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The Crocs Ripple: A futuristic, laceless sneaker-clog hybrid featuring concentric 
rippling oval panels, a sleek profile, and sneaker-like stability.What is your opinion 
of this footwear design from Crocs?

Posed to all respondents.
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How much interest would you have in owning a pair of Crocs Ripple?

Posed to all respondents.
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If you were to buy the new Crocs Ripple, how would it affect your future Crocs purchases?

Posed to all respondents.

PAGE 5

BESPOKE Surveys 
Crocs

Tickers: CROX

17.9%

20.1%

16.5%

45.6%

0% 20% 40% 60% 80% 100%

It would be an additional

purchase (I would still buy Classic

Clogs as well).

It would be a replacement

purchase (I would buy this

instead of buying a new pair of

Classic Clogs).

I wouldn't buy these, but I still

buy Classic Crocs.

I don't buy Crocs at all.

May (26)



When comparing the Crocs Ripple design to the standard Classic Clog, which statement best 
describes how you value them?

Posed to all respondents.
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After seeing the Crocs Ripple design, how does your overall perception of Crocs as a brand 
change?

Posed to all respondents.
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The Crocs ROY: An avant-garde, sandal-like clog featuring a wide collar opening and three 
oversized, curved bands running across the forefoot.What is your opinion of this footwear 
design from Crocs?

Posed to all respondents.
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How much interest would you have in owning a pair of Crocs Roy?

Posed to all respondents.

PAGE 9

BESPOKE Surveys 
Crocs

Tickers: CROX

11.4%

10.9%

16.1%

12.7%

48.9%

0% 20% 40% 60% 80% 100%

Extremely interested

Very interested

Somewhat interested

Not so interested

Not at all interested

May (26)



If you were to buy the new Crocs Roy, how would it affect your future Crocs purchases?

Posed to all respondents.
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When comparing the Crocs Roy design to the standard Classic Clog, which 
statement best describes how you value them?

Posed to all respondents.
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After seeing the Crocs Roy design, how does your overall perception of Crocs as a 
brand change?

Posed to all respondents.
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AROUND HOW OFTEN WOULD A PAIR OF CROCS LAST YEAR BEFORE YOU'D HAVE TO GET A NEW 
PAIR?

Posed to all respondents who wear Crocs regularly or occasionally. (N=203)
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IF YOU HAD TO USE ONE ADJECTIVE TO DESCRIBE THE CROCS BRAND, WHAT WOULD IT BE?

Posed to all respondents who are former or current Crocs customers and are at least 
familiar with Crocs .
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PARENTS | DO YOUR CHILDREN HAVE CROCS?

Posed to all respondents who have children under the age of 18 (N = 266).

PAGE 15

BESPOKE Surveys 
Crocs

59.3%

55.6%

55.7%

53.9%

62.1%

65.7%

60.8%

65.7%

63.4%

57.5%

0% 20% 40% 60% 80% 100%

Yes

May (26)
Feb (26)
Nov (25)
Aug (25)

Tickers: CROX



PARENTS | WHAT IS YOUR CHILDREN'S OPINION OF CROCS?
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WHICH BEST DESCRIBES YOUR EXPERIENCE WITH THE CROCS FOOTWEAR BRAND?

Posed to all respondents.
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WHEN DID YOU START WEARING CROCS FOR THE FIRST TIME?

Posed to respondents who said they currently wear Crocs regularly or occasionally.
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IN YOUR OPINION, HOW MUCH PRICING POWER DOES THE CROCS BRAND POSSESS?

Showing responses of people who are aware of Crocs vs. people who wear them regularly 
or occasionally…
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HOW LIKELY ARE YOU TO BUY A PAIR OF CROCS AGAIN SOMETIME IN THE FUTURE?
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WHAT PERCENTAGE OF THE TIME YOU WEAR FOOTWEAR ARE YOU WEARING CROCS?
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Posed to respondents who said they currently wear Crocs regularly or occasionally.
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WHAT PERCENTAGE OF YOUR FOOTWEAR CLOSET IS DEDICATED TO CROCS?
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Posed to respondents who said they currently wear Crocs regularly or occasionally.
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WHICH OF THE FOLLOWING BEST DESCRIBES CROCS, IN YOUR OPINION?
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Posed to respondents who said they are aware of Crocs.
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HOW LIKELY IS IT THAT YOU WOULD RECOMMEND CROCS TO A FRIEND OR COLLEAGUE?
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Posed to respondents who said they currently wear Crocs regularly or occasionally.
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IS YOUR CURRENT PAIR OF CROCS THE FIRST PAIR YOU'VE OWNED, OR HAVE YOU OWNED CROCS 
BEFORE THE ONES YOU WEAR NOW?
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Posed to respondents who said they currently wear Crocs regularly or occasionally.
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WHEN YOU BUY CROCS, WHICH FOOTWEAR BRAND ARE YOU TYPICALLY CHOOSING IT OVER? IE -
WHAT BRAND DOES CROCS REPLACE IN YOUR CLOSET?
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Posed to respondents who said they currently wear Crocs regularly or occasionally.
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HOW MUCH DO YOU AGREE WITH THE FOLLOWING STATEMENTS:
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Posed to respondents who said they currently wear Crocs regularly or occasionally.
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WHEN IS THE LAST TIME YOU PURCHASED A PAIR OF CROCS?
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Posed to respondents who either currently wear Crocs OR used to wear Crocs in the past.
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