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BESPOKE Surveys
Bath and Body Works

THINK ABOUT THE LAST TIME YOU WALKED INTO A BATH & BODY WORKS STORE. HOW WOULD
YOU RATE THE INTENSITY OF THE COMBINED SCENTS IN THE AIR, COMPARED TO YOUR

EXPERIENCE AT A STORE LIKE ULTA OR SEPHORA?"

Posed to Bath and Body Works customers.

Much too overwhelming (The
combined smells make it hard to
shop)

Somewhat overwhelming (A bit too
much to process)

Just about right (Pleasant and
inviting)

0%
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Cross-Tab: By their most recent visit...
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BESPOKE Surveys
Bath and Body Works

ARE YOU A BATH AND BODY WORKS REWARDS PROGRAM MEMBER?

Posed to Bath and Body Works customers.

= May (26)
= Feb (26)

Nov (25)
® Aug (25)
= May (25)
B Feb (25)
m Nov (24)
m Aug (24)
m Apr (24)
m Feb (24)
= Nov (23)

I don't know

Yes, I am

No, I am not

0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE

Bath and Body Works

BATH AND BODY WORKS

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE




BESPOKE Surveys
Bath and Body Works

DO YOU REGULARLY OR OCCASIONALLY USE ANY OF THE FOLLOWING TYPES OF PRODUCTS? SELECT ALL

THAT APPLY

Posed to all respondents.

5%
Hand soaps and sanitizers
May (26)
Feb (26)
= Nov (25)
® Aug (25)
m May (25)
m Feb (25)
= Nov (24)
" Aug (24)
m Apr (24)
m Feb (24)
m Nov (28)
W Aug (28)
® Apr (23)
= Feb (28)
m Nov (22)
= Aug (22)

Fragranced body care (body wash and gel,
shampoo, moisturizers, etc)

Air freshseners

Candles

None of the above
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BESPOKE Surveys
Bath and Body Works

WHEN YOU THINK OF THE FOLLOWING TYPES OF PRODUCTS, WHICH BRAND COMES TO MIND FIRST?

Posed to all respondents who regularly or occasionally use each of the following products.

Fragranced Body Care
Dove 184 219 232 22 235 245 252 256 242 262 251

Bath & Body Works 160 169 153 170 175 155 150 152 140 143 122

Suave 47 71 8.1 72 5.1 6.4 5.1 58 45 48 52/ N~
Old Spice 25 47 6.0 3.9 56 37 3.1 4.1 3.1 36 37 S N
Axe 33 38 40 37 37 57 40 4.1 27 49 40 —
Olay 24 44 26 40 3.1 3.4 26 3.1 4.0 49 34 NS
Pantene 20 13 16 22 15 18 14 24 16 10 17 NN

Dial Stz 08 09 13 14 11 15 07 12 a7 15 SN

Native 15 08 12 07 08 09 15 13 12 15 AT

Generio/Store Brand (11081 14 (08 [09 0|4 e Mo a0 Nz los T~
808 7 922 921 895 889 928 949 883 839 858

Base (N answering) 87

Hand Soaps & Sanitizers

Dowe 140 205 213 207 193 197 208 210 181 219 212

Dial 110 133 135 132 143 128 1241 124 128 128 129

Bath & Body Works 139 130 116 105 117 120 105 121 10.2 9.6 93
Softsoap 77 10.9 10.1 10.4 9.2 10.2 9.9 126 10.4 115 111 —
Purell 43 52 40 48 45 53 6.0 48 42 42 49 AN~
Generic / Store Brand 27 4.0 25 8.1 33 4.2 27 2.7 3.2 25 2.8 /\/_/\—f\-"
Irish Spring 2.0 - 2.7 ‘ ] 16 ] 18 - 2.1 - T
Suave 10 16 15 13 19 16 09 14 14 15 — 7 N
Dawn Co09 13 18 08 16 04 16 10 11 03 —
Mrs. Meyer's 17 20 11 14 06 09 12 06 07 07 D
Base (N answering) 879 963 997 1019 1003 994 948 1010 969 947 968

Candles
Yankee Candle 303 374 831 329 326 333 320 333 318 345 322

Bath & Body Works 174 174 188 169 191 163 160 187 146 138 147

Glade 27 32 45 4.1 46 42 53 32 27 6.1 a0 —— S
Air Wick 2.0 1.2 2.0 1.9 23 27 1.6 17 1.4 25 32 ~— "
Generic / Store Brand 13 36 23 22 23 2.0 1.6 1.7 1.7 1.1 22 /S———r
Dove 05 03 | 00 02 08 1.2 08 09 07 09 ——

WoodWick 09 03 07 05 08 09 1.0 05 04 05 T
Febreze 04 02 05 03 05 05 03 03 07 07
Voluspa "00 00 03 02 03 02 o7 02 o5 02 00 —
Scentsy Co02 02 05 03 02 02 Co0 Co4 oo T

585 605 587 608 594 563 589 584 556 556

Base (N answering) 551 0. 8

Air Fresheners
Glade 223 221 223 236 209 206 210 225 233 248 234

Febreze C1e1 208 19 227 192 225 187 215 185 242 209 "
Air Wick 8.2 17 94 114 100 89 121 102 97 110 112

Bath & Body Works 59 34 53 36 55 45 35 33 29 34 20 M~
Generic / Store Brand 1.3 1.5 14 0.9 1.1 1.2 1.6 0.8 1.1 0.7 1.3 TN
Yankee Candle 2.1 06 0.8 13 15 14 14 0.7 0.8 0.7 08
Dove d 1)) 1.0

Scentsy

Mrs. Meyer's

Suave

Base (N answering) 624 710 714 770 731 739 763 766 752 715 762

Tickers: BBWI
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BESPOKE Surveys
Bath and Body Works

WHEN YOU THINK OF THE FOLLOWING TYPES OF PRODUCTS, WHICH BRAND COMES TO MIND FIRST?

DEEPER ANALYSIS

Posed to all respondents who regularly or occasionally use fragrance, hand soap, candle an
d air freshener products.

A. Fragranced Body Care

Brand Percentage Count
Blank / Unsure 36.37% 7,966
Other (Miche/Low freq) 29.18% 6,392
Dove 14.75% 3,230
Bath & Body Works 9.70% 2124
Suave 3.89% 853
Olay 2.35% 493

B. Hand Soaps and Sanitizers

Brand Percentage Count
Other 34.23% 7498
Blank / Unsure 30.87% 6,761
Dove 14.11% 3,09
Dial 9.04% 1,981
Bath & Body Works 7.85% 1,720
Suave 1.02% 223

Tickers: BBWI PAGE 7



BESPOKE Surveys
Bath and Body Works

WHEN YOU THINK OF THE FOLLOWING TYPES OF PRODUCTS, WHICH BRAND COMES TO MIND FIRST?

DEEPER ANALYSIS

Posed to all respondents who regularly or occasionally use fragrance, hand soap, candle an
d air freshener products.

C. Candles

Brand Percentage Count
Blank / Unsure 59.17% 12,961
Other 17.30% 3,789
Yankee Candle 14.01% 3,069
Bath & Body Works 6.73% 1474
Glade 1.72% 3Te

D. Air Fresheners

Brand Percentage Count
Blank / Unsure 48.65% 10,655
Other 24.87T% 5,448
Glade 12.01% 263
Febreze 572% 1,252
Air Wick 3.Te% 823
Bath & Body Works 213% 466
Lysol 1.44% 36

Tickers: BBWI PAGE 8



BESPOKE Surveys

Bath and Body Works

WHEN YOU THINK OF THE FOLLOWING TYPES OF PRODUCTS, WHICH BRAND COMES TO MIND FIRST?

DEEPER ANALYSIS

Posed to all respondents who regularly or occasionally use fragrance, hand soap, candle an

d air freshener products.

Most Significant Trends (Sorted by Significance):

Category

Fragranced Body Care

Air Fresheners

Fragranced Body Care

Air Fresheners

Hand Soaps

Candles

Hand Soaps

Candles

Air Fresheners

Air Fresheners

Tickers: BBWI

Brand

Dove

Blank / Unsure

Other (Niche)

Febreze

Other (Niche)

Other (Niche)

Dove

Blank / Unsure

Lysol

Air Wick

RE

0.63

0.49

0.49

0.43

0.37

0.37

0.3

0.3

0.29

0.25

P-Value

0.0002*

0.0025*

0.0026*

0.0055*

0.0121*

0.0129*

0.0246"

0.0253*

0.0316*

0.0480°
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BESPOKE Surveys
Bath and Body Works

WHICH OF THE FOLLOWING BRANDS ARE YOU FAMILIAR WITH? SELECT ALL THAT APPLY

Posed to all respondents.

Bath and Body Works
ay (26)

Yankee Candl
ankee Candle eb (26)
None of the above = Nov (25)

|

L'Occitane ug (25)
® May (25)
Kiehl's B Feb (25)
Origins = Nov (24)
=Aug (24)
NEST m Apr (24)
Apostrophie mFeb (24)
m Nov (23)
Rodan + Field's m Aug (23)
Aesop m Apr (23)
= Feb (2B)
Geologie = Nov (22)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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BESPOKE Surveys
Bath and Body Works

HAVE YOU EVER PURCHASED OR RECEIVED PRODUCTS FROM THE FOLLOWING?

Posed to all respondents.

Bath and Body Works

May (26
Yankee Candle Fetzl ((2 5))
None of the above Nov (25)
Aug (25)
Kiehl's May (25)
L'Occitane Feb (25)
Nov (24)
Origins Aug (24)

Apr (2
NEST pr (21)
Feb (24)
Rodan + Field's Nov (23)
Aug (23)
Aesop Apr (23)
Apostrophie Feb (23)
Nov (22)
Geologie Aug (22)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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BESPOKE Surveys
Bath and Body Works

HOW DO YOU TYPICALLY WIND UP SHOPPING BATH AND BODY WORKS?

Posed to all respondents who have purchased or received products from Bath and Body Wo

rks.

I am in the mall or
shopping center for
other reasons and
see the Bath and
Body Works store
and decide to stop in

I go to the mall or
shopping center
specifically because I
want to go to Bath
and Body Works

I go to the Bath and
Body Works website
specifically because I
want to buy
something from the
site

I search for an item
in a search engine
like Google and Bath
and Body Works is a
search result

Other (please
specify)

30% 50% 60% 70% 80% 90%

40%

0% 10% 20%

Tickers: BBWI
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= Nov
= Aug
m Apr (
H Feb
= Nov
m Aug
m Apr (
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= Aug

26)
26)
25)
25)
25)
25)
24)
24)
D4)
24)
23)
23)
23)
23)
22)
22)

100%
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BESPOKE Surveys
Bath and Body Works

WHICH OF THE FOLLOWING BEST DESCRIBES YOUR EXPERIENCE WITH BATH AND BODY WORKS?

Posed to all respondents who have purchased or received products from Bath and Body Wo
rks.

4%
May (26)

Feb (26)
= Nov (25)
® Aug (25)
May (25)
m Feb (2b)
Nov (24)
Aug (24)
Apr (24)
Feb (24)
Nov (23)

m Aug (23)
0% 20% 40% 60% 80% 100%

BOTH

I have bought products as gifts
for others ONLY

I have bought products for my
own use ONLY

Tickers: BBWI PAGE 13



BESPOKE Surveys
Bath and Body Works

FOR HOW LONG HAVE YOU BEEN A CUSTOMER OF BATH AND BODY WORKS?

Posed to all respondents who have purchased or received products from Bath and Body Wo
rks.

Less than 3 months
May (26)

Feb (26)
Nov (25)
Aug (25)
May (25)
Feb (25)
Nov (24)
Aug (24)
Apr (24)
Feb (24)
Nov (23)
Aug (23)
Apr (23)

0% 20% 40% 60% 80% 100%

3 months

6 months

1 year

2 years

3 years

4 years

For more than 5 years / longer than I
can remember
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BESPOKE Surveys
Bath and Body Works

HOW OFTEN DO YOU SHOP BATH AND BODY WORKS?

Posed to all respondents who have purchased or received products from Bath and Body Wo
rks.

690
Once per year May (26)
0 Feb (26)
Once every 6 months =|Nov (25)
8% = Aug (25)
Once every 2-3 months m May (25)
m Feb (25)
Around once per month = Nov (24)
= Aug (24)
More than once per month | Apr (24)
mFeb (24)

0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Bath and Body Works

HOW DO YOU PREFER TO SHOP BATH AND BODY WORKS?

Posed to all respondents who have purchased or received products from Bath and Body Wo
rks.

(o)
119.4% May (26

Feb (26
= Nov (25
m Aug (25
m May (25
mFeb (25
m Nov (24
= Aug (24
m Apr (24)
m Feb (24
m Nov (23

Online

oo P o ==

U~

80.6%

In-Stores

0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Bath and Body Works

WHEN DID YOU MOST RECENTLY BUY PRODUCTS FROM BATH AND BODY WORKS?

Posed to all respondents who have purchased or received products from Bath and Body Wo
rks.

More than a year ago May (26)

Feb (26)
= Nov (25)
= Aug (25)
B May (25)
m Feb (25)
= Nov (24)
= Aug (24)
m Apr (24)
m Feb (24)
m Nov (23)
m Aug (23)
0% 20% 40% 60% 80%  100%

In the past year

In the past six months

In the past three months

In the past month
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BESPOKE Surveys
Bath and Body Works

HOW MANY TIMES PER YEAR WOULD YOU ESTIMATE THAT YOU BUY PRODUCTS FROM BATH AND BODY

WORKS?

Posed to all respondents who have purchased or received products from Bath and Body Wo
rks.

May (26)

Feb (26)
= Nov (25)
= Aug (25)
= May (25)
m Feb (2b)
= Nov (24)
" Aug (24)
m Apr (24)
m Feb (24)
m Nov (23)
m Aug (23)
m Apr (23)
m Feb (23)
m Nov (22)
= Aug (22)
0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Bath and Body Works

THINKING ABOUT YOUR PERSONAL USE OF BATH AND BODY WORKS, WHAT PRODUCTS DO YOU TYPICALLY

BUY? SELECT ALL THAT APPLY

Posed to all respondents who have purchased or received products from Bath and Body Wo
rks.

Bath & Shower Products

_ May (26)
Body Sprays & Mists Feb (26)
Hand Soaps = Nov (25)
®Aug (25)
Candles m May (25)
Moisturizers " Feb (25)
® Nov (24)
Hand Sanitizers =Aug (24)

mApr (2
Perfume and Cologne Prizp)
mFeb (24)
Air Fresheners | Nov (23)
_ ®Aug (23)
Hair Care Products m Apr (23)
Laundry Detergent = Feb (2B)
1.8% ®|Nov ( 2)
Other (please specify) = Aug (22)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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BESPOKE Surveys
Bath and Body Works

WHEN YOU SHOP FOR ITEMS AT BATH AND BODY WORKS, WHICH BEST DESCRIBES YOU?

Posed to all respondents who have purchased or received products from Bath and Body Wo
rks.

46.3%
Some of my basket are the same May (26)
products I always buy, and some are Feb (26)
other products I haven't bought before
Nov (25)
Aug (25)
May (25)
I always buy different products Feb (2p)
Nov (24)
Aug (24)
Apr (24)
Feb (24)
I always buy the same products every Nov (23)
time
Aug (23)
Apr (23)

0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Bath and Body Works

HOW MUCH DO YOU SPEND ON PRODUCTS FROM BATH AND BODY WORKS DURING THE FOLLOWING

SEASONS?

Posed to all respondents who have purchased or received products from Bath and Body Wo
rks.

May 2026

m Not at all m Very Little 1 Some 1 Quite a bit m A Great deal

12.7% |

Spring
Winter

Fall

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Tickers: BBWI PAGE 21



	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21

