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% AWARE OF TEMU

Posed to all respondents

PAGE 3

25.8%

37.0%

61.7%

71.1%

75.4%

74.7%

77.9%

78.9%

81.9%

77.3%

78.7%

82.4%

79.6%

0% 20% 40% 60% 80% 100%

Jan (23)

Apr (23)

Jul (23)

Oct (23)

Jan (24)

Apr (24)

Jul (24)

Oct (24)

Jan (25)

Apr (25)

Jul (25)

Oct (25)

Jan (26)

Temu

Tickers: PDD



BESPOKE Surveys 
Temu | January 2026

WHICH OF THE FOLLOWING BEST DESCRIBES HOW OFTEN YOU PURCHASE ITEMS THROUGH TEMU?

Posed to all respondents
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HOW MANY ITEMS HAVE YOU PURCHASED THROUGH TEMU IN THE LAST THREE MONTHS?

Posed to all respondents who have shopped Temu (N = 403).
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ON AVERAGE, HOW MANY ITEMS DO YOU BUY ON TEMU PER MONTH?
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WHICH OF THE FOLLOWING BEST DESCRIBES HOW OFTEN YOU PURCHASE ITEMS THROUGH THE 
FOLLOWING PLATFORMS?

Posed to respondents who said they shop Temu Regularly or Occasionally (N = ~200 per 
wave, less in the earlier waves)
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WHICH OF THE FOLLOWING BEST DESCRIBES HOW OFTEN YOU PURCHASE ITEMS THROUGH THE 
FOLLOWING PLATFORMS?

Posed to respondents who said they have never shopped Temu (N = ~600 per wave, less 
in the earlier waves)
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HOW LIKELY IS IT THAT YOU WOULD RECOMMEND TEMU TO A FRIEND OR COLLEAGUE?

Posed to all respondents who have shopped Temu (combining all historical waves to 
achieve a larger N size on cross-tabs by frequency)
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All who have shopped Temu (ever), wave by wave.
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WHAT IS THE LAST TYPE OF ITEM/PRODUCT YOU BOUGHT FROM TEMU?
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Posed to all respondents who have shopped Temu (N = 403)
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HOW OFTEN DO YOU BUY PRODUCTS ON TEMU?
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Posed to all respondents who have shopped Temu (N = 403)
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DO YOU EXPECT TO INCREASE OR DECREASE YOUR USAGE OF TEMU GOING FORWARD?
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Posed to all respondents who have shopped Temu (N = 403)
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WHICH TYPES OF PRODUCTS DO YOU FEEL TEMU IS BEST FOR? SELECT ALL THAT APPLY
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Posed to all respondents who have shopped Temu (N = 403)
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WHICH TYPES OF PRODUCTS DO YOU FEEL TEMU IS BEST FOR? SELECT ALL THAT APPLY
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Posed to respondents who said they shop Temu regularly/occasionally (N = 405)
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HOW OFTEN WILL YOU USE TEMU FOR THE FOLLOWING TYPES OF PURCHASES GOING FORWARD?
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Posed to all respondents who have shopped Temu (N = 403)
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THINKING ABOUT TEMU...WHAT DO YOU LIKE MOST ABOUT IT?
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Posed to all respondents who have shopped Temu (N = 403)
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THINKING ABOUT TEMU...WHAT COULD TEMU DO BETTER?
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Posed to all respondents who have shopped Temu (N = 403)

Tickers: PDD



BESPOKE Surveys 
Temu | January 2026

WHAT IS YOUR OPINION OF TEMU WHEN IT COMES TO...

PAGE 18

Posed to all respondents who have shopped Temu at least one time.
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HOW MUCH USE DO YOU HAVE IN GENERAL FOR WEBSITES OR APPS THAT SELL CHEAP GOODS AND SHIP 
FROM WAREHOUSES IN CHINA DIRECTLY TO YOU IN THE US?

Posed to all respondents
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TEMU CUSTOMERS - AGE
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Time series (Regular or occasional Temu Customers)
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TEMU CUSTOMERS  - GENDER
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Time series (Regular or occasional Temu Customers)

54.9%

45.1%

64.3%

35.7%

64.7%

35.3%

57.4%

42.7%

65.6%

34.4%

58.9%

41.2%

61.8%

38.2%

64.4%

35.6%

57.8%

42.2%

65.1%

34.9%

59.3%

40.7%

56.8%

43.2%

53.1%

46.9%

0% 20% 40% 60% 80% 100%

Female

Male

Jan (26)

Oct (25)

Jul (25)

Apr (25)

Jan (25)

Oct (24)

Jul (24)

Apr (24)

Jan (24)

Oct (23)

Jul (23)

Apr (23)

Jan (23)

Tickers: PDD



BESPOKE Surveys 
Temu | January 2026

TEMU CUSTOMERS - INCOME

PAGE 23

Time series (Regular or occasional Temu Customers)

39.3%

35.5%

25.2%

0% 20% 40% 60% 80% 100%

$0-$49,999

$50,000-$99,999

$100,000+

Jan (26)

Oct (25)

Jul (25)

Apr (25)

Jan (25)

Oct (24)

Jul (24)

Apr (24)

Jan (24)

Oct (23)

Jul (23)

Apr (23)

Jan (23)

Tickers: PDD



BESPOKE Surveys 
Temu | January 2026

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

APPENDIX – AMZN <> TEMU

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Temu

PAGE 24

http://www.bespokeintel.com/


BESPOKE Surveys 
Temu | January 2026

PAGE 25

DO YOU EVER USE OR VISIT AMAZON (EITHER THE WEBSITE ON YOUR COMPUTER OR THE APPLICATION 
ON YOUR MOBILE DEVICE)?

Posed to all respondents.
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Posed to respondents who shop Temu regularly or occasionally…
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Tickers: PDD, AMZN
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AMAZON USERS – HAVE YOU PURCHASED AN ITEM FROM AMAZON DURING THE PAST THREE 
MONTHS?
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Posed to Amazon users

86.2%

60%

70%

80%

90%

100%

O
c
t 

(1
3
)

J
a
n
 (

1
4
)

A
p
r 

(1
4
)

J
u
l 
(
1
4
)

O
c
t 

(1
4
)

J
a
n
 (

1
5
)

A
p
r 

(1
5
)

J
u
l 
(
1
5
)

O
c
t 

(1
5
)

J
a
n
 (

1
6
)

A
p
r 

(1
6
)

J
u
l 
(
1
6
)

O
c
t 

(1
6
)

J
a
n
 (

1
7
)

A
p
r 

(1
7
)

J
u
l 
(
1
7
)

O
c
t 

(1
7
)

J
a
n
 (

1
8
)

A
p
r 

(1
8
)

J
u
l 
(
1
8
)

O
c
t 

(1
8
)

J
a
n
 (

1
9
)

A
p
r 

(1
9
)

J
u
l 
(
1
9
)

O
c
t 

(1
9
)

J
a
n
 (

2
0
)

A
p
r 

(2
0
)

J
u
l 
(
2
0
)

O
c
t 

(2
0
)

J
a
n
 (

2
1
)

A
p
r 

(2
1
)

J
u
l 
(
2
1
)

O
c
t 

(2
1
)

J
a
n
 (

2
2
)

A
p
r 

(2
2
)

J
u
l 
(
2
2
)

O
c
t 

(2
2
)

J
a
n
 (

2
3
)

A
p
r 

(2
3
)

J
u
l 
(
2
3
)

O
c
t 

(2
3
)

J
a
n
 (

2
4
)

A
p
r 

(2
4
)

J
u
l 
(
2
4
)

O
c
t 

(2
4
)

J
a
n
 (

2
5
)

A
p
r 

(2
5
)

J
u
l 
(
2
5
)

O
c
t 

(2
5
)

J
a
n
 (

2
6
)

Posed to respondents who shop Temu regularly or occasionally and shop Amazon…
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Tickers: PDD, AMZN
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AMAZON USERS – HAVE YOU PURCHASED AN ITEM FROM THE AMAZON MOBILE APP IN THE PAST 
THREE MONTHS?
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Posed to Amazon users
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Posed to respondents who shop Temu regularly or occasionally and shop Amazon…
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Tickers: PDD, AMZN
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PURCHASED THROUGH AMAZON IN THE PAST THREE MONTHS – HOW MANY ITEMS HAVE YOU 
PURCHASED THROUGH AMAZON IN THE LAST THREE MONTHS?
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Posed to respondents who shop Temu regularly or occasionally and shop Amazon…
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Posed to respondents who shop Temu regularly or occasionally and shop Amazon…
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Posed to respondents who shop Temu regularly or occasionally and shop Etsy…
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ETSY USERS – ON AVERAGE, HOW MANY ITEMS DO YOU BUY THROUGH ETSY PER MONTH
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Posed to respondents who shop Temu regularly or occasionally and shop Etsy…
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Posed to respondents who shop Temu regularly or occasionally and shop Etsy…
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ETSY USERS – EXPECTED USAGE

Posed to respondents who shop Temu regularly or occasionally and shop Etsy…
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WAYFAIR USERS – HAVE YOU PURCHASED AN ITEM FROM WAYFAIR IN THE PAST THREE MONTHS?
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Posed to respondents who shop Temu regularly or occasionally and shop Wayfair…
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ON AVERAGE, HOW MANY ITEMS DO YOU PURCHASE FROM WAYFAIR PER MONTH?
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WAYFAIR USERS – EXPECTED USAGE
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WAYFAIR USERS – RECENT USAGE
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Posed to respondents who shop Temu regularly or occasionally and shop Wayfair…
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