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BESPOKE Surveys
Ulta | April 2026

HAVE YOU PURCHASED BEAUTY OR PERSONAL CARE PRODUCTS IN THE PAST 6 MONTHS?

Posed to all respondents.

m Apr (26)
m Jan (26)
® QOct (25)
m Jul (25)
m Apr (25)

No

59.5%
59.9%
64.8%
65.8%
62.0%

Yes

0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Ulta | April 2026

WHICH OF THE FOLLOWING PLACES HAVE YOU PURCHASED BEAUTY OR PERSONAL CARE PRODUCTS

FROM IN THE PAST 6 MONTHS? (SELECT ALL THAT APPLY)

Posed to all respondents who have purchased beauty or personal care products in the past
6 months (N = 597).

Walmart

Amazon

Target

CVS / Walgreens / other drugstores
Sephora

Ulta

Other (please specify)

e.l.f. Cosmetics (online or in-store)

Direct from brand websites (e.g., Glossier,
Rare Beauty, Fenty, etc.)

2.7%

None of the above

0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Ulta | April 2026

WHICH OF THE FOLLOWING PLACES HAVE YOU PURCHASED BEAUTY OR PERSONAL CARE PRODUCTS

FROM IN THE PAST 6 MONTHS? (SELECT ALL THAT APPLY)

Posed to all respondents who purchased beauty or personal care items from Ulta in the
past 6 months (N = 95).

Wairmart | S M ] 6.5%
Sephora [N 53.7%
mazon | W 5.7

2372 apr(26)
Target [N 453

CVS / Walgreens / other drugstores _ 3116%

(=)

e.l.f. Cosmetics (online or in-store) - 23.2%

Direct from brand websites (e.g., Glossier, - 15.8%

Rare Beauty, Fenty, etc.)

Other (please specify) I 2.1%

None of the above | 0.0%

0% 20% 40% 60% 80%  100%
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BESPOKE Surveys
Ulta | April 2026

WHEN YOU SHOP FOR BEAUTY OR PERSONAL CARE PRODUCTS, WHICH RETAILER WOULD YOU GO TO

FIRST MOST OFTEN?

Posed to all respondents who have purchased beauty or personal care products in the past
6 months (N = 597).

Amazon . ®Apr|(26)
® Jan|(26)
No preference
= Oct|(25)
Sephora
P = Jul (25)
Ulta m Apr|(25)

0% 20% 40% 60% 80%  100%
Cross-tabbing the data in the above chart...

.0%

ght from
zon in the
6 months

Amazon

19

Ulta

ght from
hora in the

6 months
Sephora

ght from Ulta
e last 6

No preference ths

0% 20% 40% 60% 80% 100%

Tickers: AMZN, ULTA, LVMH PAGE 6



BESPOKE Surveys
Ulta | April 2026

WHICH RETAILER HAVE YOU BOUGHT MORE BEAUTY AND PERSONAL CARE PRODUCTS FROM IN THE

PAST 6 MONTHS?

Posed to all respondents who have bought beauty or personal care items from Amazon
AND Ulta in the past 6 months (N = 33).

58.8%

Amazon
50.0%
9%

m Apr (26)
® Jan (26)
® Oct (25)
m Jul (25)

m Apr (25)

Ulta

About the same

0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Ulta | April 2026

YOU MENTIONED THAT YOU SHOP FOR BEAUTY PRODUCTS ON ULTA, WHY DO YOU ALSO SHOP FOR

BEAUTY PRODUCTS ON AMAZON?

Posed to all respondents who have bought beauty or personal care items from Amazon
AND Ulta in the past 6 months (N = 33).

Faster shipping

Prime

Lower prices
More product variety m Apr (26)
= Jan (26)
Convenience of bundling with other Amazon w Oct (25)
purchases m Jul (25)
B Apr (25)
Products not available on Ulta
Easier to reorder products I already use
Other (please specify)
0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Ulta | April 2026

WHICH RETAILER HAVE YOU BOUGHT MORE BEAUTY AND PERSONAL CARE PRODUCTS FROM IN THE

PAST 6 MONTHS?

Posed to all respondents who have bought beauty or personal care items from Sephora
AND Ulta in the past 6 months (N = 35).

m Apr|((26)
About the same ® Jan|(26)
= Oct|(25)
m Jul (25)
Sephora " Apr(25)
Ulta

0% 20% 40% 60%  80% 100%
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BESPOKE Surveys
Ulta | April 2026

YOU MENTIONED THAT YOU SHOP FOR BEAUTY PRODUCTS ON ULTA, WHY DO YOU ALSO SHOP FOR

BEAUTY PRODUCTS ON SEPHORA?

Posed to all respondents who have bought beauty or personal care items from Sephora
AND Ulta in the past 6 months (N = 35).

Better pricing

Sephora carries brands I

prefer
Better samples or
promotions
B Apr (26)
Better in-store experience H Jan (26)
= QOct (25)
mJul (25)
Better loyalty program
m Apr (25)
Product recommendations or
services (e.g., shade
matching)
Other (please specify)
0% 20% 40% 60% 80% 100%

Tickers: LVMH, ULTA PAGE 10



BESPOKE Surveys
Ulta | April 2026

WHAT ARE THE MAIN REASONS YOU SHOP AT ULTA? (SELECT UP TO 3 CHOICES)

Posed to all respondents who have purchased beauty or personal care items from Ulta in
the past 6 months.

Wide selection of brands
Sales or coupons
Store is conveniently located

Ulta Beauty rewards program

In-store experience / services (e.g., salon, brow
bar)

Combination of drugstore + prestige products
Friendly or helpful staff

Other (please specify)

0% 20% 40% 60% 80% 100%

Tickers: ULTA PAGE 11



BESPOKE Surveys
Ulta | April 2026

WHAT ARE THE MAIN REASONS YOU DON'T SHOP AT ULTA MORE OFTEN? (SELECT UP TO 3)

Posed to all respondents who have purchased beauty or personal care items in the past 6
months, but didn’t buy from Ulta in the past 6 months (N = 478)

2%
. ) 2%
Prices are too high 5.9 Yo
46.0%
. 8/0
Store is not convenient to me 6%
7%
Prefer other retailers (Amazon, Sephora,
etc.)
W Apr (26)
® Jan (26)
I don't find the experience enjoyable = Oct (25)
m Jul (25)
Not enough product availability = Apr (25)
Other (please specify)

0% 20% 40% 60% 80%  100%

Tickers: ULTA PAGE 12



BESPOKE Surveys
Ulta | April 2026

TO WHAT EXTENT ARE THE BRANDS YOU CARE MOST ABOUT AVAILABLE AT ULTA?

Posed to all respondents who have purchased beauty or personal care products in the past
6 months.

Not sure

;?pr (26)
Jan (26)
Dct (25)
Jul (25)
A\pr (25)

Very few or none are available at Ulta

Some are available, but not all

Most or all of them are available at Ulta

0% 20% 40% 60% 80% 100%

Tickers: ULTA PAGE 13



BESPOKE Surveys
Ulta | April 2026

HOW OFTEN DO YOU USE OR SHOP FROM ULTA (ONLINE OR IN-STORE)?

Posed to all respondents who have purchased beauty or personal care products in the past
6 months.

I do not currently shop at Ulta

A few times per year

-

About once a month

o~

A few times per month

At least once a week

0% 20% 40% 60% 80% 100%

Data filter: Respondents who purchased from Ulta in the past 6 months (N = 95)

I do not currently shop at
Ulta

A few times per year - 34.7%)| Bought from

Ulta in the last
6 months

1.1%

About once a month - 20.0%

A few times per month - 24.2%

At least once a week ! 20.0%

0% 20% 40% 60% 80% 100%

Tickers: ULTA PAGE 14



BESPOKE Surveys
Ulta | April 2026

WHEN BUYING MAKEUP OR PERSONAL CARE PRODUCTS, DO YOU PREFER TO SHOP:

Posed to all respondents who have purchased beauty or personal care products in the past
6 months.

58.4%
59.2%
Mostly in physical stores 57.1%

64.0%
59.1%

Mostly online

11.2% m Apr (26)
11.7% ® Jan (26)
8.3% = Oct (25)
11.4% m Jul (25)

Not sure

m Apr ézs)
0% 20% 40% 60% 0% 100%
Data filter: Respondents who purchased from Ulta in the past 6 months (N = 95)

Not sure 7.4%

1 Bought fron
Ulta in the last
6 months
55.8%

—

Mostly in physical stores

Mostly online 36.8%

0% 20% 40% 60% 80% 100%

Tickers: ULTA PAGE 15



BESPOKE Surveys
Ulta | April 2026

DO YOU PREFER TO BUY FROM:

Posed to all respondents who have purchased beauty or personal care products in the past
6 months.

57.4%
56.5%
58.99
62.1%
61.2%

Retailers that carry multiple
beauty brands (e.g., Ulta,
Sephora, Amazon)

No preference
m Apr (26)

® Jan (26)
= Oqt (25)
m Jul (25)
m Apr (25)

Directly from the brand's own
website (e.g., Rare Beauty,
Glossier, e.l.f.)

0% 20% 40% 60% 80% 100%

Data filter: Respondents who purchased from Ulta in the past 6 months (N = 95)

Retailers that carry multiple
beauty brands (e.g., Ulta,
Sephora, Amazon)

68.4%

ought from
Ulta in the last
6 months

Directly from the brand's

own website (e.g., Rare 20.0%
Beauty, Glossier, e.l.f.)
No preference 1.6%

0% 20% 40% 60% 80% 100%

Tickers: ULTA PAGE 16



BESPOKE Surveys
Ulta | April 2026

WHAT PERCENTAGE OF YOUR PERSONAL CARE, BEAUTY, AND MAKEUP PURCHASES WILL GO THROUGH

ULTA DURING THE FOLLOWING PERIODS:

Data filter: Respondents who purchased from Ulta in the past 6 months (N = 95)

One year
from now

Now m Apr

(26)

One year
ago

Weflighted td#rageatipvespepres®iting3disd avebige sKlgcte@dp re9pendedRss
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BESPOKE Surveys
Ulta | April 2026

HOW OFTEN DO YOU BUY BEAUTY OR PERSONAL CARE PRODUCTS BECAUSE OF CONTENT FROM SOCIAL

MEDIA INFLUENCERS YOU FOLLOW (E.G., ON TIKTOK, INSTAGRAM, YOUTUBE)?

Posed to all respondents who have purchased beauty or personal care products in the past

6 months.

I don't follow beauty influencers

Never

Rarely

Sometimes

Very often

0%

20%

m Apr (26)
® Jan (26)
= Oct (25)
m Jul (25)
m Apr (25)

60% 80%

100%

Data filter: Respondents who purchased from Ulta in the past 6 months (N = 95)

I don't follow beauty
influencers

Never

Rarely

Sometimes

Very often

Tickers: ULTA

0%

o«
I 6.39
|

.

20%

.5%

17.9%

19.0%

3%

40%

60%

Bought from
Ultalin the last
6 months

80% 100%

PAGE 18



BESPOKE Surveys
Ulta | April 2026

HAVE YOU EVER PURCHASED A BEAUTY OR PERSONAL CARE PRODUCT THROUGH TIKTOK SHOP?

Posed to all respondents who have purchased beauty or personal care products in the past
6 months.

I'm not familiar with TikTok Shop

No, and I'm not interested

mApr (26

-

No, but I'm open to it m|Jan (26)
=|Oct (25)

Yes, I have — but I wouldn't do it mJul (25)
again = Apr (25)

Yes, I have — and I would do it
again

0% 20% 40% 60% 80% 100%

Data filter: Respondents who purchased from Ulta in the past 6 months (N = 95)

I'm not familiar with TikTok
Shop

No, and I'm not interested [ 22.1% * Sﬁggi::ttggrlgst

6 months

6.3%

No, but I'm open to it - 26.3%

Yes, I have — but I .
wouldn't do it again I [17.9%

Yes, I have — and I would
do it again H 2714%

0% 20% 40% 60% 80% 100%

Tickers: TikTok PAGE 19
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