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WHICH OF THE FOLLOWING DO YOU THINK IS THE BEST WAY TO BUY A NEW SMARTPHONE?

This question was posed to all respondents.

Going in-person to a store to
buy it and take it home

.8%
3.5%
.5%
.6%

Ordering it online on a
website or app and having it
shipped/delivered to me

0% 20% 40% 60%
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RESPONDENTS WHO PREFER ONLINE — WHY?

* More convenient and saves time.

o |likeit

* Don' like to converse with them in person

*  Cheaper

» Because | could access a wider range of options and it is convenient shopping from the comfort of my home

* |t saves my time

» Convenience

* |t's cheaper

* ltis easier to more convenient.

» Better deals

* | do almost all my shopping online just much more convenient

» Convenience

» The ability to shop and compare without the influence of a sales person.

* It's convenient ,saves time ,and allows me to compare options easily.

» Convenience

* Phone stores aren’t exactly my favorite place to be. It’s like an tech version of the dmv

» Easy and no need to leave my home

* Less pressure

» | like being able to compare pricing, features, and brands on the web rather than visit stores in person

* More convenient

* Not a people person

* | have gone in store and it's been a blessing it just depends on the timing sometimes it's easier online other times it's easier to go
in the store but preferably I'd like to buy it online

» Easier and less interaction with people

* | have a disability and it's much easier for me to order things online

* You can get a refurbished one online for a lot of savings
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RESPONDENTS WHO PREFER IN-STORE — WHY?

In person | can check all the features

For testing purposes

It's just easier and you get to look and see all the features

So | can see everything in person.

| like to see and feel the phone before | buy it.

You can see it and use it

| want to see how it feels in one's hands

| want to see touch and try it

Customer service

You will get to see the phone in hand before you buy it

Its more convenient to me

Personal

So | can get help with setup

Seeing is believing

| want to see it

Getting better offers

| like see my opinions and speak with a representative in person

So | can actually touch the phones and compare the different models myself
You can see the phone and if there are issues you do not need to leave with it

| will never buy a phone online. | have to touch it and have someone there to any my questions.

You need to feel and use it to know if you like it.
You will know what you are getting

So that | can start using it

It's better for shipping and time saving

So | can bring its accessories and inspect them myself.
To experience the new technology

To get the best deals

So you can try the product

Better options and explanation of current benefits.
Availability, you get your device on time

To sample it before buying.

Just easier so | can see the item

| like to check it personally

Get more information on the device

Easier to communicate

| don’t trust ordering it online

Link to customer service, seeing it before buying it
To examing the smartphone

So i can select the best color

| still like brick and mortar stores

So you can try it

To see the size in hand

Because he immediately you see what you get in time
You can physically see the product

Hands on viewing

To help transfer your data

So you can test it out
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THINKING ABOUT THE SMARTPHONE YOU CURRENTLY OWN, HOW DID YOU GET IT?

This question was posed to all respondents.

68.3%
In-_person (I wen_t to a 65.0%
physical store location and o
bought it) 68.0%
63.2%

31.7%
34.8%| Qct(25)

30.0% | ™Jul(25)

36.8% 'Afr (25)
= Jan (25)

0% 20% 40% 60% 80% 100%

Online (ordered on a
website or app and had it
delivered to me)
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HOW MUCH INTEREST WOULD YOU HAVE IN A FOLDABLE IPHONE? (ONE THAT FOLDS LIKE A

TRADITIONAL FLIP PHONE TO A SMALLER FORM FACTOR, BUT THEN FLIPS OPEN TO THE SIZE OF A
NORMAL IPHONE OR LARGER).

This question was posed to current iOS users.

Not at all interested _ 33.3%

Not so interested - 17.5% m Oct (25)

Somewhat interested - 24.1P%

Very interested - 12.1%

Extremely interested _ 12.9%

0% 20% 40% 60% 80% 100%

Not at all interested iﬂ.fi% = Jul (25)

Not so interested - 21.8%
Somewhat interested - 26.8%

Very interested - 13.6%

=

Extremely interested ' 10.3%

0% 20% 40% 60% 80% 100%
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IF APPLE RELEASES A FOLDABLE IPHONE IN 2025 OR 2026, HOW LIKELY WOULD YOU BE TO GET IT?

This question was posed to current iOS users.

Definitely WILL

Probably WILL

Probably WILL NOT

Definitely WILL NOT

m If it folds up
and down, like
a traditional flip
phone
m If it folds left to
% right
)%
41.9%
43.5%
0% 20% 40% 60% 80% 100%
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ARE YOU CURRENTLY CONSIDERING UPGRADING YOUR IPHONE TO A NEW/DIFFERENT MODEL THAN

WHAT YOU HAVE NOW?

This question was posed to all respondents who are iOS users.

44.8% = Oct (25)
53.6% m Jul (25)
No 47.49 m Apr (25)
6.2% mjan (25)
o
47.8% = Oct (24)
55.2%
46.5%
Yes 52.6%
43.9%
52.2%
0% 20% 40% 60% 80% 100%
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YOU MENTIONED THAT YOU ARE AT LEAST SOMEWHAT INTERESTED IN ONE OF THE NEWEST IPHONES

JUST RELEASED. WHAT MAKES YOU MOST INTERESTED IN THE NEW PHONE(S)?

This question was posed to all iOS users who are at least somewhat interested in one of
the newest iPhones.

New iPhone camera
features

Current phone is too old (25)

25)
(25)
(25)
(24)

Al features

Other (please specify)

0% 20% 40% 60% 80% 100%

Focusing on iOS users who said they are extremely interested in one of the newest
iPhones.

New iPhone camera

features 47.3%

|

Al features 29.5% | ™Oct(25)

Current phone is too old 21.9%

Other (please specify) | 1.4%

0% 20% 40% 60% 80% 100%
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IN YOUR VIEW, DO YOU THINK THE NEWEST IPHONES HAVE CHARACTERISTICS OR FEATURES ABOUT

THEM THAT WILL CAUSE MORE IPHONE OWNERS TO UPGRADE COMPARED TO A TYPICAL YEAR WHEN

NEW IPHONES ARE RELEASED?

This question was posed to all respondents who are iOS users.

Yes, I think there will be more
demand than a normal year

No, I think it will be the same as a
normal year

I don't know enough about the new
phones to have an opinion

0% 20%
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YOU MENTIONED THAT YOU GOT YOUR SMARTPHONE MORE THAN A YEAR AGO. HOW MANY YEARS
AGO DID YOU GET YOUR CURRENT SMARTPHONE?

This question was posed to all respondents who got their smartphone more than a year
ago.

10+ years ago m Oct (25)

m Jul (25)

9 years ago m Apr (25)

m Jan (25)

8 years ago m Oct (24)
7 years ago
6 years ago
5 years ago
4 years ago
3 years ago
2 years ago
1 year ago

0% 20% 40% 60% 80% 100%
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APPLE INTELLIGENCE WILL ENCOMPASS A SUITE OF Al AND MACHINE LEARNING FEATURES INTEGRATED
ACROSS APPLE’S ECOSYSTEM, ENHANCING PERSONALIZED RECOMMENDATIONS, HEALTH AND FITNESS
TRACKING, SIRI CAPABILITIES, IMAGE CREATION, WRITING TOOLS, AND PRIVACY MEASURES TO PROVIDE

A MORE INTUITIVE, SECURE, AND CUSTOMIZED USER EXPERIENCE. THESE ADVANCEMENTS AIM TO
MAKE INTERACTIONS WITH APPLE DEVICES AND SERVICES SMARTER AND MORE RESPONSIVE TO
INDIVIDUAL NEEDS. HOW MUCH INTEREST WOULD YOU HAVE IN USING AN IPHONE, IPAD, OR PC WITH
APPLE INTELLIGENCE ON IT?

This question was posed to all respondents who are iOS users.

Oct (25)

Jul (25)

Apr (25)

Jan (25)

Oct (24)

Jul (24)

Ll

1 - Not interested at all 2 3 4 5 - Extremely
interested
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HOW OFTEN DO YOU USE SIRI ON YOUR IPHONE NOW?

This question was posed to all respondents who are iOS users.

® Oct (25)

Never m Jul (25)

m Apr (25)

® Jan (25)

Rarely m Oct (24)

m Jul (24)

= Apr (24)
Sometimes
Often
Very Often

0% 20% 40% 60% 80% 100%
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HOW USEFUL DO YOU FIND SIRI TO BE?

This question was posed to all respondents who are iOS users.

| useful m Oct (25)
Not at all usefu m Jul (25)
m Apr (25)
m Jan (25)
Not so useful m Oct (24)
mJul (24)
= Apr (24)
Somewhat useful
Very useful
Extremely useful
0% 20% 40% 60% 80%
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WOULD YOU CHANGE YOUR USAGE OF SIRI IF SIRI WAS ENHANCED BY Al (ARTIFICIAL INTELLIGENCE)

This question was posed to all respondents who are iOS users.

No, it wouldn't change my usage

Oct (25
Jul (25)
Apr (25
Jan (25
Oct (24
Jul (24)
Apr (24

j——

Yes, I would use it a little more

N N NS

Yes, I would use it a lot more

j—

0% 20% 40% 60% 80% 100%
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HOW INTERESTED ARE YOU IN USING Al (ARTIFICIAL INTELLIGENCE) CHATBOTS AND APPS, LIKE

CHATGPT, BARD, MICROSOFT COPILOT, GROK, ETC) WHILE USING THE FOLLOWING DEVICES...

This question was posed to all respondents.

B Oct (25)
m Jul (25)
m Apr (25)
m Jan (25)
m Oct (24)
m Jul (24)
m Apr (24)
mJan (24)

Smartphone

PC/Laptop

Not Interested At All Not Very Interested Neutral Interested Very Interested
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WHY DO YOU CHOOSE TO USE AN IPHONE OVER OTHER SMARTPHONE OPTIONS?

This question was posed to all respondents who are iOS users.
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WHEN YOU GET A NEW IPHONE, WHAT IS TYPICALLY THE MAIN REASON FOR WHY YOU DECIDED TO GET
A NEW IPHONE?

This question was posed to all respondents who are iOS users
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PLEASE RANK FOLLOWING IN IMPORTANCE OF WHAT DRAWS YOU TO THE APPLE ECOSYSTEM, WITH

THE MOST IMPORTANT AT THE TOP?

This question was posed to all respondents who are iOS users.

The software m Oct (25)
(the operating m Jul (25)
system, apps, m Apr (25)
etc, running = Jan (25)
on the phone) m Oct (24)
m Jul (24)
The hardware
(the phone
itself)
The services
(ie, iCloud,
Apple Music,
Apple Pay,
App Store,
etc).
1 2 3

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 20



BESPOKE Surveys
Consumer Electronics | October 2025

WHICH OF THE FOLLOWING APPLE SERVICES DO YOU USE? SELECT ALL THAT APPLY

This question was posed to all respondents who are iOS users.

0.5%

iCloud
Apple Pay
Apple Music

m Oct (25)

Apple TV+ m Jul (25)

m Apr (25)

Apple News = Jan (25)

Aoole Pod m Oct (24)

pple Podcasts mJul (24)
None of the above
Apple Fitness+

10.29
Apple Arcade
0% 20% 40% 60% 80% 100%
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FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 22




BESPOKE Surveys
Consumer Electronics | October 2025

HOW OFTEN DO YOU USE Al CHATBOTS LIKE CHATGPT, BARD, MICROSOFT COPILOT, GROK, OR OTHERS

IN YOUR LIFE?

This question was posed to all respondents.

m Oct (25)
Never mJul (25)
| Apr (25)
m Jan (25)
m Oct (24)
Rarely mJul (24)
m Apr (24)
mJan (24)
Sometimes
Often
Very Often
0% 20% 40% 60% 80% 100%
$100,000+ 40.9%
Income $50,000-$99,999
$0-$49,999
75 or older
65to 74 = Oct (25)
55 to 64
Age 45 to 54
35to 44
25to 34
18to 24
Male 56.5%
Gender Female 43.5%
Current OS Apple |QS 56.4%
Android 43.6%

0% 20%  40% 60% 80%  100%
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COULD YOU EVER SEE YOURSELF GOING OUT AND BUYING A NEW SMARTPHONE OR LAPTOP IF THOSE

DEVICES WERE ABLE TO WORK BETTER WITH Al RELATED APPS THAN THE EXISTING ONES YOU OWN?
This question was posed to all respondents.

m Oct (25)
Yes, 1 m Jul (25)
would B Apr (25)
do that no " Jan (25)
w
m Oct (24)
mJul (24)
mApr (24
Possibly in pr (24)
the futurue, = Jan (24)
depending
on what AL
can do for
me in the
future
Not right
now with
what my
use case is
for AI
No, never
0% 20% 40% 60% 80% 100%

Cross-Tabbing The Above Data:
Apple vs. Android Users (October 25 Data) iOS Users (Time Series)

Yes, I would definitely do mOct (25)
Yes, I would definitely do that now
that now © m Android y w3l (25)
. . Apr (25
Possibly in the future, 3.0% : JJ,: EZS;
depending on what Al can 12-7 Possibly in the future, depending on okt 2
dO fOl' me in the future 3.8% what Al can do for me in the future = Oct (24)
m Apple i0S e
Not rlght now Y\l'lth What my 0 Not right now with what my use case is
use case is for Al % for Al
37.1%
No, never No, never
! 8%
0% 20% 40% 60% 80% 100%
0% 20% 40% 60% 80% 100% oom TR T e
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WHAT DO YOU USE Al CHATBOTS (LIKE CHATGPT, BARD, MICROSOFT COPILOT, GROK, ETC) FOR?

This question was posed to respondents who use Al chatbots more than never (N = 590)

Both Personal AND Business Use

Business/Professional Use ONLY

Personal Use ONLY
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8.39

0%

9.7%

10.
11.

7%
0%

20%

28.8
24.4%
24.69

23.7%

32

29.

.1%
%

=4

5%

40%

60%

m Oct (25)
m Jul (25)
m Apr (25

mJan (25

W Oct (24
mJul (24

64.69
65.49

67.3%

D
0

58.8%

80%

100%

PAGE 25



BESPOKE Surveys
Consumer Electronics | October 2025

HOW FREQUENTLY DO YOU USE Al CHATBOTS AT WORK?

This question was posed to all respondents who use Al chatbots for work (N = 225)

\ m Oct|(25)

ever m Jul (25)

B Apr| (25)

m Jan|(25)

Rarely = Oct] (24)

m Jul (24)
Monthly
Weekly
Daily

0% 20% 40% 60% 80% 100%
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FOR WHICH TASKS DO YOU USE Al CHATBOTS AT WORK? SELECT ALL THAT APPLY

This question was posed to all respondents who use Al chatbots for work (N = 225)

60.9%
Research / Information Search
Data entry and retrieval
Image creation m Oct (25)
m Jul (25)
Scheduling meetings m Apr (25)
® Jan (25)
Customer support m Oct (24)
mJul (24
Training and onboarding ul (24)
IT Helpdesk
Writing code
HR inquiries
Other (please specify)
0% 20% 40% 60% 80% 100%
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HOW EFFECTIVE ARE Al CHATBOTS IN COMPLETING THE TASKS YOU USE THEM FOR?

This question was posed to all respondents who use Al chatbots for work (N = 225)

B Oct (25)
Not at all effective m Jul (25)
m Apr (25)
® Jan (25)
Not so effective m Oct (24)
® Jul (24)
Somewhat effective
Very effective
Extremely effective
0% 20% 40% 60% 80%
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DO YOU EXPECT HOW OFTEN YOU USE Al CHATBOTS AT WORK TO CHANGE GOING FORWARD?

This question was posed to all respondents who use Al chatbots for work (N = 225)

Will decline significantly ~ Will decline slightly Will not change Will increase slightly Will increase

significantly
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HOW DO YOU EXPECT Al TO IMPACT YOUR COMPANY’S NEED FOR YOUR ROLE IN THE NEXT 2-3

YEARS?

This question was posed to all respondents who AI chatbots for Business.

Not sure

Significantly increase the need for my role

Somewhat increase the need for my role

No meaningful impact 8% m Oct (25)
grutimp 44.0%
m Jul (25)
Somewhat reduce the need for my role
Significantly reduce th d f I
ignificantly reduce the need for my role 3.9%
0% 20% 40% 60% 80% 100%
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HOW DO YOU EXPECT Al TO IMPACT DEMAND FROM YOUR COMPANY’S CUSTOMERS IN THE

NEXT 2—-3 YEARS?
This question was posed to all respondents who AI chatbots for Business.

Not sure

Significantly increase customer demand

Somewhat increase customer demand

No meaningful impact B Oct (25)
38.5%
m Jul (25)
Somewhat reduce customer demand
Significantly reduce customer demand
0% 20% 40% 60% 80% 100%
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DO YOU CURRENTLY WORK IN THE FOLLOWING AREAS? IF NONE APPLY TO YOU, JUST SELECT

NONE PLEASE

This question was posed to all respondents who AI chatbots for Business.

§6.7%

None of the above 56.4%

Knowledge Worker
Customer Service / Call Centers
Software Coder

Data Entry B Oct [25)

m Jul (25)
Warhouse Employee

Legal

Commercial Driver

0% 20% 40% 60% 80% 100%
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DO YOU HAVE ANY HOPES OR EXPECTATIONS FOR WHAT Al CHATBOTS OR APPS COULD BRING TO YOUR

SMARTPHONE AND COMPUTER DEVICES IN THE FUTURE?

This question was posed to all respondents.

Sentiment (mutually exclusive)

* Positive / Hopeful: 80.2% (166 responses)
* MNegative / Distrust: 19.8% (41 responses)

Functional Themes (non-exclusive)

» Efficiency / Productivity: 16.4%

* Search / Info Help: 9.2%

* Device Integration / Smart-Home: 6.8%

* Privacy / Invasive Concern: 6.8%

* Accuracy / Reliability: 4.3%

*  Automation / Assistant / Vioice Control: 2.4%
* Creative / Media (art, music, photo): 1.0%

Summary:
When excluding neutral respondents, the majority of substantive comments are optimistic about Al's
potential to make life and work easier, faster, and more efficient. About one-fifth express fear or mistrust,

primarily around privacy, accuracy, or societal impact. <
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SMARTPHONE REFRESH CYCLES
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WHEN DID YOU GET YOUR CURRENT SMARTPHONE?

This question was posed to smartphone owners.

| ‘ ‘ 43.7%

More than a year ago

Oct (25)
Jul (25)
Apri(25)
Jani(25)
Octi(24)
Jul (24)

u Apr(24)

mJan(24)
Oct(23)
Jul (23)

= Apri(23)

m Feb (23)

B Octi(22)

mJul (22)

m Apri(22)
Jani(22)

H Octi(21)

= Jul (21)

B Apr(21)

mJan(21)

H Oct(20)

= Jul (20)

H Apr(20)

m Jan(20)

m Oct (19)

mJul (19)

E Apri(19)

= Jani(19)

m Oct:(18)

mJul (18)

H Apri(18)

B Jan(18)

B Octi(17)

= ]ul (17)

m Apri(17)

mJan (17)

‘ ‘ m Sep (16)

0% 20% 40% B JW0046)

10-12 months ago

7-9 months ago

4-6 months ago

1-3 months ago

Within the last month
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EXPECTED DATE OF NEXT SMARTPHONE PURCHASE

This question was posed to smartphone owners.

47.9%

In more than one year

Oct (25)
Jul (25)
Apr (25)
Jan (25)
Oct (24)
Jul (24)
Apr (24)
 mJan (24)
- m0Oct (23)
© o ul(23)
Apr (23)
u Feb (23)
=0ct (22)
uJul (22)
. mApr(22)
© mJan (22)
Oct (21)
mJul (21)
m Apr (21)
mJan (21)
m Oct (20)
- m]ul (20)
1 Apr (20)
H Jan (20)
mOct (19)
mJul (19)
u Apr (19)
®Jan (19)
: m0ct (18)
. mJul (18)
H Apr (18)
HJan (18)
B Oct (17)
mJul (17)
u Apr (17)
. mJan (17)
. mSep (16)
B Jun (16)
B Apr (16)
® Jan (16)
m Sep (15)
® Jul (15)
‘ ‘ ‘ ‘ ‘ - W Mar (15) ‘
® Jan (15)
0% 10% 20% 30% 40% 50% 60%m Oct (14) 70%

10-12 months

7-9 months

4-6 months

1-3 months

In the next month
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GOING FORWARD, HOW FREQUENTLY DO YOU PLAN TO PURCHASE/GET NEW SMARTPHONES?

This question was posed to smartphone owners.

Longer than every two years

Every Two Years

Every Year

0% 20% 40%
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mJul (21)
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m Jul (20)
B Apr (20)
B Jan (20)
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=]Jul (19)
m Apr (19)
B Jan (19)
® Oct (18)
mJul (18)
® Apr (18)
= Jan (18)

100%
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DO YOU OWN A SMARTPHONE?

This question was posed to all consumers.

60%

Oct (13)
Mar (14)
Oct (14)
Mar (15)
Sep (15)
Apr (16)
Sep (16)
Apr (17)
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Apr (18)
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Oct (19)
Apr (20)
Oct (20)
Apr (21)
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Apr (22)
Oct (22)
Apr (23)
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Oct (24)
Apr (25)
Oct (25)
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This question was posed to smartphone owners.
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WHY DON'T YOU OWN AN APPLE IPHONE (IE, WHY DID YOU CHOOSE AN ANDROID PHONE INSTEAD)?

This question was posed to Android owners.
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“TRIPLE PLAYS” — PERCENTAGE OF SMARTPHONE OWNERS WHO OWN THE SAME OPERATING SYSTEM

FOR LAST PHONE, CURRENT PHONE, AND PLAN TO USE SAME FOR NEXT PHONE

This question was posed to smartphone owners.

-0- Android
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This question was posed to smartphone owners.

~O-Other / I did not own a smartphone before my current smartphone
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This question was posed to smartphone owners.

~0O-0Other / Not Applicable

-0-Apple i0OS

-O- Android
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This question was posed to smartphone owners.
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DO YOU PLAN TO SWITCH TO ANY OF THE LATEST OR UPCOMING IPHONES WHEN IT IS TIME TO GET
A NEW SMARTPHONE?

This question was posed to Android smartphone owners.

I will not switch to any of these models H 82.6%

iPhones due to be released in 2025 . 5.2%
iPhones due to be released this Fall | 0.0% m Oct|(25)
I will switch to the iPhone 16 Pro Max I 4.4%
I will switch to the iPhone 16 Pro I 3.4%

I will switch to the iPhone 16 Plus I 1.3%

I will switch to the iPhone 16 I 2.3%

I will switch to the iPhone 16e | 0.8%

0% 20% 40% 60% 80%  100%
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This question was posed to iPhone owners.
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ALL SMARTPHONE OWNERS WHO PLAN TO GET AN IPHONE WHEN IT IS TIME TO GET A NEW
SMARTPHONE — WHICH MODEL ARE YOU MOST LIKELY TO CHOOSE?

This question was posed to smartphone owners.

iPhone X or earlier model
iPhone XR

iPhone XS

iPhone XS Max
iPhone 11

iPhone 11 Pro
iPhone 11 Pro Max
iPhone 12 Pro Max
iPhone 12 Pro
iPhone 12 Mini
iPhone 12

iPhone 13 Pro Max
iPhone 13 Pro
iPhone 13 Mini
iPhone 13

iPhone 14 Pro Max
iPhone 14 Pro
iPhone 14 Plus
iPhone 14

iPhone 15 Pro Max
iPhone 15 Pro
iPhone 15 Plus
iPhone 15

iPhone 16 Pro Max
iPhone 16 Pro
iPhone 16 Plus
iPhone 16

iPhone 16e

Fall of 2025 New Models

3.1%

1.7%

0.6%
0.0%
0.0%
|1 0.6%
0.0%
[* 0.6%
0.0%

0%

5 Oct (25)

20% 40%
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FOR HOW LONG HAVE YOU OWNED YOUR CURRENT IPHONE?

This question was posed to iPhone owners.

More than 3 years

2-3 years

1-2 years

Less than one year

® Apr (22)
0% 20% 40% 60% 80% 100%
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HOW DID YOU PURCHASE YOUR IPHONE?

This question was posed

I purchased a used iPhone

I purchased a new iPhone

to iPhone owners.

91.4
92.6

89.1%

91.9%
Y0

%
92.0%
92.0%
90.3%
91.6%
92.2%
92.1%

93.[7%
91.0%
90.4%
93.4%

0% 20% 40% 60% 80% 100%
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HOW DID YOU PURCHASE YOUR CURRENT IPHONE?

This question was posed to iPhone owners.

From a wireless carrier

Directly from Apple

Other (please specify)

B Apr (22)
0% 20% 40% 60% 80% 100%
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WHICH OF THE FOLLOWING BEST DESCRIBES HOW YOU PURCHASED YOUR CURRENT IPHONE?

This question was posed to iPhone owners.

Oct (25)
m Jul (25)
m Apr (25)
m Jan (25)
m Oct (24)
m Jul (24)
= Apr (24)
m Jan (24)
B Oct (23)
m Jul (23)
m Apr (23)
H Feb (23)
m Oct (22)

m Jul (22)
0% 20%  40%  60%  80%  100%

I paid the full amount up front for the device

59.5%

I pay monthly payments for the device
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HAVE YOU USED ANY OF THE FOLLOWING APPLE SERVICES IN THE PAST MONTH?

This question was posed to iPhone owners.

= Oct (25).
= Jul (25):

Apr (25)

Jan (25):
= Oct (24)
= Jul (24)
u Apr (24)
® Jan (24).
= Oct (23):

Jul (23)
= Apr (23)
H Feb (23)
® Oct (22)
®Jul (22):
H Apr (22)
= Jan (22)
B Oct (21):
®Jul (21):
m Apr (21)
® Jan (21)
® Oct (20):
®Jul (20) :
® Apr (20)
® Jan (20):
m Oct (19)
®Jul (19):
 Apr (19)
® Jan (19)
® Oct (18)

' = Jul (18g
0% 20% 40% 60% 0%

iCloud Storage

Apple Pay

Apple Music

None of the above

Apple News App

iTunes
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IF APPLE PAY ALLOWED YOU TO SPREAD PAYMENTS YOU MAKE THROUGH APPLE PAY ACROSS FOUR

INTEREST-FREE PAYMENTS MADE EVERY TWO WEEKS (OR ACROSS SEVERAL MONTHS WITH INTEREST)
HOW OFTEN WOULD YOU CHOOSE TO PAY THIS WAY?

This question was posed to iPhone owners who use Apple Pay.

OCTOBER 2025
N/A - I don't and would not use Apple .9%
Pay 1% m Spread payments
agross several
_ 5.8% months with interest
Would use this very often 20.3%
_ 4.9%, m Spread payments
Would use this often 5.6% adross fo{ interest-
free payments made
. . 16.8% every two|weeks
Occasionally would use this 19.8%
: B.6%
Rarely would use this 1%
Never - I would always pay in full at 27.0%
the time of purchase 21.0%

0% 20% 40% 60% 80% 100%
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This question was posed to all respondents

~0O-My opinion of Apple is unchanged

-O-My opinion of Apple is worse

-O-My opinion of Apple is better
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IN GENERAL, WOULD YOU BE WILLING TO SPEND MORE MONEY FOR APPLE PRODUCTS THAN YOU

WOULD FOR SIMILAR PRODUCTS FROM OTHERS?

This question was posed to all respondents

-O-Yes, I would spend more -O-No, I would not spend more

0%
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DO YOU OWN ANY OF THE FOLLOWING STREAMING PLAYERS?

This question was posed to all consumers.

Oct (25)
Jul (25)
Apr (25)
= Jan (25)
m Oct (24)
= Jul (24)
Apr (24)
= Jan (24)
m Oct (23)
m Jul (23)
m Apr (23)
m Feb (23)
= 0ct (22)
mJul (22)
m Apr (22)
® Jan (22)
m QOct (21)
mJul (21)
= Apr (21)
®m Jan (21)
m Oct (20)
| Jul (20)
m Apr (20)
H Jan (20)
= QOct (19)
mJul (19)
m Apr (19)

Roku

None of the above

Amazon Fire Stick

Apple TV

Google Chromecast

0% 20% 40% 60% 80% 100%
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