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DID YOU KNOW THAT SPOTIFY PREMIUM PLANS NOW INCLUDE LOSSLESS / HIGH FIDELITY AUDIO? 
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Posed to respondents who use Spotify (N = 380)

Tickers: SPOT

57.9%

42.1%

0% 20% 40% 60% 80% 100%

Yes, I knew that

No, I did not know that

Feb (26)

Filter: Spotify Free Account Holders (N = 131)
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HAVE YOU MANUALLY ENABLED LOSSLESS AUDIO IN YOUR SETTINGS?

PAGE 4

Posed to paid users of Spotify (N = 250)

Tickers: SPOT
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NOW THAT SPOTIFY HAS LOSSLESS AUDIO IN ITS PREMIUM PLANS, HOW LIKELY ARE YOU TO 
UPGRADE IN THE NEXT FEW MONTHS?

PAGE 5Tickers: SPOT

Posed to Spotify Free Account Holders (N = 131)
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WHICH SPOTIFY PREMIUM PLAN DO YOU CURRENTLY PAY FOR?

PAGE 6

Posed to Spotify Premium members (N = 250)

Tickers: SPOT
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AT WHAT MONTHLY PRICE POINT WOULD YOU DECIDE TO CANCEL YOUR SPOTIFY SUBSCRIPTION? 
(IE, IF SPOTIFY CONTINUES TO RAISE PRICES, WHAT PRICE POINT PER MONTH WOULD TRIGGER 
YOUR CANCELLATION OF SPOTIFY)?
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Posed to respondents who use Spotify (N = 380)

Tickers: SPOT
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DO YOU LIKE ENCOUNTERING SONGS/AUDIO MADE BY AI IN YOUR DISCOVERY FEED ON 
STREAMING MUSIC PLATFORMS?
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Posed to all respondents.

Tickers: SPOT

18.5%
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40.3%

19.6%

13.6%

0% 20% 40% 60% 80% 100%

Strongly Dislike

Somewhat Dislike

Neutral / No Opinion
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Strongly Like

Feb (26)
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HOW OFTEN HAVE YOU COME ACROSS AI-GENERATED MUSIC IN YOUR FEED ON THE FOLLOWING?
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Posed to respondents who use the below.

Tickers: SPOT
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29.3%

19.7%

19.3%

18.2%

10.5%

10.3%

10.0%

9.5%

9.1%

20.4%

23.7%

31.3%

26.9%

20.3%

16.5%

20.2%

22.9%

22.7%

24.4%

20.4%

16.6%

16.1%

21.6%

28.1%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Sirius Radio

Pandora

Spotify

Youtube Music

Apple Music

Never (I've never noticed a song that felt like AI) Rarely Sometimes Frequently Constantly
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IF THERE WAS A "FILTER OUT AI BUTTON" IN YOUR STREAMING MUSIC PLATFORM SETTINGS, 
WOULD YOU CHOOSE TO USE IT?
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Posed to all respondents.

Tickers: SPOT

64.4%

35.6%

0% 20% 40% 60% 80% 100%

Yes, I would have it

REMOVE AI content from

my feed

No, I am fine with AI

content in my feed
Feb (26)

Cross-Tab Analysis: Posed to Paid Users of Each Platform…
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WHILE USING THE SPOTIFY APP, HAVE YOU ENCOUNTERED SPONSORED RECOMMENDATIONS IN 
YOUR HOME PAGE? SPONSORED RECOMMENDATIONS ARE SMALL POP-UPS IN YOUR HOME PAGE 
THAT SHOW MUSIC SUGGESTIONS AND SAY "SPONSORED RECOMMEDNATION" NEAR IT. 
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Posed to respondents who use Spotify (N = 398)
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34.8%

61.6%

38.4%

63.4%

36.6%

0% 20% 40% 60% 80% 100%

Yes, I have encountered

sponsored
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No, I have not encountered

sponsored

recommendations

Feb (26)

Oct (25)

Jul (25)

Filter: Paying Spotify Subscribers (N = 249) 

Tickers: SPOT
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WHEN YOU ENCOUNTERED SPONSORED POSTS, HOW OFTEN HAVE THEY BEEN OF ARTISTS THAT 
YOU TYPICALLY LISTEN TO MUSIC FROM? 
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20.8%

41.2%

11.3%

9.6%

19.4%

21.1%

40.5%

7.8%

11.3%

17.4%

23.4%

38.2%

11.3%

9.7%

0% 20% 40% 60% 80% 100%

Always

Usually

Sometimes
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Never Feb (26)

Oct (25)

Jul (25)

Posed to respondents who use Spotify (N = 398)

Filter: Paying Spotify Subscribers (N = 249) 

Tickers: SPOT
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WHAT IS YOUR OPINION OF SPONSORED RECOMMENDATIONS IN THE SPOTIFY HOME PAGE? 
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19.9%

27.2%

42.7%

8.3%

2.0%
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30.7%

37.4%
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21.8%
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2.4%

0% 20% 40% 60% 80% 100%

Very positive
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Very negative Feb (26)
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Posed to respondents who use Spotify (N = 398)

Filter: Paying Spotify Subscribers (N = 249) 

Tickers: SPOT
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IF SIRIUSXM OFFERED A CHEAPER SUBSCRIPTION PLAN THAT INCLUDED OCCASIONAL ADS, HOW 
LIKELY WOULD YOU BE TO CONSIDER SUBSCRIBING? 
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Posed to all respondents, cross-tabbed by their relationship with Sirius XM.

Tickers: SIRI
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HOW IMPORTANT ARE THE FOLLOWING FEATURES TO YOU IN A MUSIC/AUDIO APP?
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Posed to all respondents.

Audiobooks

Video Podcasts

Podcasts

App chooses

next songs for

me that I like

Playlist

creation tools

High Fidelity

Audio (Highest

Quality Sound)
Feb (26)

Oct (25)

Jul (25)

Apr (25)

Jan (25)

Oct (24)

Jul (24)

1 - Not at all important 2 3 4 5 - Extremely 

important

Tickers: SPOT
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WHEN YOU THINK ABOUT LISTENING TO PODCASTS, DO YOU PREFER TO JUST LISTEN TO THE PODCAST OR 
LISTEN AND WATCH THE PODCAST AT THE SAME TIME?
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Posed to all respondents who listen to podcasts.
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38.3%
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37.6%

57.3%

42.7%
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39.2%
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I prefer to only listen to the podcast

I prefer to watch and listen to the

podcast
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Jan (25)

Oct (24)

Jul (24)

Audio Preferences:

• Multitasking (driving, cleaning, working)

• Mobility/convenience

• Background listening

• Work restrictions

Video Preferences:

• Seeing facial expressions/reactions

• Visual learning/retention

• Additional content/context

• Body language understanding

Tickers: SPOT
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WHAT PERCENTAGE OF THE TIME THAT YOU ARE LISTENING TO PODCASTS ARE YOU WATCHING VIDEO OF 
THE PODCAST?
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Posed to all respondents who listen to podcasts.
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50% of the time I'm also watching video of the podcast

60% of the time I'm also watching video of the podcast

70% of the time I'm also watching video of the podcast
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90% of the time I'm also watching video of the podcast

100% of the time I'm also watching video of the podcast

Feb (26)
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Jan (25)
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Jul (24)

Tickers: SPOT, AAPL, GOOGL
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IN YOUR OPINION, WHICH IS BEST FOR LISTENING IN THE CAR?
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Posed to all respondents.
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Sirius XM Radio

Connecting Apps (like Spotify, Apple Music, etc)

AM/FM Radio

Feb (26)
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Jul (25)

Apr (25)

Jan (25)

Oct (24)
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Jan (24)

Posed to paid Sirius XM users (February 26).

Tickers: SIRI, SPOT, AAPL, GOOGL
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WHAT IS MOST IMPORTANT TO YOU ABOUT THE STREAMING PLATFORMS YOU USE THAT MAKE YOU PICK 
THEM?

PAGE 20

Posed to respondents who have an account with one or more streaming audio platforms.

Tickers: SIRI, SPOT, AAPL, GOOGL
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FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE
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Grabbing Consumers’ Ears
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QUARTERLY SURVEY: DO YOU HAVE AN ACCOUNT WITH ANY OF THE FOLLOWING? SELECT ALL THAT 
APPLY

PAGE 22

Posed to all respondents.
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Tickers: SIRI, SPOT, AAPL, GOOGL
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QUARTERLY SURVEY: ARE YOU CURRENTLY PAYING FOR A SUBSCRIPTION WITH ANY OF THE FOLLOWING? 
(SELECT ALL THAT APPLY)
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Posed to all respondents.
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Tickers: SIRI, SPOT, AAPL, GOOGL



BESPOKE Surveys 
Radio and Streaming Music | February 2026

HOW OFTEN DO YOU USE THE FOLLOWING?

PAGE 24

Respondents who have an account with each platform (free or paid)

More Frequent

Tickers: SIRI, SPOT, AAPL, GOOGL
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WHAT IS YOUR OPINION OF THE VALUE YOU GET FOR YOUR MONEY IN PAYING FOR THIS PLATFORM?

Respondents who pay for each platform

PAGE 25
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Tickers: SIRI, SPOT, AAPL, GOOGL
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WHERE DO YOU TYPICALLY LISTEN TO THIS PLATFORM? (SELECT ALL THAT APPLY)

Respondents who have an account with each platform (free or paid)
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HOW MUCH TRUST WOULD YOU SAY YOU HAVE IN THE FOLLOWING BRANDS?

Posed to all respondents

Tickers: SIRI, SPOT, AAPL, GOOGL
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FOR LISTENING TO MUSIC AND TALK-SHOW CONTENT, WHICH IS BETTER?

Posed to all respondents.
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IN YOUR OPINION, WHICH PLATFORM IS BEST WHEN IT COMES TO THE WAY IN WHICH THEY DELIVER 
CONTENT TO ITS USERS? (IE. THE BEST USER EXPERIENCE)

Posed to all respondents.
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Tickers: SIRI, SPOT, AAPL, GOOGL, AMZN
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IN YOUR OPINION, WHICH PLATFORM HAS THE BEST CONTENT AVAILABLE?

Posed to all respondents.
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IN YOUR OPINION, WHICH PLATFORM HAS THE MOST UNIQUE CONTENT AVAILABLE THAT YOU CAN’T 
FIND ANYWHERE ELSE?

Posed to all respondents.
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HOW DO YOU FIND THE RECOMMENDATIONS / DISCOVERY ASPECT OF USING THIS PLATFORM TO BE?
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Posed to users of each of the following.
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Tickers: SIRI, SPOT, AAPL

N=

Sirius Radio 152

Apple Music 242

Spotify 380

Pandora 253

Youtube Music 379

Tidal 38
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HAS YOUR OPINION OF ANY OF THE FOLLOWING CHANGED RECENTLY?

PAGE 33
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Posed to all respondents.

Tickers: SIRI, SPOT, AAPL, GOOGL
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HAS YOUR OPINION OF ANY OF THE FOLLOWING CHANGED RECENTLY? OPTIONAL COMMENTS
SUMMARIZED

PAGE 34
Tickers: SIRI, SPOT, AAPL, GOOGL
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WHAT IS YOUR OPINION OF THE SOUND QUALITY ON THE FOLLOWING:

PAGE 35

Posed to users of each of the following.
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Tickers: SIRI, SPOT, AAPL, GOOGL
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HOW OFTEN DO YOU LISTEN TO AUDIOBOOKS?
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Posed to all respondents.
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Very Frequently
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Jul (24)
Apr (24)
Jan (24)
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Jul (23)
Apr (23)

Cross-Tab Analysis: How often users of the following listen to audiobooks in general

20.4%

22.3%

14.5%

16.2%

16.6%

17.1%

22.3%

20.5%

15.8%

19.0%

12.5%

21.5%

20.0%

20.2%

19.5%

19.1%

14.1%

17.4%

14.6%

16.4%

30.9%

19.8%

27.6%

33.2%

28.5%
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Sirius Radio

Apple Music

Spotify
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Youtube Music
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Tickers: AMZN, SIRI, SPOT, AAPL, GOOGL
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PLEASE EVALUATE YOUR INTEREST LEVEL IN BEING ABLE TO LISTEN AUDIOBOOKS ON SPOTIFY?
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Posed to all respondents

11.0%

25.5%

18.4%

13.7%

27.0%

22.9%

19.4%

24.7%

25.3%

12.5%

6.0%

9.5%

43.3%

16.9%

24.0%

0% 20% 40% 60% 80% 100%

All Respondents

Paid Spotify Users

Free Spotify Users

Not at all interested

Not so interested

Somewhat interested

Very interested

Extremely interested

Posed to all respondents (Cross-tabbed).
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Not so interested

Not at all interested
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Jul (22)

Tickers: SIRI, SPOT, AAPL, GOOGL, AMZN
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WHAT IS THE FIRST PLATFORM THAT COMES TO MIND FOR LISTENING TO THE FOLLOWING? MUSIC
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Posed to respondents who listen to each of the following at least somewhat frequently.

Tickers: SIRI, SPOT, AAPL, GOOGL, AMZN
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WHAT IS THE FIRST PLATFORM THAT COMES TO MIND FOR LISTENING TO THE FOLLOWING? PODCASTS
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Posed to respondents who listen to each of the following at least somewhat frequently.

Tickers: SIRI, SPOT, AAPL, GOOGL, AMZN
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WHAT IS THE FIRST PLATFORM THAT COMES TO MIND FOR LISTENING TO THE FOLLOWING? AUDIO BOOKS
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Posed to respondents who listen to each of the following at least somewhat frequently.

Tickers: SIRI, SPOT, AAPL, GOOGL, AMZN
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WHAT DO YOU VALUE MOST ABOUT THIS PLATFORM?
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Posed to account holders of each of the following platforms.

Spotify

Tickers: SIRI, SPOT, AAPL, GOOGL
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WHAT DO YOU VALUE MOST ABOUT THIS PLATFORM?
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Posed to account holders of each of the following platforms.

YouTube Music

Tickers: SIRI, SPOT, AAPL, GOOGL
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WHAT DO YOU VALUE MOST ABOUT THIS PLATFORM?
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Posed to account holders of each of the following platforms.

Apple Music

Tickers: SIRI, SPOT, AAPL, GOOGL
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WHAT DO YOU VALUE MOST ABOUT THIS PLATFORM?
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Posed to account holders of each of the following platforms.

Sirius XM

Tickers: SIRI, SPOT, AAPL, GOOGL
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HOW OFTEN DO YOU LISTEN TO…

Posed to all respondents

PAGE 46

2.09

2.56

3.89

Audiobooks

Podcasts

Music

Feb (26)

Oct (25)

Jul (25)

Apr (25)

Jan (25)

Oct (24)

Jul (24)

Apr (24)

Jan (24)

Oct (23)

Jul (23)

Apr (23)

Never Rarely Somewhat Frequently Frequently Very Frequently

Tickers: SIRI, SPOT, AAPL, GOOGL



BESPOKE Surveys 
Radio and Streaming Music | February 2026

HOW OFTEN DO YOU LISTEN TO PODCASTS?

Posed to all respondents.
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13.1%

17.2%

22.4%

16.4%

30.8%

0% 20% 40% 60% 80% 100%

Very Frequently
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Somewhat Frequently

Infrequently

Never
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Apr (25)
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Jul (23)

Apr (23)

Jan (23)
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Tickers: SIRI, SPOT, AAPL, GOOGL
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WHAT ARE YOUR FAVORITE PODCASTS TO LISTEN TO AT THE MOMENT?

Posed to all respondents.

PAGE 48
Tickers: SIRI, SPOT, AAPL, GOOGL

First Choice Podcast (% of answered)
Podcast % of answered (First choice)
joe rogan experience 14.12
true crime 1.33
crime junkie 0.85
the daily 0.73
call her daddy 0.7
sports 0.65
news 0.51
crime 0.47
new heights 0.44
dan bongino 0.36
breakfast club 0.36
npr 0.35
mr ballen 0.33
rachel maddow 0.33
comedy 0.31
smartless 0.3
morbid 0.29
crime junkies 0.29
this american life 0.28

All Mentions Podcast (% of answered)
Podcast % of answered (All mentions)
joe rogan experience 8.55
true crime 1
crime junkie 0.77
the daily 0.71
call her daddy 0.67
sports 0.67
news 0.51
apple music 0.48
crime 0.4
comedy 0.38
smartless 0.32
this american life 0.31
morbid 0.28
google 0.28
dateline 0.26
serial 0.26
breakfast club 0.26
dan bongino 0.26
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WHAT IS YOUR OPINION OF JOE ROGAN?
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Posed to all respondents.

Very PositiveVery Negative

Feb (22)

May (22)

Jul (22)

Oct (22)

Jan (23)

Apr (23)

Jul (23)

Oct (23)

Jan (24)

Apr (24)

Jul (24)

Oct (24)

Jan (25)

Apr (25)

Jul (25)

Oct (25)

Feb (26)

1 11

Tickers: SPOT, AAPL, GOOGL
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WHICH OF THE FOLLOWING PLATFORMS DO YOU USE TO LISTEN TO PODCASTS?

Posed to respondents who listen to podcasts (more often than never)
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3.6%

4.3%

4.5%

4.5%

4.6%

5.5%

5.8%

5.9%

7.4%

8.0%

15.1%

19.5%

31.3%

34.6%

0% 20% 40% 60% 80% 100%

Himalaya

Castbox

Overcast

Breaker

Luminary

Castro

Stitcher

Laughable

Downcast

TuneIn Radio

Google Podcasts

Apple Podcasts

None of the above

Spotify
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Jan (21)

Nov (20)
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Tickers: SIRI, SPOT, AAPL, GOOGL
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WHICH OF THE FOLLOWING HAS THE MOST UNIQUE PODCAST CONTENT THAT YOU CANNOT FIND ON 
OTHER PLATFORMS?

Posed to respondents who listen to podcasts (more often than never)

PAGE 51
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Tickers: SIRI, SPOT, AAPL, GOOGL
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OWNS OR LEASES A CAR

Posed to all respondents
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75.0%

78.2%

74.2%
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Tickers: SIRI
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DO YOU EVER CONNECT A SMARTPHONE TO LISTEN TO MUSIC APPS IN YOUR CAR LIKE SPOTIFY, 
PANDORA, APPLE MUSIC, ETC?

Posed to all respondents who own / lease a car
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Tickers: SIRI, SPOT, AAPL, GOOGL



BESPOKE Surveys 
Radio and Streaming Music | February 2026

WHEN IS THE LAST TIME YOU PURCHASED OR LEASED A CAR?

Posed to all respondents who own / lease a car
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15.4%

8.3%

21.2%

18.4%
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Tickers: SIRI, SPOT, AAPL, GOOGL
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HOW MUCH DO YOU AGREE WITH THE FOLLOWING STATEMENTS:

Posed to all respondents who own / lease a car
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3.1

The ability listen to

apps like Apple

Music, Pandora,

Spotify, etc in the

car make Sirius

radio less necessary"
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can't get elsewhere
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Tickers: SIRI, SPOT, AAPL, GOOGL
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WHEN YOU MOST RECENTLY LEASED OR BOUGHT A CAR, DID IT COME WITH A FREE TRIAL TO SIRIUS 
RADIO?

Posed to all respondents who own / lease a car

PAGE 57
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Tickers: SIRI, SPOT, AAPL, GOOGL
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WHEN THE FREE TRIAL WAS UP, WHAT DID YOU DO?
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Posed to respondents who had a free trial when they most recently got a new car.

26.6%

18.1%

26.0%

29.2%
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I am still currently on a free trial and plan to pay for Sirius when

the trial is up
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Tickers: SIRI, SPOT, AAPL, GOOGL
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DID APPS LIKE PANDORA, SPOTIFY, AND APPLE MUSIC INFLUENCE YOUR DECISION REGARDING PAYING 
FOR ACCESS TO SIRIUS?
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Posed to respondents who had/have a free trial when they most recently got a new car.
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WHAT DO YOU VIEW SIRIUS XM AS? (SELECT ALL THAT APPLY)

Posed to all respondents.
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Posed to paying Sirius subscribers.

17.9%

30.4%

32.1%

43.4%
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computers
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WHAT IS YOUR PERCEPTION OF SIRIUS XM?

Posed to all respondents.

PAGE 62

Posed to paying Sirius subscribers.
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WHY IS YOUR OPINION NEGATIVE?

Posed to respondents who said they have a negative opinion of Sirius XM.
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WHY ARE YOU NOT A SIRIUS XM SUBSCRIBER? (SELECT ALL THAT APPLY)

Posed to respondents who are not subscribers of Sirius XM.
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HAVE YOU EVER BEEN A SIRIUS XM SUBSCRIBER?

Posed to non-Sirius XM subscribers.
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WOULD THERE BE ANY PRICE POINT (PER MONTH) WHERE YOU WOULD DECIDE TO SUBSCRIBE TO SIRIUS 
XM?

Posed to non-Sirius XM subscribers.
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FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

MARKET SHARE IN THE CAR

BESPOKE MARKET INTELLIGENCE

Grabbing Consumers’ Ears

www.bespokeintel.com
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DO YOU REGULARLY OR OCCASIONALLY LISTEN TO THE FOLLOWING IN YOUR CAR? (SELECT ALL THAT 
APPLY)

Posed to all respondents who own / lease a car
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