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BESPOKE Surveys
Crocs

The Crocs Ripple: A futuristic, laceless sneaker-clog hybrid featuring concentric

rippling oval panels, a sleek profile, and sneaker-like stability.What is your opinion
of this footwear design from Crocs?

Posed to all respondents.

Very negative i 22.7%
Negative 16.6%

gative [N 16.6% u May (26)

Neutral |I0 3089

Positive [ [17.3%

Very positive - 12.6%

0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Crocs

How much interest would you have in owning a pair of Crocs Ripple?

Posed to all respondents.

Not at all interested H 42.2%

Not so interested - 16.8% = May (26)
Y

Somewhat interested - 17.4%

Very interested - 13.2%

Extremely interested ' 10.4%

0% 20% 40% 60% 80% 100%

Tickers: CROX PAGE 4



BESPOKE Surveys
Crocs

If you were to buy the new Crocs Ripple, how would it affect your future Crocs purchases?

Posed to all respondents.

I don't buy Crocs at all. 45.6%

I wouldn't buy these, but I still = May (26)

buy Classic Crocs.

It would be a replacement
purchase (I would buy this
instead of buying a new pair of
Classic Clogs).

It would be an additional
purchase (I would still buy Classic
Clogs as well).

17.9%

0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Crocs

When comparing the Crocs Ripple design to the standard Classic Clog, which statement best

describes how you value them?

Posed to all respondents.

No Interest: I would not buy these
regardless of how they are priced compared
to the classics.

No Premium: They are interesting, but at
the end of the day, a Croc is a Croc. They
should be priced the same as the classics.

Slight Premium: I like the new designs, but
I would only be willing to pay slightly more
than I would for a Classic Clog.

High Premium: These feel like a significant
upgrade in design/materials and justify
paying noticeably more than a Classic Clog.

Tickers: CROX
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14.5%
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60%
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80%

100%
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BESPOKE Surveys
Crocs

After seeing the Crocs Ripple design, how does your overall perception of Crocs as a brand

change?

Posed to all respondents.

It makes Crocs feel like
they are trying too hard or
moving away from what
makes them great.

y (26)

It doesn't change my
perception; Crocs is still
just Crocs to me.

50.8%

It makes Crocs feel much
more modern and fashion-
forward.

0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Crocs

The Crocs ROY: An avant-garde, sandal-like clog featuring a wide collar opening and three

oversized, curved bands running across the forefoot.What is your opinion of this footwear

design from Crocs?

Posed to all respondents.
Very negative
Negative
Neutral

Positive

Very positive - 12.9%

0% 20%

Tickers: CROX
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BESPOKE Surveys
Crocs

How much interest would you have in owning a pair of Crocs Roy?

Posed to all respondents.

Not at all interested H 48,9%

Not so interested - 12.7% = May (26)

Somewhat interested - 16.1%

Very interested - 10.9%

Extremely interested ' 11.4%

0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Crocs

If you were to buy the new Crocs Roy, how would it affect your future Crocs purchases?

L

Posed to all respondents.

I don't buy Crocs at all.

I wouldn't buy these, but I still buy
Classic Crocs.

It would be a replacement purchase
(I would buy this instead of buying
a new pair of Classic Clogs).

It would be an additional purchase
(I would still buy Classic Clogs as
well).

Tickers: CROX
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BESPOKE Surveys
Crocs

When comparing the Crocs Roy design to the standard Classic Clog, which

statement best describes how you value them?
Posed to all respondents.

No Interest: I would not buy these
regardless of how they are priced

7%
compared to the classics.

No Premium: They are interesting, but at
the end of the day, a Croc is a Croc. They
should be priced the same as the classics.

u May (26)

Slight Premium: I like the new designs, but

I would only be willing to pay slightly more
than I would for a Classic Clog.

High Premium: These feel like a significant
upgrade in design/materials and justify
paying noticeably more than a Classic Clog.

0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Crocs

After seeing the Crocs Roy design, how does your overall perception of Crocs as a

brand change?

Posed to all respondents.

It makes Crocs feel like
they are trying too hard or
moving away from what
makes them great.

29.3%

y (26)
It doesn't change my
perception; Crocs is still

just Crocs to me.

49.2%

It makes Crocs feel much
more modern and fashion-
forward.

21.6%
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Tickers: CROX PAGE 12



BESPOKE Surveys
Crocs

AROUND HOW OFTEN WOULD A PAIR OF CROCS LAST YEAR BEFORE YOU'D HAVE TO GET A NEW
PAIR?

Posed to all respondents who wear Crocs regularly or occasionally. (N=203)

4+ years

3 years
m May (26)
B Feb (26)
2 years m Nov (25)
® Aug (25)

5%
Around a year

6 months or so

0% 20% 40% 60% 80%  100%
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BESPOKE Surveys

Crocs

IF YOU HAD TO USE ONE ADJECTIVE TO DESCRIBE THE CROCS BRAND, WHAT WOULD IT BE?

Posed to all respondents who are former or current Crocs customers and are at least

familiar with Crocs .

Quantification of Categories:

Category

Comfort / Utility / Practicality (e.g..
comfy, soft, easy)

Other / Unclassified

Aesthetic Negative
({Ugly/Weird/Boring)

Fun / Unique / Creative / Bold

General Positive / Aesthetic Positive
(e.g.. good, cute)

Blank / Unknown / Nona

Descriptive (Casual/Type/Usage) (e.g..

clogs, rubber)

Trendy / Popular { Youthful

General Negative / Overrated

*Data on this page analyzed via LLM.

Tickers: CROX

Percentage

27.34%

26597%

14.56%

8.36%

731

492%

4.33%

3.66%

2.56%

Count

2N

2161

167

&70

374

47

293

205

2. Statistically Significant Trends (P < 0.05)

By looking at the quarterly data from Q12024 through Q1 2026, the OLS regression model
identified three distinct shifts in consumer sentiment that are statistically significant.

1. "Ugly" is dropping rapidly (P-Value: 0.003)

The stigma surrounding the look of Crocs is mathematically fading.

* The Data: In early 2024, nearly 19% of respondents described Crocs as "Ugly" or
"Hideous." By early 2026, that number dropped linearly to 11.8%.

+ Takeaway: The brand's aesthetic is becoming much more normalized and accepted by
the general public.
2. "Trendy/Popular” is surging (P-Value: 0.009)
As the "ugly" label drops, the “trendy” label is rising to replace it.
* The Data: Mentions of "Cool,” “Trendy," or "Popular” nearly doubled over the tracking
period, rising from roughly 4-5% in 2024 to 9.4% in Q12026.
3. “Convenient/Easy" is fading (P-Value: 0.048)
Consumers are talking less about the basic utility of the shoe.
* The Data: Words like "Easy," "Convenient," or "Simple" dropped from ~6.5% to ~4.3%.

+ Takeaway: When combined with the rise in "Trendy," this suggests that Crocs are
transitioning in the consumer's mind from a purely utilitarian/lazy shoe into a deliberate
fashion/lifestyle choice.
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BESPOKE Surveys
Crocs

PARENTS | DO YOUR CHILDREN HAVE CROCS?

Posed to all respondents who have children under the age of 18 (N = 266).

L57.5°/0 = May (26)
03.4% | Feb (26)
65.7%| mNov (25)
60.8% | mAug (25)

65.7%
62.1%

Yes

5.7%
55.6%
59.3%

0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Crocs

PARENTS | WHAT IS YOUR CHILDREN'S OPINION OF CROCS?

Posed to all respondents who have children under the age of 18.

5.6%

Very negative = May (26)
o Feb (26)

_ 3.0% = Nov (25)

Negative ® Aug (25)

1.9%
Somewhat negative

Neutral
Somewhat positive
Positive

.1%
Very positive

0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE

CROCS

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 17




BESPOKE Surveys
Crocs

WHICH BEST DESCRIBES YOUR EXPERIENCE WITH THE CROCS FOOTWEAR BRAND?

Posed to all respondents.

20.2%

May (26)

Feb (26)
m Nov (25)
m Aug (25)
m May (25)

Feb (25)
H Nov (24)
= Aug (24)
m Apr (24)
H Feb (24)
m Nov (23)
W Aug (23)
m Apr (28)
m Feb (23)
m Nov (22)
m Aug (22)

H May (22)
0% 20% 40% 60% 80%  100%

I currently wear Crocs regularly or
occasionally

I used to use Crocs, but don't any longer

45.6%

I am familiar with the brand, but have
never owned Crocs

I am not familiar with the brand

Tickers: CROX PAGE 18



BESPOKE Surveys
Crocs

WHEN DID YOU START WEARING CROCS FOR THE FIRST TIME?

Posed to respondents who said they currently wear Crocs regularly or occasionally.

59.1%

May (26)

Feb (26)
® Nov (25)
® Aug (25)
m May (25)

Feb (2b)
® Nov (24)
= Aug (24)
m Apr (24)
W Feb (24)
= Nov (23)
= Aug (23)
m Apr (23)
B Feb (2B)
m Nov (22)

m Aug (22)
0% 20% 40% 60% 80% 100%

3+ years ago

1-2 years ago

Within the past year

Within the past few months
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BESPOKE Surveys
Crocs

IN YOUR OPINION, HOW MUCH PRICING POWER DOES THE CROCS BRAND POSSESS?

Showing responses of people who are aware of Crocs vs. people who wear them regularly
or occasionally...

10 - Very Strong Pricing Power 26.6%

m Used To Wear Crocs, but don't a
longer

=)

Y

m Wears Crocs Regularly or
Occasionally

0 - Very Weak Pricing Power

0% 20% 40% 60% 80% 100%

Tickers: CROX PAGE 20



BESPOKE Surveys
Crocs

HOW LIKELY ARE YOU TO BUY A PAIR OF CROCS AGAIN SOMETIME IN THE FUTURE?

Posed to respondents who said they currently wear Crocs regularly or occasionally.

May (26)
Feb (26)
Nov (25)
Aug (25)
May (25)
Feb (25)
Nov (24)
Aug (24)
Apr (24)
Feb (24) 4.23
Nov (23)
Aug (23)
Apr (23)
Feb (23)
Nov (22)
Aug (22) 4.26
May (22) 4.27
Jan (22) 4.09
Oct (21) 4.18
Jul (21) 4.15
Very Unlikely Unlikely Somewhat Likely Likely Very Likely

4.41
4.32

Tickers: CROX PAGE 21



BESPOKE Surveys
Crocs

WHAT PERCENTAGE OF THE TIME YOU WEAR FOOTWEAR ARE YOU WEARING CROCS?

Posed to respondents who said they currently wear Crocs regularly or occasionally.

0,

100% = May (26)

90% m Feb (26)

m Nov (25)

80% ® Aug (25)

= Ma 5

70% v (29)

Feb (25)

60% ® Nov (24)

B Aug (24)

50% - Around Half the Time m Apr (24)
40% m Feb (24)

B Nov (23)

30% = Aug (23)

m Apr (23)

20%

° B Feb (23)

10% or less ® Nov (22)
m Aug (22)
0% 20% 40% 60% 80% 100%

Weighted average of data above...

May (26)
Feb (26)
Nov (25)
Aug (25)
May (25)
Feb (25)
Nov (24)
Aug (24)
Apr (24)
Feb (24)
Nov (23)
Aug (23)
Apr (23)
Feb (23)
Nov (22)
Aug (22)
May (22)
Jan (22)
Oct (21)

Jul (21)

10% or 20% 30% 40% 50% 60% 70% 80% 90% 100%
less
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BESPOKE Surveys
Crocs

WHAT PERCENTAGE OF YOUR FOOTWEAR CLOSET IS DEDICATED TO CROCS?

Posed to respondents who said they currently wear Crocs regularly or occasionally.

May (26)
Feb (26)
Nov (25)
Aug (25)
May (25)
Feb (25)
Nov (24)
Aug (24)
Apr (24)
Feb (24)
Nov (23)
Aug (23)

Apr (23)
Feb (23)
Nov (22)
Aug (22)
May (22)
Jan (22)
Oct (21)
Jul (21)

55.7

60
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BESPOKE Surveys
Crocs

WHICH OF THE FOLLOWING BEST DESCRIBES CROCS, IN YOUR OPINION?

Posed to respondents who said they are aware of Crocs.

: ' 48.3%
May (26)
Feb (26)
Fad m Nov (25)
m Aug (25)
m May (25)
Feb (25)
= Nov (24)
51.7% = Aug (24)
H Apr (24)
m Feb (24)
Timeless = Nov (23)
 Aug (28)
B Apr (23)
m Feb (28)
m Nov (22)
0% 20% 40% 60% 80% 100%
Cross-tabbing the data above...
I currently wear Crocs
regularly or occasionally 79.3%
Timeless
I used to use Crocs, but
don't any longer
I am familiar with the 506
brand, but have never
owned Crocs 37.5%

0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Crocs

HOW LIKELY IS IT THAT YOU WOULD RECOMMEND CROCS TO A FRIEND OR COLLEAGUE?

Posed to respondents who said they currently wear Crocs regularly or occasionally.

May (26)
Feb (26)
Nov (25)
Aug (25)
May (25)
Feb (25)
Nov (24)
Aug (24)
Apr (24)
Feb (24)
Nov (23)
Aug (23)
Apr (23)
Feb (23)
Nov (22)
Aug (22)
May (22)
Jan (22)
Oct (21)

Jul (21)
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BESPOKE Surveys
Crocs

IS YOUR CURRENT PAIR OF CROCS THE FIRST PAIR YOU'VE OWNED, OR HAVE YOU OWNED CROCS

BEFORE THE ONES YOU WEAR NOW?

Posed to respondents who said they currently wear Crocs regularly or occasionally.

May (26)

Feb (26)
m Nov (25)
m Aug (25)
= May (25)

Feb (25)
m Nov (24)
m Aug (24)
H Apr (24)
W Feb (24)
m Nov (23)
m Aug (23)
m Apr (23)
W Feb (23)
m Nov (22)
B Aug (22)
H May (22)
m Jan (22)
B Oct (21)
m Jul (21)

I've owned Crocs before this pair

My current pair is my first pair I've owned

0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Crocs

WHEN YOU BUY CROCS, WHICH FOOTWEAR BRAND ARE YOU TYPICALLY CHOOSING IT OVER? IE -

WHAT BRAND DOES CROCS REPLACE IN YOUR CLOSET?

Posed to respondents who said they currently wear Crocs regularly or occasionally.

7.4%
May (26)
Feb (26)

m Nov (25)

m Aug (25)

It replaces (please specify) .L/Iea ((2255))

m Nov (24)

m Aug (24)

m Apr (24)

m Feb (24)

92.6%

It doesn't replace anything, I buy them in
addition to my other footwear

0% 20% 40% 60% 80% 100%
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BESPOKE Surveys
Crocs

HOW MUCH DO YOU AGREE WITH THE FOLLOWING STATEMENTS:

Posed to respondents who said they currently wear Crocs regularly or occasionally.

May (26)

Crocs are a Feb (26)

staple that I m Nov (25)

will always m Aug (25)
have in my

closet
Crocs are a
fashion item
Neither Agree nor
Strongly Disagree Disagree Disagree Agree Strongly Agree
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BESPOKE Surveys
Crocs

WHEN IS THE LAST TIME YOU PURCHASED A PAIR OF CROCS?

Posed to respondents who either currently wear Crocs OR used to wear Crocs in the past.

More than 2 years ago I
1-2 years ago
3-12 months ago
In the past three months

mJan (22)
0% 20% 40% 60% 80% 100%
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