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Social Media | January 2026

WHEN DID YOU DOWNLOAD TIKTOK FOR THE FIRST TIME?

Posed to all respondents who have downloaded TikTok. (N=463)

Prior to September 2025 80.4%
® Jan (26)
September 2025 through
present 13.7%

0% 20% 40% 60% 80% 100%
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WHILE USING TIKTOK IN THE PAST FEW MONTHS, HAVE YOU SEEN A PROMPT OR "MIGRATION

WIZARD" ASKING YOU TO DOWNLOAD A NEW U.S.-EXCLUSIVE VERSION OF THE APP TO LINK
YOUR ACCOUNT?

Posed to all respondents who have downloaded TikTok. (N=463)

Unsure / I don't recall. 17.71%

No, I have not seen any prompt 53.35%

Yes, I saw the prompt but I have not
downloaded the new version yet.

Yes, and I have already downloaded the new

version and linked my account. 19.01%

0% 20% 40% 60% 80% 100%
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SINCE SWITCHING TO THE NEW VERSION OF TIKTOK, HOW WOULD YOU DESCRIBE YOUR

EXPERIENCE COMPARED TO THE ORIGINAL APP?

Posed to all respondents who have switched to the new version of TikTok. (N=88)

Worse: My "For You" feed feels less
personalized or I'm missing creators I used
to see.

About the Same: I haven't noticed a
significant difference in how it looks or
works.

44.32%

Better: The app feels faster and the content

0,
is more relevant to me. 42.05%

0% 20% 40% 60% 80%  100%
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Posed to all respondents who have not downloaded the new version of TikTok. (N=375)

Based on an analysis of the open-ended responses regarding why users have not yet switched

to the new version of the app, the feedback can be categorized into four primary buckets.

The data reveals that Comfort with the Current Version is the leading deterrent, followed by

aesthetic preferences and a lack of awareness regarding how to switch or that a new version

exists.

Reasons for Not Switching to New App Version

Category Description % of
Responses

Comfort with Current Users express a preference for the familiar layout, existing 53.0%
Version habits, and overall comfort with the "old" standard.

Design/Aesthetic Specific resistance to the new visual identity, layout
Preference changes, or perceived “cluttered” design of the update.

Lack of Awareness Users were either unaware that a new version existed or
did not know how to initiate the switch.

Perceived Lack of Users feel the current version meets all their needs and see
Value no compelling "point” or necessity in updating.

Analyst Insights

» High Inertia: Over 50% of the resistance is purely behavioral. Users are “locked in" to
their current habits, suggesting that the new version has not yet communicated a benefit

strong enough to overcome the cost of re-learning the interface.

The "Unnecessary" Factor: Nearly 12% of users are functionally satisfied. This segment
is the hardest to move because they perceive the update as a solution to a problem they

don't have.

Communication Gap: The 15% in “Lack of Awareness" represents the "low-hanging fruit.”

A simple in-app notification or guided tutorial could capture this segment immediately.
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IF YOU COULD TOGGLE AN OPTION ON OR OFF TO EITHER ALLOW OR BLOCK Al CONTENT IN

YOUR SOCIAL MEDIA FEEDS, WHICH WOULD YOU PICK?

Posed to all respondents.

I don't know / not
applicable 6%
® Jan (26)
Toggle OFF - 34.6%
Toggle ON 14.8%

0% 20% 40% 60% 80% 100%

Cutting the data from the above chart by age...

64.3%

I don't know / NA
47.4%

m75+

m65-74
m 55-64
m45-54
m35-44
m25-34
m18-24

Toggle OFF (Block AI Content)

Toggle ON (Allow AI Content)

0% 20% 40% 60% 80% 100%
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IF YOU COULD TOGGLE AN OPTION ON OR OFF TO EITHER ALLOW OR BLOCK Al CONTENT IN

YOUR SOCIAL MEDIA FEEDS, WHICH WOULD YOU PICK?

Posed to all respondents.

I don't know / not
applicable 6%
® Jan (26)
Toggle OFF - 34.6%
Toggle ON 14.8%

0% 20% 40% 60% 80% 100%

Cutting the data from the above chart by platforms they are a user of...

I don't know / NA Rablox Users

m Reddit Users

H YouTube Users

B TikTok Users
Toggle OFF (Block AI Content)

m Pinterest Users
m Instagram Users
m Snapchat Users
B Twitter / X Users

Toggle ON (Allow AI Content)
® Facebook Users

0% 20% 40% 60% 80% 100%
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WHICH OF THE FOLLOWING WEARABLE DEVICES, IF ANY, DO YOU CURRENTLY OWN OR

REGULARLY USE? (SELECT ALL THAT APPLY)

Posed to all respondents.

None of the above ﬁ 63.9%

Smartwatch (e.g., Apple Watch, - 24.2%

Samsung Galaxy Watch) ® Jan (26)

Fitness tracker (e.g., Fitbit, - o
Whoop) 14.5%

Smart glasses (e.g., Ray-Ban l 7.6%

Meta, Xreal, AR glasses)

o

Smart ring (e.g., Oura) F 3.99

0% 20% 40% 60% 80% 100%
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HOW INTERESTED OR UNINTERESTED ARE YOU IN OWNING A PAIR OF SMART GLASSES IN THE

FUTURE?

Posed to all respondents.

Not at all interested

Not so interested - 15.8%

I 2039

Very interested 10.4%

® Jan (26)

Somewhat interested

o

Extremely interested 9.3%

0% 20% 40% 60% 80% 100%

Tickers: META, SNAP, PINS, GOOGL, TikTok, X/Twitter PAGE 10



BESPOKE Surveys
Social Media | January 2026

IF SMART GLASSES COULD PROVIDE 'PRIVATE AUDIO ASSISTANCE'—SUCH AS WHISPERING TURN-
BY-TURN DIRECTIONS, TRANSLATING A FOREIGN LANGUAGE IN REAL-TIME, OR READING YOUR

NOTIFICATIONS OUT LOUD WHILE KEEPING YOUR EARS OPEN TO YOUR SURROUNDINGS—HOW
INTERESTED WOULD YOU BE IN USING THEM?

Posed to all respondents.

Not at all interested _ 38.2%

Not so interested - 12.7% = Jan (26)

Somewhat interested - 23.7%

Very interested - 13.4%

Extremely interested ' 11.9%

0% 20% 40% 60% 80% 100%
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APPROXIMATELY WHAT PERCENTAGE OF THE VIDEOS YOU SEE ON EACH OF THE FOLLOWING

PLATFORMS DO YOU BELIEVE ARE AI-GENERATED OR AI-ASSISTED (E.G., Al VOICES, AVATARS, OR
Al GENERATED FOOTAGE)?

Posed to all respondents.

YouTube

Pinterest 4.5

I

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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WHICH OF THE FOLLOWING TOOLS OR PLATFORMS HAVE YOU EVER USED TO HELP CREATE

CONTENT (TEXT, IMAGES, OR VIDEOS) FOR SOCIAL MEDIA? SELECT ALL THAT APPLY

Posed to all respondents.

None of the above

ChatGPT or other OpenAl tools

Canva (e.g., Magic Design, Al image tools)
CapCut (AI features)

Sora or other Al video generators
SocialBee or Ocoya

Copy.ai

Other (please specify)

Predis.ai

Tickers: META, MSFT, GOOGL

0%

2.80%

2.00%

1.60%

1.60%

4.90%

91%

20%

21.52%

40%

60%

66.07%

80%

100%
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WHEN BUYING SOMETHING YOU DISCOVER IN SOCIAL MEDIA, WHICH DO YOU PREFER...

Posed to all respondents.

I prefer to make note of
what the product is and
search for it on my own

For the app to take me to
another site to check out

Checking out while staying
in that social app

Tickers: META, MSFT, GOOGL

0%

$4.5%

22.4%

23.1%

20% 40% 60% 80% 100%
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WHAT IS YOUR OPINION OF USING AI TO...

Posed to all respondents.

Create photos or

videos to send to

friends (without

posting to social
media)

m Jan (26)

Enhance / edit
existing photos or
videos on sodial
media

Generate entire
photos or videos to
post on social
media from scratch

= Oct (25)

Very Negative Slightly Negative Neutral Slightly Positive Very Positive

Tickers: META, MSFT, GOOGL PAGE 15
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WOULD YOU CONSIDER USING Al TOOLS THAT AUTOMATICALLY CREATE SHORT VIDEOS OR

IMAGES FOR YOU TO POST ON SOCIAL MEDIA (E.G., VIDEOS THAT USE YOUR LIKENESS OR
VOICE)?

Posed to all respondents.

21.5%  ®Jan (26)

I don't post on social media 18.4% = Oct (25)

42.9%
No, I wouldn't do that
39.9%
19.3%
21.2%

Yes, but only to edit or enhance
existing videos

Yes, to create content entirely
and/or to edit/enhance existing
content

6.2%
20.6%

0% 20% 40% 60% 80% 100%
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HAVE YOU USED ANY OF THE FOLLOWING PINTEREST FEATURES RECENTLY?

Posed to all Pinterest users (N=393).

8%
I'm not familiar with these features 5% .
2.1% Jan (4'6)
Oct (25)
(o)
I have not used either of these jiojz Jul (25)
features 14 90
. . 8%
Visual Search (Search Pinterest y
using an image instead of text) 70
0
Auto Collage (Pinterest
automatically groups related
images into a shareable collage)

0% 20% 40% 60% 80% 100%

] PAGE 17
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HOW WOULD YOU RATE YOUR EXPERIENCE WITH THESE FEATURES?

Posed to all Pinterest users who have used the below.

= Jan (26)
m Oct (25)
® Jul (25)

Visual
Search
(Search

Pinterest
using an
image
instead of
text)

Auto
Collage
(Pinterest
automatical
ly groups
related
images into
a shareable
collage)

Hated it Didn't like it Neutral Liked it Loved it

E1l
Tickers: PINS HACEES
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IF TIKTOK WERE SOLD TO A U.S. COMPANY AND A NEW VERSION OF THE APP WAS RELEASED,

WOULD YOU CONSIDER DOWNLOADING IT TO USE?

Posed to respondents who do not currently use TikTok.

Not sure

63.1%

No, I still wouldn’t be interested 5.3%

57.7%
J 26
Maybe — I'd wait to hear more an (26)
about it oct (25)
Jul (25)

Yes, I would try it
5.3%

0% 20% 40% 60% 80% 100%

Tickers: TikTok HACE
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HAVE YOU USED THE FOLLOWING AT ANY POINT IN THE PAST 30 DAYS?

Posed to users of each of the following platforms...

Facebook

OO0

YouTube

TikTok

Instagram

Twitter / X mJan (26)
= Oct (25)
]

Snapchat ul(25)

m Apr (25)
Reddit
Pinterest
Roblox
Nextdoor

0% 20% 40% 60% 80% 100%

E2
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HAVE YOU (OR WILL YOU) USE ANY OF THE FOLLOWING TODAY?

Posed to users of each of the following platforms...

Facebook
TikTok
Instagram
YouTube

Snapchat m Jan (26)

= Oct (25)

]

Twitter / X ul(25)

m Apr (25)
Roblox
Reddit
Nextdoor
Pinterest

0% 20% 40% 60% 80% 100%
PAGE 21
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ON A TYPICAL DAY THAT YOU USE THE FOLLOWING, HOW MUCH TIME DO YOU SPEND ON EACH

PLATFORM ACROSS ALL DEVICES (E.G., CELL PHONE, TV, COMPUTER, TABLET/IPAD)?

Posed to all respondents who use the below.

YouTube = Jan (26)

= Oct (25)

m Jul (25)

Roblox = Apr (25)
TikTok
Facebook
Instagram
Twitter / X
Snapchat
Reddit
Pinterest
Nextdoor

<15 minutes 16-30 minutes 31-60 minutes 61-90 minutes 91-120 minutes More than 2 hours

PAGE 22
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IN THE PAST 30 DAYS, HAVE YOU WATCHED VIDEOS ON ANY OF THE FOLLOWING PLATFORMS WHERE
THE NEXT VIDEO IS SHOWN TO YOU AUTOMATICALLY? TO CLARIFY, WE ARE NOT REFERRING TO VIDEOS

FROM ACCOUNTS YOU FOLLOW OR FRIENDS YOU KNOW. WE'RE ASKING ABOUT CONTINUOUS VIDEO
FEEDS THAT SHOW YOU CONTENT AUTOMATICALLY, REGARDLESS OF WHO THE CREATOR IS.

Posed to all respondents.

m Jan|(26)
= Oct| (25)
m Jul (25)
m Apr| (25)

YouTube (Shorts)

Facebook (Watch)

None of the above

TikTok (For You Feed)

Instagram (Reels)

Snapchat (Spotlight)

0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Social Media | January 2026

HOW WELL DO YOU THINK THESE PLATFORMS UNDERSTAND YOUR INTERESTS WHEN IT COMES TO

SHORT-FORM VIDEOS?

Posed to all respondents who have watched videos on the below.

m Jan (26)

. = Oct (25)

Snapchat (Spotlight) = Jul (25)

B Apr (25)
Instagram (Reels)
TikTok (For You

Feed)
YouTube (Shorts)
Facebook (Watch)
Not sure Poorly - most videos feel Not very well - some are Fairly well - many videos are Extremely well - most
random or off relevant, many are not relevant videos match my

intaracte

Tickers: META, SNAP, TikTok, GOOGL PAGE 24
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HAVE YOU NOTICED ANY CHANGES IN HOW MUCH YOU LIKE THE SHORT-FORM VIDEOS AUTOMATICALLY

SHOWN TO YOU ON SOCIAL MEDIA?

Posed to all respondents who have watched videos on the below.

m Jan (26)
Snapchat = Oct (25)
(Spotlight) m Jul (25)
B Apr (25)
Instagram
(Reels)
TikTok (For You
Feed)
YouTube
(Shorts)
Facebook
(Watch)
Getting much worse  Getting slightly worse No change Getting slightly better Getting much
better

Tickers: META, SNAP, TikTok, GOOGL PAGE 25
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IN THE PAST FEW MONTHS, HAVE THE VIDEOS YOU'RE AUTOMATICALLY SHOWN FELT MORE OR LESS

REPETITIVE?

Posed to all respondents who have watched videos on the below.

m Jan (26)
Snapchat = Oct (25)
(Spotlight) ® Jul (25)
m Apr (25)
TikTok (For You
Feed)
Facebook
(Watch)
Instagram
(Reels)
YouTube
(Shorts)
Less repetitive About the same More repetitive

Tickers: META, SNAP, TikTok, GOOGL PAGE 26
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HAVE YOU VISITED REDDIT (WEBSITE OR APP) IN THE PAST 30 DAYS?

Posed to all respondents.

/1.6%
67.5%

69.9%
70.4%

No, I have not

® Jan (26)
284% |y ot (25)
32.5% | mJu| (25)
30.1% | WApr(25)

29.6%

Yes, I have

0% 20% 40% 60% 80% 100%

PAGE 27
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DO YOU HAVE A REDDIT ACCOUNT/LOGIN?

Posed to respondents who have visited Reddit in the past 30 days (N = 284).

Jan (26)
Oct (25)
Jul (25)
Apr (25)

No

69.7%
69.6%
69.7%
68.3%

Yes

0% 20% 40% 60% 80% 100%

PAGE 2
Tickers: RDDT Seps



BESPOKE Surveys
Social Media | January 2026

HOW OFTEN DO YOU DO THE FOLLOWING ON REDDIT?

Posed to respondents who have visited Reddit in the past 30 days (N = 284).

mJan (26

= Oct (25

m Jul (25)

m Apr (25
Post Content
Read / Browse

Content
Never Rarely Sometimes Often Very Often

PAGE 2
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HOW MANY TIMES IN THE PAST MONTH WOULD YOU ESTIMATE YOU VISITIED REDDIT...

Posed to respondents who have visited Reddit in the past 30 days (N = 284).

® Jan (26)
= Oct (25)
from a Google search = Jul (25)
result H Apr (25)
going directly to the
Reddit mobile app
going directly to
reddit.com in my
browser
clicking Reddit links on
other websites or
social media (e.g,
Twitter/X, Discord,
etc)
Never 1-2 times in the past month 3-7 times in the past month 8-15 times in the past month More than 15 times in the
past month

PAGE
Tickers: RDDT gaEy
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IN GENERAL, HOW WOULD YOU FEEL ABOUT THE FOLLOWING IN YOUR SOCIAL MEDIA FEEDS?

Posed to all respondents

Al generated m Jan (26)

suggestions
for other
accounts to
follow

m Oct (25)
= Jul (25)
m Apr (25)
m Jan (25)
m Oct (24)

AI Generated
Images or
Videos

Personalized
videos of you
in AI
generated
images or
videos

Strongly Dislike Dislike Neither Like nor Like Strongly Like
Dislike

Tickers: META, SNAP, TikTok, GOOGL, PINS PAGE 31



BESPOKE Surveys
Social Media | January 2026

SHOULD SOCIAL MEDIA PLATFORMS POLICE/REGULATE THEIR OWN CONTENT, OR SHOULD THEY BE

POLICED/REGULATED BY GOVERNMENTS?

Posed to all respondents

m Jan (26)
m Oct (25)
m Jul (25)
m Apr (25)
m Jan (25)
mOct (24)
mJul (24)

Social media platforms should
be policed/regulated by
governments

I don't know

Social media platforms should
police/regulate their own
content

0% 20% 40% 60% 80% 100%

Historical Readings

2.9%
Social media platforms should
police/regulate their own content

Social media platforms should be  Oct (19)
policed/regulated by governments B Jul (19)
= Apr (19)

| don't know

0% 20% 40% 60% 80% 100%

PAGE 32
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IN YOUR OPINION, ARE THE FOLLOWING GOOD OR BAD FOR YOUR MENTAL HEALTH?

Posed to respondents who use each of the below.

Roblox = Jan (26)
Pinterest m Oct (25)
m Jul (25)
YouTube
m Apr (25)
TikTok ® Jan (25)
m Oct (24)
Reddit
mJul (24)
Nextdoor W Apr (24)
Snapchat
Instagram
Facebook
Twitter / X
Very Bad For Me Bad For Me Neither Good nor Good For Me Very Good For
Bad Me

Tickers: RBLX, RDDT, META, SNAP, TikTok, GOOGL, PINS, Twitter/X PAGE 33



BESPOKE Surveys
Social Media | January 2026

IN YOUR OPINION, AT WHAT AGE IS IT APPROPRIATE FOR PEOPLE TO START USING SOCIAL MEDIA APPS?

Posed to all respondents.

3.8%
Never
mJan (26)
4%
18+ m Oct (25)
17 m Jul (25)
16 m Apr (25)
m Jan (25)
15
m Oct (24)
14
HJul (24)
13 H Apr (24)
12
11
10
9
8
Under 8
0% 20% 40% 60% 80% 100%
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DO YOU FEEL LIKE YOU ARE ADDICTED TO USING THIS APP?

Posed to respondents who use each of the below.

2.39

Roblox Jan (26)

B Oct (25)

TikTok = Jul (25)

B Apr (25)

Snapchat ®Jan (25)

m Oct (24)

YouTube mJul (24)

m Apr (24)

Instagram mJan (24)
Facebook
Twitter / X
Reddit
Pinterest

1.84
Nextdoor
Definitely Not Probably Not Probably Am Definitely Am

Tickers: RBLX, RDDT, META, SNAP, TikTok, GOOGL, PINS, Twitter/X PAGE 35
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WHAT DO YOU USE THE FOLLOWING APPS/SITES FOR?

This question was posed to all respondents who use the below.
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WHAT DO YOU USE THE FOLLOWING APPS/SITES FOR?

This question was posed to all respondents who use the below.
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Social Media | January 2026

IN YOUR OPINION, IS SOCIAL MEDIA IN GENERAL A GOOD THING OR A BAD THING?

Posed to all respondents

Jan (26)
Oct (25)
Jul (25)
Apr (25)
Jan (25)
Oct (24)
Jul (24)
Apr (24)
Jan (24)
Oct (23)
Jul (23)
Apr (23)
Jan (23)
Oct (22)
Jul (22)
Apr (22)
Jan (22)
Oct (21)
Jul (21)
Apr (21)
Jan (21)
Oct (20)
Jul (20)
Apr (20)
Jan (20)
Oct (19)
Jul (19)
Apr (19)

Very Bad

Tickers: RBLX, RDDT, META, SNAP, TikTok, GOOGL, PINS, Twitter/X

Bad

3.25
3.32
3.24
3.19
3.08
i 3.15
" 3.03
3.09
3.13
3.11
3.21
3.06
3,14
1 3.01
2.82
2.92
2.83
2.83
2.81
2.97
2.85
2.89
2.93
13.03
2.92
13.02
2.98
3.08

Neutral Good

Very Good
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SOCIAL MEDIA USAGE FREQUENCY

Posed to all consumers.

Jan (26)
Oct (25)
Jul (25)
Apr (25)
Jan (25)
Oct (24)
Jul (24)
Apr (24)
Jan (24)
Oct (23)
Jul (23)
Apr (23)
Jan (23)
Oct (22)
Jul (22)
Apr (22)
Jan (22)
Oct (21)
Jul (21)
Apr (21)
Jan (21)
Oct (20)
Jul (20)
Apr (20)
Jan (20)
Oct (19)
Jul (19)
Apr (19)
Jan (19)
Oct (18)
Jul (18)
Apr (18)
Jan (18)
Oct (17)
Jul (17)
Apr (17)
Jan (17)
Oct (16)
Jul (16)
Apr (16)
Jan (16)
Oct (15)
Jul (15)
Mar (15)
Jan (15)
Oct (14)
Jul (14)
Mar (14)

Very Infrequently Infrequently

381
3.89
38
36
3.66
371
3.63
36
3.74
3.67
3.69
3.65
3.48
345
337
333
3.33
3.39
3.25
3.35
3.29
3.39
3.42
343
343
345
3.38
343
3.36
337
3.29
3.28
349
343
3.36
343
3.32
3.45
3.28
3.30
3.27
3.23
3.24
3.27
3.10
3.15
3.15
3.17

Somewhat Frequently Frequently

Tickers: RBLX, RDDT, META, SNAP, TikTok, GOOGL, PINS, Twitter/X

Very Frequently
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DO YOU EXPECT YOUR USAGE OF THE FOLLOWING TO CHANGE GOING FORWARD FROM NOW?

Posed to respondents who use the following platforms.

Roblox
m Jan (26)

m Oct (25)
w Jul (25)

Apr (25)
= Jan (25)
m Oct (24)
mJul (24)
H Apr (24)
mJan (24)
= Oct (23)
m Jul (23)
m Apr (23)
mJan (23)
m Oct (22)
m Jul (22)
m Apr (22)
mJan (22)
m Oct (21)
mJul (21)
m Apr (21)
mJan (21)
m Oct (20)
m Jul (20)
m Apr (20)
Significantly Reduce Reduce No Change Increase Significantly Increase

Reddit

Nextdoor

YouTube

TikTok

Pinterest

Instagram

Snapchat

Twitter

Facebook

. _ ) PAGE 41
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HOW MANY MINUTES PER DAY WOULD YOU ESTIMATE YOU SPEND ON EACH OF THE FOLLOWING?

Posed to daily visitors of each platform.

Chart Shows Median

40.00

Dec (25)
Nov (25)
Oct (25)
Sep (25)
30.00 Aug (25)
Jul (25)
Jun (25)
May (25)
= Apr (25)
= Mar (25)
30.00 Feb (25)
Jan (25)
= Dec (24)
= Nov (24)
m Oct (24)
= Sep (24)
= Aug (24)
Jul (24)
= Jun (24)
= May (24)
u Apr (24)
m Mar (24)
m Feb (24)
Jan (24)
= Dec (23)
= Nov (23)
B Oct (23)
m Sep (23)
= Aug (23)
Jul (23)
= Jun (23)
m May (23)
| Apr (23)
u Mar (23)
H Feb (23)
mJan (23)
m Dec (22)
= Nov (22)
m Oct (22)
mSep (22)
= Aug (22)
mJul (22)
®Jun (22
30 40 50 miiy o)
B Apr (22)
u Mar (22)

TikTok

Facebook

Instagram

Twitter

WhatsApp

Snapchat

Pinterest

) ] } PAGE 42
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IN YOUR OPINION, HOW DOES THE FEED OF VIDEOS ON TIKTOK COMPARE TO THE FEED OF VIDEOS ON...

This question was posed respondents who watch multiple videos in a row on TikTok AND
on each of the following platforms.

Snapchat
® Jan (26)
m Oct (25)
m Jul (25)
m Apr (25)

Jan (25)
m Oct (24)
mJul (24)
mApr (24)
W Jan (24)
B Oct (23)
m Jul (23)
mApr (23)
W Jan (23)

Instagram

Facebook

YouTube Shorts

Tik Tok is Worse Same Tik Tok is
Better

N=
Facebook 413
Instagram 314
Snapchat 126
YouTube Shorts 362

Tickers: META, SNAP, TikTok, GOOGL PAGE 43
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HOW MANY FRIENDS/FAMILY ARE YOU CONNECTED TO ON THE FOLLOWING PLATFORMS...

This question was posed to all respondents who use each of the below.

Facebook
Instagram “Jan (26)
m Oct (25)
m Jul (2b)
Snapchat = Apr (25)
Jan (25)
TikTok m Oct (24)
mJul (24)
Twitter =Apr (24)
mJan (24)
m Oct (23)
Pinterest = Jul (23)
m Apr (23)
YouTube mJan (23)

None A Small Number A Moderate A Large Number

Number

Facebook 791
Twitter / X 327
Snapchat 325
Instagram 549
Pinterest 354
TikTok 507
YouTube 842

Tickers: META, SNAP, TikTok, GOOGL, PINS, Twitter/X PAGE 44
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HOW OFTEN DO YOU VISIT THE FOLLOWING JUST TO WATCH VIDEO CONTENT?

This question was posed to all respondents who use each of the below.

76
TikTok

74
YouTube = Jan (26)
m Oct (25)
m Jul (25)
Instagram = Apr (25)
an (25)
Snapchat m QOct (24)
m Jul (24)
u 24
Facebook pr (24)
m Jan (24)
m QOct (23)
Twitter ® Jul (23)
m Apr (23)
Pinterest u Jan (23)

Never Rarely Sometimes Often Very Often

N=

Facebook 791
Twitter / X 327
Snapchat 325
Instagram 549
Pinterest 354
TikTok 507
YouTube 842

Tickers: META, SNAP, TikTok, GOOGL, PINS, Twitter/X PAGE 45
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HOW OFTEN DO YOU VISIT THE FOLLOWING TO ACTUALLY POST CONTENT OF YOUR OWN?

This question was posed to all respondents who use each of the below.

.85

Snapchat
TikTok = Jan (26)
m Oct (25)
m Jul (25)
Facebook = Apr (25)
m Jan (25)
Instagram m Oct (24)
m Jul (24)
Twitter " Apr (24)
m Jan (24)
m QOct (23)
Pinterest = Jul (23)
W Apr (23)
YouTube ® Jan (23)

Never Rarely Sometimes Often Very Often

Facebook 791
Twitter / X 327
Snapchat 325
Instagram 549
Pinterest 354
TikTok 507
YouTube 842

Tickers: META, SNAP, TikTok, GOOGL, PINS, Twitter/X PAGE 46
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HOW OFTEN DO YOU VISIT THE FOLLOWING TO MESSAGE OR COMMUNICATE WITH OTHER PEOPLE?

This question was posed to all respondents who use each of the below.

6
Facebook
Snapchat % Jan (26)
m Oct (25)
m Jul (25)
Instagram = Apr (25)
= Jan (25)
TikTok m Qct (24)
m Jul (24)
Twitter " Apr (24)
m Jan (24)
m Qct (23)
Pinterest = Jul (23)
m Apr (23)
YouTube ® Jan (23)
Never Rarely Sometimes Often Very Often

Tickers: META, SNAP, TikTok, GOOGL, PINS, Twitter/X PAGE 47
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HOW MUCH TRUST DO YOU HAVE IN EACH OF THE FOLLOWING?

This question was posed to all respondents.

3.39
YouTube
= Jan (26)
Facebook
m Oct (25)
m Jul (25)
Pinterest
m Apr (25)
m Jan (25)
Instagram
" Oct (24)
B Jul (24)
Reddit
| m Apr (24)
mJan (24)
TikTok m Oct (23)
mJul (23)
Snapchat = Apr (23)
mJan (23)
Twitter mOct (22)
Very Low Low Trust Moderate High Trust Very High
Trust Trust Trust

Tickers: RDDT, META, SNAP, TikTok, GOOGL, PINS, Twitter/X PAGE 48
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HAVE YOU WATCHED MULTIPLE VIDEO CLIPS IN A ROW ON ANY OF THE FOLLOWING? SELECT ALL THAT

APPLY

This question was posed to all respondents.

.3%

Facebook

2% = Jan (26)
m Oct (25)
m Jul (25)
m Apr (25)
= Jan (25)
m Oct (24)
m Jul (24)
u Apr (24)
m Jan (24)
m Oct (23)
m Jul (23)
m Apr (23)
® Jan (23)

YouTube Shorts

TikTok

Instagram

None of the above

Snapchat

0% 20% 40% 60% 80% 100%

Tickers: META, SNAP, TikTok, GOOGL PAGE 49
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WHEN YOU CREATE VIDEOS TO UPLOAD TO SOCIAL MEDIA, WHICH DO YOU PREFER:

This question was posed to all respondents.

Jan (26)
m Oct (25)
= Jul (25)
m Apr (25)
m Jan (25)
m Oct (24)
= Jul (24)
® Apr (24)
m Jan (24)
m Oct (23)
m Jul (23)
m Apr (23)
® Jan (23)
m Oct (22)
mJul (22)

0% 20% 40% 60% 80% 100%

To record the video within the social
media app you are using

To record the video with your phone
camera app/tool, outside of the app, and
upload it

NA

Tickers: RBLX, RDDT, META, SNAP, TikTok, GOOGL, PINS, Twitter/X PAGE 51
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WHEN YOU CREATE VIDEOS WITHIN SOCIAL MEDIA PLATFORMS, WHICH BEST DESCRIBES YOU?

This question was posed to all respondents.

I post the video to multiple platforms/apps

I only post the video on the platform/app that I
created it on

NA

Tickers: RBLX, RDDT, META, SNAP, TikTok, GOOGL, PINS, Twitter/X

0%

20%

40%

60%

80%

Jan (26)
m Oct (25)
= Jul (25)
m Apr (25)
m Jan (25)
m Oct (24)
=Jul (24)
™ Apr (24)
® Jan (24)
m Oct (23)
mJul (23)
m Apr (23)
mJan (23)
m Oct (22)
mJul (22)

100%
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WHICH IS YOUR PREFERRED APP FOR CREATING VIDEOS?

This question was posed to all respondents.

- 41.4%

NA Jan (26)

w Oct (25)

Facebook = Jul (25)

m Apr (25)

TikTok = Jan (25)

® Oct (24)

Instagram

= Jul (24)

YouTube Shorts " Apr (24)
m Jan (24)

Snapchat ® Oct (23)

m Jul (23)

Other (please specify) m Apr (23)
® Jan (23)

Twitter m Oct (22)

m Jul (22)
0% 20% 40% 60% 80% 100%
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HOW OFTEN DO YOU DISCOVER PRODUCTS TO BUY ON THE FOLLOWING:

Posed to users of each of the following social media apps.

January 2026
m Never H Rarely Occasionally Often m Very Often

Pinterest

34.1% 16.2%

Instagram 31.5% 14.4% | 11.6%
Facebook 34.0% 11.7% -
YouTube 26.4% 11.2%

Snapchat

21.9% 14.7%

Twitter / X

18.9% 12.1%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

) ] . PAGE 55
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HOW OFTEN DO YOU DISCOVER PRODUCTS TO BUY ON THE FOLLOWING:

Posed to users of each of the following social media apps.

TikTok

Pinterest

Instagram

Facebook

YouTube

Snapchat

Twitter

1 2 3

Weighted average, tracked over time:

1 = Never
2 = Rarely
3 = Sometimes
4 = Often
5 = Very OFten

Tickers: META, SNAP, TikTok, GOOGL, PINS, Twitter/X

Jan (26)

Oct (25)

Jul (25)
B Apr (25)
mJan (25)
m Oct (24)

Jul (24)
m Apr (24)
mJan (24)
B Oct (23)
mJul (23)
mApr (23)
mJan (23)
B Oct (22)
mJul (22)
B Apr (22)
mJan (22)
mOct (21)
mJul (21)
mApr (21)
mJan (21)

PAGE 56



BESPOKE Surveys
Social Media | January 2026

HOW LIKELY WOULD YOU BE TO BUY PRODUCTS FROM COMPANIES OR BRANDS ON SOCIAL MEDIA

PLATFORMS (IE, CHECKING OUT WHILE STILL ON THE SOCIAL MEDIA PLATFORM, THROUGH THE SOCIAL
MEDIA PLATFORM)

Posed to users of each of the following social media apps.

January 2026

m Very Unlikely  m Unlikely Somewhat Likely = Likely  mVery Likely

interest. | vew 2o [EEEN
Twitter / X 22.20/; _
Instagram 22.20?0 _
Snapchat 22.9?)% _
Facebook %6.8% _
YouTube i24.0%i _

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

) ] } PAGE 57
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WHAT IS YOUR OPINION OF BEING ABLE TO BUY PRODUCTS THROUGH SOCIAL MEDIA PLATFORMS (IE,

NOT HAVING TO LEAVE THE PLATFORM TO PURCHASE AN ITEM THAT YOU COME ACROSS WHILE ON THE
PLATFORM)?

Posed to users of social media apps.

5.6% Jan (26)
7 Oct (25)
= Jul (25)

Very negative m Apr (25)

Negative

Neutral / I don't
know

Positive

Very positive

0% 10% 20% 30% 40% 50% 60%

) ) ; PAGE 58
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WHAT IS YOUR OPINION OF SOCIAL MEDIA SITES COLLECTING PERSONAL DATA WHEN YOU USE THEM?

Posed to all respondents about social media in general

I don't like it will delete accounts

|
|
[ |
I don't like it, and will reduce usage :
[ |
|
|
|
I don't like it, but I'm not going to change my "
usage =
|
|
[ |
[ |
|
|
I don't care [ ]
[ |
|
|
0% 20% 40% 60% 80% 100%
PAGE 60
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ARE YOU FAMILIAR WITH INSTAGRAM REELS (EXAMPLES PICTURED)

Posted to Instagram Users:

5.1% Jan (26)
Oct (25)
Jul (25)
Apr (25)

m Jan (25)
m Oct (24)
mJul (24)
Apr (24)
mJan (24)
m Oct (23)
mJul (23)
mApr (23)
mJan (23)
mOct (22)
mJul (22)
78.6%
mApr (22)
]
mQOct (21)
mJul (21)
mApr (21)
mJan (21)
B Oct (20)

0% 20% 40% 60% 80% 100%

I don't know what it is / have never seen or used it

I've heard of it, but don't know much about it

I am familiar with Instagram Reels

. PAGE 62
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HAVE YOU WATCHED/SEEN ANY INSTAGRAM REELS VIDEOS YET?

Posted to Instagram Users who have heard of Reels:

Jan (26)
Oct (25)
Jul (25)
Apr (25)
m Jan (25)
m QOct (24)
= Jul (24)
Apr (24)
® Jan (24)
® QOct (23)
m Jul (23)
m Apr (23)
m Jan (23)
® Oct (22)
m Jul (22)
m Apr (22)

No

Once, but not again since

More tha once

]
m Oct %2 10)
0% 20% 40% 60% 80% 100%

. PAGE 63
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WHAT IS YOUR OPINION OF THE EXPERIENCE WATCHING INSTAGRAM REELS VIDEOS?

Posted to Instagram Users who have watched one or more Reels video.

Very negative Jan (26)
Oct (25)
Negative Jul (25)
Apr (25)
® Jan (25)

Neutral
m Oct (24)
m Jul (24)

Positive
Apr (24)
® Jan (24)
Very positive m Oct (23)
m Jul (23)

0% 20% 40% 60% 80% 100%

. PAGE 64
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HOW OFTEN DO YOU EXPECT TO WATCH REELS GOING FORWARD?

Posted to Instagram Users who have heard of Reels:

8%

Jan (26)

Oct (25)
= Jul (25)
= Apr (25)
® Jan (25)
m Oct (24)
= Jul (24)

Apr (24)
® Jan (24)
B Oct (23)
m Jul (2B8)
m Apr (23)
®m Jan (23)

® Oct (22)
0% 20% 40% 60% 80% 100%

Never

Infrequently

Somewhat Frequently

Frequently

Very Frequently

. PAGE 65
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HOW DOES INSTAGRAM REELS COMPARE TO TIKTOK WHEN IT COMES TO THE FOLLOWING:

Posted to Instagram Users who have heard of Reels AND use TikTok:

1.8
Quality of Videos You
Watch
1.78
Making Videos
1.77
Feed of Videos The App
Recommends That You
Watch
1.75
How Entertaining / Fun
The Videos are To Watch

Jan (26)
Oct (25)
Jul (25)
Apr (25)
m Jan (25)
® Oct (24)
m Jul (24)
Apr (24)
® Jan (24)
m Oct (23)
m Jul (23)
m Apr (23)
m Jan (23)
= Oct (22)
m Jul (22)
m Apr (22)
|
m Oct (21)
B Jul (21)
®m Apr (21)
mJan (21)
m Oct (20)

TikTok Is Better Same Instagram Is
Better

. PAGE 66
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IF YOU HAD TO DELETE EITHER INSTAGRAM OR TIKTOK AND NEVER USE IT AGAIN, WHICH WOULD YOU

DELETE?

This question was posed to all respondents who use BOTH TikTok AND Instagram.

Jan (26)

Oct (25)
m Jul (25)
= Apr (25)
m Jan (25)
m Oct (24)
m Jul (24)
= Apr (24)
m Jan (24)
m Oct (23)
mJul (23)
| Apr (23)
® Jan (23)
m QOct (22)
mJul (22)

B Apr (22)
0% 20% 40% 60% 80% 100%

I would DELETE TikTok

I would DELETE Instagram

Tickers: META, TikTok PAGE 68
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RESPONDENTS WHO WOULD DELETE INSTAGRAM AND KEEP TIKTOK, WHY?

Because i don’t use instagram that much

| am okay without instagram but i really like tiktok for entertainment
That app is better and more my favorite

| am obsessed with Tiktok over Instagram

Because instagram has more Al videos than TikTok does

| don’t use it as much

| watch tik tok more

| dont use instagram as much

TikTok has a lot of news you dont hear about on any other statiuno
TikTok is more fun

It was a hard choice but that was what | would pick

| like tiktok better

| use it the least

TikTok is better

Tiktok offers more

TikTok is so educational and has been so helpful. Instagram doesn’t mean much to me
| use Tiktok for more watching and participate on more things on this platform
| don’t use it that much

Because | prefer tiktok to instagram

| don’t use it that much.

| use TikTok more

| use it way less often

Don’t use as much

| would choose this app because | enjoy TikTok a lot more than instagram
| do not use instagram as much

Quality

Instagram is mostly recycled tiktok videos now

| use TikTok more

| like the layout of tik tok better

| use TikTok more than | use instagram

| love Tik tok more than instagram

Because i rarely use it anyways

| use it less and | get less out of it

Tiktok is better for information

| use tiktok more

Because | don’t really use it that much

| like funny videos on tiktok

| love tik tok more because i buy lots on it

| like all the things about tik tok

| use TikTok more than Instagram

Because | use it less.

| use TikTok way more

Tickers: META, TikTok PAGE 69
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RESPONDENTS WHO WOULD DELETE TIKTOK AND KEEP INSTAGRAM, WHY?

It is basically the same as youtube shorts

| got too many memories on my Instagram | can’t get rid of it

| feel like Instagram was able to copy TikTok’s reels well, while still being able to post normal photos
It is not good for the brain

Doesn’t keep me up with friends as much and i can jus watch reels instead
TikTok isn't needed over instagram

Because this app is not very fun

| don't use it

| use instagram a lot more the content is entertaining

| use instagram for my ways than just entertainment

| can get similar and more on instagram

It's the one that | use less often

| use the other app more

| like Instagram more

| don’t use it as much

Bec | barely use tiktok

| would honestly delete both

| use instagram more

Because it can be bad for you

Tik tok is boring compared to instagram

Lack of decent content

| use instagram more

| love my Instagram

It has less of what | need

Instagram isn't just about video. It allows for high-quality photography, "Stories" for quick daily updates, and "Threads" for text-
based conversations. TikTok is almost exclusively short-form video, which can feel one-dimensional over time.
Because I'm a longer customer on IG than tiktok

| use Instagram alot more and my friends use it

TikTok is dumb

| don’t want to delete either really

| found something better

| have a lot of friends on instagram

| don't really use it as much as | use the other

Because | don't really use it

Tickers: META, TikTok PAGE 70
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WHAT IS YOUR OPINION OF THE FOLLOWING APPS/SITES?

Posed to all respondents.

YouTube
Jan (26)
Oct (25)
Facebook ul (29)
Apr (25)
Pinterest
Instagram
Reddit
TikTok
Nextdoor
Snapchat
Roblox
Twitter
Very Negative Negative Neutral Positive Very Positive

. _ ) PAGE 71
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HAVE YOU BEEN A USER OF ANY OF THE FOLLOWING IN THE PAST BUT SINCE CANCELLED/DELETED?

Posed to all respondents.

.....“O-Reddit.___—Pinterest . -O-LinkedIn ... -O-Snapchat . -O-Twitter . -O-TikTok . -O-Instagram._.. -O-Facebook

80%

o
O

0%
~~ ~~ ~—~ fon) fon) ~~ o) ~— ) ~~ ~~ ~—~ ~— ~—~ ~— N ~ N ~ o) ~—~ ~N ~~~ ton) Ton)
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HAVE YOU ADJUSTED YOUR PRIVACY SETTINGS ON FACEBOOK TO PREVENT THEM FROM TRACKING

YOUR ACTIVITY ON OTHER SITES (IE, “OFF FACEBOOK ACTIVITY”)?

Posed to Facebook users.

Jan (26)
I have adjusted Oct (25)
my Facebook
privacy/tracking Juf(25)
settings to stop Apr (25)
tracking me on Jan (25)
other sites
m Oct (24)
m Jul (24)
= Apr (24)
Jan (24)
m Oct (23)
I knew you could, = Jul (23)
but have not m Apr (23)
adjusted it mJan (23)
B Oct (22)
m Jul (22)
m Apr (22)
B Jan (22)
B Oct (21)
mJul (21)
I didn't know you m Apr (21)
could
HJan (21)
B Oct (20)
® Jul (20)
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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HAVE YOU GONE INTO AD CONTROLS TO TURN OFF “ADS BASED ON DATA FROM PARTNERS”?

Posed to Facebook users.

119.4%

Jan (26)

Oct (25)

Jul (25)

Apr (25)

Jan (25)
m Oct (24)
mJul (24)
m Apr (24)

Jan (24)
m Oct (23)
mJul (23)
B Apr (23)
mJan (23)
m Oct (22)
mJul (22)
45.2% m Apr (22)
mJan (22)
mOct (21)
mJul (21)
mApr (21)
m Jan (21)
m Oct (20)
mJul (20)

I have turned it
of f

I knew you
could, but have
not turned it off

I didn't know
you could

0% 20% 40% 60% 80% 100%
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Posed to Facebook account holders.

-O0-No, they do not bother me

-O-Yes, they bother me

80%

70%

50%

30%

20%

10%

0%
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FACEBOOK ACCOUNT HOLDERS — HAVE YOU NOTICED IMPROVEMENT IN THE QUALITY AND RELEVANCE

OF THE ADS THAT APPEAR IN YOUR FACEBOOK NEWS FEED?

Posed to Facebook account holders.

[F—— B.8%

Oct (25)  [mmmm— 41.9%

—

o9 o
1 — 30.5%

Oct (24)  |sm—— 34.8%
[— 33.5%

Apr (24)  e— 29.5%
(— 32.7%

Oct (23)  |mmmm— 34.2%
(F— 36.716

Apr (23) [F— 32.2%
[F— 40.7%

Oct (22)  |s—— 33.1%
(F— 27.7%

Apr (22) em—— 31.9%
[— 26.9%

Oct (21)  |m— 28.1%
[ 2.8

Apr (21) - [S—— 30.7%
(F—— 29.5%

Oct (20) [— 27.5%
(F—— 30.2%

Apr (20)  |S—— 29.5%
1 — 31.4%

Oct (19)  [m—— 31.6%
[— 34.9%

Apr (19) - e— 30.8%
(—— 34.0%

Oct (18)  |mmm— 35.1%
(F— 29.6%

Apr (18)  |S— 30.3%
[F— 33.1%

Oct (17)  |Fmm— 36.3%
(F— 34.2%

Apr (17)  [mmmmmmm— 36.09
(— 36.7Y

Oct (16)  |smm— 36.1%
(F—— 40.6%

Apr (16) - [S——— 38.1%
(F— 36.1%

Oct (15) |Fm— 35.5%
(F—— 31.7%

Mar (15) [S— 27.3%
1 — 25.8%

Oct (14) |Fm— 26.4%
(— 25.8%

Mar (14) 22.6%

9.1%

Aug (13) 8.9%

0% 20% 40%

Tickers: META
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80%

Yes

100%
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WHEN YOU CLICK ON AN ADVERTISEMENT WHILE ON FACEBOOK, WHAT IS USUALLY THE REASON FOR

WHY YOU CLICKED ON THE ADVERTISEMENT?

Posed to Facebook account holders.

Not Applicable

I like the brand or company in
the ad

Itis a spedial offer

Itis a funny or cool ad

Tickers: META

0%

20%

40%

60%

80%

Jan (26)
Oct (25)
Jul (25)
Apr (25)
Jan (25)
1 0ct (24)
= ul (24)
Apr (24)
Jan (24)
= 0ct (23)
1ul (23)
B Apr (23)
B Jan (23)
1 0ct (22)
Jul (22)
B Apr (22)
BJan (22)
B Qct (21)

m Oct (20

mJan (19)
B (Oct (18)
mJul (18)
H Apr (18)
®Jan (18)
mOct (17)
mul (17)
B Apr (17)
mJan (17)
B Qct (16)
B Jul (16)

100%
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HOW MUCH DO YOU AGREE WITH THE FOLLOWING: “FACEBOOK HAS BECOME LESS SOCIAL OVER
TIME.”

Posed to Facebook users.

Jan (26) 3.29
Oct (25) : . 3.36
Jul (25) Z ; 3.28
Apr (25) . 3.37
Jan (25) , . 3.44
Oct (24) : ; 3.35
Jul (24) j . 3.41
Apr (24) : : 3.46
Jan (24) : 3.36
Oct (23) j , 3.36
Jul (23) , . 3.44
Apr (23) : ; 3.43
Jan (23) . , 3.46
Oct (22) : . 3.47
ul (22) ' j 3.57
Apr (22) . 3.52
Jan (22) ! . 3.54
Oct (21) : ; 3.59
Jul (21) j , 3.57
Apr (21) . , 3.49
Jan (21) ; ; 3.59
Oct (20) , , 3.52
Jul (20) , : 3.61
Apr (20) : ; 3.35
Jan (20) . , 3.48
Oct (19) : . 3.37
Jul (19) ; ; 3.43
Apr (19) ! ! 3.42
Jan (19) , . 3.4
Oct (18) ; ; 3.53
Jul (18) ! : 3.28
Apr (18) . , 3.33
Jan (18) : : 3.27
Neither Agree Nor
Strongly Disagree Disagree Disagree Agree Strongly Agree
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FACEBOOK USERS — IN GENERAL, WOULD YOU SAY FACEBOOK HAS GOTTEN MORE OR LESS ENJOYABLE

OVER-TIME?

Posed to Facebook users.

Jan (26) j 2.95
Oct (25) ; 2.9
Jul (25) , 2,93
Apr (25) 2.9
Jan (25) : 276
Oct (24) : 2.84
Jul (24) 27
Apr (24) : 2.73
Jan (24) : 275
Oct (23) . 277
Jul (23) ; 278
Apr (23) : 271
Jan (23) 2.83
Oct (22) : 2.55 é
ul (22) _ 2.36

Apr (22) ; 2.53

Jan (22) . 2.39

Oct (21) : 2.37

Jul (21) _ 2.28

Apr (21) 2.38

Jan (21) : 2.3

Oct (20) ; 231

Jul (20) : 231

Apr (20) : 2.46

Jan (20) : 2.32

Oct (19) : 2.42

Jul (19) : 2.36

Apr (19) : 2.45

Jan (19) 2.39

Oct (18) : 2.33

Jul (18) : 2.52

Apr (18) ; 2.49

Jan (18) . 2.75

Much Less Enjoyable Less Enjoyable Same More Enjoyable Much More Enjoyable
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WOULD YOU DESCRIBE YOUR USAGE OF FACEBOOK AS BEING MORE INTERACTIVE OR PASSIVE?

Posed to Facebook users.

Jan (26)
Oct (25)
Jul (25)
Apr (25)
Jan (25)
Oct (24)
Jul (24)
Apr (24)
Jan (24)
Oct (23)
Jul (23)
Apr (23)
Jan (23)
Oct (22)
Jul (22)
Apr (22)
Jan (22)
Oct (21)
Jul (21)
Apr (21)
Jan (21)
Oct (20)
Jul (20)
Apr (20)
Jan (20)
Oct (19)
Jul (19)
Apr (19)
Jan (19)
Oct (18)
Jul (18)
Apr (18)
Jan (18)

Passive

WOULD YOU DESCRIBE YOUR USAGE OF FACEBOOK AS BEING MORE SOCIAL OR NEWS FOR YOU?

1.38
1.35
1.36
1.29
1.33
1.3
1.28
1.31
1.34
1.35
1.28
1.35
1.28
1.24
1.26
1.24
1.24
1.21
1.27
1.25
1.29
1.27
1.3
1.26
1.26
1.25
1.27
1.25
1.3
1.3
1.27
1.36

Interactive

Posed to Facebook users.
Jan (26)
Jul (25)
Jan (25)
Jul (24)
Jan (24)
Jul (23)
Jan (23)
Jul (22)
Jan (22)
Jul (21)
Jan (21)
Jul (20)
Jan (20)
Jul (19)
Jan (19)
Jul (18)
Jan (18)

More Social

Tickers: META

1.26
1.28
1.27
1.27
1.23
1.22
1.21
1.27
1.26
1.24
1.26
1.29
1.3
1.27
1.28
1.27
1.25
1.26
1.27
1.29
1.27

1.29

1.31
1.29
1.29

1.32

1.31

1.21
1.21
1.25

More News
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I USE SNAPCHAT FOR

Posed to Snapchat users.

Dec (25)
Nov (25)
Oct (25)
Sep (25)
Aug (25)

Jul (25
Posting to stories Jun (25)

May (25)

Apr (25)

Mar (25)
Feb (25)
Jan (25)
Dec (24)
Nov (24)
= Oct (24)
" Sep (24)
Aug (24)

None of the above

Looking at stories

Sending or receiving Snaps from friends

il 4)
0% 20% 40% 60% 80% 100%
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PLEASE ESTIMATE HOW YOU SPEND YOUR TIME ON SNAPCHAT.

Posed to Snapchat users.

12%

Dec (25)
Nov (25)
-19% Oct (25)
Sep (25)
Aug (25)
Jul (25
Jun (25)
May (25)
Apr (25)
Mar (25)
Feb (25)
Jan (25)
Dec (24)
Nov (24)
® Oct (24)

m Sep (24)
0% 20% 40% 60% 80% 100%

All sending/receiving snaps

-

More sending/receiving snaps

N
o
>

Equal

More posting/reading stories

All posting/reading stories
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| VIEW SNAPCHAT STORIES:

Posed to Snapchat users.

7%

Dec (25)
Nov (25)
Oct (25)
Sep (25)
Aug (25)
Jul (25
Jun (25)
May (25)
Apr (25)
Mar (25)
Feb (25)
Jan (2
Dec (24)
Nov (24)
= Oct (24)
" Sep (24)
Aug (24)
Jul (24
= Jun (24)
0% 20% 40% 60% 80% 100%

Never

Rarely when I open Snapchat

.

Some of the times I open Snapchat

Most times I open Snapchat

Every time I open Snapchat
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| POST TO SNAPCHAT STORIES:

Posed to Snapchat users.

Never

Rarely when I open Snapchat

Some of the times I open Snapchat

Most times I open Snapchat

Every time I open Snapchat

Tickers: SNAP

0%

20%

40%

60%

80%

Dec (25)
Nov (25)
Oct (25)
Sep (25)
Aug (25)
Jul (25
Jun (25)
May (25)
Apr (25)
Mar (25)
Feb (25)
Jan (25
Dec (24)
Nov (24)
= Oct (24)
100%
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| SEND/RECEIVE SNAPS:

Posed to Snapchat users.

Never

Rarely when I open Snapchat

Some of the times I open Snapchat

Most times I open Snapchat

Every time I open Snapchat

Tickers: SNAP

6%

0%

20%

40%

60%

80%

Dec (25)
Nov (25)
Oct (25)
Sep (25)
Aug (25)
Jul (25
Jun (25)
May (25)
Apr (25)
Mar (25)
Feb (25)
Jan (25)
Dec (24)
Nov (24)
= Oct (24)
100%
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HAS THE AVERAGE TIME YOU CURRENTLY SPEND ON SNAPCHAT PER DAY INCREASED OR DECREASED

COMPARED TO 6-12 MONTHS AGO?

Posed to Snapchat users.

4%

Dec (25)
Significantly Increased Nov (25)
Oct (25)
Sep (25)
Aug (25)
Jul (25
41% Jun (25)
May (25)
Apr (25)
Mar (25)
Feb (25)
= Jan (25
Dec (24)
e ———— Nov (24)

Significantly Decreased % Oct (24)

Sep (24)
0% 20% 40% 60% 80%

Increased

No Change

! 0
Decreased
0

=AU g%‘(}))%
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DO YOU EXPECT THE AVERAGE TIME YOU SPEND PER DAY ON SNAPCHAT PER DAY TO INCREASE OR

DECREASE GOING FORWARD?

Posed to Snapchat users.

5%

Dec (25)
N Nov (25)

i 14% Oct (25)

Significantly Increase

Sep (23)

- Aug (23)

55% Jul (25

i Jun (25)
May (25)
Apr (25)
Mar (25)
Feb (25)

wJan (2
Dec (24)

%
E ov (2
Oct (24)

0% 20% 40% 60% 80% 100%

Increase

No Change

Decrease

Significantly Decrease
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IS THE NUMBER OF YOUR FRIENDS USING SNAPCHAT HIGHER OR LOWER THAN IT WAS 6-12 MONTHS

AGO?

Posed to Snapchat users.

Much Higher

Higher

Same

Lower

Much Lower

Tickers: SNAP

20%

0% 20%

40%

60%

80%

Dec (25)
Nov (25)
Oct (25)
Sep (23)
Aug (25)
Jul (25
Jun (25)
May (25)
Apr (25)
Mar (25)
Feb (25)
=Jan (2
Dec (24)
Nov (24)
Oct (24)
Sep (24)

“Aug (24)
100%
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WHAT IS YOUR EXPERIENCE WITH THE MOBILE APP, “TIK TOK”?

Posed to all respondents

Jan (26)

Oct (25)

Jul (25)
B Apr (25)
mJan (25)
1 0ct (24)

Jul (24)
B Apr (24)
mJan (24)
B Oct (23)
mJul (23)
B Apr (23)
Jan (23)
mOct (22)
BJul (22)
B Apr (22)
mJan (22)
mOct (21)
mJul (21)
mApr (21)
mJan (21)
B Oct (20)
mJul (20)
B Apr (20)
mJan (20)
B Oct (19)

mJul (19)
0% 20% 40% 60% 80% 100%

I use it every day or nearly
every day

I use it once a month or
more often

I use it, but less often than
once per month

I have downloaded the app
but no longer use it

I have heard of it, but
have never used it

I have never heard of it
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DO YOU VIEW TIKTOK AS REPLACING ANY OF YOUR USAGE OF THE FOLLOWING, OR DO YOU VIEW IT AS

ADDITIONAL ON TOP OF THE TIME YOU ALREADY SPEND ON THIS PLATFORM?

Posed to TikTok users who also use each of the following.

January 2026

m TikTok replaces some/all of my usage of this site/app ® TikTok does not replace/take any of the time I spend on this site/app

Nextdoor
YouTube
Facebook
Reddit
Roblox
Pinterest
Instagram

Twitter / X

Snapchat

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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IN YOUR OPINION, IS IT GOOD OR BAD THAT ELON MUSK OWNS TWITTER?

This question was posed to all respondents.

1.6%

Jan (26)
m Oct (25)
= Jul (25)
= Apr (25)
m Jan (25)
m Oct (24)
= Jul (24)
= Apr (24)
m Jan (24)
m Oct (23)
m Jul (23)
W Apr (23)
® Jan (23)

m Oct (22)
0% 20% 40% 60% 80% 100%

Very Good

Good

Neutral / No Opinion

Bad

Very Bad

Tickers: Twitter/X PAGE 95



Social Media | January 2026

This question was posed to all respondents.

2. Qualitative Sentiment: “Why do they feel that way?"

The reasons for these opinions were categorized from the open-ended responses.

Positive Sentiment (Good / Very Good)

* Free Speech: The most common driver for positive sentiment (15.4% for “Very Good"

users). Supporters view Musk as a defender of the First Amendment and anti-censorship.

Business Capability: Supporters cite his success with Tesla and SpaceX, believing his
“genius” and wealth will improve the platform (approx. 7% of positive responses).

Platform Improvement: About 6% believe he is cleaning up bots and fixing long-standing

issues with the app's functionality.

Negative Sentiment (Bad / Very Bad)
» Chaos & Toxicity: Critics cite an increase in hate speech, misinformation, and a generally
“toxic" environment since the takeover (6% of “Very Bad" responses).
Political Bias: Concerns that the platform has become a “political megaphone” or biased
toward specific partisan ideologies (approx. 3%).

Billionaire Control: Discomfort with a single wealthy individual having total control over a

major global communication channel (approx. 4%).

Neutral Sentiment

* No Impact: The vast majority of neutral respondents (9.3%) state they have noticed “no
difference” in their daily usage or simply “don’t care” about the ownership.

Tickers: Twitter/X
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IN YOUR OPINION, IS IT GOOD OR BAD THAT ELON MUSK OWNS TWITTER?

This question was posed to all respondents with filtered analysis of Twitter users.

October 2025
Very Good
m Twitter/X Users
(N=312)
Good
m All Respondents
.. 5.90/0 N_c)7g
Neutral / No Opinion (N=975)
47.1%
0
Bad .8%
2%
(0)
Very Bad 2%
19.1%

0% 20% 40% 60% 80% 100%
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