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% AWARE OF TEMU

Posed to all respondents

Jul (26) .4%
Apr (26) .6%
Jan (26) 79.6%
Oct (25) 82.4%
Jul (25) 78.7%
Apr (25) 7.3%
Jan (25) 81.9%
Oct (24) 78.9%
®Temu

Jul (24) 77.9%
Apr (24)
Jan (24)
Oct (23)
Jul (23)
Apr (23)
Jan (23)

0% 20% 40% 60% 80% 100%
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WHICH OF THE FOLLOWING BEST DESCRIBES HOW OFTEN YOU PURCHASE ITEMS THROUGH TEMU?

Posed to all respondents

8.7%

Regularly

Occasionally

11.5

One time, but not since

Never

0%

Tickers: PDD

20%

20.8%

%

59.1%

40% 60%

80%

Jul (26)
= Apr (26)
® Jan (26)
m Oct (25)
m Jul (25)
m Apr (25)
® Jan (25)
m Oct (24)
m Jul (24)
m Apr (24)
m Jan (24)
m Oct (23)
= Jul (23)
m Apr (23)
® Jan (23)

100%
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HOW MANY ITEMS HAVE YOU PURCHASED THROUGH TEMU IN THE LAST THREE MONTHS?

Posed to all respondents who have shopped Temu (N = 407).

11 or more 9% m Jul (26)
10 Apr (26)
9 ® Jan (26)
8 m Oct (25)
7 m Jul (25)
6 m Apr (25)
5 ® Jan (25)
4 m Oct (24)
3 mJul (24)
2 = Apr (24)
1
0 Zil
0% 20% 40% 60% 80% 100%
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ON AVERAGE, HOW MANY ITEMS DO YOU BUY ON TEMU PER MONTH?

Posed to all respondents who have shopped Temu (N = 407).

More than 10 items

per month = Jul (26)

10 Apr (26)
= Jan (26)
® Oct (25)
mJul (25)
m Apr (25)

H Jan (25)

® Oct (24)

= Jul (24)

u Apr (24)

4%
1
. 6%
0

0% 20% 40% 60%
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WHICH OF THE FOLLOWING BEST DESCRIBES HOW OFTEN YOU PURCHASE ITEMS THROUGH THE

FOLLOWING PLATFORMS?

Posed to respondents who said they shop Temu Regularly or Occasionally (N = ~200 per
wave, less in the earlier waves)

3.57

Walmart
Amazon
Temu
Target

— Jul (26)

Ebay = Apr (26)

= Jan (26)

) m Oct (25)

Shein m Jul (25)

m Apr (25)

Etsy = Jan (25)

m Oct (24)

Wayfair " Jul (24)

m Apr (24)

mJan (24)

Wish.com = Oct (23)

® Jul (23)

Overstock W Apr (23)

= Jan (23)

Never One time, but not since Occasionally Regularly
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WHICH OF THE FOLLOWING BEST DESCRIBES HOW OFTEN YOU PURCHASE ITEMS THROUGH THE

FOLLOWING PLATFORMS?

Posed to respondents who said they have never shopped Temu (N = ~600 per wave, less
in the earlier waves)

Amazon
Walmart Jul (26)
= Apr (26)
= Jan (26)
Target m Oct (25)
m Jul (25)
m Apr (25)
Ebay = Jan (25)
m Oct (24)
m Jul (24)
Etsy B Apr (24)
m Jan (24)
m QOct (23)
) = Jul (23)
Wayfair = Apr (23)
m Jan (23)
TikTok Shop
Shein
Never One time, but not since Occasionally Regularly

Tickers: PDD, AMZN PAGE 8
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HOW LIKELY IS IT THAT YOU WOULD RECOMMEND TEMU TO A FRIEND OR COLLEAGUE?

Posed to all respondents who have shopped Temu (combining all historical waves to
achieve a larger N size on cross-tabs by frequency)

Jul (26)
Apr (26)
Jan (26)
Oct (25)
Jul (25)
Apr (25)
Jan (25)
Oct (24)
Jul (24)
Apr (24)
Jan (24)
Oct (23)
Jul (23)
Apr (23)
Jan (23)

Tickers: PDD PAGE 9



BESPOKE Surveys
Temu | July 2026

WHAT IS THE LAST TYPE OF ITEM/PRODUCT YOU BOUGHT FROM TEMU?

Posed to all respondents who have shopped Temu.

Tickers: PDD

Category

Clothing, Shoes & Apparel

Other / Unclassified

Home, Kitchen & Decor

Electronics & Tech
Accessories

Joewelry & Bags /
Accessories

Invalid / Did Not Buy /
Unknown

Toys, Kids, Games & Crafts

Tools, Automotive &
Qutdoor

Beauty, Health & Personal
Care

Misunderstood (Answered
When)

Pet Supplies

Food & Grocery

% of Total Responses

30.66%

10.03%

6.57%

6.30%

577%

319%

2.27%

113%

0.87%

0.23%

Key Terms & Groupings Captured

Clothes, shirts, shoes, dresses,
pants, socks, hoodies, jackets,
swimsuits

Ambiguous, novelty, or highly
unigue items ("a device”, "coal
stuff”, "a mask”)

Kitchen, decor, rug, household,
sponge, blender, towel, pillow,
blanket, pots

Phone charger, case. headphones,
earbuds. bluetooth speaker, LED
lights, camera

Earrings. rings, necklaces.
bracelets, sunglasses, purses,
wallets, backpacks

*07, "1, "never bought”, "can't
remember”, "none”

Toys, kids, baby, school supplies.
art, crafts, stickers, legos, action
figures

Toaols, car. auto, flashlight.
hardware, garden, camping tent,
SCTEWS

Makeup, cosmetics, hair, nails,
skin, tattoo, razor, massager,
moisturizer

*2weeks ago,” "last month,”
“yesterday," “years ago"

Cat. dog. pet. puppy. bird, fish,
agquarium

Snacks, candy, food, drink
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WHAT IS THE LAST TYPE OF ITEM/PRODUCT YOU BOUGHT FROM TEMU?

Posed to all respondents who have shopped Temu.

Category Trend Direction R* P-Value
Clothing, Shoes & Up 0.2730 0.0457
Apparel

Tools, Automotive & Up 0.21489 0.0818
Outdoor

Gifts (Unspecified Up 0.2148 00818
ftem)

Misunderstood Up 0.2147 0.0819
{Answered When)

Food & Grocery Down (.1698 0.1270
Jewelry & Bags / Down 0.1517 0.1513
Accessories

Invalid / Did Not Buy / Up 0.1481 0.1567
Unknown

Toys, Kids, Games & Up 0.0744 0.3253
Crafts

Electronics & Tech Up 0.0642 0.3623
Accessories

Home, Kitchen & Up (0.0635 (.3647
Decor

Pet Supplies Up 0.0527 0.4106
Beauty, Health & Up 0.0223 0.5956
Personal Care

Other / Unclassified Up (0.0048 0.8056

Tickers: PDD PAGE 11
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HOW OFTEN DO YOU BUY PRODUCTS ON TEMU?

Posed to all respondents who have shopped Temu (N = 407)
9.6%

Jul (26)
= Apr (26)
® Jan (26)
m Oct (25)
m Jul (25)
m Apr (25)
= Jan (25)
m Oct (24)
m Jul (24)
m Apr (24)
m Jan (24)
m Oct (23)
m Jul (23)
m Apr (23)

® Jan (23)
0% 20% 40% 60% 80% 100%

Never

Rarely

Sometimes

Often

Very Often
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DO YOU EXPECT TO INCREASE OR DECREASE YOUR USAGE OF TEMU GOING FORWARD?

Posed to all respondents who have shopped Temu (N = 407)

Jul (26)
Apr (26)
Jan (26)
Oct (25)
Jul (25)
Apr (25)
Jan (25)
Oct (24)
Jul (24)
Apr (24)
Jan (24)
Oct (23)
Jul (23)
Apr (23)
Jan (23)

Decrease No Change Increase

Reasons cited for decreasing:
-Poor quality

-Made in China

-Slow shipping

-Cutting back spending in general

Reasons cited for increasing:

-Great prices / value
-It's fun and easy

Tickers: PDD PAGE 13
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WHICH TYPES OF PRODUCTS DO YOU FEEL TEMU IS BEST FOR? SELECT ALL THAT APPLY

Posed to all respondents who have shopped Temu (N = 407)

46.0%
Clothing °

Household Items
Jewelry & Accessories 1ul (26)
Toys & Games

Home & Kitchen
Underwear and Sleepwear 2 Apr (26)
Arts, Crafts, & Sewing
Footwear / Shoes
Electronics

Beauty & Health 1 Jan (26)

None of the above

Kids Fashion

Office & School Supplies 20t (25)
Sports & Outdoors
Bags & Luggage
Appliances

Pet Supplies uJul (25)

Tools & Home Improvement
Kids Shoes

Furniture u Apr (25)

Health

Smart Home

Patio, Lawn, & Garden
Baby & Maternity #Jan (25)
Musical Instruments
Automotive

Industrial & Commercial

Other (please specify)

0% 20% 40%

Tickers: PDD PAGE 14
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WHICH TYPES OF PRODUCTS DO YOU FEEL TEMU IS BEST FOR? SELECT ALL THAT APPLY

Posed to respondents who said they shop Temu regularly/occasionally (N = 407)

o
Clothing 6.0%

Household Items
41%

Jewelry & Accessories = Jul (26)
23.8%

Toys & Games o

22.6%

Home & Kitchen o%

1.6%

Underwear and Sleepwear °
0.9% = Apr (26)

Arts, Crafts, & Sewing

Footwear / Shoes

Electronics

Beauty & Health m Jan (26)
5

None of the above 16.5%
15.0%

Kids Fashion 50%

43%

Office & School Supplies

13.3% B Oct (25)

Sports & Outdoors ’

.0%

Bags & Luggage

12.3%

Appliances

0%
Pet Supplies = =ul (25)
.0%
Tools & Home Improvement
Kids Shoes
Furniture u Apr (25)
Health
Smart Home
Patio, Lawn, & Garden
Baby & Maternity = Jan (25)
Musical Instruments
Automotive

Industrial & Commercial

Other (please specify)

0% 20% 40% 60%
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HOW OFTEN WILL YOU USE TEMU FOR THE FOLLOWING TYPES OF PURCHASES GOING FORWARD?

Posed to all respondents who have shopped Temu (N = 407)

High cost items
Jul (26)
= Apr (26)
= Jan (26
m Oct (25
m Jul (25)
H Apr (25)
= Jan (25
m Oct (24
m Jul (24)
m Apr (24)
mJan (24
m Oct (23
m Jul (23)
B Apr (23)
= Jan (23)

Medium cost items

Low cost items

Never Rarely Sometimes Often Very Often

Tickers: PDD PAGE 16
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THINKING ABOUT TEMU...WHAT DO YOU LIKE MOST ABOUT IT?

Posed to all respondents who have shopped Temu (N = 407)

Overall Response Breakdown

When asked what they like most about Temu, consumer sentiment is overwhelmingly
dominated by a single factor: price.

Category

Low Prices / Affordability

Product Variety & Selection

Products, Quality & Unique
ltems

Other / Unclassified

Invalid / Nothing / | Don't
Know

Convenience & App
Experience

Shipping (Free or Fast)

Returns & Customer Service

Tickers: PDD

% of Total Responses

5612%

1M.67%

9.29%

9.23%

8.88%

2.80%

017%

Key Terms & Groupings Captured

Cheap, prices, low cost,
affordable, inexpensive,
reasonable, deals, save

Variety, options, "everything", a
lot, assortment, inventory, wide
selection

Quality, unigue, cool gadgets,
cute items, good, nice

Highly specific, ambiguous, or
unigque responses that could not
be accurately mapped

"Mothing", "l don't know", "never
used"”, "not sure”, "not familiar”

Easy, convenient, the app, search
engine, browsing is fun,
accessibility

Free shipping, fast delivery, quick
speed

Customer service, returns, help

PAGE 17
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THINKING ABOUT TEMU...WHAT COULD TEMU DO BETTER?

Posed to all respondents who have shopped Temu (N = 407)

Tickers: PDD

Oreverall Response Breakdoswn

When esked welhat Temu cowulcd do better, the audience’s prirmary concerns cembered Freaviby on
kogistics (shipping spead) and prodoect imegrity ouelity and durability ). Howeesser, am egqusally
Fargpe segrmsent ndicatesd thesy wouldn't change anytbing et sl

Cabegoiy % o Total Resproirnses Moy Terrres: & S pinegs Capetinead

Irrvalid F Mothing 5 Combent Pl “othEng©, T don’t ko, “perTect

As s &, “dong greal™, Swaouldn't
charge arrything”, keyi=cand
armashes

Shipping Speed E Packaging F2 AL Shipgsng, Taster, dedivery, guicker,
Tarree, Dresck, e, e e,
packaong

Product Duality & Durability 19403 Duality. clveag, materialks,
churebdlity, Thrrsy, bresks, Jums™,
"betier peociucts”

Ofer F Unclassified 1&. S 5S Highly speciTic, amibiguous, or
e responees Thet ool ot
e gocLiratedy frsppeesc

Pricimg, Minirmum Orders & 585 Frices, loweer, Tree shipping,

Prormess FRNETLT Oncer, COougsons,
ErorTsed, Torescdil ganreesT

Trust, Ethics, Scames E Spam TS Scams, Take, peops-ups, ads, apErnm,
ataal inlo, orect, chlic labeor
coumberfail

Product Variety & Sahection e b Blsne Therrs, wariely, options,
e tion, brends, Frasnlary

Sizag & Accurate 2 355 Size, sizing, Irue o size, T,

Descripliorns accurate desoriplions, piciures,
"Telse acdwer tEding ™

Ewerything & A Lot 1.53% "Everyihing®,. "a kol”, "completely
recho it

App Expeerience & Uzability 1D A op lEyout, seanch, Tilbers, giitcbry,
ke Tacs

Cusicemer Service & Returns oD CUSLONmes Servises, Sugogsori,
retunns, relunds, wromng itesm,
COMTITHECalionm

Sowrcirng (More LSS ol 0333 Armericen madhe, LIS imecie,

Macie} sustainatle, ocal

Dislkes Terrw O Wants It o3a% St choreen™, Tjust end”, “chose™,

Eoare

“recormsader [hen el s e
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WHAT IS YOUR OPINION OF TEMU WHEN IT COMES TO...

Posed to all respondents who have shopped Temu at least one time.

Pricing of products
Selection of products
Interesting / cool

items Jul (26)

= Apr (26)

= Jan (26)

mOct (25)

Experience browsing =Jul (25)

website = Apr (25)

= Jan (25)

mOct (24)

uul (24)

| Apr (24)

Experience browsing mJan (24)

the mobile app mOct (23)

® Jul (23)

| Apr (23)

®Jan (23)
Quality of products
Shipping speed

1 2 3 4 5 6 7 8 9 10 11
1 = Very Poor 11 = Very Good

Tickers: PDD PAGE 19
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HOW MUCH USE DO YOU HAVE IN GENERAL FOR WEBSITES OR APPS THAT SELL CHEAP GOODS AND SHIP
FROM WAREHOUSES IN CHINA DIRECTLY TO YOU IN THE US?

Posed to all respondents

39.6%
Jul (26)
None at all
= Apr (26)
= Jan (26)
A little m Oct (25)
m Jul (25)
A moderate amount m Apr (25)
® Jan (25)
m Oct (24)
A lot
= Jul (24)
A great deal
0% 20% 40% 60% 80% 100%

Tickers: PDD PAGE 20



BESPOKE MARKET INTELLIGENCE
Temu

TEMU CUSTOMER DEMOGRAPHICS

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 21




BESPOKE Surveys
Temu | July 2026

TEMU CUSTOMERS - AGE

Time series (Regular or occasional Temu Customers)

75+ Jul (26)

= Apr (26)
= Jan (26)
m Oct (25)
m Jul (25)
® Apr (25)
= Jan (25)
m Oct (24)
mJul (24)
m Apr (24)
m Jan (24)
m Oct (23)
m Jul (23)
W Apr (23)
® Jan (23)

65-74

55-64

45-54

35-44

25-34

18-24

0% 20% 40% 60% 80% 100%
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TEMU CUSTOMERS - GENDER

Time series (Regular or occasional Temu Customers)

Jul (26)
= Apr (26
= Jan (26
m Oct (25
m Jul (25)
m Apr (25
m Jan (25
m Oct (24
mJul (24)
m Apr (24
m Jan (24
m Oct (23
m Jul (23)
m Apr (23
® Jan (23

Male

Female

0% 20% 40% 60% 80% 100%

Tickers: PDD PAGE 23
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TEMU CUSTOMERS - INCOME

Time series (Regular or occasional Temu Customers)

$100,000+

$50,000-$99,999

$0-$49,999

0% 20% 40% 60%

Tickers: PDD

Jul (26)
w Apr (26)
m Jan (26)
m Oct (25)
m Jul (25)
m Apr (25)
m Jan (25)
m Oct (24)
mJul (24)
m Apr (24)
m Jan (24)
m Oct (23)
m Jul (23)
m Apr (23)
® Jan (23)

80%

100%
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