (20) |
m Apr (20)
m Jan (20)
® Oct (19)
mJul (19):
= Apr (19)
® Jan (19)
m Oct (18)

' ' ' = Jul (18)
0% 20% 40% 60% 80%

iCloud Storage

Apple Pay

Apple Music

None of the above

Apple News App

iTunes
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IF APPLE PAY ALLOWED YOU TO SPREAD PAYMENTS YOU MAKE THROUGH APPLE PAY ACROSS FOUR

INTEREST-FREE PAYMENTS MADE EVERY TWO WEEKS (OR ACROSS SEVERAL MONTHS WITH INTEREST)
HOW OFTEN WOULD YOU CHOOSE TO PAY THIS WAY?

This question was posed to iPhone owners who use Apple Pay.

JULY 2025

N/A - I don't and would 11.1%
not use Apple Pay 10.0% B Spread payments across
several months with
interest

Would use this very often
15.3%

m Spread payments across
four interest-free
payments made every two
weeks

Would use this often
13.0%

Occasionally would use

this 24.3%

Rarely would use this

Never - I would always
pay in full at the time of
purchase

32.4%

0% 20% 40%
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This question was posed to all respondents

~O-My opinion of Apple is unchanged

-O-My opinion of Apple is worse

-O- My opinion of Apple is better

80%

60%

40%
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IN GENERAL, WOULD YOU BE WILLING TO SPEND MORE MONEY FOR APPLE PRODUCTS THAN YOU

WOULD FOR SIMILAR PRODUCTS FROM OTHERS?

This question was posed to all respondents

-O-Yes, I would spend more -0-No, I would not spend more
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DO YOU OWN ANY OF THE FOLLOWING STREAMING PLAYERS?

This question was posed to all consumers.

Jul (25)

Apr (25)
m Jan (25)
m Oct (24)
= Jul (24)

Apr (24)
= Jan (24)
m Oct (23)
m Jul (23)
m Apr (23)
m Feb (23)
= Oct (22)
= Jul (22)
H Apr (22)
® Jan (22)
m Oct (21)
= Jul (21)
= Apr (21)
mJan (21)
m Oct (20)
= Jul (20)
m Apr (20)
= Jan (20)
B Oct (19)
mJul (19)
= Apr (19)

None of the above

Roku

Amazon Fire Stick

Apple TV

Google Chromecast

0% 20% 40% 60% 80% 100%
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