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COMPARED TO THIS TIME LAST YEAR, ARE YOU BUYING MORE, LESS, OR THE SAME AMOUNT OF SNACK

FOODS (E.G., CHIPS, CRACKERS, COOKIES, SNACK BARS, ETC.)?WE ARE REFERRING TO THE NUMBER OF
UNITS YOU BUY, NOT HOW MUCH MONEY YOU SPEND.

Posed to all respondents

m May (26
m Feb (26)
m Nov (25)
m Aug (25)
m May (25)

N

I don't regularly buy snack foods

Buying less

56.5%
' 58.9%
55.4%
55.7%
3.9%

Buying about the same

16.6%
15.5%
17.1%
3.8%
18.0%

Buying more

0% 20% 40% 60% 80% 100%

Tickers: MDLZ, PEP, NESN PAGE 3
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WHY ARE YOU BUYING LESS SNACK FOODS? SELECT ALL THAT APPLY

Posed to all respondents who note that they are buying less snack foods. (N=194)

Trying to eat healthier 6%
Snacks have gotten too expensive
I'm watching calories or trying to
lose weight W May (26)
m Feb (26)
Lifestyle/dietary change (e.g.,
intermittent fasting, keto, etc.) = Nov (25)
B Aug (25)
I (or someone in my household) is = May (25)
eating less in general
A household member is on a weight-
loss medication (e.g., Ozempic,
Wegovy, Zepbound)
Change in household size or routines
We're buying in bulk or switching to
different formats (e.g., bars instead
of chips)
Other (please specify)
0% 20% 40% 60% 80% 100%

Tickers: MDLZ, PEP, NESN PAGE 4
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ABOUT HOW MANY ALCOHOLIC DRINKS DO YOU HAVE EACH WEEK?

Posed to all respondents

m May (26)

m Feb (26)

More than 16 m Nov (25)

m Aug (25)

= May (25)

B Feb (25)

13-16 m Nov (24)
9-12
5-8
1-4
0

0% 20% 40% 60% 80% 100%

Tickers: BUD, STZ, TAP, SAM PAGE 5
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IF YOU WERE ASKED ONE YEAR AGO HOW MANY ALCOHOLIC DRINKS YOU DRINK EACH WEEK, WHAT

WOULD YOU HAVE SAID?

Posed to all respondents

More than 16

13-16

9-12

5-8

1-4

0% 40%

20%

Tickers: BUD, STZ, TAP, SAM

44.0%

60%

® Ma
mFe
mNo
m Au
m Ma
mFe
mNo

(26)
(26)
(25)
(25)
(25)
(25)
(24)

80%
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NOW (MINUS) IF WE ASKED ONE YEAR AGO...

Posed to all respondents

-2.1%
More than 16
13-16
m May (26)
-2.4% H Feb (26)
9-12 H Nov (25)
H Aug (25)
m May (25)
5.8 B Feb (25)
= Nov (24)
1-4
0
-10% -5% 0% 5% 10%

Tickers: BUD, STZ, TAP, SAM PAGE 7
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THINKING ABOUT THE PAST YEAR OR TWO, WOULD YOU SAY THE ALCOHOLIC BEVERAGE PRODUCTS

YOU PURCHASE ARE...

Posed to all respondents

Shifting to lower priced options ' Aug (

No change

20.8%
18.7%
22.2%
21.8%
23.2%
23.70//3P

Shifting to higher priced options

24.59

0% 20% 40% 60% 80% 100%

Tickers: BUD, STZ, TAP, SAM PAGE 8
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WHAT IS YOUR OPINION OF NON-ALCOHOLIC BEER?

Posed to all respondents

m May (26)
Very negative m Feb|(26)
m Nov| (25)
m Aug| (25)
m May (25)
; m Feb|(25)
Negative = Nov (24)
H Aug (24)
Neutral
Positive
Very positive
0% 20% 40% 60% 80% 100%

Cross-tabbed by their experience with non-alcoholic beer...

m Very positive m Positive = Neutral m Negative m Very negative

Has Had Non-Alcoholic Beer:Never

Has Had Non-Alcoholic Beer:Once, but not again
since

Has Had Non-Alcoholic Beer:Yes, multiple times

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Tickers: BUD, STZ, TAP, SAM PAGE 10
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HAVE YOU EVER CONSUMED NON-ALCOHOLIC BEER?

Posed to all respondents

Never

26)
26)
25)
25)
25)
25)
24)
24)

Once, but not again since

Yes, multiple times

0% 20% 40% 60% 80% 100%

Tickers: BUD, STZ, TAP, SAM PAGE 11
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WHO IS THE CUSTOMER? EXPERIENCE WITH NON-ALCOHOLIC BEER

Age:
65 to 74 m Has Had Non:
Alcoholic
Beer:Never
55 to 64
m Has Had Non:
45 to 54 Alcoholic
Beer:Once, but
nat again singe
35 to 44
m Has Had Non:
Alcoholic
25 to 34 Beer:Yes,
49, multiple times
18 to 24
0% 20% 40% 60% 80% 100%

Tickers: BUD, STZ, TAP, SAM PAGE 12
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WHO IS THE CUSTOMER? EXPERIENCE WITH NON-ALCOHOLIC BEER

Gender:

m|Has Had Nonr
Alcoholic
Beer:Never

Male 5.1%

m|Has Had Non
57.7% Alcoholic

Beer:Once, but
not again since

1

m|/Has Had Nonr
7.0% Alcoholic
Beer:Yes,

multiple times
Female

0% 20% 40% 60% 80% 100%

Tickers: BUD, STZ, TAP, SAM PAGE 13
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HOW OFTEN DO YOU CONSUME ALCOHOLIC BEVERAGES?

Posed to all respondents

m Never H Rarely (less than once a month) Occasionally (1-3 times a month)

m Regularly (1-3 times a week) ® Frequently (more than 3 times a week)

75 or older | : | | | e wsow (AR
55 to 64 | : | : : i17.2% _
51054 N o oo [
35 to 44 | | ' : 28% _
18 to 24 26.5% I _

- T T
All Respondents 20.170?0 _
0% 10% 20% 30% 40% 56 % sol% 76 % 80I% 9(;0/0 106%

Tickers: BUD, STZ, TAP, SAM PAGE 14
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COMPARED TO ONE YEAR AGO, HOW HAS YOUR ALCOHOL CONSUMPTION CHANGED?

Posed to all respondents

I did not consume alcohol a year
ago and still do not consume it
- m May (26)
Decreased significantly = Feb (26)
m Nov (25)
m Aug (25)
Decreased somewhat m May (25)
., ™Feb (25)
42.3% m Nov (24)
Stayed the same W Aug (24)

Increased somewhat

Increased significantly

0% 20% 40% 60% 80% 100%

Tickers: BUD, STZ, TAP, SAM PAGE 15
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HOW OFTEN DO YOU DRINK BEER?

Posed to all respondents

Less than once a month
= May (26)

m Feb (26)
H Nov (25)
m Aug (25)
= May (25)
m Feb (25)
m Nov (24)
= Aug (24)
m Apr (24)
m Feb (24)
m Nov (23)
= Aug (23)
m Apr (23)

Once a month

A few times a month

About once a week

A few times a week

Every day

0% 20% 40% 60% 80% 100%

Tickers: BUD PAGE 17
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PLEASE RANK WHICH ARE MOST IMPORTANT TO YOU WHEN IT COMES TO PURCHASING PERSONAL CARE

AND HOUSEHOLD ITEMS.

Posed to all respondents

37% . May (26)

: Feb (26)

Quality . = Nov (25)

. mAug (25)

3.67. m May (25)

. Feb (25)

Price : ®Nov (24)

. mAug (24)

. W Apr (24)

Familiarity or trusted brand
Natural or Organic Ingredients
Environmentally Friendly
1 2 3 4 5

Tickers: PG PAGE 19
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WHERE DO YOU BUY HOUSEHOLD AND PERSONAL CARE ITEMS?

Posed to all respondents

May (26)
Feb (26)
Nov (25)
Aug (25)
May (25)
Feb (25)
Nov (24)
Aug (24)
Apr (24)
Feb (24)
Nov (23)
Aug (23)
Apr (23)
Feb (23)
Nov (22)
Aug (22)
May (22)
Feb (22)
Nov (21)
Jul (21)
May (21)
Feb (21)
Nov (20)
Aug (20)
May (20)
Feb (20)
Nov (19)
Aug (19)
May (19)
Feb (19)
Nov (18)
Aug (18)

Always In-Stores More Often In-Stores Equal More Often Online Always Online

Tickers: PG PAGE 20
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WHEN IT COMES TO HOUSEHOLD AND PERSONAL CARE PRODUCTS, WHAT IS YOUR OPINION OF THE

FOLLOWING?

Posed to all respondents

May (26)
Feb (26)
= Nov (25)
= Aug (25)
May (25)
Feb (25)
m Nov (24)
= Aug (24)
m Apr (24)

Smaller and newer brands
entering the space

4.08

Large brands that have existed
for a long time that I know well

Very Negative Negative Neutral Positive Very Positive

Tickers: PG PAGE 21
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